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Abstract

This research aims to study the factors affecting online shopping decisions during the
COVID-19 pandemic. Data collection was done by using a questionnaire. The sample group
in this research was 93 personnel of Suvarnabhumi Institute of Technology. The statistical
package program used was a percentage, frequency, mean, standard deviation, t-test, F-test,
and multiple regression analysis.

The research found that: 1) Overall, the institution's personnel had a positive attitude
towards online shopping, a high level of trust in online shopping, and an emphasis on the
mix factor. The market towards the decision to buy products online during the Covid-19
pandemic was at a high level. 2)The hypothesis testing results showed that institutional
personnel with different genders had no difference in purchasing decisions online during the
COVID-19 pandemic. The age, marital status, education level, and average monthly income
were different. There was a statistically significant difference between online shopping
decisions during the COVID-19 pandemic at 0.05 level and 3) Attitude factors affecting online
shopping decisions during COVID-19 pandemic can predict 4 7.4 0 % (R%adj=0.474) of
purchasing decisions. The trust factor affecting online shopping decisions during the COVID-
19 pandemic could predict 61.80% (R?adj=0.618) of purchasing decisions, and the marketing
mix factor in terms of price did not affect the decision to shop online during the Covid-19
pandemic. As for the marketing mix factors for marketing promotion, product, and the
distribution channel affected the decision to buy products online during the Covid-1 9
pandemic that can be able to forecast purchasing decision at 72.40% (R%adj=0.742) with

statistical significance at 0.01 level.

Keywords: Marketing Mix Factors, Decision-Making, Online Marketing
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a9 Uadeiuviaunag B Std.Error | Beta t p - value
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T
N o W aad

** HudAyn1eadfnszau 0.00
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