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The Scope of fields considered according to the objectives of TMF Journal preparation

was as follows:

1. Articles concerning changing conditions or social, cultural, economic, technological,
political, legal issues, or other external factors affecting or related to the media
Safe and creative media
Traditional media, radio and television broadcasting, digital media, convergent
media, and media innovation

4. Media Literacy, media information and digital literacy
Media Personnel and Media Creators Capabilities Development
Media Content Analysis and media monitoring of unsafe and unconstructive media

content.



7. Media Ethics, Code of Conduct, Media Supervision, Media Regulation, and Media
Governance

8. The article whose purpose or suggestion was about the media

Release Dates : Scheduled to be published quarterly, at least 4 issues per year,
published continuously from the 4th quarter of 2022-2024 or a total of
not fewer than 6 issues for the Thai Journal Citation Index (TCl) for the

evaluation of the quality of journals
Numbers of Prints 500 printed copies
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“Sndlngmamaluladita 57 (The Big 5 Tech Companies) 3 4iid ot
AUENYIAUTEIT 8UTENTINAUIY GAFAM 30 FAAMG Ao
Google, Amazon, Facebook, Apple Wag Microsoft
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13 w909t S&P 500°

flag=G

a1 Taldvesussenmaluladlung 5 578 Alduduvsunanosu

fuUNISERE1sTEAULaN
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1%
LAUBY

YAAFINATW
TagUszanas®
(wdaelu USD)

Facebook (1U 5oy

Foudu Meta)

Facebook, Instagram, WhatsApp

565,400 81U

AppleTV+,iOSAppStore,iCloud

Amazon Amazon.com,AWS(AmazonWeb 1,600,000 @14
Services), Amazon Prime
Apple iTunesStore,AppleMusic, 2,800,000 81U

5 yaAgsnanlunivaineds “yadmdnnindmunainain” (market

capitalization/market cap) Fafunisluismsussifiuyamuvessyia Auinanms
“si1Dnvesmsnmindonmsidon guiudaundamindoamsdoutiogi” Taolumsed
$198ayann market cap ndeya a Tuil 18 nuAwius 2562
(https://www.businessinsider.com/meta-no-longer-one-of-the-worlds-top-10-most-

valuable-companies-2022-2)
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Tngyszaulan ELIEN Tnauszaa®
(el USD)

Microsoft Linkedin, Skype, Hotmail 2,200,000 a1y

Google Google, YouTube, Blogger 1,800,000 a1

111 TS0 eulngUsEIatay NN A UNAIIUNEINY

vssenmaluladlugAdudvesunanvesumumsdeansseaulan’

n1sUsznaufantsunanwesulasussendnylug e 51
o [ [ a g.ll v a [ a
finusnguludsziausiusenisuleutenslussAuuuwfiasseauys
naanauluaddene 9 nszarsiulgmsuduiliosninnisaiiugsna

lAglan1EN1IMIMENITauNIsMAuALAT o AL ALLAZNTNEATEATN

§ fhoghsumauildsusndeyaun loud
Ang, C. (2022, April 25). How do big tech giants make their billions? Visual Capitalist.
Retrieved May 16, 2022, from
https://www.visualcapitalist.com/how-big-tech-makes-their-billions-2022/
Lekkas, | N., & GrowthRocks, N. L. I. write for. (2022, May 6). Gafam: The Big Five
Tech Companies Facts (FAAMG). GrowthRocks.
Retrieved May 16, 2022, from https://growthrocks.com/blog/big-five-tech-
companies-acquisitions/
Top 5 tech giants in the world. GeeksforGeeks. (2022, January 4). Retrieved May 16,
2022, from

https://www.geeksforgeeks.org/top-5-tech-giants-in-the-world/
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s1uavesanduiiisitesdufiuiinisdafuldnguaneialan (Garben,
2019a; Strowel et al., 2019)
Jyminludsdenuiidaauiensaiiengldnnyadeyasuin
Tygjuarmsufdunusvees ldnuuuLnannasunaanUNTAIUANNTE
weremdansiungAnssuvesdldsuuuguresdoyaildinsiinse
warUszulaun AudnIYIN15UN9AN (Zuboff, 2020) H e UVUIUUIY
szuauyuisufiadsduuuguwsismaivuassssnateyaiiaviiung

warAluAungAnssuvesauludinud 1 “nudouuvanisaenluy

'
a

wazAIUAN” (Surveillance Capitalism) 89lUna1Uu N1574ATIEMNIG

WSEANAnsUNIUedaNeeln unannesuiduenuSeudldeu sy
Toyadi ldurainyaaa (uilaaviewdnsuunansoss) lagladl
AneuunugaunssiutuAvdfiiFenfudn “usenw” dufenamie
N NYLUDIAUITU (European Commission, 2019; Arrieta-lbara et al.,
2018) fiadluiilsuaniudsutuadslunisduindsugsialulumanis

LATUFNALUUAILAY

| v
v a o a 1

wwannesud §vad atdun1sii ewanilsill usruIudy
ot el aalud 19l A DA WunnlasdgunuugsAaTi adnead ey
Aa MsuatanUselevlilBanndlvgaintoyared ldunannasy nie
Dataification 1/utes ni18aflunanwes udndrurund ¢ vinauiie
Uszlovtivosildlnglasadunariils luunensdfidunaunainnissisy
LLazmﬁm’auﬁammﬂusluﬁ’m?{w%aﬁqmwﬁa 5 A10813 LU Helpper

Faduwnanvasuvesusimanisnonluiiowousisinazinud Ussmea
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v

waldwuiiyasianseievenasugianualu (Sharing Economy) Iuuy

wnannlesulnefifgeoneuasiinisdunquidmunendnlunisiunisgua

]
[ '

Malliinesa Helpper Ain w5834 198331ANUIIMAIRINTING
Ageizvenanldsunisidadeainunndginaadulsasesiidesnis
nsguasieLiies uenwleaNNsaualaeidet e NuUTETIiuuae
a Ao & P o o = o v &
Aanssundndudesiduunilandugnuesduly unanwesu Helpper
FuduuTanssun as19% uuui 992y 185 UIUUTEI T ULA N LU
1589999 N15TUsalUTIN ALY N155U87 N1STREID11S LT UdY

W4 Helpper aunsaideuledasivuagdinsidesmsanudiemaouas

@ ¢ R v

maduayuiudae Seide Jauluguswiedulaedavinsdndes’

\A38Y18YRY Helpper ARY187HUTNNT 400 AULAZESUUINS 250 AU

Y

v

Falumanananlszauarudniaduedsfuasmasflunuazvengly
dnwaznouyuvululiaseunquilesdu 4 untu 8elunditu
wwanesuildvduaiunnuduiusodnsnailosseninldvismidugaen

TAusn1s waziSuUsSnsIRd ANUET I ENDNS oL UUUTEIIUINNIINS

Y
[

Trusnsiiensamen®

gsnaunanvasuwuuanlewiaef/ fae

" Tuunannasuved Helpper JlNABINNSANU BRI ADITITEAIAMELTEY
10 gls uazA1UINITTIedILN 9.80 gls fanelasudiunus 7 glssetalus
8 Jonathan Keane, “Helpper raises €1 million to bring the sharing economy to care

services,” Tech Eu, 8 March 2018, retrieved from https://tech.eu/2018/03/08/helpper-
funding/
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a

wiswgnaknanesufinanludsduilsnngiuaininaane sy

Adsiad sfiguuuusshadui §9nduluuuves gsianvuunanwasy
\¥ auloanansd1u/ d1eg (Multisided Platform Business Model)
Fovmnefe wuudaey JULUUgIATAUA Vs UI Mt dufinans
\deulosnguitunnsafudausasanduiuly Tneanroginisideliisuy
Fnesing 4 asnsany aieanuduius wasileusdeule

Tesiald us¥w/ eadnsivsznevssfadnuasdaziiunis
L%auimsxmwaaaﬂaju \u eBay Uber Airbnb uaz Paypal flagideules

= |

Wgaueaasnu laud fuieiugde auduiulaeans Wivesdugiin uay

Y v

dAfugnAtmuadiu Fasenindu “unanvosulouassinu” (Two-

Y
Sided Platforms) 1ns1Usenaunig AugUNIU (Supply-Side) agau
guasA (Demand-Side) IAgnINaSUIEAUKUUTIATIENBIAUTENBUVDS

5374 (Business Model Canvas) (0wl 2) aziiuladn Sallunanvosud

¥
=1

WelviAnu Jduiusseninmaienaueydn (1nNnInaeengu) Aeeugu
Facebook ﬁl,%amzwi’mﬂfjwﬂ%’ (Users) g/ laiweun (Advertisers) W&
\ilav (Content Developers) @ slusunilsagiinguildfiduidungui
Tvgjfignisouiasiouduguslnaiidlduinsiaglifeadsruins diu
Sndunilsandungugndn uitdl fo flawandudinesdsnutiosnd
wifduundsseldvesunannosy Feglaandnelyt Facebook Lt

“neugnAn” Yasmuiuseglugldunanasy
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AT 2 FIBEUUUTIATIEOIAUTENDUTBITINA (Business Model Canvas)

17im: [Ual A W Multisided Platform-Business Model Canvas (Pereira, 2022 )

Wucliasfudumin Asnmuwn (key activities) A1 (value 2 g jug
(key partners) (customer relationships) (customer segments)

AN 3 fMeganarlsennues Multisided Platform

fian: [wda) am Multisided Platform-Types & Examples (Pereira, 2022)
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1. Auen
AuAaILnanlasudouratadw/ d1e Ao nsidu “wide

%30 §3ugd” (Matchmaker) na13fe AMA1vBLNaANDIUARINN1SIED

)
] L]

TR suanidsusevinegdfidianidmsin wishoaufiunanvosy
Lildndndeniviouinisies agdu il el agaruunuimdudanans
uannesuTsiesairennud ouleadudldlsile wu win Uber a¥na
woundinduifiussloviiane fuilssungundnuiofsnnuaulaldiiios

fuuangufegliiinanudesnisldalungulduazaudu nie

1%
Y a A

0 YouTube Wanunsaasreselsanlawanlanas lauinsdndniilon

Y

wavilavanuazsilufisanasvosuiuihniaviriifiennuduiiaiid
AeguInnsasuavesnanasuilasuauley
(swaziBeaiiianiugnindg 3) loun

1.1 s elmiian1swanld gu/ Yov88unkarusnng

a

99ANTTINAUALH ANT18808EA1UTLT UUTENBUTIATLAR I8N UAN

1% v
=

Usendadunulasianiglavan diuludiuvesgni @elaiunsnd
dualaaniiviuegrsUasadouwarlusiaiidnazgnnin Senledn

v

unannlosugsfaludnuazdidousslovdlifuield gnd1 uar
wnannasutes osnunanresulusniudemwannsofvadud 1o
waAad lildd1inog ilunanriesuiien1sd1Uaneg s eBay uas
Alibaba Wity usl Uber Aidnanedensdguiu

12 msideliiinnionne unanwesudodsnuseulaluas

wwanwesulomadniaazasanunindialiglddnld  Feldasdududs
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v
a A

vl avawasluvzi grdudazdoutonad 1o 909Nl UBUILUY

Y

NN TEUUB UL AR A

2. wansgnulunsetny (Network Effects)

Tunms (@mwﬁ 4 Usgnev ) gUkuUgSRALUUMAIEAW/ He
voaunannasuvlvinnansenuiaasayng (Multisided Platform
Network Effects) flonaiduldiidlunivanvioauiionsazifiuvioannmen

Wegsnale TuuSunuwannesy nansenudueievieasiuegiudiuiu

Y

v
v g

H19 Falunisasisamdvievzidedsyleviliiugifeitewimualavse

Y

v v

wauarsmlady unamesudosanunsodegadlslvidalsauld
feduugldinnd silnuendagsiogeny nansenuidaniorisamnsa
WJuldsfan1anss (Direct Network Effects) 13013807 1mansen UL
LA30UNBAULAEITU (Same-Side Network Effects) 11 Facebook #30
Instagram 7iguaugldnBannd s fudsiagadldlng (nquilegludu
Wenfiu) wazanusaianieeey (Indirect Network Effects) #50Rnv3Ng
5¥UI19NA U/ A1us19 9 Lel (Cross-Sided Network Effects) na11@®
wansznuansnsaduanduvisludndunials wu nsigldidnaule

Woswndudendes (guasdaninsizguniu) dndenluiideraduld
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Nedndendudtuazaudy vieglagaisuazde mnaulasiunialy
anunsandbiinanudesnsldnulddniungnnsenulusieg

ﬂ'\Wﬁ 4 NaﬂiBVIUL%QLﬂ%'ﬂ‘UI’W?J
fun: [wla] N Multisided Platform Network Effects (Pereira, 2022)

3. wuIenssele

saat (ransznuidouanyes frBE (HenszvuEanngs:

maigUmunnning s msRgUsANNTIgUMNE

Uber (flaggnsunn)

TMIDATIVDANUTURRRL

U

TR
REBURAuTLTnITHEY

Ebay (fffmnn):

Ebay (fmany

L]

)
iy
mMTUTERbRdgTe

Tulfusz

Aafieranny

(economies of scale)

Paypal ({i#
uRDI

ann)

R

YNNI TalRus 15N wa v aluiSn1suisielaves

wnaanesuonleanatasy/ de fe maiumsssudeunisvigsnssy

Aonaduaianedvsesesas wu uAsssulsuklalufunIsvinssngsy

9

o v

Tuwnwanasundivddidnnsaiind (e-Commerce) uanani &aiifngng
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WAy 9 3n wu nsiuAdldnu wu nmsfuesssuieunisid
THuous me nsensiivaruimsiieiisdszansawnasldau 1wy
TUsunsudumves Google Wurudmsitelideyaiieitugsinanunse
Usingiiusedeusnlumhuansmanisdum Wusu

