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ALUBLTTUIY
Abstract

This study is quantitative research, the objectives were 1) To study the purchasing
behavior of processed herbal products through online social networks of Generation Y
consumers in Pathum Thani Province; 2) To study the relationship between modern marketing
strategies and the purchasing decision behaviour of processed herbal products through online
social networks of Generation Y consumers in Pathum Thani Province. Purposive Sampling and
quota sampling were used to select samples and a survey questionnaire was used as a tool to
collect data from a sample of 400 people from each designated district using a convenience
sampling method, statistics used in data analysis included percentages and Chi-square statistics.
The results of the research found that the sample group chose to purchase processed herbal
products through online social networks because they are available for trading 24 hours a day.
Most of them purchased nutritional supplements for body care and purchased processed
herbal products through online social networks 1 - 2 times per month. The cost per time of
buying processed herbal products through online social networks is between 501 - 1,000 baht
and the person who influences the purchase of processed herbal products through online
social networks is Friends/acquaintances and their opinions on modern marketing strategies as
a whole and the behavior of purchasing processed herbal products through online social

networks of consumers in Pathum Thani Province are not significantly related at the .05 level.

Keywords: Modern Marketing Strategies, Buying Behavior, Processed Herbal Products, Social

Network, Generation Y
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