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An Application of Value Chain Concept, Utilization,
and Difference of Selling Products between
Information and Communication Technology and

Social Media

Sukontip Wongpun?® and Srisuda Attavachara®

Abstract

The value chain concept emphasizes enhancing business
processes to maximize customer satisfaction. It applies to
information and communication technology (ICT) and social media
for selling products and service provision, from upstream,
midstream, and downstream. However, it was found that both the
use of ICT and social media have many differences in selling
products, including the communication characteristics, target group,
and communication time. Including the utilization of selling
products from the use of ICT and social media have different
aspects. For example, ICT concentrates on developing e-commerce

websites for efficient sales channels, whereas social media

3 Assistant Professor, Ph.D., Information Systems Major, Faculty of Business Administration,
Rajamangala University of Technology Thanyaburi.
4 Ph.D., President of the Association of Computer Scholar, Local Administrative Organization.
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prioritizes creating fun and interesting content to make it easier and

faster for customers to decide to buy products or services.

Keywords: value chain, information technology and communication,

social media, selling products
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dglunisvigsi msfeui nsdomsszmineyana uazfanssudu 9
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dinislunaluladansaumanasnisdeans anduludesszuuaanad
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Yayayuszhvg) uasnsSeudiddniludaiiaulaludagiu (Morley
& Cortada, 2000)
dwmilsunemuaivdnueeuladiuffedodinunseluduaiife

[
o '

Tng3¥aunmsvedaiBeaiiiielfiint uogemndasaususyanamessy
Fruan FiTaunnsnudisu dall Bududisnmsldnusuuedauas
wavlud .. 1990 tieliildannsauaniuasudenuuazanufdaiiy
fu vidsantuinedesdleusmiivislunisdoansuuudealny dnunlud
A.A. 2000 dedany Buroruazdeuntniiindausn fe Six Degrees Tdn
Tgldannsaadsldslnduasiensefuiiounazaudu q dw wadn
(Facebook) lidaslull a.a. 2004 Tasunsn Frinedidsn uazass
usniuFemsidgieulnanislunisidousetu dwalimadniule
\Duiifoamnnialan deanlud aa. 2005 gyu (YouTube) ial#uinng
Juunasvlesuligldanunsosunanuazuriiflossulaiuwasiu il
msunsnmadeulmuazenutudiafiiat unanadududdyvedde
Fapu faurlud a.d. 2006 niames (Twitter) 1Waldusnis 19u
LLwamWaﬁuﬁm%’UIwaGﬁsi’fammﬁguuasLLﬂqﬂu%’m&amemﬁa NIAADT
IfAnAaasuuUasiunisdeansuaznisdadnedoya (Boyd, & Ellison,
2007; Rheingold, 2000)

dnunlud a.d. 2010 duanunsu (Instagram) lalaliuinig
Wuunasresudmsuussanuazinle dwaliniswssamaisnazainu
aprunaedudsdilasuamudenegiunn dautlud a.a. 2011 finns
Dasuoundindunisdeaninuuarnisdeas 910 2 518 fe et (LINE)