4. ANUIY

wiazdidegsunaniesuivszauanudi§annliiu usmn
finrsanlunmnie unanlesudwlvgduvadesnndeundgaiy
fmelasameUssduieinmsadegiudliuasfnvgudlielmin
nsuilnasuaziun deneldudeidsaunanody dan1savadiauas
Snungruildlidndudesendonwaiauelasianiznisnszdulinn

ArefdIusIU

uwanwesuAIaMdunnndfanans

TuUNIIYINITVOIANENSTDE19UINITTININTOLATHFAENS
wnannesudngnlvalelugugvesiinas mniiansanluainumng
Faudu “Fanane” iuivsyanadianmiomaluladioglufianssy
nsuanIUA BunT 8gINTINTEMIN UsEneunisuazguilnm 398199z
winesandaiiosfidesnsazdearsiietngUszasdniadsnunie
msilesmnenla (Hagiu, 2007; Rochet and Tirole, 2003)

fii s unanrlasunsdeansinazdrsimuduiiivaianaig
(Intermediary) w30 fiufinansiidalsgldauamsausznevianmsvie
ahuassdidonildogiuad luiuesedne 9 fudlfuinsinsauuaud
Huifies “vio” dwdudidesteya wilifiniidnluiamstuidenl
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Fmdlamanils uenanil unanwedulnalulanas Funnddnedenny
Wunaraminasenis (Net Neutrality) § s undnnasi ugiuves
Sumaiﬁm?uwiaﬁwﬂl,ﬁﬂ pdnmsiifudomosmnuvinieuluns
danarliusslovdnndumesidalaglifinisliwauen iy nslafu
naiswioanauialunisidafadeon (szdisduunnis wie
Svdwamamsiles) iy vty {lisnsilinsdmnfedes

v

vianssuvueietevasdldon Tnsawizluduion mszdody
m'ﬁazLﬁmLﬁ%ﬂ’]w"lumiLLamaaﬂé’uLﬁuﬁwEﬁugmﬁéwﬁ’zﬂu'ﬁwauLaﬁ
Usgsulng

Tuansgowsnm fngmnefiieitestundnmsilae wms 230
Guadﬂg]wm*&l’iﬁwmﬁamiﬁmmzau (1996 Communication Decency
Act) iduasesgliuinmsiedetieuasdlsiuinmaldomesulatiananuiu
Aansnguunedmiuidemilusingrioundnszaresui uiiinng
Tusnns TaedilapudiAg
“Hlusmamieglvuiniseeuiunesuvuduiauiusle 9 vely
doTudugdaiuriniegwavesdoyaln 9 fur91ngwane
ghivimsiidomdu”

wva v '

UmﬁmiQWWQﬂawalﬁﬂawamwL%uﬁﬁé’ﬂﬁ’ﬂummm “26 Frfias
8umasilln” (“26 Words That Created The Internet”) uazlagnldilu
ndnnsfiugiulunisdunseaainmlunisuaniesnuaznisainaassd
uimnssuuulanesulatl Tnefimmuaaiuayuiiin mndliuinsdnans
FeaunfuilaveunisnsevivesldsuAssnanaidunissuazdunudias
1 Bnvadaliadediiliuinmadumesidomldfe
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INATAUATBINNNYNUILAINAT K AuTnsselugagie
Facebook uaz YouTube (il Google t{undnved) anunsavensianis
agafinadn auyarmsgsiadulaiduwimigunden o Audiuau
Flnuiiiusunuiudes q wdfldnugdannniiaesiuduauuia
Tursaeaunanwosuud-luifagtu dwalviieg naneduuismdnylg
muwalulaginsdninaseaulandandidludiesiu

ni1saean1unTain1sig sAauardninai uivesves
uwannlosutmgfimand ilifananindiouas matserdsauds
Todannirusdnginmanaluladmanidsalalduansanuiuiatey

= v

Tumstifuguaiievileglussuveghafivame ueninifdiindngiu
Faiausgifussnounisunannesululadidaunuimdneaduiies
“iodndes” viie “fuiitiaue” doganuiinenanndrauindu mnd
wWrluandunisiadioududninfiud nanfe Junumlunisdanisiv
dewlussuuannduides q fe nsdwuanisdifedeya maduees
oy masaaumsdanistudeyafieglussutludnunee q duszuy
GRULEH

feesfidalaunnn Ao nadives Meta (Folv) e Facebook
Fefrnusnesiuumislunslasumadrdaden mndudoyadian
nnmnesEiuUTENA wardinsioswennaniunuYessguatl 9 usas
Felkauluvszimedy q awnsodilugdenduldey ninduiansd
wiloufuil Facebook Ifintagsemveliidumesannmaszuia Tneds
wiaradn dldnudiaiamlunisuanseenmnlidasedasssudusiuag
lalldasfioulovreduiidonuos Facebook
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iU U 1 naneu a.d. 2020 Wudui maunannesy
finsuula suderuuadiunisliusnnsd enadelug Facebook
IW3uulevisdrdaniadidaden vins wietoyamnfiansuid
annsnviliuidnuanidsaieananudssainnislauiesdes nande
Facebook azanunsnauiiiemdudes foradmaliuidmvioyanadu 1
Tautleadasls Tnglidasservoannieiguravesuseimanis q wadn
Senilafite emila q 7ilildazdauleuviesuiiomues Facebook us
eeazfiangmangluuisUszma nAuiszgndeuieslulsema
wiaudsldsunisfeseainigunanientisnuing 4 seluaziilonia
Tnuaueanwuil mn Facebook 15017148 897t agvinliuisnlau
Woafoq

Belunindu unanvlesuesulatidvldfnlusnduiednuazms
‘Uizﬂa‘umié’mmﬂ@mmﬂmiLf’luéTaﬂaNLLUU@%@Lﬁﬂuaadﬂizmiﬁwﬁm
(Mansell & Steinmueller, 2020) A

1. msfudeyaiisatunisdenielddnsvesldaunasaau
nginssuluiuiieaulavesdlfnudonnagliifniunslidelaonss

2. msliusslevdanndeyavesglinuvioidomigldnudy
Ananuazidng szuuiiteadrsselinioadremnuliuisuannis
Usznaumsluniotieeoulall

maiAuuazliuselevdandoyaiiAiuanunasiesuduiniou
Tngszuudanestu dajsairnsidusiuuasamnugniuiuunansiosy
Y9334 (Audience Engagement) Tneiuanailemiifvonnaladnauys

°o

geuuiladoyavesflHiud Ay lasliaulaninugnisanionmnimaes
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& = & & o | ~ & o & & & =
LB smmqmaﬂmlﬂqmsvmLuamaummmq LWULIR aanNale B39

a

Jatdou (Disinformation) AULNINTZANUAT19U19 ASIlERTUUTEAUY

9AUIELNNENITEIUNTBINNANAAIUNN IV LT NARN DS ULEAIAINUSU

q

a

Ansureutuidenlussuuinniu Ssfidsnalvunansleududnnisi
o Fsvsnsdidedudueesd aulguanssnudoiadamlunns
uansoonuazanslumsusvesiliidursasdeiiesly

Frewmil manamdiadu q vesuwasesui suduiies “vie”
n3o “Nuiitiaue” Tavuaauaumaaunaas ni1n13a1au3ald

wnannesuvimtindunseasernassiilomddlnggnundigssuy

Inedldnufldlddenvilalaedeuasiianuseusssundnuanely

29AUszNaUYBINARNDIUATYIA

Tumilede Advanced Introduction to Platform Economics @gs
dniasugaansn1aidesii Anwidunsd eansidid eldesansau Ao
Robin Mansell g W. Edward SteinmuelterVLmzqaﬂﬂﬂixﬂaummyw
Usznovadmnuduunanodufdnasuddninadatusaziu ldun
omillddoen1s gunuusIAavesunanlesu maiiu fnwn wagld
Usglevianndeyavesldanuunannesy wasnshiusnisesy

1. fewiigldfesns (Content Desired By Users)
vidluwnundndudumiiounssiundouiastinveaunannesu fie n1s
a31y/ wémﬁamﬁmﬁz’fﬁaami salananluudi unannesuaziinisiiu
waglddoyaiofuiléildannsufauiussenineldfuunanosy

s uataliiAnUszaunsainslidanuisdu fadmnenseifaenis
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Aenansonses Ul lddunujduiusivunannesuseluatredaiiios

U

' I~

naAounanasuITSEuIUAIATIYANUABINTVRI Y INTaYA
maUfduiusTuiioyaiuguiesudld uazasndn/ faundomls
aonndorvdsizouslaneluiainfuises/ ipdnsfivieiasuussiiiu
wnannesusiawioslu (Reinforcement Cycle)

2. JUsuUgINIvesnanweasy (Business Model for Platforms)
sUuvugsAsveunanesuiiudnesduszneudfyudedusingiud
MuuAnsuraswnanasy laun

2.1 sUuURugy o AglHidugnan(Basic Business
Model User-Produced Contentiunanwasy & adsauasulayotis
Facebook (MastsT a.a. 2008) 30 Meta Tudlaqtu Iduansiiognanis
maeldanideniifléiduinanlinainvanstesma Facebook el
dldndn/ asradomldies saddligldusdoyasenineturinuuuin
anandu “dew” FudelviAnns “dry” wieRgalvdlddufduius
sgwiafiu waidlilugesdusznavusniingnludnedu Ae nisldidemn
fgldndndoaiaiomiiglitosnis
d1m$u Facebook \ilevitgldnamdutiaduddaiidudsigagldlid
wldunannesu Ineguuuugsiaves Facebook uwuuidaligldidnly
uinsldvsimenandunadrdedeyaiiedfuild Wu deyamiuauls
wetnedanu uardoyaiiertusumisaniuiinngldau Dudu fedl
Tagendsieldnnnislavandundn nanAeunanrlesuvimidimileu

Judinanfideliflavandrfanquildidmungls Facebook 1umnils
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eesfiiirine o unanosuiiendunislivssloviandeyaves
gldlunsmaele

duledle q Aauiviondudnuagguisudursdesdiyluy
g3Rafansamseliuvuiinseunquiuuaiiunsuazt15esnw
szuusafimstifuguaiomiinadouluszuy esmnszuumariiy
auaidomenaifududsivin i lanTd1E ogrdlsfinu Juuuugsia
ordululdvainvane wenrsuisieldainlasauuy Facebook
n1suensuaudn (Subscription) 1o v uled 1R on13fnuuas

117917619 9 11550V ARILUANENATTA (Voluntary Donations)

aaa 4a A

Wu IANAE ©3an155UITUAN VAL UIINTIUT 009ANTAIY 9 Lo

a < %
godansnyoy Wunu

€

viell sUnvugsivasdudaimuadieniansliusslovideyadld

lnguwanvlosy luusuniaseunguiiadeuaiislindntoyandldufduius

u

o

aaa a =

fuunaavlasy uazn1svednsinfeyanigdiegudy INNAuEend

ylinedoyarldlviiugadanan wszuesiteraundnnudssie

Aldndunumdudndademansiignuuanseldnndeyaves]lilag

U

nsddlavanuuuiameziigasnungudiineilanniaseyielduy
L3 v ' < v & L3 v ¥

wnanwesy ndegvasulidasaunannesuadedeyanlilunis

anfiuns uadeiulunisidenldsluuugsianiunanviesudedeny

soulatlidenlditnisasyardegsieandeyaiivivaingld

Y v a

luiimsAsegamansnisles dUalngaNnesinn1snianves

wnanesuldussloviandayadld Mandlddudndnuazdayanis

v
g

Uduiusvesgldunadayaaludegsiatuliyisssunsedldnislasu
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AINBULVINUNDEAINYAAIRINATY Mnweslugungy nsglddenids
Tufduiusiuunanesuamnsatudumsuslaaluguuuunilaigldld
Uselewd Aauunsiidvesunannasuazdinisudunusvedldluse
ganuazselavtlinetunsinduladenufduiusvesgldingrzmn
Uszihuilfinnuduiusiuade unasvlesuildyuuvugsiamadenuuudu
WU N155UUSANA vIanisuansuandinienalanasilundenlunaiale
WU
' Sa v < a A a a A g Aa

28141318 Toin93ei unuugsAamadeninadldiduniey
anaazsieuliiudadnenindudidnvesyluuugsnaniaden
Wasnnisaiaudnnssulukuuiunannesuisnseinainegidonlyu
IndudeserduainufAnaiaassAuarnisaanuiiuiniiunindnenn
A a = o v & z A a aA & o
Pgsfianaionagyinla agtdumnUszauiliduase Tunsainidunisimun
wlgurewi aUsslevdaisisusiu ng seleu/ YaUedy w3e

N15319UlgUIBIN AR UNITTANITT o avasunaniasud uasdna

Y v

fsarmannsolunismneldandeyafld (Fed 160 udnanuas
Ujdusitusveefld) orathund samdsddunisiafuimuinissiu
uinnssuiiagyilumamesuninld iavle wazanusadsgaildls
2.2 sUnUURUg-wanvesuilewdudaidnnsedind

(Basic Business Model Platform-Based e-Commerce)

sUuvugsauvuiinsednsnadusudvassluunumanesy
saulavdenidvddidnnsednd (Platform Based e-Commerce)
TavosAUsznovdiAey tawn n1sviwidivdesulad (e-Commerce)

