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Communication to raise awareness encourage and

encourage consumers to switch to electric vehicles

Nalinee Junyawattananon® and Kawin Musika?

Abstract

The world is currently facing a heating problem caused by
greenhouse gas circumstances, which must be addressed promptly
to limit the onset of greenhouse gases. Its purpose is to encourage
the use of electric automobiles rather than car-shaped autos,
although there are numerous restrictions on electric cars. As a
result, you do not receive adequate attention. Therefore, the
author collects various issues to raise awareness, promote and
support As a result, communication will allow interested target
groups to perceive news and modify their decision-making
behavior. 1) Creating reliability means reducing the drawbacks of
driving an electric car so that the target group is well-informed and
highlighting the benefits of energy conservation. 2) Communication,
dissemination, and communication tailored to a specific group. To

raise awareness and discussion, 3) The content is relevant and

! Burapha University E-mail: priw_nalinee@hotmail.com

2 Independent Scholar E-mail: kawin.musika@gmail.com
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helpful in making informed decisions about electric automobiles.
4) The content and trends of social media usage are evident.
Simplicity is required for creating an easy-to-reach internet media
format and targeting certain populations. 5) Simple, quick
presentation that encourages thinking and memorization. 6)
Continuous presentation to ensure that speeches are consistent.
Not being removed from all online media platforms. 7) The target
population is easily able to open and access social media. There is
no bother. It is not very pricey. 8) To raise awareness, additional
information regarding electric vehicles will be made available
through online media platforms. Effective and dependable
communication will increase electric car technologies fit for the

Thailand context.

Keywords: Communication, Awareness, Electric vehicles,

CO, Emission reduction
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Souresiuinfidutuilihudasareiidilanuaznisinlfssuuiinad
uyudedeagideniy (Hansen, 1988) lnsanngnanveiniizlaniou
iAna1nAanssuvesuywdivdesfiwiFounsraniingusseinimegng
sorles wu nsunlviidemadunisudsndsnuuasnsldsunmued
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vugldeau (Mann, 2002)
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$ou uazanussulunimgadsnniglandou euweneudiunide
wazianldmiaududutunanewiiedunisuayisnislunsauny
aaglanfou uwvnmilsildsunisdisafe “nsanasuen” veensld
Weindseata lasnisanansueureademasoufiazgninnlvll vielas
mssnduaniueulneenlesfivdeseanunainnsinivel usarudululs
suadmﬁmwﬁﬂiﬂfué’dlajLﬁmwaﬁ%u?ﬁ]@mmwim%'aulﬁ F933n13
WAerftanunsnrisannisudesfinniFeunssandmiunyuenaluiagiy
Aonisannislindauuaznineinsdu q (Tasneem & S. A, 2011)
wszauLIndesiteatsveulasenleide szdnlurhanedu
vssenakazkUsan mduiiedeunsyan fafwiSounszanmanil
vt iduatiounsyanvuslvgfinseulanty uazdnifvannudeuenls
Tulan aunefiangaugilanazaes 4 Wiugeiy dmalfAningauaz i
NURANII5TTUYIFAN 9 (Sueb Nakasathien Foundation, 2023)

(%

vafvnaonadutlymmisinugaunmaawnadouiiddy
wazdlszduanududuvesarsivnisennia finnannnisuaesleds
08U dwansznuseguaIieIiusTUIUMaAuelalaense Sedease
duasuuazsssAliimsinvaunmaunadeniinannisudeslede
wazfinwiounssan W 1) MUuANIATEIUNITIZUIBNATENIOINIARIN
PIUNINUY 719910508 UF T uLazsasudlndfivszneuludae
sadnserueus sosuRvuaEniildindeseuiiuuiu sasusaundndild
WIesuuifwa warsasuduuinlng ildinseseuddiwa (Pollution
Control Department, 2019) uena Nt Yaymdu PM 2.5 AAntuLn9n
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Faudas fren15usneuRiastufldtTufuRnaUSuUasy
wiessudliduszuulnia (Bangkok Bank, 2023) Tnasasudlil fe
safflinganuanuemesiuin Aussqeglununineiviegunsaliiuluiii
wuusa 9 lumsduiedeu tnesaluihasfidmdsznevddy fe gunsal
wlaslilih sewmeslifidusnilhviernnniidy wasuumnesuszam
adoulosounuuviiedt Tneldnisvsadruuuiieatuaus niny
nande azdsudnfuundmdsunieusniiewsalil Faunme’
gﬂLLUUﬁ%ﬁmqmiﬁamagjﬁ 8-10 U (Sueb Nakasathien Foundation,
2023)
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fadounszan Wudeddyiasiinanudilawaranudusenlunisly
usaguAlnin (Hayhoe et al,, 2017) ety dieageudslaynives
safivfiintuninnsliidudemaduiiagiu §dsuisiomnisdeans
Weaseanuaszniniieatulagninisidsasudlnia wasnaidedu
uafiufiinnsasudilddiffuidemas deduasdoidofiuansdietu
dmivazvioundyuvesnsanuaivluouinn Adsmansznusietam
uaienieInAkaymsUdesfinwideunszan uenwileant nsdeansd
fogtheifiunmsnszninilitunguussvrvudials waziiuduiunisly
sosudluifiinndy wszgramnssususudilandidsinatunis
LU?SuLLUaQﬂ%ﬂiwzg wiszmAlnedinmmumdslunanedseme sty 39
AIsfoIadenudetunasnisneusunisldsasudlniln (Krunesri
Research Intelligence, 2022) aanleuigvesiguraiimualy

