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Abstract

The objectives of this research were to: study the factors of trust, social influences,
efficiency expectation, effort expectancy, facility conditions, marketing value, and the
decision to use digital currencies. The data were gathered through an online Google form
with 400 samples derived by convenient sampling techniques from people who have had
experience in using digital currencies. The data were analyzed through percentage, mean, SD,
and multiple regression analysis.

The results revealed that the factors of trust, social influences, efficiency
expectation, effort expectancy, facility conditions, and marketing value had effects on the
decision to use digital currencies with the statistical significance of correlation coefficient
value at a high level (R=0.953). The forecasting value was 90.8% with the standard error of
the forecasting factor at 0.30755 (SEE 0.30755). The factors with the highest influence on the
decision to use digital currencies were the facility conditions followed by efficiency
expectation effort expectancy trust marketing value and social influences with regression
coefficients of 0.329, 0.158, 0.156, 0.123, 0.119, and 0.114, respectively.

Keywords: Unified Theory of Acceptance and Use of Technology, Trust, Social Influences
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(Index of Item Objective Congruence) fAnadevasuinnuaanndes (100) iy 0.901 way
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dovnasumimdesiurenadosfionsifeldaemimdestuluamain (Reliability) 0.944 ndsainiy
ARdelathuuugeunuatuanysalluiiudoya nnguiegiathnung 91w 400 4n
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M1319% 2 WaMTIATIEisIwIINeInsalvesdatenilavignasenisindulisensunisldanatiuaiva

frwdsnensal b SE B t pValue  Tolerance  V|F
AP 3961  0.15 257557  0.000™
Jadueuanuiinga 0.124 0040 0.123  3.077 0.002" 0146  6.845
Ja38auUdNSnanI9dInL 0.114  0.039 0.114  2.966 0.003"  0.160  6.264
Jaduauanumnndaly 0.159 0.045 0.158 3543  0.000°  0.117 8523
Y5LANTAIN

Jaduauanuenndaly 0.157 0.045 0.156  3.444 0.001" 0115 8715
AITUNYIYTU

%

Jadednuaninaseiwisany 0331 0044 0329  7.477 00007 0121 8253
dYMIN

Uadgauyadinusie 0120 0040 0.119 2999  0.003" 0.148 6.740

R = 0.953, R? = 0.908 SEE = 0.30755 F = 644.929, Sig of F = 0.000

[y

*{sgautlsd1AgyNNanAnIzau .05

IINNTNTIVFBUAIUFUNUTTENINILUTBATENUTN A1 Tolerance VoeiuUsdaTENNG7

fianlailndeug uagAn Variance Inflation Factor (VIF) vesiudsdasgyniiiadesndt 10 satuis
aguldinduusBasennd lifissdueuduiusteiuunetu Fafufionmadeuinsunuadus
Tuaunsduuuagliiin  Multicollinearity (fagn 1ndaddyw, 2556)

Han1sAnwInud Jadeanuainulinngla Jadesudvnsnanisdiay Jadaaruainuninnis
Tudsgavsnm Uadesunnuaenislunnuweien Jadefuaniwdssuneauazain uagdads
a1 Sdvsnasenisiadulasensunisldanaiufdvia egeilduddameaiaisydu
05 flendulszansanduiusnmgueglusziuin (R = 0.953) fdunslumsneinsalfesas 90.8
LazilANLAAIALARDLANATEILYBINITNEINTAIVNTU 0.30755 (SEE 0.30755) lnsiladeiifidviwase
mssndulasensunisldanaiudivauniigade Jadesuanindsdieanuazain (8=0.329)
sesaun e Yadeiumnumanisluusednsam B = 0.158) Jadamumnunianidluanuneiey
(B=0.156) Jadaarumulinnga (8 =0.123) Yadusuyaainiusial B = 0.119) wazdaduau
dvdnanedeny (B =0.114) auany

aAUseNaIY
1. Jadaiumnuliingde B8vsuasenisdndulageusunisldanatuaivia nan1snaaeu

a
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LuANeadt 88 uazaiteves I 59159301309 wag Wand WanSaased (2563) Fea daded
denarian1sindulaldanatiuadviavessurmsuialsemealng wuin Jadeduaulindedenasie
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Tan (2016) finé131 mMssuienaulinga fe dadefidessasenissuianulinge arwnndedeves
fuslnadifironsléuinnssuuazimalulad

2. Yaduaudnsnaniedeny Z8nsnasenisdadulagensunisidanalduaing nans
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