Y a

n1sldszuudnfanue 19 (User Monitoring) wagiil ennvi s LY udn
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(User-Generated Content) knannesufdvialauszloguainiasugia
\3et18 (Network- Economies/ Effects) lunuuilyarivesiaiatneuas
amufosmsfistumusiuingld lunsdvowndudtidomsetnduas
dodsnunaulal unanwesuaruisaadranatnvuialngluwuud b
annsavildlulanoonled fegeiidutiadeiifsgavisdtennssmedig

wwannesy Feg1atu Amazon iuuwnasnesunliusnisnaineoulay

Y o

FAUAIWINIT 3 WuAUTIwNTITan waztuldusuiy 564 a1us1ens

v '
A a v

anzlunainansy 1° Fanniisuduiufisnsdwineaineie (nain

Porta Palazzo Tuiiad Turin Usenadnng A9 1uuduai kanananu

v

WwagUIEUI 100 519015AB351U) ALAUNUNAI1? 84,000 1BLABSUI BN

NUTUINNIIMAaIA Porta Palazzo 619 7,000 1111 UBNINNYL HAa AU

Y v

wnannesuAadgnuuteeniduninany faunazaiunsadumle
a;mﬂ'wuaqgﬂL,qusﬁﬁ]LLwaMWas‘ﬂuzﬁ"wmzﬁfﬁammiaﬁ’ﬂi’smasLﬁu
Foganarnldusildidnunayliléde wasiedoyanind ldnuuagnis
eazgniatlunsandunisuasimussuusely

lunmsin dunuveswnanvafuazuusniuguuuunsmeld uag
unumdilen Uiduiusvesunanrledy udidesiu founanrledude
derneoulauuazinuesulataziidunuinineglulfdiunisesnuuuuay
Wanngenduisndnvesunanilasy aunisnate/ lawan dunisiiu
Snwmensiaiuazdoya Fafudununisesnuuuuasimumensuafie

WNUEAUNENNTYDIRUNUTLA (ANRREYDIIUNULNALITIZANAS

9 % .2 aa a v I3 &y a o wa A
3198 nadiAsIsnulag ScrapHero Myusindeyaniuledmemalulagsnludfiie

Jasginain
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s wugdld) Feunanosy widvsdidnnseindffiosdusznoui
v

3. v $nwn waglduseleviandeyavesldamuunan
o $(Collection, Retention and Use of Data About Users)d n vl
padUsEnaundnd sauUsnavaiiadenuvesunanesufdiade
Auantsalunisiindanm (Monitoring or Surveillance Capability)
fidelunamosuanusamneldnndoyadldld wilugaSuduves
MR Nan NSRS mma’m'ﬁaﬁﬁwﬁma@ﬁmmnﬁhﬁ’qLﬂm%’auua
anéusa AN sl g nestsuariaululnadu Yszifu
g ngAnssugnalaleis esln Tuvsuneenladsd1uan
fin15ldndeeeasUadiguazdisiangingsy naenauiuysz i
nsufduiusvesgnAneguas ileawaluusunesuladdneninees
madhdunalagnitmunsunatsdunuauifianzveunannesunda
Feluldsrdaog ualunaniamia v 516 nnsedndusnsounqy
Ui sunannesud odsaueaulavuazlusunsududu (Search Engine)
msgarsdimsihdanangAnssugliileriauslavanuuuanizianzas
mungudmung laganuaiunsalunisididunauaznisldvayagld
8 ol unanvosuarunsonanseni19nslesanes Tuuasuyud
Tunsidendnauelawani uiazid oadug1daund s q 18 1y
mng 15y adanund uunluunanwedu Tavani saduniunuay
gunsalfiAsdestumainunazgninausluiinvieliusngse
a1on1g 19 7 sn1slavuinuuianiziatzaseiy i nune”

(Target Advertising) Wuiliudiiuganibiiunmslavanuuunanesy
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Wasuiunislawanilidienizianzas ag19lshia winalnnismsiels
nlayATEINaIneY wigUuuugsiamiudendu 9 1wy u3aa
%130 vansuaintnAdiandusidaniaiunsavinlairunu

4. Mslyusnisiasu (Provision of Auxiliary Services)

'
a

wanIINBIAYTENBUNANYI@IAINa1IlULA R Lam A tdeans

sULUUgsAa wazmsiuine waglideyadld unannesuadiavuialg

LYY =

dednaglivinsaiuniug iy vinaasulufiimnefeuinieiiiunie
veneeanuanuiloinine/ingussasdvanvaaunannesy wu Google
AdSense fiduduleddiliusnisusnindowazliiienfulusunsududu
299 Google #30 UTNITUUAATA (Cloud-Based Services) 8e19uU3N15

anntnenssuvennwas/ ersanasesulatives Google way Amazon 3o

(%

NULATUTNITIATIHYITRYAYDY Facebook Noguaninilausnisvanie

[

daanooulay Feuinsaiumanidlanarsunduwnasnelafiddgdn

v v

LAAIVBINANNDSURRNI AN
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=
iy
(auxiiary sewvices)
o,
o®)
—] O

dowffiddaans sliuugsfienatunanmiefi

=Y

(content desired by users)

(business model)

uwanWaduAana (digital platiorm)

=]

mafiu e

(collection, retention and us: bout users)

o

AN 5 a9AUsENBUTRILNaRNBSUARYA

o

uwannesuATVanuysTingIuuazm19eu (Digital Platforms, Norms And

Values)

UsS1IAgIU Ng eileu/ TotaAy wagunsgIunneItes vianun

(%)

nmsindulalagniasy uagsiuduseninnasguaggsiadisiunum

| (9

dAgsoNaLINTTRINARNDSURTYIA
Tugasuduvesunanlosuidsia @ a.a. 1995-2008) ulsue
mesganazdoneunanlesuidva ifesnnidednsdoutnnssu
nnmegaamnssulviagiliasughadulauazifamuluesvgia
AV YauzgITuNISLNINIEANeYesTeyaag 1T Az danugdenu

(Y] 2

Adva/ darudeya (Digital/ Information Society) lugail §aanuleuy

Janergruanguassaldsulevieiaillalanialigsianuile 1wy

wleuignisgeusugsnssunisiuesulad waznsnsglungiunnues
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a v &

warsEyUnUIMMTNivesunannasuadviaiduiies “danate” filad
nsziuRinrellomitasalnedld Uusu

ag19lsAd Aavnanisesnng seideu/ detedu wazulouigle

U a

WasuwlashUTunaseun wu mnliddinseSuiiaduiinisiiuanisssu

s
a a2

AalinuunanesulunsdlifidenfavifindvdndunisillommIulgm

)

madsendu q Adiuldtaauifodemussiandudia 911y deyaans
vdaOadou uenani msiiulpvesunantloduisvadadnluatreni
wsumudugsianuueenlal fesssunAvesunaniodud “luidales
Fuaauiiae” (Place-Less) 3ethundsszdiuienfuauliwiniienly
115 i und 1w wnannesuAdaszlldaszdundlulssimad
wnanesuduluaaindiesanuszneunmsuuudunsuuay Taglld
fyaralulssmaty 9 Dudu

a (9

vaugia iy Ussiaunisididunauasiiudoyarldves
uwanieuAdstagainnd ssziduls esanududrudidudeya
SuiRsafestuiadnmuazdndaianuduuyudnanauanuiaonde
vosfldauiiosainguuvugsnafiondeteyaveslélunisadrayan
n1slawaunldnateidunisusensufianisuvunszuand nd1msy
wnanwesuAIvaluuds Jsdemalinisiudoya mshdung uazdnnis
wgAnssuves{lduunannesunatsundu’ esundd vousuld
(Normalization of Surveillance) saugtieaiu maldladiuleuievsenis
AU LAt ANIUN3pa1115075I9a8UN15YI Dataification ¥4

wnannasula Avnssudnudeyawmaiiiionsssilugnisasisdnienan
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v v

finumsdeya (Data Colonialism) Inefiunanwesulvgseauimyfidu
roraniesludige

feluniniu Ssdianuudsusluiinnuduiudusausanuuas
mMsnszaenelddnde esanunanrlesuuamenuseloviian “arw
atnsle” veufld 1wisulddunsld “usesud luldaneuuny”
(“Unpaid Labor”) usinaunsganeselaludadativayuvsedainuduius
gafavasumanlauumy Fespiiuligminaiiassunsed unuwuind
AseURRUEeN STy AUlnvesunanie falunvils wazaunszming
vos{l4 naBAIUIIATATIINgMINBLAZNSIAUgUATIYINTUNAgYS
yosunasosuludnymanis

uenand Auiilosanguuvugsivvesunansesuiiitunisd
dausuuazairernugnituvesylivde Audience Engagement Lilaidial
yaraAsugiavestoya nitlulaiuniiugnees (Accuracy) 909
foya viien1sasunuld (Accountability) esunanrlady iemussiny
Clickbait %38 Disinformation FeiluuilUaagUNINIZANLHIUNITNAYUAL
wistundrevansluesevieveylyd auilugnnelsssidounisdoya
917815 (Information Disorder) lufigaluaaunsaifiena insnislu
nafiuanaTussla ssvaeuld viensndunsondomlnsunanosuf
finnuidssiaznsenuiasnmlunmsuansesnuazanslunsfuivesild
unasvedu Suduidesrnnismerendumesiden uienisadiei
nsesmuU LT ediovesdeyalasunanwesy armweresludnumy

#ana178198 ad a UL L UTUNaUAINUT BLALaLAS NSRBI D Ln9LES
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Uszdulnenanslunsius waziasamlunisuansesn fie Hugiuves

NINTIVNADUNNDIUND

UnEavng: ATLRUNANNSUARNARIENAINYUNDNILATHFAENS
Tunrwndng n1svinanudlanasdmsigrinansenuannnig

aa v o

veneiavesnanesuddvadiiudeweininniinisieseidae
yampaAsugenansuuudtinaatadnlusl (Neo-Classical Economics) 7
fuunltiuasneaUssinunadanuse 9 91 9guBNTOUANITIATIZIN
WiTHgAans W weslUszinunansznunsnszateelidulssnu
n1an1siiiesdaeg uannsou Wudu mniswesunanesudadviady
uinnssunargUAnIsainisdenn n153aseid seudtunazqudn
Fednudipsdrilsdianisdndulaion (5Uuuugsia 1av) uasnanseny
finnwginssuvamanvleduluderamilsg e

sUkuugsian s elavesunannestevdTndiaseila
shoypaasEgmansuuudinaaainlyl nanfe WuiSesnuee
waauvomineInsuazldidosdidundnlunisdssin nirffaniu
Indudesidafnuandfienizeosdoya grudeya wazuinisteya
il

mnuostoyaududi Feyaddunuiliduey fussdudes
AMUANMU (Economy of Scale) inszlasialunisudndeyayausn/
pdausnaziifunugs winisudedunulaifdunu luuiunvesunaniedy
armmauaauAnnanuidudwestenisnuaugiutoyaiiondel

aunsaasyaaluAsygiala
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uwnanlasuAdnaid olhidvesunanouamnsaliuinigd
varnnarele 1wy lundvosnisinad d1dunsaldedenuseulall
uwnasesuazdinisuanaiemsaususznirademiglinde/ Tnad
(User Produced Content) ffuiil am1laiwaun (Advertising Content)
avandreliunanedu lunsdilidunsinerneldanlavannnay
Tudnvesdld yilAunanesuansnsaliuinmssundsldns Fhufida
Flasialuldauns) Sonldin unanslosuviinisnainass/ vanesiu
(Multisided Market)

Tusjamieauuy Neoclassical Economics wnanwefasimiiiu

o

wiloy “fanany/ wide” Milwsusing 9 ueedu dalasialy suuuy
guasAuazgUmumeldyuuesd axlildfidnansfinosidouseninadu
114 9 8¢ na1dAe n1sdegvesunannesulugiugdinas vinlv
ALAUTUS NN sRaInvesdenne 9 AAeatesdudeuiu Wy
nsilegvesdanans nisanneiuwanesudunumidonusazfud
dnlden fRavunanrlesudadodut viliunannosuisnsna
eAnuduiusanIIRaInveIngs/ Fusing 9 MAsades Meguty
Tunsdldedsausoulat mwaddléidenldmnuunaniiesy sinazunain
Usglewisuduidosanunummsidudinats Ao unanwesudodsay
ooulavidelvildannsafndodomssuldienivinisindetuiomie
nsdad emuvuidudesniusiuanuuidy q Yszlomiainnis
wandeswdomi asfistunudrnudldidindu madnsuinig

(%

Jan1s57d) vnliAmduases/ Tgdnsiivreasunsdiduunanosuiu

32

S - d : . -
Nsasnavnuwouu Vdolaoanga:dsivassa |

Thai Media Fund Journal




o

Nsasnemuianndelaendouavaieassd unanviasufdia

U 1 atuil 2 wensu - Juigu 2565

2933/ Tgdnsenanamnsaiienldindunansznudaniovy
(Network Effects)

dmsuknannasuAdia n1aT1eYan/ ANAININATYENA
Tunanaviarsfusndudesordedeya iWeunanesufiguglifiiung
sefunilsandelinisulasufauiusiiiatuuuumanlesududeyaiio
a%19ANANINNTEUIUNTT Datafication SUszAvBamanty wagBevls
wnamasuazdisrunanndulunain s1e8 wduudetulden ua
Tuvaiziiendu Weunanlesunsesnaineyd wirligltivasulaluld
Eduldennuiu

9¢19l5An1u yuues Neo-Classical Economics lalamduiites

aa v

yuueufgfiarunsaldosursunanesufdnald nsuosunanedy
Adageanuisanaslaiisiaudnisdenogruasegaransanivu
(Institutional Economic) kagLAsugaAansn1sidlos (Critical Political-
Economy) leguriu

meldpmoaasugrmaniantu aruduiuidesiunaillauga
TunaraunanvesuAdaidunaainvatefian uenmiieaindadenis
waluladifesaniuien Ineyusesivesiussing s uazng/ sudeu
n19 9 TudsaudunuamardglunisyiiiiangAnssuns auuinig
n139a1¢ (19U Datafication) wuuiiid eliiAnmuduiusluwinies
furhlugnmsasesmannld dannziiaseuiwdelisrunamienainsianan
sz llg Anulyaunansenanssnulsaus on MAIA151TUY
(Public Value) 1u n15ldusyleviandoyadiuynnaniuniseanwuy

v

Ana3uN L5AuIUTlaauN0a5 198 U ILUUR ULNA B AN UL 1V
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unasmesy auusiuslAdennadadulamalovglunaigiliaanse
munuldsengrnedifog msiinnesinigldyumesidslianuddy
Fuanuduius13e81unaii ey audang seidou wazussingiu
AAetos

uananil mndeneiunanrlasuidvaseyunouasygaans
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ﬁauqﬂﬂaﬂé’ulﬂmwﬁﬂﬁamwé’ummauaaﬁ% uazdugenfiazlday
unannesuselulngliimievioufiasdenanand ena1m181una
iesnnlfiRnnsitefiaunaniesalufanssuussriuauatiouinunde
Al# faifu aneldfaamesd vssvingu ngy seilieu detadusing q Sediday

(Y]

drnlun15978058913 0310 AN15IUSElevUvBILNanNasUARIA LA
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The Study of the Guidelines for improving Satisfaction and
Social Media In the Protection of Consumers from the
Opinion of the Consumer Protection Network
Benyapa Mathawaraporn?

