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Abstract

This research aims to study the guideline
for potential development of tourist
attraction according to the opinion of Thai
tourists for sustainability under the project
of increasing water in the Mae Kuang
reservoir of Udomthara dam, Chiang Mai.
Population and sample were the Thai
tourists who visited the target area of the
project. Random sampling was selected
using a purposive sampling technique to
set the quota of 300 samples.
Questionnaire was used to collect data.
The results showed that the potential of
tourist attraction in overall was at low level
(X =3.37,SD. = 1.14), anyway, in terms of
attractiveness (X = 3.37,S.D. = 1.14), in
3.52, S.D. =

1.21), and in terms of marketing (X = 3.60,

terms of accessibility (X =

S.D. = 1.11) were agreed at quite high level.
While the potential in terms of facility (X
= 3.09, S.D. = 1.28), in terms of tourist
management (X =3.11,5.D. = 1.14), and
in terms of safety (X = 2.92,5.D. = 1.05)
were agreed at a relatively low level. The
guideline for potential development
should focus as follows: 1.) Promoting the
attraction to create a local cultural image.
2)

Promoting tourism  with modermn
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marketing. 3.) Promoting creative tourism

througsh  the involvement of the
community. 4.) Promoting tourism cluster
linkage between provinces and regions. 5.
Focusing on creating the good impression
among tourists. 6.) Encouraging the
personnel of the tourist attraction to have
knowledge in service and safety to meet

the standard of tourism.

Keywords: Potential development, Tourist

attraction, Tourist opinion, Sustainability
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WiumeAsudetes (X = 2.92, S.D. = 1.05)
Tagi3e9aausIetanniuainuties 3 a1nu
lawd dgunsallesduniulasnivegns
Weawe (X = 3.05, S.D. = 1.02) fimsdanis
druguoursioluoivis Avn uwazuinisi
Aedostudnriondien (X = 2.92,5.D. =
0.98) finsfnsate dyaraieussedig
winvas (X = 2.86, S.D. = 1.08)

6) unsUIITTanstnvieafiealunin
sweglusgiumiuensudineies (X = 3.11,
S.D. = 1.14) lpgideeainusiedeaunnluansu
Yoo 3 a1y leun fnsdanisunasiondion
Wued1ed (X = 3.25,S.D. = 1.14) A1ilads
anunelaluminuazernwazvasndy (X
=3.21,S.D. = 1.17) uaziin1smruAuuTunn
Pnvieafienfiumnzay (X =3.20, S.D. = 0.98)
Tnonans3deiildnannundrafuannsaasuls

o d’
AN 1
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aefl 1 mydienzidadeiiuguitdfgreunameniisauasdnenwiiug
Pasuiugruiddvesumasioniion Aaa
= x g S.D. wdanauvang
UaZANENTWNUN ]

1. §rudnanwdsdsnala (Attractions)
1.1 Snvarmenmusswiasissdieafanuiiauls 4.27 0.96 ABUVIUIN
1.2 A WALy AIU0IAN S TIUYR/AN WA AL 451 | 099 AoUTNeIN
1.3 Anssuluunasvieaiionfinnuisgale 368 | 1.06 AoudDY
1.4 FAenssutunuinisfitnaule 3.72 1.69 ADULIGHNN
1.5 fpauevnasnuuseifamans Jausssu Useind 4.04 | 1.03 AUl DY
1.6 \Juuvawiesilenfimnzauiuynggnia 379 | 0.59 ADUYANN

sududnenwdsiagala (Attractions) | 4.00 | 1.05 Aud19uN
2. AuAnEAINAIUN15E18e (Accessibilities)
2.1 ﬁmmﬂaamﬁa’ium3L9‘3uvmvﬁ”@jl,mdwimL‘ﬁm 4.13 1.04 ADULILIN
2.2 AUANYDINUY 296 | 1.38 Aoutnaloy
2.3 anudnlauvestiguenid@unig 3.45 1.25 AOUTNTDY
2.4 fFBmsPumaigurasioaiieafiasminuay o

3.54 1.15 ABULIMN

nannane
FAAUANIAINAIUNTITITIDY (Accessibilities) 352 | 1.21 ADULILIN
3. grufnenmaudssiuieanuazaan (Amenities)
3.1 ﬁmﬁﬁﬂé‘lﬂﬂﬂ‘lﬁuiﬁulmmﬁwi@ﬂL‘ﬁ‘&J’JLﬁENWEJ 379 | 111 ABUYININ
3.2 S ufavmnde 3.12 1.29 AOUTNLDY
33 fEumngdudivesdiszan 2.96 1.31 AOUTNToY
3.4 §151UIMSINEINe 3.39 1.16 AOUTNLDY
3.5 fiveniufisae 3.45 1.17 ADUTNTDY
3.6 Tfiwn/Fearniieane 3.08 1.28 AOUTNLDY
3.7 fnsdnwseudwesfifisme 3.06 1.32 AOUTNLDY
3.8 figuduinisteyauntnvieaiies 272 | 142 Aoulnatioy
39 FAeruneanuazmndmnsuAuinas 2.27 1.44 1oy
saududnenduaBIuIeAIEzaIn (Amenities) 3.09 1.28 AoUT19ioY
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Uadnugnuidfyvauvasviaainegd ALRA
. P S.D. wuanunNY
WAZANEAINNUT ]
4. frudnenInaIun1snatn (Marketing)
4.1 unasvisaigaluiundiondnvalNvalaumagiiuz e 393 1.08 T et et
4.2 unasvisaiwalunundvdemanisinsoUssanunu/ .
. L . 342 | 1.15 AoUTNTDY
N9d1509USNTIVAIN A BLAZ LIS
4.3 undavipaigrluiunidnsiArusnsiaue 389 | 1.01 AouTeuIN
4.4 Waina et luNuNNTEUESUNTAAIALAE NN L.
o s 317 | 1.21 ADUTNTBY
Usganduiusivainuany
FMAUANENINATUNTIAAIA (Marketing) | 3.60 | 1.11 ABULN9UIN
5. snuaulasnadiy (Safety)
5.1 fuwmsmsguannulasaieiiese 283 | 112 Aautnaley
5.2 finsfnsatne dyqrubounaeanay 2.86 1.08 Aoutnatay
5.3 figunsaidesfunnnulaensiveiaiieans 3.05 | 1.02 AaudstieY
5.4 fin1s3nn1sauguenndeluens 1N wasu3nisn
WNeToiutinyiede? 292 | 098 ADUTIUDY
sauAuaMuUasnie (Safety) 292 | 1.05 Aoudnetay
6. HUN13UTNI3IANITUNYIBLLTAED (Tourist Management)
6.1 iUgiRoUMNYARIN NNz aY 319 | 131 AUl DY
6.2 insmvanUIainviesueINmInzay 320 | 1.12 ABUTIUDE
6.3 finsdnnsuuasvisaisndusened 3.25 1.14 ARUTN9LBe
6.4 ArtlsdsnnunelalumuazeintazUasnde 3.21 0.98 AautN9ae
6.5 At/ ninauakaLieaneLaz i 296 | 1.06 AUl DY
6.6 uransiauy/Anudnglunisliusnsun L
o 287 | 1.25 AIUTNTDY
UnviosLiien
FUAIUNITUINIANTTUNYIDANE .
3.11 | 1.14 ABuLN9TiDY
(Tourist Management)
AMIAEIIUVBIANENINNITHID UL 337 | 1.14 RN VRE!
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ATUWUIN 1.) é’wuﬁ’mmwéﬁa@ﬂa (X =337,
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= 3.52,S.D. = 1.21) 3) AUANIANATUNTHAN
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