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Abstract

This research investicated the phenomena and factors
influencing the adoption of over-the-top (OTT) television services
via the internet among households in Thailand during 2017-2018,
compared to the present (2024). A mixed methods approach was
employed, utilizing secondary data from the National Statistical
Office’'s 2017-2018 Household Television Viewing Devices Survey
(n=429,648) and in-depth interviews with 6 experts from the
television broadcasting and telecommunications industries.
Qualitative analysis and Quantitative analysis involved logit
modeling and examining relationships among independent

variables.
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The findings revealed a exponential surge in public internet
usage, aligned with the proliferation of 4G mobile networks and
residential fixed broadband internet rollouts. This coincided with the
decline of digital terrestrial TV broadcasting, where audiences had a
multitude of options to access content on-demand across platforms
and times. This drove transformations in OTT television viewing
behaviors that diverged from 2017-2018 norms, with demographic
differences observed in gender, age, and education levels compared
to that period. Income and internet costs remained influential
factors. While smart TV ownership facilitated OTT adoption, these
platforms exhibited greater complexity and accessibility barriers
versus mobile viewing. Consequently, wireless cellular networks
experienced more rapid expansion for OTT consumption compared
to fixed broadband to accommodate this increasing untethered

streaming demand.

Keywords: OTT TV, Internet television, Television viewing behavior
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Insviminieduwesiinlugael we. 2560-2561 Autagtu @ w.a. 2567)

INMTATIENTYATEAULDY (Data Dictionary) vasd1tinau
adfuwiend dedpvinlassnisdimatiuiudiinauianisnszaneides
AanslnsiadiazAanisinsanuANLiagd (nans.) Tun1sdsranisi
gunsalurusensinsvimiluasisou w.a. 2560 -2561 Usenausme

1. nan1sdansiigunsaifurusenisinsiednieluasiseu
P09UsEVL AST 1 Sy 217,217 $79819 ALDUNITEITIUTENIG
Wiau 1UNTIAN-Hu1Ax 2560

2. #an1sdanisiigunsalsurunenisinsiadnisluasisou
vosszrnwu asel 2 $1uu 212,431 Freehe duflunisdmslusewing
Wiou 1UnIAN-unay 2561
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ol msihdeyadnanunivuadiudsiinertouiedinse
Nan153 LS unanIuiteises e “Jasefidnadon1sdasuie
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1) meﬁuﬁuﬂmmgﬁmﬂ (REG) 2) MufinfrZoudiondelus/ ueniun
wAUIa (URBAN) 3) L (MALE) 4) 81 (AGE) 5) seaun1sAnel (EDU)
6) eldiaderensaFou (INCOME) 7) Arldnelnsdnidlofoaun vl

(EXPPHONE) 8) nsiilnsvimisaasezlunsisou (SMTV) way 9) ASH5au
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ax (Dependent variable) Sufutiadefifinasionsiliaudelnsimini
Sumediin Iiun 1) a¥adeuiildneuiinmedddliy (Computer Desktop)
ABUTMILADS WANT (Computer Notebook) Wazuii ULAAABUN ILABS
(Tablet) luns¥urusensinsimiinudomadumedidn 2) adaSeud
T3 umesiialunissurusienisinsiadeuntansdnvidetiodansey
(Smart Phone) 3) A33ouildBumesidnlunsguils flamas uazar
Juiienna 9 4) Sunuedideuiisvransiaiiiunszuudumesidn
anudags (PTV) Tnefideldinsesdionsiinseidouuudiaeslain
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N191a 80 (Dependent Variable) TagAM¥uALUINIINITTLATIZA
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W e i wio .3 a
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[ [

Fansedlannunaunis el

EITV = By + B1REG + B,URBAN + B.MALE + [B.AGE +
BsEDU + B4INCOME + [3;EXPPHONE + [BsSMTV +
BoUSENET

AvualiisiaUsniu (Dependent Variable) %o EITV (Exposure to
Internet Television) fifwiniu 1 Wenuiimanisdsandadeuandanys
Tadudsnid andortanun 4 fuds 1 Jasud olnsirinisdumesiin
Usznaudae 1) asniouiildnouinnesdalfs (Computer Desktop)
AaNTimeINANT (Computer Notebook) waguviuianneuiiames (Tablet)
Tun1ssurusren1snsiadn1ugeanisdumesidn 2) asaseudild
Suwesidalunissurusienmsinsimduiunadnsdnyidefioaunsnlvu
(Smart Phone) 3) ﬂ%’aL?auﬁi%umaiﬁm‘lummwﬁq Walwas wagAu
Tuidienne 9 4) ruruadinseui suruinsiediiunisszuudumesidn
AL (IPTV) wagnmualvdaudsniu EMV (Exposure to Internet
Television) iAW 0 1l enudmani1sa1s19a$5 ouan anLA
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9 MuUs Usgneusme