Abstract

The purpose of this research was to study the behavior of
people using social media, social communication needs, satisfaction
with social media content design and formatting, the use of social
media for consumer protection, and overall satisfaction with consumer
protection. The study was quantitative research. The target group of
the Consumer Protection Network consisted of 180 people who
voluntarily answered the questionnaire from July 16-21,2021. The
results showed that the first channel they received news from on
social media was the Fan Page, and the second one was YouTube. The
first issue they needed was a campaign to promote consumer rights,
which was followed by law enforcement for consumer protection. The
first factor in social media satisfaction was attractiveness, followed by
proper, clear, and beautiful illustrations.
Keywords: Social media/ News publicity/ Consumer protection/Fan

page

2 Public Relations Specialists from the Consumer Protection Board, an Executive,
Senior Public Relations Officers of Batch 61 of the Institute of Public Relations,

Public Relations Department.

38

j Y Jnsa \Ec‘liUf:uv'Jmu'|é£:IJ-3-')oﬁane:E§W\JESSF' |
\M@f Thai Media Fund Journal

=

yes



Anwuuimamsiawarufioels dedwnuesulat Tu
MNsasnemuimuFevasaduasaineasss  nisAuasesuslaalunudiiuveuneneduasesusian

Y7 1 atun 2 wweu - Rquieu 2565

unin

JagUun13deanslaeldinaluladansaumanaznisd oans
fuuildud udunnd 21nnrsdisravssninseny 6 99 ulU wui
T nsdnsidede 60.5 duau ld8wmesiin 49.7 druau undsld
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v o a N

H3uYarsuinnIndedeiiusi deyana dolnsial dofanssudu 9
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Yodud (denlduins daudlenafisudifertuauduasuinisinude
#1399 Aufina13u1 (Electronic Transactions Development Agency,
2015) aghdlsfinu feanuduhsussnaulunmadenteduduilon
Fondouinis Wilédudn uinsifiauam Usstaudosdanug e
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An Analysis of Characteristics of Fake News Verified
by Fact Checkers: A Representation of Fake News
Ecology in Thailand

Jiranan Hanthamrongwit, Santichai Apornsri,
Thitima Urapeepathanapong, Athitiya Champachan and
Nattapol Zupasit?

Abstract

This study aims to analyze a collection of information/news
gathered by 3 famous fact checkers in Thailand: Anti-Fake News Center
Thailand, Cofact and Sure and Share Center during January to June 2021.
Drawing on the concepts of Fake News and Information Disorder by Claire
Wardle and Hossein Derakhshan (201 7), the content analysis was
applied to probe and dissect into 908 pieces of information/ news
verified as “fake” by these 3 fact checkers. Of all 908 pieces of fake
news, the analysis shows that 502 pieces can be identified as
Disinformation  while another 408 can be identified as
Misinformation, with no Malinformation found. Based on the content
of the information/news, most of these fake news can be categorized as
“Covid-19” related, which reflects the real situation in Thailand during

the time of the study. This is followed by fake news on “Health”

2 Rocket Media Lab: Thai Media Fund
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category, which are found to be information about herbal medicine and
treatments and food supplement advertisements exaggerating their

efficacy. These were shared by those who wanted to profit from the
news, and by those who simply believed it with good intentions. The
analysis, overall, shows the pictures of fake news and their ecology

through the works of 3 fact-checkers during the time of the study.

Keywords: Fake News, Disinformation, Misinformation, Malinformation,

Fact-Checking
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Factors Affecting the Practice, Examination, Analysis,
and Action Guidelines that Result in

the Investigation of Disinformation.

Manop Saengch umnong2

Abstract

This article presents the results of the study factors affecting
the practice, examination, and analysis to find disinformation and
action guidelines that resulted in the practice of disinformation of a
sample of 482 students. It was found that it was able to forecast the
practice, examine, and analyze to find disinformation and could be
explained correctly by 55.1% by using factors; (1) news experience
that indicates the presence of disinformation and affects how clear,
based on the credibility, place, time, and third party it is, if there are
unclear and assumed to be distorted data and forecast is 40.4%
accurate, (2) news experience in which there is an indicator of
disinformation affects the analysis of other anomalies whose
elements indicate that disinformation in the news is likely to be
predictable with 39.4% accuracy, (3) news experience in which there

is an indicator of disinformation affecting the review of websites or

2 Independent Scholar
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other news sources can be predicted with 39.5% accuracy, (4) news
experience with indications that disinformation affects the
accompanying image can be searched from Tineye whether the
image is an old image that has been posted, and if it is used it is a
disinformation which able to forecast with accuracy 38.6%, (5) news
experience with indications of disinformation in news affecting
search engines may also be notified by agencies that verify that
misinformation in news can be predicted correctly 32.6%, and (6)
news experience with indicators of disinformation resulting in
inquiries from trustworthy agencies, such as the Anti-Fake News
Center of Thailand, the Centers for Sure Before Sharing Thai News
Agency, Able to forecast with accuracy 37.5%. The studied through
key indicators including; Publishing purpose, Layout of images and
graphics, News sources and citations, Headlines and terms used,
News writing style, Censorship and comparison, and Types of news.

All abnormalities were statistically significant at the .05 level.

Keywords: Disinformation, Disinformation Factors, News Awareness
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MIL in Post-Pandemic Southeast Asia: Approaches to

Measuring Effectiveness in the Academic Literature

James Gomez and Robin Ramcharan?

Abstract

This article reviews recent scholarship on the effectiveness of
media information literacy (MIL), advanced as a tool to fight an
“infodemic” in Southeast Asia. The latter refers to the overload of
false information that has consumed Southeast Asia during the COVID-
19 pandemic, ravaging the world since January 2020 and is reaching an
endemic stage by mid-2022. Asia Centre has suggested that of all of
the remedies available to combat this infodemic, media literacy may
be the most effective for the long term, in combination with other
approaches including accurate information sharing by authorities, fact-
checking, take-down action by technology/social media companies
and quality journalism. This article probes scholarship on the
effectiveness of MIL to distil models of MIL and an assessment of its
utility in light of extant studies. The review is based on desk research
using publicly available and specialized databases to identify academic
articles on MIL.

Keywords: Media Information Literacy, Infodemic, COVID-19
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Introduction

“Infodemic” (WHQO, 2020) of false information about the
COVID-19 pandemic consumed Southeast Asia from 2020 to 2022.
Aside from the scores of deaths caused by the virus itself, the
proliferation of fake news about the virus and the pandemic over its
duration also contributed to deaths and hospitalisations in the
region as elsewhere in the world (Washington Post, 2022). Such
disinformation has originated from the highest levels of governments
to the ground levels of societies, as ordinary citizens consume such
information, often in bewilderment (Gomez and Ramcharan, 2020).

A major question that has emerged in relation to combatting
the rabidity of the infodemic is what is the best way to fight it? A
number of possible solutions have been advanced: accurate
information sharing by authorities, fact-checking, strike-down action
by technology/social media companies, quality journalism and
media information literacy (MIL). The merits and demerits have been
outlined by Gomez and Ramcharan (2022), who argue that MIL is
the best approach to fight the infodemic.

This article probes this argument by examining extant
academic literature on the effectiveness of MIL. From this literature,
it aims to identify models for such measurement. It proceeds first
by identifying the infodemic Southeast Asia and then undertaking a
literature review. The review is based on desk research using publicly
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available and specialized databases to identify academic articles on
MIL. It seeks to distil models of MIL, distil ideas on how to approach
the study of effectiveness and distil challenges an assessment of its
effectiveness in light of extant studies. It then discusses the
implications for policymakers, civil society and academics in

designing such interventions.

The COVID-19 Era Infodemic in Southeast Asia, 2020-2022

Of the many millions of people who perished from being
infected by the COVID-19 virus or were hospitalised, many of them
were affected by the spread of fake news about the virus and the
pandemic. COVID-19 killed around 352,000 people in Southeast Asia,
1.2 million across Asia and over 6.2 million worldwide as of early
May 2022 (Worldometer, 2022).

Fake news circulates at virtually uncontrollable speed on
social media. Even when corrective action is taken, such news
proliferates beyond the reach of fake news controllers. In the social
media era, 75% of the world population acquires news from the
Internet and social media - Facebook, WhatsApp, Instagram, etc
(Datareportal, 2022). The uncontrollable amount of fake news that
proliferates exponentially causes damage to society in various ways,
including death and breaching their rights to health and to accurate
information. The latter is vital to the former.
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A recent publication by Gomez and Ramcharan (2022; 2020)
reviewed the nature and evolution of infodemic in the turbulent
preliminary stages of COVID-19 en/pandemic in Southeast Asia to
identify types of COVID-19 infodemic that were prevalent. Tracking
the life cycle of the pandemic, fake news circulated about the
origins of the virus, the infections and deaths, false remedies and
vaccine efficacy. Such an effort worked in tandem with studies
finding causal relationships to the infodemic in order to inform
researchers, policy-makers and other stakeholders as to what
information was in demand and for what reason. MIL emerged as
the most desirable solution to combatting the infodemic, in
combination with other approaches.

The question that needs to be probed is the effectiveness
of MIL. The latter refers to the ability of an individual to identify
different types of media and understand the message they are
consuming or sending. Being media information literate requires four
components: the ability to access, analyse, evaluate and create
messages (Livingstone, 2004). In the pandemic, MIL is held to be a
key to preventing infections and death for the reason that “many ...
were unaware of how much information about the pandemic was
incorrect, deliberately misleading or malicious” (Rattray, 2020). Of
all the measures used to deal with disinformation, it was held that
media and information literacy education works the best, especially

117

W S W i R
i J1saisnovnuwouudaUananiaia:asivassa

W’ Thai Media Fund Journal



MIL in Post-Pandemic Southeast Asia: Approaches to
Thai Media Fund Journal Measuring Effectiveness in the Academic Literature

Vol.1 No 2 April - June 2022

on a long-term basis, since it relies directly on users’ awareness
(MacGregor, 2020) and serves as a bottom-up strategy to counter
false and misleading content.

Does this bottom-up MIL strategy work and is it better than
other approaches? What is the state of research on this? This article,
now turns to a probe of scholarship specifically on the effectiveness

of MIL.

Literature Review

Media information literacy enjoys a rich discussion in extant
literature.® Suffice it to note academic works on a variety of themes
since 2010, when increasing attention has been paid to the impact
of social media. Basic definitions of MIL - the what, why and how -
have been explored by Grace (2005). After 2010, authors began to
delve into the types of literacies. Similarly, Koltay (2011) began
exploring the new media age and the linkage between digital
technologies and the media. Chen, Wu and Wang (2011) had already
noted the need to unpack new media literacy versus traditional
literacy. Lin et al. (2013), while tracing media literacy from the

beginning of the 20th century, offer a theoretical framework for

3 For example, Butler (2019; 2020), Cubbage (2018), Hall (2015), Silverblatt (2015), Tan
(2009), Yildiz (2015).
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understanding MIL, in particular in the digital media environment.
These authors noted the new media literacy is a convergence of all
literacy developed over the past centuries including classic literacy,
audiovisual literacy, digital literacy (see Pandya 2014), and
information literacy.

The potential for MIL to help identify ‘what’ is fake news
was probed by Jones-Jang et al. (2019). In this vein, the relationship
between media literacy and education (Kotilainen and Armnolds-
Granlund, 2010) and more specifically MIL and ‘media’ education
(Fedorov, 2015) have been also treated. In a study involving 400
American high school students using digital media literacy
approaches, the positive correlation between engagement in a
media literacy program and enhanced civic engagement was treated
by Martens and Hobbs (2013). Knaus (2020) identified the need for
a greater understanding of the powerful connection between media
literacy and technological literacy to properly harness the potential
of MIL.

