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Abstract
The objectives of this research were to study the perception, attitude, past and future
behavior as well as the media exposure on Travelling in Thailand among the baby boomer
group in Bangkok and its vicinity. Survey Research was conducted by collecting data from 400

Thai people Aged 48-66 years who had ever traveled in Thailand for the past one year.
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Mixed Method sampling implemented into the repository field since November 2555 - January
2556. The research findings showed that enjoyment and relaxation were the main purpose
for their traveling and The northern part of Thailand was their most preferred travel destination.
Tourism resource or product was mostly perceived when asking about traveling in Thailand.
Transportation and infrastructure were considered the main decision making factors for traveling.
Moreover, most of them had positive attitude towards traveling in Thailand. It was found that

there was a relationship between attitude and behavioral intention concerning traveling in Thailand

as well. Implications and recommendations for the future research were also discussed.
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