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Abstract

The purpose of this research was to study the pre-purchasing decision process and factors
influencing green consumers' decision to purchase green products, comparing green product purchasing
decisions classified by green product purchasing/consumption behavior type and by green consumer
groups, and study behavior after purchasing/consuming green products that affects purchasing behavioral
trends. Data were collected with a sample group of 400 consumers who had purchased and/or consumed
green products aged 20 years and over, using a questionnaire as a tool. The research found that most of
the samples were latent green consumers, followed by potential green consumers and real green
consumers. The hypothesis testing results revealed that the pre-purchasing processes including information
search and the evaluation of alternatives affect the decision to purchase green products. Factors affecting
the decision to purchase green products Including experiences with green products, attitude towards green
products, green product features and social influence, and active green consumers have more decision to
buy ereen products than latent green consumers. In addition, post-purchasing/post-consuming green
product behaviors including satisfaction and receiving benefits beyond expectations from green products
statistically affects purchasing behavioral trends. Statistically significant This research can be used by

business operators in planning digital marketing communication strategies to communicate to consumers.

Keywords: Purchasing Behavior Trend; Green Product; Organic Product; Eco-Friendly Packaging;

Green Consumer
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wulumgAnssunisde X S.D. S¥AU
ANNAALTIY
TueunAnazdo/vslnanansneiaTsegsuduey 4.26 73 170
msazvenseuuzthauduliunde/ vslnanandasiadeluouan 4.24 63 170
wnliungnssuntsdelunmsu 4.25 70 1N

a o

1NAI1N9 4 Han1sAasigrdeyainediuuudldungnssy wuluwildungAnssunisdeluningiy

agluszauunn uagnayntesyluseduuin Tefidradegean laun lusuianizda/uslnandndnaiddes

D1 UUBY 5898911 LAwA NsazuansakurtinaudulrnTa/UsinAnansueddelusuas

A13197 5 uansaafe wazAdeauuninsgiu neiuladenns q dendnduediden

Uadeeng 9 Aenanduaididen b S.D. S2AU
AAUAALI
NAUARADNAR A EITY? 4.16 85 11N
AN WUEUDINARNN T FTE 4.15 66 taly
auduinsednndouvessia 4.01 61 110
Sndwan1edanu 3.93 69 17N
mMstuindounusuRnyeuseduindon 3.74 67 170
Uszaunsalnand diaen 3.58 73 110
Yaduene o Aenanduanalsalunngas 3.93 53 11N

INENTNA 5 wamTianeideyaiieiiuladesin q dendndundidey wuirladesing o dendnsdoe
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dauil 2 Mmavegauanuguluniide
auufgiun 1 Tuseuneun1sdnduladendnduddidervesiuilnadsenousie nssusJayna/
AMUABINSHANSUN AT (X,) NMsAUMITaLa (X,) kazn1sussliunamadan (X,) Txasdensdnduladeningiue

e (Y)

M13197 6 UannTiiATEviAnLanaeuiinrveiiuUsBasy laud duneuneunisindulatondindueidides

fnanen1sanaulatonandunade

Unstandardized Standardized Collinearity
sunsunsunsinaulade coefficients coefficients t Sig. Statistics
NARANYERYD

B Std. Beta ([3) Tolerance  VIF
Error
1 (Constant) 1.458 137 10.602**  .000
msUsziliunania@en (X;) 423 047 464 9.087**  .000 523 1.912
maﬁum‘ﬁ'@;ﬂﬁ (X5) 247 .047 267 5.218**  .000 523 1.912
F = 167.624 (sig = .000) R=0.677 Adjusted R’ = 0.455 Durbin-Watson = 1.842

