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Abstract

This research were aimed; 1) to study factors influencing new entrepreneurs of
undergraduate students in universities in Bangkok Metropolitan Region. 2) to study guidelines
for developing new entrepreneurial models of undergraduate students in universities in
Bangkok Metropolitan Region. It’s a mixed research as quantitative and qualitative research.
The sample of quantitative research was 760 undergraduate students. The qualitative research
interviewed key informats were executives/owners of SMEs, executives of public and private
sectors in business development startups or academics in institutions that have launched a
program of 15 persons. The questionnaires and in-depth interview forms has been used as the
data collection instrument. The statistics used in quantitative data analysis were frequency,
percentage, standard deviation and pearson’s correlation coefficient. The qualitative research
was analyzed by content analysis and description method.

The result of the study found that the factors influencing undergraduate students
intent to become a new entrepreneur affiliated with universities in Bangkok Metropolitan
Region the overall is at a moderate level and the relationship between factors influencing the
intention to become a new entrepreneur in the economy. There was a relationship or
influence with the new entrepreneurial development model of undergraduate students at the
statistical significance level of .05. The guideline for developing a new entrepreneurial model

for undergraduates. The steps are as follows. Step 1 Creating and training startup
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entrepreneurs consisting of 1) review the course of study, examinations in current higher
education institutions to be up-to-date, deep pace with global changes. 2) organize a course
with a focus on practice, train students to invent, research and execute start-up business
project. Step 2 Set up an action plan and develop startups that are consistent with student
potential under both quantitative and qualitative indicators. It consists of 1) the improvement
plan for the cognitive ability in behavioral control. 2) the improvement plan for the analysis of
the external economic environment. 3) the implementation in accordance with the
government policy and the 12" socio-economic development plan focusing on promote the
development of innovation and technology accelerate investment with research and
development from university, educational institutes and to promote an innovative ecosystem
that is conductive to fostering innovation to drive national development in all areas. And Step
3 Inspection, monitoring and evaluation in order to define measures for monitoring and

evaluating the performance of the project.
Keywords: new entrepreneur, model of new entrepreneurial development, bachelor
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Wednfunsiunusndeyanaawumudadiungudiegdluusasdminsely
12 MIILTIRUAMN

ludndiuveanNTeenuam MifnwiaTadagliisnisdun1ueiiedn (In-depth

o

interview) fsuuudunwaindassaieiuglideyadifey (Key informants) Fawuseanidu 3 nqu

U

UMW 15 71U A9

Y

1) NAUHUIMN/AA1v045309 SMEs visegUsenaunsivd (startup) $1uau 5 vy
2) Jusmsvseimivinislunminerdendeaeunangnsmadugusznaunisuas

#1v1MAEITRI UNITUTNTIIND J1WU 5 v

1

3) HUIVIVTRRUNUMUIENUSTIUY NllunuImauNsduaSuiUsENaUNTIn

Y

U 5 VU

a4 & o I3 v ° o av a |a I3 |
2. Lﬂ'iaﬂllamiﬂUﬂqiLﬂU?JUiﬁNsUaHa A115UN1538 W UL UL T UL UUEBUNN d@IUNT

av a

Ioidanuamazl¥ismsdunwalldsdnseunuudunivalfalaseaing (Semi structure interview
protocol)
3. MInTRdeUAMNWYBNAIeloTi UL AR UL
3.1 aueuAsediossenassivinuiiensiedeusaslidelauouus
3.2 ‘Lj’]LL‘U‘Uﬁ’e]‘UmmﬁLLf?ﬂ“U‘LJ%JU‘LJE\‘lLLéJDLa‘uafﬂ'EJQL%H’HI’]QJ,LWEMTJ%{@U@’J”IMLﬁ&x‘ifﬂi\‘iL‘TN
e (Content Validity) wagmiasuiauaanaass IOC (index of item Objective Congruence)
Falgien 10C Wity 1.00

33 WUUABUANTINIUNIATIIERULALIIAT IOC Tnafigeigiguaitinlunaassly

'
(% 1 o =2 =

(Try-Out) Aungudn@nwniilyngudiogne 39w 30 AN WBNIANMUTEIUYRILATRIN B8NS

q

AngivAdulszandoavesateuuia (Cronbach Alpha Coefficient) laaaaaniiaduindu

0.85

aa

4. nMFeziloyauaradanly

4.1  myeszideyadsusunalaeldlusunsudnsegunisadauazadanldlunis

Y

| Y

Aasizndeya loun A1Aud (Frequency) Anfaway (Percentage) A1Lade (Mean) Adiuideaiuu

'
a2 (% [

U1M5g14 (Standard Deviation) d1Ussd@nsanduiusiiesdu (Pearson’s Product Moment
Correlation Coefficient) uagdinsnzvinisanaaenyans (Multiple Regression)

