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Employer Brand Communication has Influenced the
Sustainable Development of Public Organizations in

Stock Exchange.

Ratpakorn Rongram?

Abstract

The objective of this research is to study the marketing
communication strategies in terms of external reputation, internal
communication within the organization, values, and corporate social
responsibility, which impact the sustainable development of
organizations in the Thai stock exchange.

The research adopts a quantitative approach. An online
questionnaire was used as a data collection tool. The sample group
consisted of 340 employees of public companies. Data were
analyzed using descriptive statistics, such as frequency, percentage,
mean, standard deviation and inferential analysis using statistical
analysis of multiple linear regression equations.

The study findings reveal that employer brand
communication significantly affects the sustainable development of

organizations in terms of economic, social, and environmental

2 Replenishment Manager Position Haadthip Public Company Limited
E-mail : ratpakorn@haadthip.com
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dimensions in the stock exchange. Specifically, internal
communication within the organization has the highest impact,
followed by values and corporate social responsibility, and external

reputation, in that order. The statistical significance level is 0.05

Keywords: Sustainable Development, Employer Brand, Marketing,
Public Company
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wuunvan Ineldadiin1sinsient (Multiple Linear Regression Analysis)
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ARduATEEN (n=340)

Unstandardized  Standardized t P-value Collinearity
s Coefficients Coefficients Statistics
b Std. Beta Tolerance VIF
Error
(Constant) 2.117 .154 13.774 .000**
Fung 122 .046 162 2.665 .008** 494 2.025
doans
Foiduseeng
A1PUBN
ﬂ']i?i@?ﬁ'i 236 .041 .342 5.758 .000** .520 1.924
melussAns
Atouuag 136 .041 202 3.281 .001** .481 2.078
AU
Fuinau
NLELERRID
dapn
R = 0.620 R Square = 0.385 Adjusted R Square = 0.379 Durbin-Watson = 1.938
** P-value < .01
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Pvalue < .01) auansud siuUssasystanuainas ofaudsaiud
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Y - 132140215 (X,) + 0.179 (X,) + 0.280 (X5)
Tnedl Uszavdnwlunnswennsal R2 SAwiniu 0.489

Uszans amlunisnensal i Usuuda Adjusted R2 a1
WU 0.485
Y - nswuniigiduifsudany
X, = $humsdeanstoidivseangmenen
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ffeudeau (n=340)

Unstandardized  Standardized t P-value Collinearity
s Coefficients Coefficients Statistics
b Std. Beta Tolerance VIF
Error
(Constant) 1.321 169 7.829 .000**
Fung 215 .050 .238 4.296 .000** 494 2.025
doans
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R = 0.700 R Square = 0.489 Adjusted R Square = 0.485 Durbin-Watson = 1.913

** P-value < .01
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SUAUNYIN9EINARDNITNAILIDIANTNEIETUVDIDIANS FUNAIANANNSNE

ffaudIwInaay (n=340)

Unstandardized  Standardized t p- Collinearity
s Coefficients Coefficients value Statistics
b Std. Beta Tolerance VIF
Error
(Constant) 1.315 .166 7.929 .000**
Fung .184 .049 .202 3.739 .000** 494 2.025
doans
Foiduseeng
A1PUBN
msdeans 305 .044 363 6.901 .000** 520 1.924
melussns
Atouuag 211 .045 .258 4.719 .000** .481 2.078
AU
Fuinau
Y9353ND
dapn

R =0.720 R Square = 0.518 Adjusted R Square = 0.513 Durbin-Watson = 1.860

** P-value < .01
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AITENTANANNAFIUNNTFRATUUTUA BT E AR BN TR
29NN TIEUVBIRIANSIURAANE NNSNE FunusHuluiAn1suInAUNIS
W geduluningiy nanide n1sdeansnielusemns (Beta=0.340,

1 a v a

P-value < .01) mflouuazAusuRnyauvesgsNInedenu (Beta=0.304,
Pvalue < .01) wazd1ud eiduaniauen (Beta=0.227, P-value < .01)
AuEeuT siauUsdassanuaiinas ofauUsaui aauanansalunis
yhugmsiaunidadulunmsnildFosas 57.9 9nansedl ¢ idele
Jipsedannsauanaoy K
Y - 1,584 + 0.174 (X,) + 0.240 (X,) + 0.209 (X5)
Tnefl Uszansawluniswennsal R2 SAwwinfu 0.579
Uszandnmlunisne1nsalfivsunda Adjusted R2 fen
Wi1AU 0.575

—

Y

AwInany

NSHUIN ST UTANUATEFNY TAATUFIAY TAA1Y

X1= gumsdeansveldetoangniguan
X2 = msdeasnngluesAns

X3 = eflgunaranuiuiinyeuvesgsnasediay
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A1599 4 N1TILATITHENNITANDDULTUTULUUNAANVIINTH DA

=~

RUSUAUIEIN9EINARBNISNAIUID9A NN S8 U TUNINTINVBIR9ANS

Tunananannsng (n=340)

Unstandardized  Standardized t p- Collinearity
s Coefficients Coefficients value Statistics
b Std. Beta Tolerance VIF
Error
(Constant) 1.584 .130 12.189 .000**
FUNS 174 .039 227 4.500 .000** 494 2.025
doans
Foiduseeng
Ayuan
mi?faﬁﬂ'i .240 .035 .340 6.926 .000** .520 1.924
melussAns
Atouuag .209 .035 .304 5.959 .000** .481 2.078
AU
Fuinau
Y9353ND
dapn

R =0.761 R Square = 0.579 Adjusted R Square = 0.575 Durbin-Watson = 1.874

** P-value < .01
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