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Abstract

The purposes of this study were (1) to analyze the influence of factors
affecting the performance of spas for health in Thailand, and (2) to find the factors that
affect the performance of spas for health in Thailand. This study was a survey research.
The samples in this study were business executives of 410 spas for health. Data were
collected by interviews and questionnaires. Data were analyzed using descriptive statistics
and hypothesis testing consisted of path analysis and Structural Equation Modeling (SEM).
The results were as follows: (1) The factor focusing on marketing, the factor focusing on the service,
the factor focusing on the organizational factors had a direct positive influence on the
innovative service, and indirect effects on the performance of the spas for health business by
delivering the innovative services, (2) The factor pattern of spa for health management that
has the most important composition weight was the factors focusing on marketing, followed
by the factors focusing on the service, organizational factors, and innovative service factors,
respectively, and affecting the operational results on sales at most, followed by the aspects of
profit, customers, and the image of quality service respectively. The causal model of factors
affecting business performance of spa for health was consistent with the empirical data at
0.92, AGFI = 0.86, Chi square = 479.35, df = 135 for the
0.041).
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