4.2 myieseideyadanunn lagldismalangiuardunsizideninuvseasy

v

Joanuuazilon udasuderruimiloutuniordetuludedioatiu wazlinisennisdrsweli

'
2

dunivalunviunideinsanuduiuindulszwuniiauladedauszanadudedunuiieaiv
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amsunsduduszneunistnduaziuimienisimuidmuuunisiluiuszneunsdmiuindnm

USyawsdeinuminendgluaiiuiingammumuasiasUsuama

NaN1599g

(9

nauiegsindnwUSyye3detaunivends TuwangamnamiuaswazUsuamadume

=

¥ 918581319 18-20 U Anwrluanedanuaians (USn1sgsnadudia, sugaransdudia,

Widlvemanskarn15UT, dRmansdudn va9) ldduszaunisallun1svinausening n15e13nees

a

Tn/ansen fie gafadudy/mMune/ondndase (Mueanu,intad vav) waslisgldisieu vasdny/
11307 SlareifiausEnIng 20,001-30,000 UM
Uadeiifidnsnasenusslaiianiduiusznounisini lnenmsweglussdudiunans

Uadeneueniifidnsnadeanuadlaniasidugusznounislm (PESTLE Analysis) amsaueg

v =

Tusgugs efiansansesu fuiifidadegsgn loun suineinismalulad (Technological of
Environmental Factor: PESTLE) #MuL#iswgAa (Economic of Environmental Factor: PESTLE)
mmﬁmﬁwﬁmﬁ’uﬁaqumiﬂ’wmﬁﬂssﬂaumﬂwﬁ (Startup Development Guidelines)
wuilunwsan egluseiugs wefinnsandusiode Téud n153insevinisiiu LasnanouLuYes
nsasuiuidudesduduidenious eglusziugs fuszneunislvaisjadumsiinsgsiuay

dmanlaeduiiaueuinnssuuasmalulagnanlvdesngnain agluszduas

[ L4 1 a 1

o v daa & a 2 v I =
AU uwuﬁ’izﬂ’nx‘ﬁjf\]ﬁ]EJVIiJE]V]ﬁwaG]ElanmiﬁwmzL'tJ‘ung'tJ'izﬂaumﬂmﬂmmﬂ‘waf’m by

¥ o v o

AnuduusiufmmuuN siugUsEnaunslug ARualaden p = 000 Felesndn .05 aguin

a [V

Uadeniidndnaseanudilafionduiusznounisindlaenmsuiianuduiusuieddndna dud

wuunsimugUsEneun1sindvesind@nuiuigaes ddeumingrdeluuansunnuniuasuas

Aaa a '

Yuama wazanuduiustadenisueniiddninaneauaslafiaziduiussnaunising (PESTLE

Analysis) lngnmsauiianuduiusiu Awuvunsimungusenaunisingd Aaualaden p = 593

Aaa

Feu1nna .05 agudn Jadeareueniiidninadeniiuadleiavilugusznaunisivi (PESTLE
Analysis) lnga1nsau Lidauduiususeluidnsnadu dwvunisimuigusenaunisindees

UnAnwUsayansdainuminerdeluwansunnuruasuasUunma

a o o

wwmnansiawdkuunsduiusenaunisinivestinAnwidsages daiauminedelu

o

WANFIINEILATLar UMM Ttuneunasaluil
Tunaudl 1 nsasiuaindugusznaunisanisngn Usenaumig 1) Asi9aau Nuniu

nangnsnisiseu n1saeuluaarduganfnuiayduliiiuaisivdwiunsdsuuuassedaulan

2) Iansiseumsaeulaesaduneud AR niulidn@nunAemdTeuaeaiiulnsensmeg shaan snan
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Fumeuil 2 AvuausuUtRnswaziamamsnsniiaenndestudnonmindnwanelite
Jetnadaiinauazamnm Usznaude 1) wwunisuiulssiunisiudamuannsaluniseuey
WINGANTIY 2) WUNITUTUUTIAIUNITIATIERANINWINEOUNBUBNANULATYFAT 3) N1TANTUIY
Taenndesiuuloviesgurauas unuimuasugiauasdnuatuil 12 fijatunsdaasunisiaun
winnssuuazinalulad 13ansasmuiensitouasianniifiaanumiinetds aandunisine waz
nsduasusruuinauianssuiidorensduasuliiinnisasaianssufiefuindeunisiaun
Uszmnalunnanu

