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Abstract

This research aims to study the level of decision-making in purchasing clothing made
from fabric scraps and to investigate and compare the personal factors influencing the decision
to purchase clothing made from fabric scraps. This research is quantitative research. The
sample group consists of 152 clothing buyers who purchase clothing made from fabric scraps.
The research utilizes inferential statistics including mean, standard deviation (SD), and
hypothesis testing statistics such as t-test. The research findings indicate that the decision-
making process in all five steps is at a high level. Males make decisions to purchase clothing
made from fabric scraps faster than females, while age and residency do not differ significantly.
This research is beneficial for guiding production planning tailored to the unique characteristics
of each area and for expanding production outcomes in markets that predominantly target

male clothing, supporting the BCG (Bio Circular Green Economy) concept of creative economy

Keywords: BCG, Fabric Scraps, Value Addition, Creative Economy, Clothing from Fabric
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7. Audunmeladninualduauinideie 2.24 1.09 1oy
8. myvendeliaudu 9 indede 3.38 0.69 1niign
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dayadiuynna 59 ARAY (SD) t-test P-value
bNA 2.82 0.005 *
1Y 131 3.1(0.4)
AN 21 2.9(0.2)

PnMsiigatauuigi wui wamelinsdnduladededniivinanasinlisaninnamdgs

M1319% 11 @uufgIunIt nauetewand1eiy n1sdnduladeuansineiu

dayadiuynna 59 ALRAY (SD) t-test P-value
ngueYy 1.05 0.297
AN 20 - 30 U 121 3.1(0.9)

31-ginin 41 ¥ 31 3(0.4)
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dayadiuynna s Aade (Frudoauu t-test P-value
UINTFIU)
aiinA 0.87 0.388
AABY 9 51 3.1(0.4)
nala 101 3.1 (0.4)

PINMTHgAtauNfgiu nwud aunodeluginiadieiu msdeauladeidervinaniae
Tsiumnsinaiiy

dyUuazanUsnenansivg

Mningusvasdded 1 ilefnwinisneuaussieaudainisueinainlnessUsziiufisesiu
nsfnauladeluisiazdunislinszuiunsdnduladederinfinananiaudn Ineftauufgiuseyi
n1sREUALeIH 8ANRBINTTRIMAIAlAEY WA U sedunsdadulad elundazdunield
nszuIunsiadulatedeihiinananiauiuandieiuia 5 uneu seunsindulatosoglusedy
wn Tngfinuindud 1 nssviumsdndulateireindioass dunisnsedunienssuiaruiesnisde
goufi sz ugIgn 3.46 SD 0.69 A WawafIwaniusianiawinvisanlanseuls aenadosiy
Whnedifgresuuifn BCG insughaiassd ifesnisTissnsuhveninduinldlniiioan
msudnlniiiazddosivmsveulaeenledoonuannviliiAnfisdonszanidumalilaniou
(@ineuaniuleuten1seauAnuIINg1eEns LasuInnIIULINYIR, 2566; Anfnaudsnndeuuay
PuANNATYT 13 9au3, 2561) ufl 2 nsvurunsdadulateduneudl 2 manduenidanyeaa
1nddngaan sedv 3.18 11n) SD 0.72 @emadeary suns Asgnla (2565) Aaguliin Yagiy
A dueInsaRaNsTaTaTse uenandeseulatasitlaiugs Forhdilinuddey Tufiddet
U MswRABUandetuLes Tufl 3 nsvurumsdaduladetud 3 msussiunaden degosnis
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4 n1sandulade Jedesniiseaugegn laun dndulaainanuyeudiudad sedu 3.67 (Wnitan) SD

(% |
= Y A

0.59 Hugouuandifiuin einivianewintdagtuduedddusuesdeinnniivesin vie
Y09 Tey donndetu wWiyyn 93UsEl (2563) AI3Tenudn nsidunNsasadeyaasliuudiFua1i
Tdmnnhaulafianunsaasieusossnmlusinvesaauiity 1 vewhnazdesdiundainialuaniud
vioufien iWeigsfsasdeadinunanivu dufudednianawdit winaglinisnaialudangs
fesiieafideduresihn weifldiidedmsendumsilumawdoiiitods s fuundad
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