war WhatsApp NVl ldanunsadeansiiudeninu suam dleuay
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afnnosle a1gelud a.e. 2016 TikTok Weliu3nis Faduuwanwosy
dnsunmsaiuazuesifledmiumnatazduseufildsuanuieuesis
590157 (Boyd, & Ellison, 2007; Rheingold, 2000)
msthmaluladansaumauaznisdeansuiddunisuedudle
finnswdsuudasuanivlnegrannlugisaemaissuiinuun n1sld
welulafuaniilddeifiuussansamlunisnain verslemalunisiaue
Auduaruinis wasiiiuanuazaanaugliiugnd detsdeiivinli
welulaansaumeuagnsaeasiiunumddaludumsuedud enfiu
1) duleddreuid$e (E-commerce) 2) ldoaiifonaznInarnsiude
fapu 3) nsmatndiua (E-mail Marketing) 4) nslguaunaiatu (Mobile
Apps) wag 5) msusuliinalulad Al (HeygUszivg) ediaszviteya
anfuaznninssumstens fafumsiissiadinisuulfmelulad Al ag
Paeligsfaanunsaairstoiausuazlusluduiinssmuninudosnsiv
anfn deviliignénfianelauasnevaussieteiauatiu WWudu sauluds
nslideyauarn1siinsieniteya (Data Analytics) MsazauwazIlATIEN
Tayagnei Wrgligsfaaunsaviinisnainlansaiugnangudinang
WazABUALBIANLABINTTYRIgNAeL 1T ANEA M (Chaffey & Ellis-
Chadwick, 2019; Smith et al., 2012; Naim et al., 2019)
nsihdedspuunlddunisvedudldinansenuiilng way
Wasuulasismnaauaznisnelugaiagdu mslidedsnalunmsne
dudnflmudfaysossislunatesu ety nislidedsnuilorisain

pnuaulalududiuarusnisvesgsnadensinadillevniduusslesd
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wagnIzAuNItdIuTnvesgnATiinn1suenaalugignA1Idu o 53U
lwdeailifedisduaiunsindeuazinauivgnanlunafivangan {ae
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ANUN50AARDADUNINNS BOIUAINIULABINUAUAT AN UTANIUY D INN9ED

demu uazdedipudvaiisanuduiusuaranulnddadugnan Gavihli

o

andndlanulindauarBudnasdedudmseuinsnngsiadnass sulud
n1s¥aglunistuslunduduazuinis lasaiunsoussiusludu Jowaus

[y (% a

ey viseansuseloyimiraulalvidugnan uaznisinaunanisuigiay

nsiesgviteya aely nmsihdedeauanldlusiunisveduadedli

Aanuadnlunsasralomuiaula nsindedeansnsinisa wazns
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Aamunauaziinszsideyaotnslnddn elinisldnumaluladuasd
Feanlidnsauaziivszd@niamlunisvieduduazuinisvesssia
(Chaffey, & Ellis-Chadwick, 2019; Smith et al., 2012; Naim et al,,
2019; Stephen, & Galak, 2012; Pansari, & Kumar, 2017)
msassanudlaliunmavuludesdodsny iewaundoya
Pmastidifanguinaruldiedudy fead lafausssuatoiouves
wavy lunsiaugUuuuesdonienisdeaslidndanasuldiety
LLazLﬁuﬂiﬂwﬂumiﬁmmﬂisL%ﬂlﬁﬁﬁﬁﬂ (Prasertpitoon, & Zupasit,
2022) #eiu nsvedagtuiidnisvisesulal uwinadauda onde

o w v o w

waluladasaumanaznsasaisuseadedadeny iumdmdndd
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waluladansauwmaAnaznisioans
anunevasmaluladansaunauazn1saoans
winluladasauinauaznisd ea1s (Information and

Communication Technology: ICT) Aewmaluladansaumaildlunisifv

FIUTIW 90N UazkanUigudoyaseninenu w3ee3Ans (Laudon, &

[
(% [

Laudon, 2020) §ef&nuwaeidfnydsdl 1) nsdeuseuaznisdeans
F2I9AL 2) MaNUTIUTIRazdansteya 3) maluladmsiivdeya
Aa136 (Cloud Storage) 4) %U‘U;ﬁsm{faﬁga (Database Systems) kag
5) SEUULASOUIEADNN MBS (Computer Networking) (Turban, Rainer,
& Potter, 2020; O'Brien, & Marakas, 2018)
SnuazvoaunaluladasaumaAnasn1saedns
Snuazvosvaluladansaumauazn1sdeas (Information and
Communication Technology: ICT) LaRose and Steinfield (2013) uag
Lee and Kozar (2012) nanaindidnwasdusisil 1) ICT dreldauanunse
Jeurauavdoarsiuldniuumesiin nsdnvidedo Suwa wazum
Flmsdeansazmnuazsangaty 2) ICT daelfaunsafiusiusuuas
fanstoyalutiinaiinntu shlvidduaslidoyaldietu 3) fliu
annsathiadeyauazansaumanniinlandiudumesidn sivlvidlenna
TunsFeuiuasdoansluiifiniredu 4) ICT Prelamnsoiauinasld
sureldiniuazueundiatuiiaenadasiumiudeanisuazginiaves
Al i liinUszans amlunisvhauuagliuinig uag 5) msld

