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Abstract

The purpose of this research paper is to quantitatively investigate the impact of causal factors on
consumers' purchasing decisions through social media marketplaces in the northeastern region of Thailand.
A conceptual research framework is developed around consumer purchasing decision concepts, with a
focus on Nakhon Ratchasima, Khon Kaen, Ubon Ratchathani, and Udon Thani in northeastern Thailand,
representing consumers aged 40-60. Data surveys and research questionnaires are utilized for data
collection, and descriptive and inferential statistics are employed to analyze structural equation models in
consumer purchasing decisions. The findings reveal that 1) the perception of the marketing mix indirectly
influences consumers' purchasing decisions through online behavior with a magnitude of 0.326 units, white
2) dynamic ability also has an indirect influence with a magnitude of 0.485 units. However, 3) technology
adoption was found to not influence consumers' purchasing decisions. The combined variables of
technology adoption and dynamic capabilities explain 91.10 percent of the variability in consumer

purchasing decisions.

Keywords: technology adoption; marketing mix; dynamic capabilities; consumer behavior;

purchasing decision
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