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Abstract
The purposes of this study aimed at 1) studying the relationship of product trust that affects
purchase decision of OTOP product, and 2) examining the relationship of brand equity the affects purchase
decision of OTOP product. The purposive simple technique was employed to gather data. A set of

questionnaire was utilized for data collection from the customers who purchased OTOP products.
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400 samples were determined. The data were analyzed by means of descriptive statistics and multiple
regression analysis.

The results revealed that OTOP product trust was at the highest level (X = 3.97), followed by
brand equity (X = 3.63), and purchase decision (X = 3.75), respectively. Apart from this, the factor on
product trust affects purchase decision of Songkhla OTOP product (R = 0.602) with a variation towards
purchase decision of 36.20 percentage. Considering the factor on brand equity affects product trust
(R = 0.666 with a variation towards product trust of 44.30 percentage. Therefore, purchase decision of

Songkhla OTOP product is due to product trust. Brand equity also affects purchase decision.

Keywords: Brand Equity, Purchase Decision, OTOP Products
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