R* = 0.452 SE = 0.4561 Eigenvalue = 0.009 Condition Index = 17.235

AN 6 WU TUABUNBUNIANAULITDNANS UMY T 3 AIUT NANIITENUIN 2 Fds Lawn

a @ I3

n1sUseifiunanianden (B = .464) wasnisdumideya (B = .267) duadenisdndulatondndusididen

o w aa

ulsainanansaesuiensindulatondndundilvalasesar 45.50 (Adjusted R2) agnsdtivdrAgyn1eaia

v
o '

fiszau .01 uansidadidaudsiy q sndesay 54.50 fianunsnesunenisinauladonanse i3en Tunaiiian
auaa1aind sulunisuszinarinisinauled ondnduaididen Wiy 04561 drudauusnissus dayn/
mudesnsnandeiaiden linasenmsinduledondnsnridider Inefudsdasylifidaym Multicollinearity
AN ualy

amagmﬁ 2 WeuaRsondnsaaidden (X) Uszaunisalif safundndausidifen (X,) nsduindau
aufuiinveusudunden (%) anuduinsiudandey (X,) dndwamsdanu (X, AANYTVRINEN S Ut

e (X,) nadensindulavendniariddesvesiuslnadides (v)
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M19197 7 wanansiaseiadanneeliinaswiinlsladenng o dnadenisindulatondniamidden

Unstandardized Standardized Collinearity

msfnduledendaiuaiaiden coefficients coefficients t Sig. Statistics
B Std. Beta (B) Tolerance  VIF
Error

1 (Constant) 1.269 173 7.326* 000
UsraunsalAeafiundn s 258 041 307 6.227** .000 629 1.589
e (X,)
NAupRRoNan uNaTYY (X,) 150 033 208 4.529** 000 726 1.378
AMANYMEYRHAR MTEREY 160 046 172 3.462% 000 617 1.620
(Xg)
ndwansdenn (X,) .109 .046 122 2357% 019 570 1.755
F = 64.716 (sig = .000) R = 0.629 Adjusted R” = 0.390 Durbin-Watson = 1.909
R’ = 0.396 SE = 0.48273 Eigenvalue = 0.009 Condition Index = 17.235

* fvpd A eananseau 05 , ** SdsdAgniadanszau 01

1NA157199 7 wudn Uade 4 dawds Alnasensanduladendniueidden lawn Uszaunisalineinu

a 19 I3 =

nandmaddes (B = .307) ieundaendndnaiddes (B = .208) Andnwarvewmdndueidides (f = .172)
wagdvinanisdanu (B = .122) Inesuvsdananannsnesuisnisdnauladondndusiaiden iesay 39.00
(Adjusted R?) og il doddyn1eadfifiseav .01 wanaindsfifauusdu o 8ndesar 61.00 fia1uisasduie
nsinduladendnfaeididen Tumaddainnuaaiaedeulunsussuinaainissaduled endnfaeidid e
WU 0.4827 dau 2 fauds T nstuirdeuanusuinveudiudwindey wazannududnsiuiwindey
Liflnasionsinauladondniaei@ide Tnefudsdaseliliam Multicolinearity panasiiismnls
aunAgudl 3 woAnssuniste/uslnandndasiiiervesuslaaiiuandretiu Sn1siadulatondn st

Agnnmnany
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A1319% 8 waniNseuisunsindulatanand N dTeIlAETRUNAUNGRANITUNSTR/UTTNANEA AN EIT Y

YoeKUsLaA

Usznnanduaidien noANIIU Levene’s test t-test for Equality of
nﬁi%a/ D% S.D. | for Equality of Means
uslan Variances

F Sig t df Sig

1. NAnSuNBUNTE LAY 396 0625 | 3593 059 | 3.046** 398 002
laipy 374 0.563

2. ussasauninylan \Ag 399 0623 | 1537 216 | 2555 398 011
laitae 383  0.603

3 geifufinssodundon \Ag 395 0624 | 0573 449 1.637 398 .095
lainy 384 0.599

4. nsgaueYINYALINdoN LAY 401 0.671 | 1.650  .200 | 2.498* 398 013
laiiae 385  0.579

a ¢

1NANTNN 8 WU HANITIATIEN Independent Sample t-test WUIMNGUAI0E1NTNGFNTTUNTHR/

a [ 4

u3lan Wandueidunid ussaduaisndlan nsgarveusnydwindeu wans19iu In1sdnduladandnsue

'
°o o aada

wane1eiy sgelideddynsadiafszau .01 laguilaaninede/uslnandndueidunsd ussadueisnylan
nsgawausn¥dwnden In1sdndulateunniduilaailiineds/ulna diunguiiegsidngingsy
nsge/uslangaindulinssedanndeniimsdndulageliunnsiiaiy

