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Abstract

This research aimed to 1) study behaviours about the accommodations decision-
making of tourists, 2) study the quality level of services and accommodations decision-making
of tourists, and 3) study services quality affecting accommodations decision-making of tourists.
This study was quantitative research using a 5-point Likert’s rating scale questionnaire as the
research instrument. Samples of the study consisted of 385 Thai and foreign tourists selected
by purposive sampling. Descriptive statistics (Frequency, Percentage, Mean, and Standard
Deviation) and Enter Multiple Regression Analysis were employed in data analysis.

Overall findings revealed that the majority of respondents were Thai female and
single. Their age was between 20 - 30 years old. Their job is secondary school students or
university students. Average salary was approximately 10,001 - 30,000 baht. According to their
behaviours towards accommodations decision-making, it was found that most respondents
travelled with their families for vacation once or twice a year. In addition, the tourists reserved
accommodations on the hotel website and selected accommodations at the rate of 1,001 -
2,000 per night. Referring to service quality affecting accommodations decision-making, overall
results showed the highest mean scores. In each aspect, service objectiveness ranked the
highest, followed by credibility and trustworthiness, reaction towards the customer, and
understanding the customer respectively. As per the quality level of services and
accommodations decision-making, overall results indicated the highest mean scores. In each
aspect, need and problem recognition ranked the highest, followed by optional assessment,
information acquisition, buying decision, and behaviours after purchase respectively.
Hypothesis analysis revealed that service quality significantly affected the accommodations
decision-making of tourists at Aonang Sub-District, Mueng District, Krabi Province at the p-value
0.05.

Keywords: Service Quality, Decision Making, Accommodations, Tourists, Krabi
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A15199 3 LLamm'ﬁLﬂi'wﬁm'ﬁamaawmmwwﬂa (Enter Multiple Regression Analysis) AN
Asussnddnsnasnenisinduladanldusnsinnusadnviaanellusiuasniung
2NoLIR J9Innsel

Unstandardized  Standardized Collinearity
Coefficients Coefficients Statistics
Model B Std. Error Beta t Sig. Tolerance VIF
(Constant) .845 156 5.405 .000* .488 2.049
X4 118 .044 126 2.675 .008* 445 2.247
X2 115 041 137 2774 .006* 512 1.952
X3 203 041 231 5.011 .000* .359 2.788
Xq .183 .046 217 3.937 .000* 477 2.097
Xs .185 042 213 4.463 .000* .488 2.049
R = .767 AdjR? = 582 F = 108.096
R = .588 SEest = .269 Sig. = .000

*. A significance level of 0.05.
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y =.845 + .118 (X1) + .115 (X) + .203 (X3) + .183 (Xq) + .185 (Xs)
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