Fupoudl 3 minsaeuinmunarUsziiunalunstmunasnsfunTRde URamY
wazUsziunanisdndunusulasansfauiionsuimadnslunisduiuanuindulay

wWhunennglinsel

anUseka
1. wansfinwlsingin Yadenddnsnaremnusdaniasduiussnaunislmilaeningy
4 5 Audianuduiususelisnsnatuiuwuunsiaungusznaunishmivesdn@nuUsygnidein

wIngrdeluangunnumuaswazUsuuna lnglanizegriduilefiarsunduseduagnuiy

< ¥

Uaduauyainnmvesaulugusenaunis (personality traits) induaennnediuiuideves

Y

'
Ya v A

g Ine33eena (2559) Mldddeinerfuanuddalunisduduluiusenaunisssfaansnenves
Unimugeniwas wuin Jadeiidwmanonisdudndudusznaunisgsiaanisndnaesdnimun

wondwITINNgatugauan liun anuvaduralunisuseneugsivanisngn n1suianuaunsaves

ad

AuLY iruARTIdden1sUsENOUSIARanIsNaN n13suilenidlunisusenaugsiaanisngw aaudl
winnssu wazdmSuladesuanuiisnelalusnududinadavaeanunddalunisdudndy
AUENOUNSTINAN INSnvetinimganinIs auddu

2. anderunuluysziau Anuduiussenitaladeniidninanenrunslanazidug

Y ) i

Usznaunishngd aunisdanis@inuignisiduguszneunisina (entrepreneurial education) 13

a a

ANUANTUENIREBNTNATIUINAY MwvunsiaugUsenaunistralvestin@nwuSeygynsdin
wrIng1deluluanJunneniuaswasUTImMa fanamtu fianuaenndestunuiteres 35U ves
doaua (2560) Fadnwifauuamenstauanuigninduduszneunis mhevumngdamiania
nzusanideamionauvuluusemelng wud Usenaunis UBI vinanuilunisaiugsia vised
Anuswalianunsainanyssenaldiunisudatuludagiula dnludnisadawwimeanmsiauaiug
dmuffuszneuns UBI Aiflauniw ilenauausssiennudesnmsvesmanaldodaiusyavsnm

17

3. nTeAunUluUsEAY AudURUSSEuiedadeniidnsnadenudlanazidus

Y

[

Usznaun1stvi ludadeduyainnimvesanudugdussnaunis (personality traits) AfAuEURLS
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a a

v3aRdnsnauInAufkuUN sTRLgUsEnoun s IndvesinAnwuSayaesdeiaumingdely
ANTaNTIIUATLas TN Tunuihiauaenadosiuauiteres Crant (1996) Alddnsn
yAdnAmMLUUIBegn (Proactive) Aumsvhusaudilalunisusznaunis Tasfinwaingusiogis
UnAnwuminedluszuauns Jueanna1avew@EnsFeLisng 31U 181 AU KANISANYINUI AW
dilalunsUseneumsiianuduiusiuing n1sine Usznouendnvesinn-uisn wasyadinam
wuuiesn egnediduddny uaznuauduiusgegnssminanudilalunisusenounisuaryadnan
WUULTESA

a |

4. wan1sfnwlulseinuladenieuenifidnsnaneaiunslanazidudusznaunislng

'
N

(PESTLE Analysis) 2 #1u wuin Tnsnmsau egluszdugs Weinrsanidusiedunuinfifidade
gega lown Jadeaiguendiuineinisinalulagd (Technological of Environmental Factor:
PESTLE) agluszdiuge Faaenadastunufnwves Kyambalesa Henry (2003) dsa5uneinnalulad
Tnainalviin “n15vinatueg19ai1eass (creative destruction)” ns1uTamosinaIeanaInnssy
naeaing la3esdnelenaisiiudosegsfansraiwaiiven uarinsimdlianauddyves
nifsdofiun doAdnoauazdenusoulavluilegiufodngianisvesdensruandnluilagiu
gRAMNITILAN 9 Manewisaziaevdoifiniaeiunuimimanaluladunuiaziadousudilug
waluladlual vilsshamariuiliveaneanag