wialulagdearsiionsiudsunlamnsdenuuazssna ICT Wwniesdion
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dfalun1sud sustatuariaunluesdnsuazdiay duasuliifn
uinnssu MaiRLIALATYERY wagduaiudsauegnadsdu (Chin, 2018;
Davis, 1989; Venkatesh, & Davis, 2000)
mamaluladasaumauaznisaeasunléluniséiune
nsvnnaluladarsaunanaznisd eansunldlunisdane
farnudfylugaiiinnsidsuulamisiumeluladuasdeaisogn
san§1 malimeluladvani oy meluladniafivieyanannd way
sruunsinnsdeyarusyuudidnnsedng sxtieiaiuainanuanunse
Tumsnan anaududeulunssuiunisue wasdinyszansnilunis
153303 (Chaffey, & Ellis-Chadwick, 2019; Smith et al., 2012; Laudon,
& Traver, 2016; Meyer, & Schwager, 2007; Schiffman, & Kanuk, 2018)

fedanu (Social Media)

ANUVINEYBIHaEIAY

dodanu (Social Media) Ao unanwesuooulatiioyanlv
glfuanunsnasne wes wasfnmudomiaulatuld fasndaiuled
uazhoUndinduitoueligldnumunsoadradeniifianuduiusi
Fldamaudy 9 wazdsruuAnaunisnssiuaziansnnufaiiy
uena i gaasiasuaiennuduiusuarduaiuamivalalug eed

#89N13 (Kietzmann, Hermkens, McCarthy, & Silvestre, 2011)
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nsirdedenuanldlunnsdrung (Utilization Social Media
to Commerce)

nsthdedaausnldlunisdane (Utilization Social Media to
Commerce) Wumsldunamiesudedanslunislaman sarnduduas
U3Ms wazadanuidnifedtunusud dadunagnsiiiussansanly
nmadexloaiunguitiming Aanuwanislavan wazainaaudusiug
fugnén (Smith et al., 2012) idnwazdwiolull 1) melddodinluns
Inadlawanduduazuimafiewaiuasisnisidnuazeenne 2) nsld
szuuAnmuuaziinseigldauludedenui evhanadalaif eafu
nquituaneuasd omndivraula 3) nslid edennlunisadieuas
avfuayuguvuvesgnifinnuaulamiioudu 4) mslidedansluns
thiauegunnuazimleduduazuimsiiiofsgaruailavesgndn uas

5) nsivaedsanlunsaseenuduiusiasuasiannulinadanaz ey

Weshuvesgndn (Kaplan, & Haenlein, 2010)

sUsuun1svedudndessuuaaulail (E-commerce)

sUkuuNMsTedudvensndivddidnnsetind (E-commerce)
Hunszuaumanstereduduaruimsiiintukiudumedidn Tnens
THunanesusoulatii oviganssud el d euazvrvarunsa
fnredeansuazyiinisdeneldiufinazasmnauioniniu Uuuuns
PeAudFssruvoaulafithauladifeiolud (Laudon & Traver, 2016)

1) nmsasreiuateaulad (Online Store) 2) wnanvasun1suseya
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paulay (Online Auction Platforms) 3) nMsueauaEudelwdeaiine
(Social Media Selling) 4) uwanwasun15918dUAMUUAA1IA (Cloud-
based E-commerce Platforms) kag 5) N1SU18AUATLUUTIENITN

nsvirid (Television Home Shopping) (Turban et al., 2020)