auuRgIud 4 Ussiannguduslaadideniuandneiu dinsdnduladendndnmddewnneeiv

] a I3 = = v a X A o eaa °
M99 9 WAN1FILATIEH One-Way Anova ﬂ']iLTJiEJ'UL‘VlEJ‘Uﬂ"IiC‘]ﬂaul*’ﬂ?]amamﬂm%amﬁn I@EJ?]’]LLUﬂm']ﬁJUﬁ%LﬂV]

nauFuslnAde?
Test of Homogeneity of
e oee aa One-Way ANOVA
Uszinnguduslnadiden Variances
Levene statistic Sig F B Sig.
Ussnmngusuilnadiden 3.371% 035 5.438* .005
* IlpdAgneadanszau .05 , ** IdvdAgnadanszeau .01
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M19197 10 wansan1siUSeuiisuseavaslseinnnguiusinedilediunisindulatondndaeididen

Uszinnguduilaa X dlgaui flgagou GIRIERIION
HutnAnguae 4.09 - 0.16 0.26*
(.070) (.002)
HuslaAnguidiedsou 3.93 - - 0.10
(.160)
AYRRERGHETTIER 383 - - -

o o aad o

* JfudAunneddanseau .05

o

a [

31NA1519 9 Uag 10 WUl Useianna g uslaadleiuananeiy dnsdnduladendniusididen
wandefiuegiidedAgnieadanseau .01 g uslaangudideiun dnsdeduladendnduesifideininnd

v

HUSLnAnquae s IneinasieAademiniu .26
AUNAFIUN 5 NeANTIUAEVRINITTO/USLnANENS e EIle) Usenaumisauianalaainnisde/uslan
NanAMRERE (X,) warn1s¥e/uslnandndunddenlasuussloviiiuanuainnis (X,) ddnsnaneouwiliy

ngnssuluowian (Y)

M19199 11 KARINITIATIENAIINAANBLTINYVDIFILUTNEANTIUN BTN TT o/ UTLn RGN ueidL T T8 vENa

AOMNLTUNGANTINNITTE

Unstandardized Standardized Collinearity

Wqﬁniiumﬂﬂﬁﬂnﬁ%a/uﬁnﬂ coefficients coefficients t Sig. statistics
NARAUNFLTYD

B Std. Beta (B) Tolerance  VIF

Error

1 (Constant) 1.048 .165 6.350%* .000
mmﬁqwahmﬂﬂﬁ%a/ﬁim 512 .047 .495 10.917**  .000 613 1.630
nanSunaded (X,)
nste/uilnandnssaitelldsu 245 039 282 6.217* 000 613 1.630
UsgloaiiAuaua1nnds (X,)
F = 325.505 (sig = .000) R =0.499 Adjusted R” = 0.496 Durbin-Watson = 1.967

R® = 0.499 SE = 0.4987 Eigenvalue = 0.010 Condition Index = 17.617

91NA15799 11 Wu31 weAnssunnenain1sde/uslnandnduaididen 4 2 dauds nan1s3denudn

wie 2 fauds leud anufianelaannisde/uvilnandndaiddon (B = .495) uavnisde/vilaandnsueididen

Iisulszleniiiuanuaands (B = .282) fnaseuuldungfnssun1sie faudsdnanamisaeiurenuiliiy

a o o

wAnssun1sTelasosay 49.60 (Adjusted R2) oy 1sidsd1AyN1sadfniszAu .01 wansi1dadaiaudsdu 9
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dnJoway 50.40 Na1u13005UIBRUILTINGANTIUNISTE TunalldiAiauaatnndaulunisuszuuaIwul LU
NOANTIUN13Y 0Vt uSIaArendndusi A0evindy 0.4987 lngdauusdaselad Uy Multicollinearity
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wazn1sUslnARARAMYET Y wazaonndoiuNUITevee iy WNdmweA (2563) [19] wud1 Jadesunnm

vosrdndusndulinsiuduindendmadienginssunisindulatondndnsiiiodaindeuuiniian
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fensinaulade aonadastuauiseresdsway Juasvgned (2561) [20] wuin dadedunisaduayy
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2949 Khan et al. (2022) [23] wu" mmLmmfhﬂumiﬁmum‘wqﬁﬂiiums%@mm@uﬁﬂﬂasmé'faﬁw%“uL‘Uﬁlaul‘u
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