Martens (2010) in reviewing scholarship by then, noted that
conceptual debates about the aims of MIL were at least three-fold

and went beyond merely the ability to access, analyze, evaluate
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and communicate messages in a variety of forms*® (see also
Livingstone, 2004):

1) A psychological information-processing view of Potter
(2004), which pointed to perspectives from which individuals
exposed themselves to the media and interpreted the meaning of
the messages they encountered. This cognitive approach required
that individuals have good knowledge about media industries,
media messages, media effects, the real world and of the self. To
sort through this information and organize it, people skills of
analysis, evaluation, grouping, induction, deduction, synthesis, and
abstracting were required.

2) A cultural studies perspective, like that of Buckingham
(2003), questions if the individual is key to understanding how best
to teach media literacy. It argues that we cannot teach a limited set
of cognitive abilities which individuals somehow come to possess.
Instead, a number of key media concepts — production, language,
representation, and audience - provided a theoretical framework to
be applied to the whole range of contemporary mass media.
Teachers should start from students’ existing understanding of the
media and use these concepts to enable them to think in a more

conscious and deliberate way. “The aim of media [literacy]

¢ Definition of the National Leadership Conference on Media Literacy (USA) in Martens (2010)
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education, then, is ... [to] enable them to reflect systematically on
the processes of reading and writing, to understand and to analyze
their own experience as readers and writers” (Buckingham, 2003).
Dialogue between teacher and student is central to a learning
process: teachers should be working in so-called “zones of proximal
development”, guiding students until they can understand without
support” (Martens, 2010).

More recent and critical media literacy (CML) scholarship has
emerged, which looks at how media studies influenced the
reader/viewer to understand how information is presented to them
(Funk et al,, 2019). Underlying CML, notes Lewis (2021), is the
probing of the impact of media on underlying stereotypes,
marginalisation and exploitation. Lewis himself explores the impact
of technology on humans using a phenomenological approach,
specifically the concept of ‘post-human’. Druick (2016), for example,
analysed the Americanisation of media literacy studies, the ‘myth of
literacy’ in the media sphere, which he says is nothing new and is a
reiteration of old techniques to advance neoliberal capitalism,
including through the deregulation of the media in the 1990s.
Kleemans and Eggink (2016), explore the connection between MIL
programs for Dutch teenagers and news literacy. Manca et al. (2019)

and Harshman (2021) have pointed to the need for more “glocal”
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understanding in developing MIL strategies rather than a one-size-
fits-all and for more global-minded MIL programs.

What is the impact and how effective are these literacy
programs? Martens’ 2010 review of the scholarship on the
effectiveness of MIL explains that “evaluating and explaining
effectiveness is one of the most profound challenges for

contemporary research on media literacy education”.

Ideas on Measuring the Effectiveness of MIL

The focus here is on MIL literature exclusively on its
effectiveness. Martens’ review (2010) of the literature pointed to
central ideas on measuring the effectiveness of MIL and its
shortcomings. He notes that media literacy was “mostly defined in
terms of the knowledge and skills individuals need to analyze,
evaluate, or produce media messages”. Such knowledge and skills
relate to media industries, media messages, media audiences, and
media effects, as outlined further below. Nevertheless, he noted
that scholars evaluating MIL hailed from a variety of other research

and theoretical backgrounds:

® cultural/critical studies framework—often, they pair their
interest for young people’s popular culture with a sociocultural
conception of learning as a collective, participatory process.

Therefore, they emphasize interaction and social context.
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Methodologically, cultural/critical scholars tended to describe and
theorize media teaching and media learning within complex real-life
contexts. Cultural scholars emphasized the need to understand how

pupils learned about mass media.

® The social science approach, particularly psychology,
offered a general theory of media literacy. In this information-
processing view, individual cognitions were prime. Social science
researchers typically tested the effects of media literacy

interventions within controlled research environments.

® Psychological approaches of public health researchers who
evaluate media literacy practices by linking psychological constructs
with media learning outcomes.

One interesting study by Hobbs and Martens (2015), using social
science methodologies, explored the positive correlation between
engagement in a media literacy program and enhanced civic
engagement. Their experiment on digital citizenship involved 400
American high school students, a clearly articulated methodology
using “a quasi-experimental design with a 2x2 factorial structure”,

statistical tools and coding of open-ended data,” assessed

5 One factor was based on ability grouping (selective-admission vs. open-admission);
the other factor was based on participation in a media literacy program. This created
an opportunity to examine media use behaviors and media analysis skills among
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“students’ intent to engage in nine types of political and civic
activities”.®

Maksl et al. (2017), focusing on the growing field of news
media literacy (NML), analysed 537 college students, randomly
sampled, and found positive relationships between NML and two
political engagement measures: current events knowledge and
internal political efficacy. Emphasis on NML has grown, reflecting the
call of Masterman (1997), one of the founders of the media literacy
studies, who argued: “the democratization of institutions, and the
long march toward a truly participatory democracy, will be highly
dependent upon the ability of majorities of citizens to take control,
become effective change agents, make rational decisions (often on
the basis of media evidence) and to communicate effectively

perhaps through an active involvement with the media”.

students with different levels of academic talent and with differential kinds of
exposure to formal education in media literacy.
6 Students were asked to report if they expect to engage in the following activities
when they become an adult: vote in national elections, get information about
candidates before voting in an election, join a political party, write letters to a
newspaper about social or political concerns, be a candidate for a local or city office,
volunteer time to help poor or elderly people in the community, collect money for
a cause, collect signatures for a petition, and participate in a peaceful rally or protest.
A 4-point scale was used, scaled as certainly will not do, probably will not do,
probably will do, and certainly will do.
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Models of MIL Measurement in Academic Literature

From this literature, what are the models or approaches that
are in evidence? Martens (2010) notes that media literacy education
was a multifaceted and contested phenomenon. Whereas
traditionally it involved “the ability to analyze and appreciate
respected works of literature and, by extension, to communicate
effectively by writing well” in the past 50 years “it has come to
include the ability to analyze competently and to utilize skillfully
print journalism, cinematic productions, radio and television.”
Moreover, the target audience has changed from K-12 (or secondary
education) to the higher education context. The term media literacy
has also morphed to include terms such as ‘digital’ or ‘multiple
media literacies’.

Discussion on the effectiveness begins with a consideration
of the ways in which scholars have approached MIL programs, from
contextual/cultural studies to descriptions of teaching methods, to
media learning, to understanding the limitations, to explaining the
effects. Cultural studies often allude to the context and negotiated
nature of media interpretation and the complex relationships
between media audiences and media content. More exploration of
the teacher’s actual classroom practices was called for and leading
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to calls for “a naturalistic study of everyday settings employing
qualitative methods that offer insight into the detail of media
educational activities”. Media learning focused on learning in media
literacy education, notably on the relationships between students’
existing knowledge about mass media and the knowledge teachers
make available. Scholars studying limitations of understanding
focused on the complexity of social reality, of interpretations and
meanings. They sought detailed descriptive accounts that provide
useful insights into the messy realities of classroom practices. Thus,
using mostly qualitative research methods and by working “on small
cases, in naturally occurring situations, sometimes focusing on only
a handful of teachers or pupils, with the chance of gaining a good
understanding of them” (Ibid.). An ‘explaining effects’ approach saw
scholars using experimental designs as standards “to assess the
effectiveness of instructional interventions because they deliver
harder evidence (lbid.). To investigate the impact of media literacy
curricula, “most evaluators prefer experimental field studies or
quasi-experimental research to take into account the real-life
characteristics of the school environment”. Most of the studies use
quantitative measures, sometimes in combination with qualitative
measures. Theoretical models and empirical results are sought by
scholars in assessing media literacy and how individuals respond to
media messages. There has been a paucity of studies combining

126

%  Ee—— - B TP L YOI
4 nsaisnavnuwouundadananea:asivassa

W’ Thai Media Fund Journal



msfvhviudelugandinsunssvunluedons Susenides
Nsasnemuianndelaendouaaieassd 18 wuamnen1sUsedulunanifivinig

U 1 aduil 2 ey - Jguieu 2565

theoretical work with empirical hypothesis testing, though this has
changed recently.

A prominent theory in the latter camp is Potter’s Cognitive
model. Maksl et al. (2015) note that Potter’s model is useful
because it considers several factors affecting overall literacy,
including the knowledge that is necessary to be prepared for media
exposure as well as the ways in which individuals process
information once exposed. Potter (2004) argues that his model
requires more “conscious processing of information” and
“preparation for exposures” than earlier conceptualizations of
media literacy.

Potter’s model exhibits five basic “knowledge structures” -
knowledge about media content, media industries, media effects,
the real world, and the self - and how they interact with a person’s
combination of drives, needs, and intellectual abilities (called the
“personal locus”) that govern information processing and construct
meaning from that information. Potter states that “with knowledge
in these five areas, people are much more aware during the
information-processing tasks and are, therefore, more able to make
better decisions about seeking out information, working with that
information, and constructing meaning from it that will be useful to

serve their own goals”.
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Two other theoretical approaches noted by Martens (2010)
are noteworthy. Inoculation theory and the message interpretation
process model (MIP) have been used to explore effectiveness in a
media literacy education context. Inoculation theory, a theory of
reasoned action, focuses on how to make people more resistant to
persuasion. It proposes that people can be motivated to refute
specific challenges to existing attitudes. MIP studies the ways in
which logic- and affect-based dimensions of decision-making work
together to produce decisions. Media literacy is theorized to affect
how individuals respond to media messages. Therefore, it is used as
a model that treats decision-making as a process of evaluation and
understanding, rather than as a simple response to message stimuli.

A study by Maksl et al. (2015), using Potter’s model, adapted
it to measure levels of news media literacy among 500 teenagers
using a new scale measure based on Potter’s 2004 model. The
adapted model posits that news media literate individuals think
deeply about media experiences, believe they are in control of
media’s influence and have high levels of basic knowledge about
media content, industries, and effects. Based on measures
developed to assess news media literacy, highly news literate teens
were found to be more intrinsically motivated to consume news,
more skeptical, and more knowledgeable about current events than
their less news literate counterparts.
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Among the many areas that are explored in relation to MIL,
is that of NML, which is particularly relevant to countering COVID-
related or other disinformation content. Ashley et al. (2013)
developed a scale to measure news media literacy with a focus on
news production techniques and consumption. Their model
included items to measure authors and audiences (AA) focusing on
how authors target audiences, messages and meanings (MM)
addressing the values and production techniques in messages that
appeal to different viewers and the representation and reality (RR)
focused on the filtering of information in the media and how this
affects perceptions of reality. Vraga et al., building on Potter’s 2004
model, expanded on this cognitive approach by introducing two
additional scales: the Self-Perceived Media Literacy (SPML) and the
Value for Media Literacy (VML). The SPML measures are designed to
tap into individuals’ belief that they are in fact media literate and
thus able to access, analyze and evaluate media content. The VML
probes individuals’ perceptions about their news media literacy
skills, tapping into notions of self-efficacy and competence.
McWhorter (2020), building on Maksl et al. (2015), argues for
participation in the “agenda melding model” as an inducer of higher
levels of NML. Agenda melding refers to the “social process by

which we meld agendas from various sources, including other
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people, to create pictures of the world that fit our experiences and
preference”.

Regarding theoretical approaches generally, scholars have
cautioned that if media literacy scholars wish to theoretically
explain the effectiveness of media literacy practices, they should
consistently differentiate between several types of explanatory
variables: analysis vs. production; factual vs. evaluative approaches

and peer-led vs teacher-led methods (see Martens 2010).

Policy Implication

A number of serious limitations in MIL programs were in
evidence according to Martens (2010). For a start, there is a demand
for real-life field studies requiring organisational and methodological
difficulties: cooperation of a large number of researchers, schools,
teachers, and students; limited access to schools for multiple time
periods; sample biasing in data; potential extraneous sources of
variation and contamination across groups; and programs that
measure the short term effects of interventions versus the difficulty
of implementing programs to assess long-term effects and
behavioural change. This is highly problematic, because long-term
cognitive, attitudinal, and behavioural effects are often the main

media literacy target outcome.
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A recent study of the validity of tests of the effectiveness of
designs of published studies of media literacy, by Potter and Thai
(2019), concluded after studying 88 studies that used the term
“media literacy intervention” that:

“A meaning analysis found that 22 studies (25.0%)
provided no conceptual foundation for media literacy, and 21
(23.9%) used an existing definition of media literacy. Despite
there being hundreds of definitions for media literacy in the
literature, the authors of the remaining 45 studies (51.1%)
presented their own definition for media literacy. ... The
assessment of validity found that none of the studies
presented a test of media literacy that completely captured
the elements in their definitions of media literacy, so the
content validity of this literature was judged as poor. ... The
evaluation of face validity uncovered many problems in a lack
of correspondence between what authors intended to
measure and what they actually measured. The most
prevalent discrepancy was with measures of skills where
authors frequently measured beliefs about study participants’
levels of skills rather than taking measures of actual
performance” (Ibid.).

Policymakers, civil society programmers and academic
researchers must pay careful attention to a number of key aspects
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of the design of MIL programs. A number of questions must be asked
and answered clearly.

