Evaluation of the use of social media in selling community

products: the case of Facebook, Public group, community

Thai Media Fund Journal products, Pathum people
Vol. 3 No 4 October - December 2024 Wanrudee Suksanguan and Vadhana Jayathavaj
a o

UNAIUIY

n1sussliunanislddedenneaulaudinitedudyuvu:

nstladn nguaIsITae SNty AUUNY
Tugh guaein’ uaz Jaun YusiY’
Received 17 November 2024
Revises 15 December 2024
Accepted 23 December 2024
unAnge

AT TngUssasd i oUssidiunantslid odsauooulad
IIMieAUAIYUYY N5l Facebook NANANS1IMY AUAIYNYY ALYV
UszynsfednuinanBnlungy 1,688 518 naufI9e1 342 918 35013

guitegiuuazaniueaulall n3esliefildlun13de fe Facebook

a

Page Lagluudounu @A lglun1side laun Anud Sevay uag

[

7
anduius wanIFenud glddnlveiiony 18-25 U uavnsfinuisedu

[

USuans S3nmaannmsiuziinvesieu waglsua Annung 1-2 A%

1)

polfiau danuianelaneduri way Facebook Page lusgauunn Yade

'
a

dfyfidmasionsdaduladodudn Tdu msadvayuiasyghagumy
AuA AR wazaundedie defiaulefegunm Feniu wazidle
Franaildanudo 13.00-20.00 u. Suorfindduuiiiuiduiusunndian
UszlavaufnfinneaseunguvaInuiany 1y 8195 LA3ediy La3edd1en

NANAUNTITEAN WASHANA U TRNTTY U9 oraua Uzl AL

! Qﬂhamamwmia., AuzUYT NINe1as3adn *Corresponding Author E-mail wanrudee.s@rsu.ac.th

? 399fNAN 138 A5, AMEENYAIENS U TINeduuyusil

' J1sarsnovnuwauunde UasanaiazasivassA 38

THAI MEDIA FUND JOURNAL




msUseiflunanisiddednuosuladdmieduigus:

o - o v, '3
NsEsnsUITAILEsUaen LA A3 1NETIA nathwladn nqueanstsau Auduusy AuUry
ay o o 19
U9 3 aUuv 4 manaw - 5UIAN 2567 Tugf quaau uaz Jaun vesiy

Waulauaranuiadevendom wasanuduanalagldnividingy
nanauUTulsesUkuUnadlifsganuauls wazuweiie siudaiy
n15us warn1sdelavaniewiun1sueadiu n1swawwna gy

LESUAS19NSLAULALAE NS D L ANNTY

AdAey: NM3Usedi, N5V, Faviaguvy, Fedarueeulat, wadn
NANAE1TY

ssaisnovnuWaiundo Uaoasigiia:asivassA ks

THAI MEDIA FUND JOURNAL




Evaluation of the use of social media in selling community
products: the case of Facebook, Public group, community

Thai Media Fund Journal products, Pathum people

Vol. 3 No 4 October - December 2024 Wanrudee Suksanguan and Vadhana Jayathavaj

EVALUATION OF THE USE OF SOCIAL MEDIA IN
SELLING COMMUNITY PRODUCTS: THE CASE OF
FACEBOOK, PUBLIC GROUP, COMMUNITY PRODUCTS,
PATHUM PEOPLE

Wanrudee Suksanguan' and Vadhana Jayathavaj?

Abstract

This research aimed to evaluate the use of social media in
selling community products, the case of Facebook, public groups,
community products, Pathum people. The population was the
number of members in the group of 1,688 users. The sample size is
342 users with online convenience sampling method. Instruments
used in the research include Facebook Page and questionnaires.
Statistics used in the research including frequency count, percentage
and correlation. The research found that most users were 18-25
years old and a bachelor's degree education, get to know the page
from friends' recommendations and advertisements, follow the
page 1-2 times per month. There is a high level of satisfaction with
the product and Facebook Page. Important factors that affected the

decision to purchase products include supporting the community
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economy, product quality, and reliability. Media of interest was
images, text, and video. Active hours were 1:00-8:00 p.m. Sunday
was the most interactive day. The types of products sold cover a
wide range such as food, beverages, cosmetics, and cleaning
products. and handicraft products. The suggestions were to increase
interest and modernity of content, and internationalization by using
English, and improved the post format to attract attention and
reliable including increasing sharing and shooting advertisements to
increase visibility. These developments enhance growth and greater

access.

Keywords: Evaluation, Selling, Community enterprise, Online social

media, Facebook public group
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TnSeutindne Sevay 89.18 Fuandlumnseil 4

2.2 §¥n Facebook 1AL auUUEY N15115INOUTY
UAINYIFUSIEN N15L38UNNTEOUVDIB115E LaIWalT LAAUMIAILRILDY
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Facebook IIUIUAY Sovay
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NN 35 56 91 23.81 28.72 26.61
UIY
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14911 Facebook ngquans s FUAMYNYY ALUNY wazLne

nslgau YW NP T ¥ w59
Facebook IIUIUAY Sovay
Vlﬂ’?u 100 98 198 68.03 50.26 57.89

4-6 pdaseduny 22 37 59 1497 1897 17.25
1-3 adsreduani 12 35 a7 8.16 1795 13.74

Fouay 12 a%q 3 2 5 204 103 146
U 9 A% 10 23 33 680 11.79  9.65
393 147 195 342 100.00 100.00 100.00
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JTAUAIN 1Y WS 59 %18 BIN 574
Wawala IIUIUAY Sovay

Urunang 69 92 161 46.94 47.18  47.08

4N 46 50 96 31.29 25.64  28.07

1J1ﬂ17i?!® 32 53 85 21.77 27.18 2485

374 147 195 342 100.00 100.00 100.00

a1 a v

2.4 anufianelanneduandmiie wazauianelalnesiy
ilfe Facebook agflusaufianalaviunats u1n uasuniian Sevay

47.08, 28.07 Lay 24.85 A1Ua1AU Sauandlunisned 7
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2.5 Jasuiiiinasonisindulededudnly Facebook fimsae
advayuATYEAaYLYL ANAWAUA1 AT efovesiiudn s1an
amuazantunsdsdonasdu q wasnndedaiu Yevas 33.33, 26.02,
23.10, 10.82, 5.56 way 1.17

2.6 sl Facebook fianlasnniian fie naam dernu Jdle
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1.17 sua1nu
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0%

daimasUsuuse anwdlon Tdanuuiaulanasiuade

a
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U
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' [
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398519 Facebook NguaNs1ITase AUAYUYY AUUNY TIUTILAETANIS
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mwjﬁ’u (Community Enterprise Promotion Division, Department of
Agricultural Extension, 2024)
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