AdegegUuUUNTTUIeFuARleszuvaaulall (E-commerce)

Lazada \uni sluunanwesuniswidvgd18anseind
(E-commerce Platform) Ailngjiigalugfinmaeide lagliuinismsue
Auduazuinisesulatiuunanresueoulall gnArauisadivuway
dsdoAudmsooulaldnaoninan Ukuunsviedudly Lazada 1#un
JudwAeeulatl (Online Shops) faneanunsadnawsdudmainuaty
wususLazIAviAuA a1 seuanaangliiugndn wasiilusludu

(%

wazdIuan Tu Lazada LitefagagnAtlivininis@eduai aunsalava

Y

a v |\ a v A

Fumlu Lazada n¥oauilusnisandsdusnsinsazlsendnlunisdnds

o '
¥ a v v Y Y A

Audliiugnd wardinisdadenihiudednanhalalumsdeuts
v93gnd1 ey lunisviedudly Lazada gasaiunsaidenld
F89n19n1598uarULUUNslawa nzauiungudvaneuas
Uszaumnudnsalunisvieduniesulay (Cohen, 2021; Soegoto,
2022)

d7u Shopee tJuunanwesunisnidlve oL nnseilnd
(E-commerce Platform) fiflanaudenlugiaaede Inadalvuinislu
nsBeeAuiuazuinmsooulad sULuuMsmeAudly Shopee 1y

$rud1eaulall (Online Shops) Fu1ea1unsallastuanly Shopee Lo
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a

UiausduAvaINaIgwuTUARAE INANY AUA1Tas 9N Ay

= (%

Iinugnan In1sdalusludusazdruandia o iivefsgaanailiviinisae

AV Y

¥ =

AUAT T58UUBULUIFUA AL AU LAUBAUAIN LA 87T DI LUNLFNg

el wazdusnisdndedumnsinisitazsnmusendalunisandsduni

Wifiugndn waghuwaunsalawanduanly Shopee taiiidlanialunis

iuuazdedudn faiu lu Shopee u furganunsariausdudiodis
daseviadsalunanydnasunsmediadfislonalunisvedudi
28198UsEaANSAM (Anupong, 2021; Lee, & Kim, 2021)

Tu TikTok 1uni1svisdudmdunuuiifendn “Social
Commerce” %38 “Social Selling” @a.funszurunisvisdudiuay
Usnsiianeldunanmosu TikTok ieluslumuazanedudnliiugldaud
ungundmane fueairsinlolavanduifiinaulauaziiausdudn
Tuwuuiduessn vliglinudesnistedudwieuinistu uasdue
aunsadaueduAazuINTiugULuuNsIImarmsldauase dnns

[

JauamiUglawanfgldnuauisadisiukasiaunuvseudsduiia sy

]

Avsfumwniedinanidededud fnslivsidvinanieyanatiiin
Teulu TikTok v eluslunduduazuinisui erdnlonnalwiy
nauitang fatu nsedudlu TikTok Wuflauadesfuaga
aynau vbinslavanuaznsiuslunduddesdulusgrnhaulauay
finnuaieassdifiefsgaauaulavesldary (Burt, & Sparks, 2021;

Choudhury, 2021)
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dulu Facebook 1lun1sviedudinainareguuuunay
e Fatheliigsivanunsadenserungutmaneld sunuunsne
durn Tu Facebook Usynausay Srumiesulau (Facebook Shop) lag
FJueanunsaadrsiudiesuladly Facebook iitevausdudiuay
uiMsLUUIANIUuUL gndransnifenguardedudinsaninm