5. WaINN1IFUNWAITIEN (In-depth interview) wud n1saselviiingusenaunisivg
Junalndrdlunsadsenuiulaliiumsugisluszeren Weliifusznounsmelv q annse
Jushdnsdundoumaasugiavesusema Sududesyjsuarsmuasiinmn SMEs Julmifiannsa
a¥rsyargald wu fuszneunsiiinisldimaluladuinnssy (Tech Startup) §usznounslusu
a¥19as5ALazeanwUY (Creative Startup/Cultural Startup) lvfidnanmlunisusenaugsiaadelnal
ansaudsdulunainanals lneniasgazsedlinisduasulunaione wu sUluUreUmraIRunY
avsuseleviiidetuzuuuurosmssidugsia Wusy Wetwssmelnedriunmadulssmaiild
Uszansamiuussduiadeu (Efficiency driven Economy) gnisifudsemedilduinnssuduuse
FuiAdey (Innovation-driven Economy) Tl# wiitlagiulneiinsduaiuanmindwlunarsnindin
Fanpsy LU AuenTTuMSANASIa AT E R ULYNR (National Startup Committee: NSC) Tngd
nsznsatinemaniuazmaluladidumhsnusuleveundn srufuniienusiig 4 fieades die
fimuniamAaEusulildninensvossmalunsnanduduasuinig sautunsaayadiiia s
Frauluiosiu uasnisnsznenelddainig nuneliAngnamnssudhmanglml Wodunaln
Tunsduirdeuussina Ay 1wy aunaulneduszneussiaiusmamu Wud vililaamn
suilneitatoidodensiuiugsiaanindnetienn lasamzludes 1) nsatuayuniensiud

(v

M983AnsAIASguarsuInsndadlinnudidey 2) ulsuieniassiienseaulianisndmdunse
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wisyAnSouralamuleutgaiuayusiig 9 NuleuigauaIsuarn1sidineuInmIaszdu q way
3) n1sundedeyanaziniavieging Midluitaansiaiugiudeyagsiauasnisatuauunissiungy
LarN1ITUANI9gIRa uenIInilinedildadenidenenisuenegsfiaaniingwineie 1wu n15idns

waaRuyumadenuenimilennszuudwde Tuguves venture capital

YDLEUBLUY

[V Y]
v a

JolaualurdmMIuNTIdeAall

1. nuan1sAnwnunadnsvesdadesiui@saviiuiu 2 Jadeas 1) aunisiuiainy
a11150MUNNTAIVANLTINGANTTU (Perceived Behavioral Control) ka 2) Jadea1uni1siAsea
ANMWINdoNANEUBNMULATEEAA (Economic of Environmental Factor: PESTLE) fifldniadeaglu
sdfusi LLa@mfﬁ]ﬂﬁaﬁﬁ@m%wasiammé?qhﬁ%Lﬂu;:iﬂizﬂaumﬂuﬁaaaq{]ﬁaﬁ@ﬁmm GBI
Fe¥mmumatiuussuasimunluussdiufangn TneBusonsmumundngasnsSeunisaey
visensiineusuliiienwiielumsidugusznounisi (Startup) dmsuiinAnwidsayannslu
é’aﬁ'maawﬁuqmuﬁﬂmﬁgﬂuﬁuﬁﬂgamwmmumumﬂ%mm%a ﬁy’qﬁamﬂ’uqﬂuﬁﬂmma 9 azfouduy
nmvdnlumssiiunuluded

2. nsandunudiunisiauguseneunisini (Startup) Astidenndosfuwkuimug

(% |

isgiaLazdsauwiandatui 12 wazuleuigaiaigiiuanudifyfunisduaiunsiauiau
manumaluladuazuinngsu (tech startup) MSOUUFIUASYINIATIA LALLTINITAIUIUNTIY
uazitaun mMdnaduszuuinauinnsuiidedemsdnadulvifanisaautanssdiedundouns
fanUsemadusuvdniaidelfAnonnmuazduuds

orauouurdmiunsiteadetely

1. Asinns@nunideiisatuiedesunisiuianuaiunsalunismugudmginssy
(Perceived Behavioral Control) vasUsgnaunisival (Startup)

a

2. MnsAnwfaladeriunisiiassRan ImeINaauN 18 UBNATULATEENY (Economic of
Environmental Factor: PESTLE) 3niunuin svswauazanudifnyedndlsdeninuddlalunisidu
Ausznaunshrliazsanisaiugsiaansnsn

3. msmIfnwie TITenuuNan (Mixed research method) luusziunisinsesiuay
drsramaalaeiuinaueuianssusazinaluladiianival (Tech startup) vosan1snsw

4. mATeRTUsILUUNsAnsAnvInsenisiineusdmiuanimém (education for

startup people) MungauiiuszansnmnuuIunvesdsnulnelaz AMiuiiansanisnenlan
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