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Abstract

Since the outbreak of COVID-19, there is a wide discussion about lifestyle change
known as the new normal, starts from individual behavior such as wearing a mask to social
levels such as working from home and having online meetings, etc. The worth studying is
which behaviors and trends will become the permanent new normal and remain even if the
epidemic is able to be controlled while which behaviors and trends affected by COVID-19
are temporary and likely to end or revert to the pre-epidemic conditions after being able to

control the spread of COVID-19.
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- COVID-19 is changing how consumers behave across every aspect of their lives.
As consumers sheltered at home, adoption of new digital services took place at a blistering
pace. In addition to growing health and hygiene concerns, economic recession, and the
related decline in consumption, the scope of the change to people’s lives is staggering.
(nwnUsenaudi 1)

- Broad shifts to new behaviors hide significant variations. Consumer behaviors
will likely fluctuate until we reach the next normal. How long they stick will depend on a
range of factors including satisfaction with new experiences, demographics, infrastructure,
and the severity of the recession.

- Companies must rethink how and where they connect with consumers. They
should expect to encounter structural challenges and upheaval across multiple dimensions.
Overall consumption is shrinking, the shopping basket is undergoing a significant change in

mix, and consumers are changing the ways they get their information.
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nMwUsznauf 1: Consumers have seen changes to every aspect of their lives

(McKinsey & Company)
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@ Global COVID-19-driven digital
- adoption rates have covered
decades in days.
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At 2: Global COVID-19 driven digital adoption rates have covered decades in da

(McKinsey & Company)
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Value-driven behavior changes occur on a spactrum, and their pull and
magnitude depend on each country's starting point.
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A MmUsENaudi 3: Value-driven behavior changes occur on a spectrum, and their pull

and magnitude depend on each country’s starting point (McKinsey & Company)
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