Facebook Shop ¢ wagguganunsalnadsunimvieialevesdunuay

sreazdenni1svgluntnlus g waranAausndIRaduAlagnSIHIY

Y

n1sAeuUAnsatanNdIuR Y InquureduAilu Facebook NYelv

Y A

aunBnanunsalnanduALazAUAUATIABINITTR HYgauisaiinTiy

=]

nauiliveluslundusuazinsiefiugnaniianuaula lngaiuisadmun

[
a (Y

Wavingaunguusesnsmansuaznianinia wagdsaulssununig

Y

lawa 401514 Live Video Tun139188uAn (Facebook Live Shopping)
Tnegvwannsald Facebook Live tileasiaiflevsaudlunaitiagiu
(Realtime) wazluslunAudliitusen gnéranusdedudituiiniuumm
vioneususlutienatan fufu n1svedudilu Facebook welvgafa

(%

gansalasuasaNuduiusivanAuwasiidlenialunsidulaiazveny

Y

ssfaluan nwndeneaulail (Collier, 2022; Jain, 2021; Smith, 2021)

wanuuaRalgauAlunsinUssendldfivssuuuedudesulad

nanuuIAAvelgAMAveIUILaA (Customer Value Chain)
duuwAnfiiaudulas Michael Porter iiladasligsiaannsasey
Aansuiadrsnuruazivundinifianuddglunisadisnurives

(% (%

gsnalviugndn waglviadulumsiauiuazysulsanseuiunmsmand
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defiuusyAnsnmuazanalitugnd winuunAsduvseandu 3 du
%an ¢ (Porter, 1985; Porter, 1998) laun

1. dus (Primary Activities) Usznaugae 4 d@au léud 1) nns
IAM1IRaAU (Inbound Logistics) 2) N5¥UIUNTITWAR (Operations)
3) NMIRaIARarn1U8 (Marketing and Sales) way 4) n15liusnng
Ma9N15U18 (After-Sales Service)

2. na1ath (Support Activities) Usznausae 4 dau i 1) ms
U%Wi%%ﬁ/ﬂmﬂiuuwﬁ (Human Resource Management) 2) N15US#U1S
waluladansauwme (Technology Management) 3) N159ANISNSNEAU
n19Ugayn (Intellectual Property Management) wag 4) N153ANTT
1A59a574 (Infrastructure Management)

3. Uaneti (Value Margin) Ludauitinaaenilésuanionsss

aenelitugnen

uniansel
nsUszenalindnuuifnriaglganaiu Lazada
wanuwIRAIslgRAT (Customer Value Chain) 1undnnisi

[

THlunsisziuazyszgndltlugsiaieadanuiisnelalifugndn
ndnuuRedannsathuusulitussinesulatduazuinsiiiedosi
anA1e81a Lazada Taglianudidglunisidendudiuazuinsiil
AunnuaznoulIngnudaimIvasgnAtegieuiade uonand Saans

TanudAglunsauauaraiuayuanAnaennInsyuIUNTTIeL uaY
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anfndnmussaunisaifivhaynuazndumivladiededudmieusng
Wy Lazada Wianudrdglunisfnwiuazidnlaninudesnisvesgnan
warliuinsfineulandarudesnmatuegammngan ilsgnanidndng
anudfuarlasunislianudidyann Lazada fafu nsussgndld
nEnuIRavlYamAvatiazaell Lazada adeanuiwelalvify
anduazaienudeiulunisdeneiidiiu Taodulssloviiilug
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nsUszenaliudnuuifnriaglgamaiu Shopee
nsuszendldvanuuiAnislgnnen (Customer Value Chain)
Wud il Shopee anunsaviniioassanuianelaliiugnaila lag

= '