1. wanunwdanuginiavesUsewme (REG) lngimunlviasiseu
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2. Wufinduieufiendagluniausniunimauia (URBAN) lny
Amuslianmauiadainiy 1 afaeuiienduegueniunneauia i
Wifiu 0

3. 1A (MALE) Taamuualiwayiy davindu 1 iwands dan
Wifiu 0

4. 91g (AGE) neimualiszysnavengiluduud

5. 5¥Aun13An® (EDU) I mualiuusseiunsfinevesdney
LWUUEI599 91931 8 5¥AU Laun 1 szauneudseaudnel 2 seau
Uszaufnen 3 seAuiissuAnuinouAuiIaIisuii 4 seaulssuAnIneu
Uangniaifiguwin 5 seavaulinnn 6 seaudsaans 7 seaulSyain
way 8 syAuUTeygen

6. s1eldaassionsaiou (INCOME) Inofmuanududulasay
21 d19U Susuiiseldadsneadaousinit 5,000 Um waziisnsidiu
dududduay 5,000 U wﬁqéﬁuqqqmﬁﬁﬂiﬁm?{maﬂ%’aﬁauc??ﬂl,wi
100,000 v Ty

7. alranensdnsisiofoaunsvlnu (Expphone) lngmununsnsn
Anlddeedereieuvaniiousus lideald91e audsrldsnenu
2,500 UIMTulY

8. msiinsrieisaaserlundudou (SMTV) Tnetuualindaidoud
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N92AUTIENA

1. mspiuTewanTIdeelsunal (Quantitative Research)

NMNUENTIATEdeyamuUIdaszuazmuUInunuInteyan
A158151390 9@ UER AL LT W.A. 2560 31U 217,217 A8
wazdayannsdrsalud w.a. 2561 91uau 212,431 Mede 3N
%’aaﬂaﬁ”’q??u 129,648 fhegret WethluTesmeraunislasuuusiasdadn
(Logit Model) annsathdoyasniiasesinaniuaunisiismuslddiuoy

¥
s

80,640 f9ena FIeNadNS Al

A191991 1 NaNTIATIEARELUUIIaeadn (Logit Model)

Variable Coefficient Std. Error Prob
C 0.3430 0.0475 0.0000
REG 0.5799 0.0441 0.0000
URBAN 0.1143 0.0176 0.0000
MALE 0.0422 0.0171 0.0132
AGE -0.0041 0.0006 0.0000
EDU -0.0721 0.0066 0.0000
INCOME 0.0000 0.0000 0.0000
EXPHONE -0.0002 0.0000 0.0000
SMTV 0.1082 0.0188 0.0000
USENET 1.1545 0.0211 0.0000

PMNAITIATITIRABULUUTIADaTR (Logit Model) WU fands
daseiia 9 MauUs lawn waiuiuuwmugiinig (REG) fiufinsaiseuniande
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Asilnsiausasezlunssau (SMTV) hazASAt3 U 1DILaLLY DUMAD
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[ aa

Jeway 99 enviusiuls 018 (AGE) dlfn Sig 0.0132 fitledAgynisaiinise

o

(el
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wUsRIna1 sasfinan1sinsziaduusyans (R-Square) SRR
0.0631 Fawansdian1531A3129% Linear Regression Analysis 483auduus
semifuusdaszuasiuusmailulueasglunasiiduiiesfovas 631
Farlmiuiliannsalumasinanivlilunisneinsainieadn usinans

a

AATRTIUANIAEUUTZANDSVRY Regression NdltdAgydnsunisasue

% Ya w1

AUIMIUNNAIUTDATE TIIFYLTULNDANWINTHDN

Y 9

a @

INAVDINILYT
dasyauatuiinnuduiusiuduusmuluseaulaBudfny
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A o oa A

Usgnausie meﬁuﬁwamugﬁmﬂ (REG) fiufindaSouiiondelun/ wen
WwaMAUTa (URBAN) e (MALE) 818 (AGE) sgauni1sAine (EDU) sala
wisroaFau INCOME) aldaneinsdnviiedoaursvinu (EXPPHONE)
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2. MIBAUTIINANTIVBTIAUNN (Qualitative Research)
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P g A Y a a ¢ 2 o al o A
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(Fixed Broadband Internet) Tudiuiivusiiiaaiuunduninsesay 50 ¥84
° o A & o X v I3 A aAg o g a
FunuaFSaunalsene wavall dsllasrusenauduidusisdanisiiule
YDINTTUVUIIENTIN TP LB umasn RN TURUUAINTElaR Ton
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T nudalunisfurndemssmsinsiadde fuifingadu udnisiden
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naduaud vulnsvieid (Eye Ball) antaeas nan15inAdnuilen (Rating) i
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