nsnafnYFaunszan

Jitrpatima (2020) nan731 nsauwANvudRdudLAiTnnsly
winugaigaluussma srummuzildlunsifunsiagasvudadudn
Dudanssundnlunisinganu s Weveiidaasunslddhiuesad
UszdnSnimvesenuninuy JallaudAyedanInsanITannsiy
N veTEIA Famsunanydemdwessasus neliiAauaiuna
91N1ALUIIANTUNNUNIUAT 2INTIVIIUVBINTUAIUANLATY WU
wraaniinasuaiunieeInIANInningeas 50 nann1suaseaiu
nvielodevossasudfivinnisvigeinen uieflongnisldaugs
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WuLAIAYU Chawannakup, Rungchaeng and Suriyawanakul (2023)
findni wnganudomisindinuidemanesssuddnniuluynd
Mnaan1ssudeiideddindinuidemdmdnvesssuuduindou
gruwinuy yhlmAansUdosfeidounsyanuiniu uavdswansznuse
anngniene

UDNIANN ‘l‘i 41UIT8V0 9 Yuyen, Onchang, Palaen and
Kachenchart (2020) Wud1 N1558U181aNEN190IMATILUNANNYTELAN
VYBIHIUNIMULYDS CO, BC, OC hazfingisaunszanvyas CO, N,O, CH,
dulngjunnnsosuddadiuyanaliiin 7 au wazn1sszuisuafivm
91n1AYed PM 2.5 dailvnjinansasudilidinyanaiiu 7 au dauns
3¥U18UANYN199INATEY NMVOCs wag NOx wuii dqulnguiainsa
Tngansuazsodnseueud wazidefinisivununsnissng q awisaan
mMsszursafivnisenaldiuiniiants 69.20 Analundaeenlasd N,0
annsnannsUTunumsUdesfimieunsyantdunitanis 29.66 fy
msiinsuFuasunmsteduldnnsgiunisszuisuaiiuniseIniaain
prunmuzfinantuanlmivaguinsnisanaiuldsnsus (Eco Can o
sopudtsdruyanalsiiiu 7 au sasuddsdiuyanaliu 7 au sagude
sausIMNa@mYana Asiin1susuasunsdifuldunssunisssune
arsiwarniaIessudlul we. 2569 Wulgaduauidoaes
Ganjanachompoo, Pomjeen, Lueangvilai and Panwai (2023) finua
N1591889 Power Based-Motor Vehicle Models @13150A1UIMUINNT
Udesuafivansneusiddiuyanaliiiu 7 au fduiinsowiiu 1,400
Mlan3u lngirdeyaann GPS Logger ARnRafUsaNadoUTILIY 2 AU
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nau dmdniuaninermanaludndes 2) ardueulasenles (Carbon
Dioxide: CO,) L ufiwiifiuiniiganaziiudanisvesnisiinfiieiiou
nszan 3) lulasiauesenled (Nitrogen Oxides: NOX) @1W0AAXIINNT
wlnffidendsednniig 4 Tugangiige Tesdusznouniaaiiveq
lulasiaunazeenday ludasidruunndredy Tidd ludndu
9) lelasansuau (Hydrocarbons: HO) Lulsnanavesiduieindsiiun
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Usingmsalvdenity (Photochemical Smog)
d1115TU9UT89949 Thanatrakolsri, Siritian and Pongpan (2023)
WU Uspennuosenunmusdissutefedeunszanadatu q lusunm
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FulsEAnsnssrueReszeznng (o/ km.) veeing CO, way N,O maﬁqfﬂ
widlothunUszfiuviunanmsssuneinniounsyanusasefialumiae
Gg/ year Tunmsiu Usingin saauﬁﬁaa’auqmahﬂﬁu 7 A (PC) 1Ju
UssLamenunmugiszuiefing CO, wag N,O uinfian Liesaindiuau
sogudtsdruyanalsiiiu 7 au (PO) Tuanndtsaussnn (Truck) e 31
Wi SevlUsInanssEueing CO, uaz N,O lunmsauvossasusis
druyaraliiiAu 7 au (PC) fUiamnniiae
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naaulalasiau (United Nations Framework Convention on Climate
Change, 2024; Intergovernmental Panel on Climate Change, 2024)
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dsunesuitu nsauasunsideunmusilindsaunauny Tng
duasunislderunivusildngdsnunauwny wu sesudlii sooud
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Howas WWudu (US. Department of Energy, 2023; International Energy
Agency, 2024; United Nations Environment Programme, 2024; World
Resources Institute, 2024; Environmental Protection Agency, 2024)
N3ANYIYRILMIINY s Michigan 7ilF3Un safuayuain
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gaweniely 1.2-1.6 ¥ dewSsuiisuiusasudndesduniunielu
(Automotive Intelligence Unit, 2022) @1u11398999 Sanparkritwattana
(2021) BasnisUanUaesuarunsnisaninedeunszanainnisvondien
Bellnadaunenseidn aymsusng wudn WedinisAuiayIuunis
Yangiesaunsean wulin nsuassnigmaunseansiaUwinnu 2,045
tonCOeq/ T v3oiAadusioyana Wnfu 4.01 keCOseq Au-1 3414
l@upIInINITannIsUanUassfgisounssan 1nenuuaNInIn1sNISLE
solagansatsnsausUseamslunsinumadundnvsemadenlumeu
daasunisldsasualnin naslddnsenulunisimunisluvsnuunas
vioadien sy