Shopee Tianuddalunisidenduduazusmsidinunnuasiinae
dnsugndn dusnisiaueTAmvzaufanmnmesduduas UM
\Runrmmavneresgnd warlinnuddglunisaiiaussaunsnite
dufiiaynuazinduniulaliitugndn Taenisliuinmsidiesensly
9 fimirvensldauddsuiaulanaznsinnudesnis suienis
Tusmsfifinuaidenstodud Wilauasneuauswionufeansues
andegeuriass lagluinisineulandaiudesnisvesgnituay
uidgiiAad ulifugndiegsanduasiussansam fadu ns
Uszgndlivdnuufaviasldnmanariiaztaeli Shopee afranmfis
nelalvifugnéuaztasateauynilunstoveiididu uasaiuaia
Joidvauaznanluondou fududsslomiialudugnduargsfaves

Shopee
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nsussenaldnanuufnelgnnAiu TikTok

nsUszynAldnanuuIfnvislgauen (Customer Value Chain)
Tunsandugsia TikTok arursavirlaludiusiig q Mifeadeaiu

v A

Uszaunsaluazanunelavesglia Inswiuidwanglunisadeany

[

Wraunlinugldanu e TikTok WanudAglumsasisuavuesiidena

asanuiauniinugldeu wavlianuddglunisadadssaunisel
nslfauiiAuduasuanlmlvtugldau gaduluiinnismaiauas
n13v18 TagasiadeungAnssunisidauvesgnatiasiaueduaiiay
Uinsmuanudureuvesgndn laslianuddglunisnevausssioni
Fesmsvosglfaunazliszaunisalmsldauineulandnsldanuaie
ety nsUszgnaldindnuunAaviadldnmamaniazdiel TikTok adns
Uszaunisalmsldauiuiaynuazind udulifudldem uazsnwm

AnuduRusTuana i laaeedadiy

Y

nsUszenaliudnuuifnviaslgamuaiu Facebook

nsuszendldvanuulAnslgnnen (Customer Value Chain)
lunsaiiugsia Facebook anunsavinlataglvianudAgludiusing ¢
fRyreafuuszaunsaiuazaunelavesfldon Tnaidunmsneuaues
AU DINTAILYAAATLANIZIA L ILATATIANANLFDINTUDIGNAN
Tne Facebook lanuddnlunmsiausidenuazusmsiidamnmiay

Wrauladmiudldau nglvnnudidgyluadaussaunisainisldaui
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noulandainudeinisvesyltau laen1sinauuariinsigrinnnunela
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AT azg18lY Facebook adrsuszaumsninmeldnuiidldauay
Snfmnufiauilafuinsfiasiianzaizasdmivgnéauiiu 4 1
a¥frsanamelalunisldanuunanesy uasiasuaiidedosaznain
dm3u Facebook sialy

aguvanuudAnvisleandweuslnaluBesveanaluladansauma
wazlydealiie

nanuuIAavlgaue1ves]uilaa (Customer Value Chain)
annsavanuultludeweanaluladansaumauazlodoaiideoie

suasamnugsduaranusuRaveulun ke lwmalulad
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NITUIUNITWER 1 uywed AU AUS AuATigNAN
JUUTEUI gATHER mMsuImanalulad
QAU LAdosdng ANTEUNA N1TIANTT
NINAINLAZNITVE niwgaunmstygn
UININSINTVY MIIANITlATIETS
ICT Social ICT Social ICT Social
Media Media Media
YSUUse | AauAndmsu | ansaune | USudss | nsld MIIAN3
nsguan | naudmane | Aldlums domuay | dudil | fullgm
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MeLve) Useendann Porter (1998)

TogUszasananveuiAnlgamresfuilan (Customer
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UiMsnaansvie laegstadesdimahuwiaiisdaualiusuldieli
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WnUseleviliugnAnasan uagyiiiansdsdudn n15unds uagnsuan

2Y19MUZEN (Mascarenhas et al., 2004).