First, what is media information literacy about? Well after
media literacy studies began in the 1990s, Livingstone (c.2005) noted
the lack of agreement over media literacy in general and authors
note the multiplicity of literacies - media, information, digital. On
the latter, Zhang and Zhu (2016), note many terms have appeared
such as ICT literacy, ICT competence, digital literacy, and digital
competence. Evidencing this point is the distinction between the
cultural studies approach and the psychological information
processing approach. Martens has noted the need for researchers to
be more explicit about “the media literacy core concepts/skills they
include in their interventions, and should more carefully address
who delivered the intervention with what fidelity, in what setting,
for how long and utilizing what pedagogical approach”. Jones-Jang
et al. (2019), for example, while investigating the inoculation theory,
concludes that information literacy — but not other literacies such
as media literacy, news literacy, and digital literacy - significantly
increases the likelihood of identifying fake news stories.

Second, what is type of fake news that is being addressed
(see Gelfert, 2018)? A well-known definition of fake news is that of
Allcott & Gentzkow (2017): “news stories that have no factual basis
but are presented as news”. Nevertheless, Mason et al. (2018) called
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for a deeper understanding of the term “fake news”, which has been
around for a long term in different guises and involved state
manipulation of views on events.” In political divided societies the
challenge of distinguishing between ‘biased’ versus ‘fake news’ is
ever-present, notes Friesem (2018), who discusses the need to find
a balance between critical thinking and cynicism (see also
Lombardo, 2018). Gelfert notes the idea of conceiving ‘fake news’
as a “cluster concept that is best captured by a taxonomy of
interrelated phenomena” - fabricated content, false context, false
connection, parody, etc.

Third, what is the target group for the MIL program? Proper
design of a tailored model requires clarity on who the target group
is. What are their specific needs? A pre-intervention investigation is
necessary. While most MIL programs have targeted secondary
school and young adolescents, more emphasis is being placed on
adult learners today. Ofcom, a UK regulatory body for

telecommunications, regularly researches media use, attitudes and

" For example, yellow journalism fanned the Spanish-American war of 1898, state
manipulation to affect public opinion and to stoke nationalism, canned news or
packaged news by media giants, the staging of pseudo-events (such as a press
conference) to be covered by the press and other forms. Other fake news
phenomena include Trading up the chain, astroturfing and cryptoptication (Mason, et
al, 2018).
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understanding among UK adults aged 16 and over (Ofcom, 2022).
The Electronic Platform for Adult Learning in Europe (EPALE), for
example, targets adult learners in particular (EPALE, 2019).

Earlier work by Livingstone (c.2005), had already raised the
need for greater attention to adult learning. The claim that adults
had become more “media savvy” required more convincing
evidence. They noted concerns that audiences lack the more
complex skills for a sufficiently discerning or critical understanding
to deal with the highly sophisticated construction of media
messages, and that little is known about how well adults
understand online content. EPALE suggests that small scale studies
suggest that adults are often unaware of the provenance of
information and may lack the skills to take into account the point
of view from which information is presented. A considerable gap
exists in our knowledge of how people understand advertising and
the economic processes of online content production.

In this vein, investigations have begun on parents’
knowledge and skills related to digital threats (Tomczyk and Potyrala
2021). Similarly, a phenomenological study of academicians’
opinions on digital literacy in the Vocational School of Technical
Sciences of a university in Turkey revealed some knowledge of
digital literacy and a willingness to receive training to deepen
understanding (Yildiz, 2020).
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Fourth, what is the purpose of the program? Echoing
Martens, debates today (MacGregor, 2020) continue to centre on a
distinction between the impartment of skills necessary for MIL
versus awareness of the social impact of media messages, that is,
the maximization of positive media effects and minimization of
negative ones. With regard to the imparting of skills, scholars’ views
on the following four areas are of relevance: on media industries,
scholars argue that children and adolescents should be able to
grasp the nature of commercial mass media and the purpose of
commercials; on media messages; on Media Messages media literacy
researchers reason that awareness of the constructed nature of
media messages is essential to a valid evaluation of media content;
with regard to the impact or media effects scholars have noted that
people should be aware of mass media’s effects on individuals and
society.

With regard to the latter, three themes are found in the
literature. The theme of active citizenship sees many scholars
emphasizing views on access and understanding of contemporary
media as a vital aspect of citizenship in general, teaching youth to
be good citizens in a democratic society, for example, and assuming
an active rather than a passive role in acquiring new knowledge and
skills (See for example Maksl et al.,, 2013). Martens notes that this
outcome is dependent on each person’s attitude toward performing
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a given behaviour and willingness to perform it over time. The
theme of public health in MIL programs aims to assist youth to
understand that the media are in the business of selling them
products and behaviours that may be detrimental to their health,
such as Tobacco, alcohol and violence. The theme, though less
featured, is learning to appreciate the aesthetic qualities of mass
media, especially the cinematic arts.

A contemporary debate centres on protection versus
empowerment. MIL can be a tool not only to tackle social
challenges using tools such as UNESCO’s MIL CLICKS to fight fake
news but also “to enable and empower people to appropriate the
massive opportunities that exist in the information, media and digital
technological ecology” (MacGregor, 2020).

Fifth, what is the goal of the program? From the perspective
of measuring the effectiveness of MIL programs, the problem of
identifying the goals of MIL must be addressed. Is it to be able to
identify fake news, to impart information literacy, to generate
informed debate, to understand the impact of technology, to
increase ability to participate in respectful civic debate or other
goals? Should the program follow Potter’s psychological
information-processing point of view of media literacy as “the set of
perspectives from which we expose ourselves to the media and
interpret the meaning of the messages we encounter” (Potter,
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2004)? Or should it follow other goals as those identified in the
cultural studies or other research perspectives?

Sixth, does the design of the MIL program accurately
address how the target audience engages in learning? The
education cycle, from secondary school, to tertiary, to post-graduate
to adult learning typically exhibit different learning abilities and ways
of engaging in learning as reflected in the terms of pedagogy,
andragogy and heutagogy. Understand, how they consume
information from the media - in print, online, on social media etc.
— must inform the program. Whereas pedagogy involves dependent
learning, andragogy involves self-directed learning and heutagogy is
more process-focused aimed at highly motivated self-learners,
building on andragogy approaches (Blaschke, 2012). A newer
concept of ‘cybergogy’ has emerged to signify self-directed learning
via the internet (Mehta, 2021). Valverde-Berrocoso et al. (2022), in
a systematic review of academic literature of educational models
that have been developed to empower citizens against
disinformation, identified three pedagogical approaches: strategies
for competencies development, focus on content and education for
citizenship. Emerging from the literature is the need to adopt
interdisciplinary and multi-literacy approaches, notably media and
information literacies. In relation to the latter, perhaps more so for
older adults, is the need to understand who or what is producing
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fake news and disinformation in an age when media processes such
as  production, content generation, curation, delivery,
recommendation, and filtering of information are taken over by
algorithms and automation (Valtonen et al,, 2019). Aydemir and
Demirkan (2018) have argued for the need for gender-sensitive
training for prospective teachers of media literacy.

Seventh, what methodology is required for the program?
This requires understanding a number of issues: which knowledge
and skills are most necessary? Is it to help with understanding
information processing (media industries, media messages, media
audiences, effects)? Or is it to engage with the aspects of the effects
— social impacts — such as digital citizenship, civic engagement and
so on? Should media literacy look beyond mere cognitive learning
and theories of reasoned action, to influencing the target audiences
in everyday mass media consumption? Effectiveness requires that
the person acquiring knowledge and skills must actively and
mindfully use these in everyday life (Martens, 2010). In this line of
thinking, Nierenberg, Ldg and Dahl (2021) develop a quantitative
assessment tool to measure “if there is a connection between what
students know about information literacy and what they actually do
in practice when evaluating and using sources”. Jones-Jang et al.
(2019), advances the information literacy approach - the intellectual
framework for understanding, finding, evaluating, and using
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information — using a scale developed by the Association for College
and Research Libraries (ACRL). This approach focuses on students’
abilities to identify verified and reliable information, search
databases and identify opinion statements.

Eighth, does the program include a follow-up
measurement tool depending on the goal and target audience?
Prior studies on children adolescents have revealed that pre-test
and post-test designs exhibit the pitfall of ‘social desirability’. They
often realize and give what interviewers wish to find. It then
becomes difficult to ensure that participants experience a real
change and findings will generalize outside or beyond the research
context (Martens 2010).

Dawson and Siemens (2014) have advocated for the use of
“learning analytics” to assess the development of “multiliteracies”
or “new media literacies” competencies among individuals. The
authors posit that, building on big data and data mining
methodologies, “learning analytics uses the data associated with a
learner’s interactions with content, other learners, and the
educational institution to make decisions and evaluations about
teaching practices, personalized content, and needed interventions

for learner success”.
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Conclusion

This paper suggests that to effectively address the COVID-19
era of disinformation, a clear-eyed understanding of the
effectiveness of MIL is needed with a view to designing programs.
The paper offered in the preceding section some avenues for the
design of stronger programs that must be built on awareness of the
different measurement approaches stemming from different
research perspectives.

Academic discussion on MIL suggests that “individuals need
to acquire knowledge about key facets of the mass media
phenomenon, such as media industries, media messages, media
audiences, or media effects. Also, they should be able to apply this
knowledge when accessing, analyzing and evaluating all kinds of
media messages” (Martens, 2010). Since Martens’ review of the state
of academic research then, a greater number of works have
appeared with a view to validating scientifically the claims of
effectiveness of media literacy programs from a variety of

perspectives.

Research Implication

An important area for further research is the measurement
of the impact of media literacy on adult learners. Most of the studies
thus far target children and young adolescents. Mason et al. (2018),
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in discussing fake news and democracy, argue for a deeper
engagement with media literacy in high school and higher education
curricula; they note the need to prepare citizens for better
democratic participation in environments where manipulation is
increasingly complex. This implies research and MIL programs for
adult audiences in the contemporary social media environment.
Heutagogical approaches need to be studied and applied in
designing effective MIL programs for highly independent and self-

learning adults.

Bibliography

Aydemir, S., & Demirkan, O. (2018). Gender-aware media literacy
training: A needs analysis study for prospective teachers.
Educational Policy Analysis and Strategic Research, 13(1),
6-30.

Blaschke, L. M. (2012). Heutagogy and lifelong learning: a review of
heutagogical practice and self-determined learning.
International Research Review on Open and Distance
Learning, Athabaca University, 13(1), 56-71.

Buckingham, D. (2003). Media education. literacy, learning and

contemporary culture. Cambridge: Polity Press.

141

5 " " = . -
2Nsalsnounuwolu Vdodaaonuia:asivassa

W’ Thai Media Fund Journal



MIL in Post-Pandemic Southeast Asia: Approaches to
Thai Media Fund Journal Measuring Effectiveness in the Academic Literature

Vol.1 No 2 April - June 2022

Butler, A. T. (2019). Educating media literacy: The need for critical
media literacy in teacher education. Retrieved from
https://brill.com/view/title/54625.

Butler, A. T. (2020). Key scholarship in media literacy: David
Buckingham. Retrieved from https://brill.com/view/title/
54624.

Chen, D., Wu, J., & Wang, Y. (2011). Unpacking new media literacy.
Journal of Systemics, Cybernetics and Informatics, 9(2),
84-88.

Christ, W. G., & De Abreu, B. S. (2020). Media literacy in a disruptive
media environment New York: Routledge.

Cubbage, J. (2018) Handbook of research on media literacy in higher
education environments. Hershey, PA: IGl Global.

Datareportal. (2022). Global social media statistics. Retrieved 3 May
2022, from https://datareportal.com/social-media-users.

Dawson, S., & Siemens, G. (2014). Analytics to literacies: The
development of a learning analytics framework for
multiliteracies  assessment. International Review of
Research in Open and Distance Learning, 15(4), 284-305.

De Abreu, B. S, Mihailidis, P., Lee, A. Y. L., Melki, J., & McDougall, J.
(2017). International handbook of media literacy education.

London: Routledge.

142

i

4 b :!'naa'|5ﬂaurguwmu'|éaljaaofuana:aémassrf
\*@__/ Thai Media Fund Journal



msfvhviudelugandinsunssvunluedons Susenides
Nsasnemuianndelaendouaaieassd 18 wuamnen1sUsedulunanifivinig

U 1 aduil 2 ey - Jguieu 2565

Druick, Z. (2016). The myth of media literacy. International Journal
of Communication, 10, 1125-1144.

EPALE (2019) Media literacy education for adults should be
empowering, Retrieved 30 April 2022, from
https://epale.ec.europa.eu/en/blog/media-literacy-
education-adults-should-be-empowering.

Fedorov, A. (2015). Media literacy education. Moscow: ICO
Information for AlL.

Friesem, E. (2018) Hidden biases and fake news: Finding a balance
between critical thinking and cynicism. Social Education,
82(4), 228-231.

Funk, S., Kellner, D., & Share, J. (2019). The critical media literacy
guide. Retrieved from https://brill.com/view/title/55281

Gelfert, A. (2018). Fake news: A definition. Informal Logic, 38(1),
84-117.

Gomez, J., & Ramcharan, R. (2021). Infodemic infects southeast
asia. Retrieved 15 April 2022, from
https://www.bangkokpost.com/opinion/opinion/2170715/in
fodemic-infects-southeast-asia.

Gomez, J., Ramcharan, R. (2022). COVID-19 and infodemic in
southeast asia. Thai Media Fund Journal, 1(1), 81-103.

Grace, D. J. (2005). Media literacy: What, why, and how? Educational
Perspectives, 38(2), 5-8.

143

R

i ' D1sa71SNovNUWUU "doUanorua:asivassA
\@_} Thai Media Fund Journal



MIL in Post-Pandemic Southeast Asia: Approaches to
Thai Media Fund Journal Measuring Effectiveness in the Academic Literature

Vol.1 No 2 April - June 2022

Hall, H. L., Fromm, M., & Manfull, A. (2015). Student journalism &
media literacy. New York: Rosen Publishing Group.
Harshman, J. (2021). Developing globally minded, critical media
literacy skills. Journal of Social Studies Education Research,

8(1), 69-92.