d2u Sriwilai (2015) l@@nwnisafunansznuaeeIugus
Iwihussuamsasuddenslindsnuveding wuin sosudidsdmyaaad
Thudemanduihuundy summﬂ%‘awuﬁagjiwdw 1,600-1,800
2% wazdnslrnulusyesnisazanlidesnin 14,000 Alawnsaed uay
soeusiiony 7 VIulY thanisuiteusnsnislindanususosudlnih
yurnfdaeinef 60 Alatad Usingin sasudtediuyanaunuiisg
sooudlninarunsausyndandseuiesarnnisunudild 153,979,
10,625,600 waz 15,849,555 Inyyanal uwavannisuanddouiiig
m%‘uaulmaaﬂl%ﬁ@j%umimmﬂié’ 10,710,019, 739,066,498 Lay
1,102,420,158 §u guwinmaasueulaeenleddel mudidy feiy
aunsamanisalalantndnsunisiinasaulidn wavdeasedinng
afuayuanmasy e muadeulviiadisussgdanistisaesudludi

lngnranisvudslnelassfivaisveulaeanlen (CO,)

148

31smsna\)r]uvfmu1é’a Uaoasigna:asivasse

THAI MEDIA FUND JOURNAL




nsHeaseaieanunseniing dusSuuas

vy a

. o o oy
MsEsnsuUNAIUIFeUasnBuATaI19ETIR avfusulifusinaviuanldsasudlyii

7 3 atuil 2 wweu — Sguieu 2567 uit 95w uazndu ya@m
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Hudoway 47:03 sesaundo nsvudmIseInatanslulsemenay
sznieUszme Uszanadesaz 12 Ussindlvedsdanudndudesannis
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yuddluilos uay 4) Waunszuvvudwarladafndsynitaiies uaziile
yjagiiimang Carbon Neutral willosnnnnisdaaiulisa v idedrin
fheavnannsnszgndveansiudvedumaniios arudeiuves
fuslae wargudulassadafiugiu vonand arudesures
fuilansio BV Ssegluseum Taslamznslésoussmn BV sualngi
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10 §1uUm (MGR Online, 2024)
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mnuasyniing ieatuayuuardaaiunsldsasudliimaunusasud
Fuand ietestulgmsinanlusuan
Asanfneizaunszanfiensidsasunlnii
mslsagudliiiunusosusildiududomadinalunis
anUSinafngdeunszaniivaayonnun msizsasudliiiduindeuss
wFuidnsudawuuazenn 1Wuitidwmalunisanfisideunsyan
(United Nations Framework Convention on Climate Change, 2024;
Intergovernmental Panel on Climate Change, 2024) lngdisnuaziden
el
1. lifin1suaesiwSeunssanannudeiunsasunliin insgly
Tt Jundsnulumsdundou dddunszuaunsildiiniswn@emas
oyniala q Mdudamvualunisudesfsdounszan
asuaulneenles (CO,) wavdu 9 fufu nsldsasudlniFsdoan
USunaufeidounsyandideuansenusoaniniindey
2. msldngsuiifinisndauuvazenn dmsunisvisasosus
Il 1wy wasauan nasulasefing wiendsulalasiau agvinli
msl¥sasudlniiiinadeduindon Wy nsasnsidomadidmane
Aeaunsyan
3. aauafiwnisernia nsdundsusasudlniiiliiinisudes
vafvnemaiiusunsedeauaimuysduardddindu q lnenss
wu duavess fwds nsaansldensudilfidemdsnstasanuafivmg
mmﬂLLaza'qLa'%mqﬁumwmaquéuaz%aﬁ%ﬁmﬁu 9
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