AnuuAnArsdun1svEAuAszniensldmaluladassumaiuda
GALEY

waluladansaumenaznisdemsiulndoaiifedanuunnss
fumMseAuRmMa1eUszns uonanildnanniauds anuuanaafiu
nsneAussrinasresssanisedosal

1. dnwagnisdeans lnowmaluladasaumainidunisdoans
WUUNIAEY (One-way communication) Wagsinitunisianiveyauas
\domiduneandenfierfududwiouing Wy nsiiaueaundudn
1 waglusludy ieasrsanudilaliiugni luvasilsdoaiidosin
\Junsieansuvuasinng Fsgniiansnsanounduviieuaninnudniiiu
Tulwad ynliAanisaseenuduiusuazanuiaulalududvieusnig
NP

2. nguiivane Tnewaluladasaumainunsdonlosiu
nautmnefinetu wasdumsaiannuslitugauiludeatuaud
n3ouing luvneiledoadidvinfungudimaned fauauled
Rertesiuaudmieuins meliludeailifsaunsodonnguitmuned
\Dunguaiuaiauazatuayugniidegud

3. 5zpznalun13d eans Inowmaluladarsaunainidy

AszUrIUM s adulunaaniy wazeialuiinisneunduiud Tuvasa
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TniFvaiifeidalonaliiinisdeaslunaifealnsl viligsfsanunsa
neUndunNAnTiuedoasdvesgnnleviul Seanunsaaiianudia
wolalumslvusnis

Foiu nmsldanaluladansaumauaylndoaiifelunisans
Fudniudndudosfiarsanligniowmudnunegaia nqudmane uae
nnUszasdvean1sdeans woliamsafiulonalunsiaiuaiisam
ihaulaaganudueslunsdud sufeaieanuddlalunsdedudi

W3BUINITVOIINT A

AsUselevinunIsvedudlssnitamalulagansauneg

P2 @ a A
waznsaeasnulyealine

AsUsElevuaunsTIsduAIsEIamaluladansaunAway
nsdeansnulsdsaiifedannunainwatstaviinnudiagylunisasig
waztasuasamnuaulaludumvseusng sl

MsUsElevisunseaumvsanaluladansaune

I3 3 a fa & a 6 [~ 1%

1. Wulwdnalgddiannsefing (E-commerce) WWunsasiauay
Tdaulediievsduivisliusnmsesulal Yaeligsiaaunsaaduasne
Y8aN19N5VFUAMITBUTMTRANINN S TuFURUUIANA Y ERIY
N1951uA19sseE AT Sanludaunegsivaunsasuduvisdudvse
Tiusnsuredulsdnndvddidnnsatindiissagranedtalaglisndudas
AS195UAIUS DRNFD UL WD I IUUIBFUAT

2. Tawaneaulall neldimaluladansaumnalunisiawandunn

N3oUSNSHLYeIn9eaulay Wiy Auilawauuwiu (Ads Banner) wag
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msmanruAiasiiedum (Search engine optimization) Wusu Seae
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3. MsfinnuukaIinTeiteyagnan lngmalulagasaumayie
lumsiinmuuazdiasiziteyavesgna viligsiaausavianudila
Tungfnssunistedudvesgnéiarannsnuiudsunagnnisveld

\ORBUALBIAILFABINTTYBIGNA

msliusslevidunmsuedudruesdodenu

1. Msaduanuaulawagavaun lwdealifelnnuauise
Tumsasademithaulawezienuayn wu nweie 3le anes uaz
anuznssvian LitewAsunwaulavesgniuazaiisanuvime iy
AU

2. Tnasmadedsnu TnensTnadam ale viaiomiieados
fududmieuinmsuudedeaudisainsnnudunsiazainssiaulaly
AuAYTEUINITVDITINA

3. MIuansnLAniuLazneundy dodsnuialondligndn
wansmuAnLiuns oneundululad dewisaisniuduiuduazaiy
Weielunsaudi

4. nseanalaeldy nsadninanieadruaa (Influencer
Marketing) 1t od wlaFuduAm3 ousnslidunguitanune nsly

Influencer YrgasnamuUnaulakazANuRIllunIsTREUAN
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