Hobbs, R. (2021). Medlia literacy in action: Questioning the media.
Lanham, MD: Rowman & Littlefield.

Jones-Jang, S. M., Mortensen, T., & Liu, J. (2019). Does media literacy
help identification of fake news? information literacy helps,
but other literacies don't. American Behavioral Scientist,
65(2), 1-18.

Kleemans, M., & Eggink, G. (2020) Understanding news: The impact
of media literacy education on teenagers’ news literacy.
Journalism Education, 5(1), 74-88.

Knaus, T. (2020). Technology criticism and data literacy: The case for
an augmented understanding of media literacy. Journal of
Media Literacy Education, 12(3), 6-16.

Koltay, T. (2011). The media and the literacies: Media literacy,
information literacy, digital literacy. Media, Culture &
Society, 33(2), 211-221.

Kotilainen, S., & Arnolds-Granlunds S. B. (2010). Media literacy
education: Nordic perspectives. Goteborg: International
Clearinghouse on Children, Youth & Media.

144

4 b :!'naa'|5ﬂaur5uv'mm'|égljaaofuana:a§ms.ssrf
\u@_ﬁ/ Thai Media Fund Journal



msfvhviudelugandinsunssvunluedons Susenides
Nsasnemuianndelaendouaaieassd 18 wuamnen1sUsedulunanifivinig

U 1 aduil 2 ey - Jguieu 2565

Kozolanka, K., & Orlowski, P. (2018). Media literacy for citizenship: A
canadian perspective. Toronto: Canadian Scholars.

Lewis, R. S. (2021). Technology, media literacy, and the human
subject: A posthuman approach. Cambridge: Open Book
Publishers.

Lin, T. B, Li, J. Y., Deng, F., & Lee, L. (2013). Understanding new media
literacy: An explorative theoretical framework. Educational
Technology & Society, 16(4), 160-170.

Livingstone, S. (2004). media literacy and the challenge of new
information and communication technologies. The
Communication Review, 7(1), 3-14.

Livingstone, S., Couvering, V., & Thumim, E. N. (c.2005). Adult
media literacy: A review of the research literature.
Retrieved 18 April 2022, from
https://core.ac.uk/download/pdf/4155054.pdf

Lombardo, J. (2020). Fake news, bias, and media literacy. New York:
Cavendish Square.

Macgregor, M. (2020). Empowering young people-and adults-to tell

fake news from facts. Retrieved 9 June 2021, from
https://www.dw.com/en/empowering-young-people-and-

adults-to-tell-fake-news-from-facts/a-55128051.

145

R

i ' D1sa71SNovNUWUU "doUanorua:asivassA
\@_} Thai Media Fund Journal



MIL in Post-Pandemic Southeast Asia: Approaches to
Thai Media Fund Journal Measuring Effectiveness in the Academic Literature

Vol.1 No 2 April - June 2022

Maksl, A., Ashley, S., & Craft, S. (2013). Developing a news media
literacy scale. Journalism and Mass Communication
Educator, 68, 7-21.

Maksl, A., Ashley, S., & Craft, S. (2015). Measuring news media
literacy. Journal of Media Literacy Education, 6(3), 29-45.

Maksl, A., Ashley, S., & Craft, S. (2017). News media literacy and
political engagement: What’s the connection? Journal of
Media Literacy Education, 9(1), 79-98.

Manca, S., Bocconi, S., & Gleason, B. (2019). Think globally, act
locally: A glocal approach to the development of social
media literacy. Computers & Education, 160.

Martens, H. (2010). Evaluating media literacy education: Concepts,
theories and future directions. Journal of Media Literacy
Education, 2(1), 1-22.

Martens, H., & Hobbs, R. (2015). How media literacy supports civic
engagement in a digital age. Atlantic Journal of
Communication, 23(2), 120-137.

Mason, L. E., Krutka, D. G., & Stoddard, J. (2018). Media literacy,
democracy, and the challenge of fake news. Journal of
Media Literacy Education, 10(2), 1-10.

Masterman, L. (1997). A rationale for media education. In Media
Literacy in the Information Age, Kubey, R. (ed.), New
Brunswick, NJ: Transaction.

146

4 b :!'naa'|5ﬂaur5uv'mm'|égljaaofuana:a§ms.ssrf
\u@_ﬁ/ Thai Media Fund Journal



msfvhviudelugandinsunssvunluedons Susenides
Nsasnemuianndelaendouaaieassd 18 wuamnen1sUsedulunanifivinig

U 1 aduil 2 ey - Jguieu 2565

McWhorter, C. (2020). The role of agenda melding in measuring news
media literacy. Journal of Media Literacy Education, 12(1),
145-158.

Mehta, D. (2021). Evolution of education: pedagogy, andragogy,
heutagogy and  cybergogy. Online  Journal  of
Multidisciplinary Subjects, 14(4), 9-13.

Nierenberg, E.; Lag, T., & Dahl, T. . (2021). Knowing and doing: The
development of information literacy measures to assess
knowledge and practice. Journal of Information Literacy,
15(2), 78-123.

Ofcom, UK. (2022). Adults’ mediia literacy. Retrieved 23 April 2022,
from https://www.ofcom.org.uk/research-and-data/media-
literacy-research/adults

Pandya, J. Z. (2018). Exploring Critical digital literacy practices:
Everyday video in a dual language context. New York:
Routledge.

Potter, W. J. (2004). Theory of media literacy: A cognitive approach.
Thousand Oaks, CA: Sage.

Potter, W. J, & Thai, C. L. (2019). Reviewing media literacy
intervention studies for validity. Review of Communication
Research, 7, 38-66.

Rattray, C. (2020). media and information literacy in an age of
uncertainty. Retrieved 18 April 2022, from

147

D1sa71SNovNUWUU "doUanorua:asivassA
\@_} Thai Media Fund Journal



MIL in Post-Pandemic Southeast Asia: Approaches to
Thai Media Fund Journal Measuring Effectiveness in the Academic Literature

Vol.1 No 2 April - June 2022

https://www.un.org/en/un-chronicle/media-and-
information-literacy-age-uncertainty.

Silverblatt, A., Miller, D. C., Smith J., & Brown, N. (2014). Media
literacy: Keys to interpreting media messages (4" ed.). Santa
Barbara, CA: ABC-CLIO.

Tan Wee Hin, L. & Subramaniam, R. (2009). Handbook of research
on new media literacy at the k-12 level: Issues and
challenges: Issues and challenges. Hershey, PA: IFl Global.

Tomczyk, L., & Potyrala, K. (2021). Parents’ knowledge and skills
about the risks of the digital world. South African Journal of
Education, 41(1), 1-19.

Tyner, K. (2009). Media literacy: New agendas in communication.
London: Routledge.

UNESCO. (2013). Global media and information literacy assessment
framework: Country readiness and competencies. Retrieved
from  http://uis.unesco.org/sites/default/files/documents/
global-media-and-information-literacy-assessment-
framework-country-readiness-and-competencies-2013-
en.pdf

Valtonen, T., Tedre, M., Makitalo, K., & Vartiainen, H. (2019). Media
literacy education in the age of machine learning. Journal of

Media Literacy Education, 11(2), 20-36.

148

i

4 b :!'naa'|5ﬂaurguwmu'|éaljaaofuana:aémassrf
\*@__/ Thai Media Fund Journal



msfvhviudelugandinsunssvunluedons Susenides
Nsasnemuianndelaendouaaieassd 18 wuamnen1sUsedulunanifivinig

U 1 aduil 2 ey - Jguieu 2565

Valverde-Berrocoso, J., Gonzalez-Fernandez, A., & Acevedo-Borreg,
J. (2022). Disinformation and multiliteracy: A systematic
review of the literature. Media Education Research Journal,
30(70), 93-105.

Vraga, E., Tully, M., Kotcher, J,& Broeckelman-Post, M. (2021).
A multi-dimensional approach to measuring news media
literacy. Journal of Media Literacy Education, 7(3), 41-53.

Washington Post. (2022). How many people died believing vaccine
misinformation? Retrieved 25 February 2022, from
https://www.washingtonpost.com/opinions/2022/02/22/cor
onavirus-vaccine-misinformation-still-erodes-confidence

WHO. (2020). Managing the COVID-19 infodemic: Promoting healthy
behaviours and mitigating the harm from misinformation
and disinformation. Retrieved 15 July 2021, from
https://www.who.int/news/item/23-09-2020-managing-the-
covid-19-infodemic-promoting-healthy-behaviours-and-
mitigating-the-harm-from-misinformation-and-
disinformation.

Worldometer. (2022). COVID-19 coronavirus pandemic. Retrieved 4
May 2022, from

https://www.worldometers.info/coronavirus.

149

) ' :ﬂsa|5nc-~;\r‘:uw'c.m'|z-"i;:d-f1m'n=|ana.aémassrf
\ﬂ@mx’ Thai Media Fund Journal



MIL in Post-Pandemic Southeast Asia: Approaches to
Thai Media Fund Journal Measuring Effectiveness in the Academic Literature

Vol.1 No 2 April - June 2022

Yildiz, E. P. (2020). Opinions of academicians on digital literacy: A
phenomenology study. Cypriot Journal of Educational
Sciences, 15(3), 469-478.

Yildiz, M. N. (2015). Handbook of research on media literacy in the
digital age. Hershey, PA: IGI Global.

150

’ ¥ :nsa15ﬂa\1r]uwcuuwéadaaoﬁauaraéwassﬁ
\_,/@ Thai Media Fund Journal



Nsasnemuianndelaendouayaieassd

U7 1 atui 2 wwieu - dquiey 2565

v

AU TUNISIASEUUNANULNDANUNW
lumnsansnamuimundeUasnieuasaineassd

(TMF Journal)

1. fayanly

1.1 USUNYBINTENS
Nsasnesuiande dudunislaonesuinndevasade
Lazafiaassd Simquszasdiiotunismeunsfauinginis
w3 uazuwdalim luside (media) waranviisadosag
Avuaneuns Day 4 atu Ao avuil 1 deunnsiau-fuiay
2565 atfuaglifiinii 5 150
1.2 Usginnunanuiuiansanaium

1.2.1 UNAMUATY (Research Article) LuunAImd
ieenanudeuldfuauagidosemies

1.2.2 UnALAYINT (Review Article) LTuunanai
Le91nN15NUNIUITIUNTTUNIETYINT Tn15TLAT 189
Wisuilgulaggadunisdnaweanus anudils nieyuues
Toad Twddyns

1.2.3 UnAURLAY (Special Article) 1 uunaud
daueaug i luiididgvieesdanuiludfiiAneinnis
UURNUIT
1.3 99AUTENBUYDIUNAIY

1.3.1 UNA1W3TE Usznousae dei3es 7 eg1Tou

anuivinu dinvesilisy undnge e (umi nsumu

151

W gl b e
i JsdsnovnuwauudoUaaasiaia:asivassa

2

W’ Thai Media Fund Journal



Thai Media Fund Journal
Vol.1 No 2 April - June 2022

IITUNTINRATNIIWAIIANNAFIY TagUseasd 35015798
HAN1T39e a3U FTaluaztaiauauuy Lana15e1989)
1.3.2 UNAN3YIN15 Uszneude Jei3es 3o 1deu
anuivhany/ dafavesdiou undage e (i1 MIn1e
wnansiiiigadesiadofiieadestuidom degos uniansal
wag a3u) Lenansenads
1.3.3 UnaduLaY Usznausie dei3 e Jei 1oy
anuiivian/ datavesdifou e (unth Fadeges unazy)
LONA591984
2. M3INFULULUNAIY

2.1 unay azdetldrunnszatndu A5 laefiue szazu
YUV YOUAT YOUEIY UavauUvI suay 2.0 lwudluns 19 Uluy
§a8nws TH SarabunPSK Viamus uazunauazdaslsiiiu 25 wi v
AunzfansanfifulsslesideTnistutunesussansnisfivnsan

2.2 01309 wdosilianvilnsuazaiwdangs 1430uuy
#8nws TH SarabunPSK aunn 18 famun Fei3esnuidanguazeginii
UnANUgaMYISINguenINUNANUTAYAz LTI

[

2.3 Yafsurdaalianiwinguaznividingy 1o5uuuy

Y

a v

A19N1s TH SarabunPSK 9119 15 699U wieuvin15619810aya

v

i\ euluauves Footnote lne Footnote 14§ Ukuud a8 nys TH

u

SarabunPSK w119 10 ianwntneuazn1wdingy lneawidanguine

MNUNARgaNWSINgY eniuunANLAyIzag ey

152

%  Ee—— - B TP L YOI
4 nsaisnavnuwouundadananea:asivassa

W’ Thai Media Fund Journal



Nsasnemuianndelaendouayaieassd

U7 1 atui 2 wwieu - dquiey 2565

o

2.4 UNANED A 0NN INELazn1¥189nge (Abstract)
Tnedn1snaauifeainuddyresnisAne 35n1mTewns saflely
n3Anen waasdainnisnaaendon1sdunud ddy undagon
M lnekazn19183ng (Abstract) 9z609iAIUABAARDIM AN
laliAu 250 A1 wagArddatsn i lneuarnusange (Keywords) i
Wi 5 A Te5Ukuuagnes TH SarabunPSK 4u1a 15

2.5 iiomnazdoandunwilneviontwdnguivitu 1uiuy
#39n93 TH SarabunPSK vu1a 15

2.6 vuneiaunii vinslanneaviiiul s nves
winsgawynvtn TdUiuumisnys TH SarabunPSK vu1a 10

2.7 mMsvsenmusznay asiianizindisudu fumeia
AMAUAMNLAZAITNNINEIRY TaLalUAINKALAT AL ABAILANTR
munarea sy 911-01 madunmnedeaduninne ansdulazin
vunsza 1w lnglduiindliazenuazaiaidunudn

2.8 1081981984 33UUs9BellTIRIEIUTRIANIAN FRINET
9Lu3 71U (American Psychological Association: APA) Iagn1581989lu
W o1 (In-text Citation) kA% 518n19100A158 198 4918 UNA 1N
(References) agdosdnvindunwdanguivingu T50uuy #2dnws TH

SarabunPSK au1a 15 lneiisreazideaiily eail

2.8.1 Msonsdailamnigluilaiseswazneluiige

153

4 y (- - A o o e v
i, JsaisnovnuwauuidaaUananeiaasivassa

W’ Thai Media Fund Journal



Thai Media Fund Journal
Vol.1 No 2 April - June 2022

o oa

AULBNE1T019999EADINTINY LaZAZABINT19aLD and 1A QLA BIAU
lnansmuimualiegnansuiumssnadansldsuuuuiiontu aaue
Tnglgsyuuunu-U
2.8.2 MITLIAAULDNETT TALSERIMUAIAURIDNYS
vostefifeulnglifosdiaviiy
2.8.3 mnfinsdraduenarsiiiuniwilve asdouda
unwsangulhiseudes weludireinissredduden
(Intext Citation) LA EI18A1TLONANITD 19T INTBUNAITY
(References) T Qﬂﬁa&mmﬂﬁﬂ APA Referencing Style
3. ATTUIUNITRINTAUUNAMILN AR

Y a

Jidguardosinisdsunaukiuniszuueeulafiviady
Tneanunsodsldvaunanuniwinguaznedanguléi

https://so04.tci-thaijo.org/index.php/tmfjournal/index.
uneuitds siitefinnsanifuiiu axdedlildfunsweunsilaunnou
w3ellaglunszuIumsiansanveesasIvN1smseuUsygaivIns
sulandouiu vl unanuitdwiiefansandiuilunsasasdomiiu
MsfinNsanINneUssINSMsuasimssandluaviiestes Taedl
nsvuun el

Y v

3.1 Wenesussansnslasuunauud azvimsudsl fideu
UNAUNTIU

3.2 NeUTINSNITIINITRsIRdausUsuuunay nduly
pufinesussansmsimusnielyl vnldiulumuiinesussauniang

Muua Apinsuwdsideuunanunauiazysuuinely

154

4 b :!'naa'|5ﬂaur5uv'mm'|égljaaofuana:a§ms.ssrf
\u@_ﬁ/ Thai Media Fund Journal




Nsasnemuianndelaendouayaieassd

U7 1 atui 2 wwieu - dquiey 2565

3.3 NBIUTTAUITNITVINNITATIVdaURIToLaELUDNIUBIUNAIY

(%

IdenARediuTBUAkAL TN UTTAIAURITANIUIR LY Saulisuseleyd
ludmguiuazuon

3.4 mnunarwrunsinsaludesfuainnes s
MU 3.3 NB3UIIUITNITIEYINITdsunaulugunssaaydily
ainfifstestuunanudy 1 eviinisUsadu quamuneny
dold Tngdalimssnardisiuiulidesndn 3 viuse 1 unaaw T
Hnsenadiazlinsudeyavesiiouunainuusiotnale wavkideu
vnmufvzlinsiudeyavesnssnandiiewuiy egelsiniy win
unanalsshunisissaludesiunudo 3.3 nesussanBnizasudsli
Hidguunanunsussly

3.5 Wognsspandiinisussidiuguaimunanuiieuies udn
ﬂawismﬁmi%ﬂmsmwamsﬂszLﬁwm;ﬁmaﬂmq@%ﬂﬂ%gmfw‘mmm
dumsagldsumsinusiselunels)

3.6 NAIUTTUITNTVINITHINANITUTTTIUAMAINUNAIIUYBY
EMSaR A lVEIeuUnANNSIU MNNSANTNRIN 9o 3.5 “H1u” 9

a

0oy TUTULAUNANUA U TBLAUB LU VBRI N TIA A UAEN DY

Q

[
Y a

U513 (@dl) melussezandinesussandmstiviun fail
3.6.1 szezaniunsUsuniunanuadd 1 iy 14

Yu uainudi nesussansnisudanalimsiu nieszerinainui

neussASMIfruammauals mnnsUsuudlianysalluadsd ez

nsdalrusunimainluasei 2 vieneaussandnisaiusauiasnis

155

) ' :ﬂsa|5nc-~;\r‘:uw'c.m'|z-"i;:d-f1m'n=|ana.aémassrf
\ﬂ@g Thai Media Fund Journal



Thai Media Fund Journal
Vol.1 No 2 April - June 2022

AaUSUNISATuUNAEmSunsUSuLAluaSsd laiud uazdedn
unarutilldiunsinsandieaiuasiy TMF Journal

3.6.2 szezaniunsUsuLiunanuadd 2 ldiu 10
Yu uainudi nesussansnisudanalimsiu nieszezinainui
nesuTIBNsMUAmIaNAT minnsUsuudliauysalluadell avds
Tisuudiitadslundsil 3 vienesussanimsannse Uiasnsneusu
msafuiunanudmsunsUsuLiluafadlaviud wasdodunaudulsl
iun1sRasaiefifiuiasly TMF Journal

3.6.3 szpvnalumsuiusiunanundsi 3 ldiiu 7
Fu tfuantuiinesussansnisudwalingu wiesseznatud nes
usTBnstvuenLauas nnsUiuudldauyselluadstagrinig
adliuudifaislundsaavine vienasussansns awnsaufiasns
aevsunsanuiunandmunmsUsuLiunaaluaddlleviug wazie
Sunarutildriunsinnsandieafiuasly TMF Journal

3.6.4 szggianlun1susuuiunauasanvine lifiu

=

5 Fu Yuaniufinesussandnisudenalinsiu nieszeznainy
nosusIANSNIsTmuAnNauas wnn1sdsuudldanysailuaded
NBIUTIANTNTALYIINTUGasn1TneuTuNIsATiunaI LUl waghe
umeudulsishunsiTsandieodfusiasly TMF Journal

3.7 lunisusuufunanuusiazads nesussandnisagyiinis
PTIABUANING AL ANYEIT BUNALIL UNARED Abstract 1o
lonanssnsdanaroazidendu o audeiausuurues gnssnandiuay

NOIUTIUTANT TIDIFULUUUNANUAINANGY UTTUNTNNTANUAAIY

156

%  Ee—— - B TP L YOI
4 nsaisnavnuwouundadananea:asivassa

W’ Thai Media Fund Journal



Nsasnemuianndelaendouayaieassd

U7 1 atui 2 wwieu - dquiey 2565

wazyny Weuladdsunanuaduwilennde nesussaninisanelu
S2EvLIa7 MR NeIUTTANSNTITiedn Hileuaay ZAN3 lunsARu
unANuadlu TMF Journal

3.8 1§ 9N83UTIUITNISNINITRITUINTIFEBUUNAIY 2T
WALULA? WiNI1 unAuAlstasunsAtuwasly TMF Journal naq

vssandnisiagyimsesniledesusesnsifuilvigdew unanusell

fiatl nesussaBniTveanuAvilunisuiuudannugnias vos
oyaguuuuumanulndulunuiinesussandnisimun elwlisuuuy
Wiy uazveanudnslumsufiasnsiansamienisneuunsaiam
unauldlunnduneunisfionsamin Wuauens
unmnuidiuWieidudvansveanawuiaunde Uasasts uas
a¥aassd egndlsfinny TMF Journal lianudvdvilunisvingr daaon
Y38 IHEWNS Widzaaea198lvigndesnumaniznnis
RUGLNN - ei’m%’umﬂﬁﬂ%’uLm”ii”]mum’gﬁfyuaaufﬁ’uqmmwmmmuuaz
winfiwndndusiegervvzdanguiuuiundld wudleudinsdudae
Dusiu
4. msneuunuiTsuunanuiildsunisiansanaiu

NIUITUITN59E Vl’]ﬂﬂiﬁﬂll@U’Niﬁ']iQUUVleﬂi‘Uﬂ']i WU

TAuAguwsandn 319U 2 18y

157

) ' :ﬂsa|5nc-~;\r‘:uw'c.m'|z-"i;:d-f1m'n=|ana.aémassrf
\ﬂ@g Thai Media Fund Journal



Thai Media Fund Journal
Vol.1 No 2 April - June 2022

NS UBULBNAITD19D9

52UV ILTNIN I INYeIaNANTAINGIBLIS U (American

Psychological Association:APA) Tnennsénsdslusiien (In-text Citation)

WAL INENISLONE1T8 1989918 UNAIN (References) Az Aosdaviiu

ASanguvintiy

A19819518N15L9NE1591999

1. nilsde

Fofusia. @), Foi3os (afaifiusd). aouitfusi: driinfias

0819

Anderson, J. E. (1994). Public policy-making: Introduction (2" ed.).
New York: Houghton Mifflin.

Fofussaudl 1, & Fofusvaudl 2. @ifu). 901509 (ASaTiRa).
aonufifum: dndnfu,

0819

Bass, B. M., & Avolio, B. J. (1994). Improving oreanizational
effectiveness through transformational leadership.
Thousand Oaks, CA: Sage.

=

2. UNAMY/ 1589/ Aau TuneEasIUI5a9

Nda s ~

Foruwse. NN, Founay. Ty ¥eussunsnis (UTsusnIs), Jai5ay
yilsde @UUR M uTIngUnAL). aouiiiu: ganfiam.

f78814

158

%  Ee—— -
i nNsaisnavnuwWcuundaUaaaneiia:asivassa

W’ Thai Media Fund Journal



Nsasnemuianndelaendouayaieassd

U7 1 atui 2 wwieu - dquiey 2565

Hall, S. (1996). The question of cultural identity. In Hall, David
Held, Anthony McGrew (Eds.), Modernity and Its Futures
(pp. 274-316). Cambridge: Polity Press.

3. unanuluasans

Forjusia. @), Founenw. F9975973, Diladud), wanthil Using
unanulsans.

0819

Zheng, J., Hu, Z., & Wang, J. (2009). Entrepreneurship and
innovation: The case of Yangtze river delta in China.

Journal of Chinese Entrepreneurship, 1(2), 85-102.

4. grszdavuanngrudaya CD-ROM

Forjusia. AT, Founmarw @-sex). arszdardan: Fogrudeya
LLﬁ%W,ﬂEJLa‘ULE]ﬂﬁWiLﬁIE]ﬂ’]iﬁu.

0874

Vonderwell, S. (2002). Experiences of students and instructor in an
online technology in education course: A case study (CD-
ROM). Abstract from: ProQuest File: Dissertation Abstracts
[tem: 3062175.

159

jf ' :!'\sa|5na\ar}uw'mu'|z-"i3u,ﬂaoﬁana:aémassﬁ
\M/ﬁ Thai Media Fund Journal



Thai Media Fund Journal
Vol.1 No 2 April - June 2022

5. wnanseaulad

Forusts, @ifins). Founmaru. Ju 1iou VUAL 0 http://www XX/

0874

Atkins, A. (2000). The effects of uncertainty avoidance on
interaction in the classroom. Retrieved January 10, 2013,
from http://www.birmingham.ac.uk/Documents/

collegeartslaw/cels/essays/languageteaching/Atkins1.pdf

6. 91484 Proceeding
NSWEUUTTANUNTY TI891UNTUTEYIVINTVTONTEULU

113 31717 Proceeding

Foflouuneny. @), founaaw. T Fonrsuszyumdodimu
(Wth 1auntin). aaudiias: d1dniu.

P LEAN

N YT uasnansd quaing. (2562). nMsHmANLAR
A5 19EIIANIARIAFANERIAIU Model-Eliciting Activities d115U
TniSeutseufnumeulatefifinnuansafiey fu
Weeansuazatinimans. lu n15UszandvInsm
pdlamans A 24 Ussdrdnshng 2562 (wih 367-379).
YAYT: UMINYITHYTN.

wlatlumuwidangu

Pratumma, W., & Suksawang, P. (2019). Development of

mathematical creativity based on modeleliciting activities

160

4 b :!'naa'|5ﬂaur5uv'mm'|égljaaofuana:a§ms.ssrf
\u@ﬁ/ Thai Media Fund Journal



Nsasnemuianndelaendouayaieassd

U7 1 atui 2 wwieu - dquiey 2565

for gifted upper secondary students in science and

mathematics. In Proceeding of the 24" Annual Meeting in

Mathmatics 2019 (pp. 367-379). Chonburi: Burapha

University.

vndinsersdaenansiilunnlne ssdemuaiu nmwndange
T3sudos siludiuveamssndduiien (in-text Citation) ways1ens
L8NE158 19899 18UNAY (References) L ni 8an1unan APA
References Style

159199 lukilenn

- nsaigredsananlne Wivhnsideudrdadu
mwdangs Tngldlanizuuanavesdisuinty uasaudaed a.a.
WY U9 A3NUS @ndnd 9T w.A. 2561
D1DIMUUBAIN A Sasat (2018)

39 91999M83%8ANY Av (Sasat, 2018)

- nsildeBesneusema Tildianizuuanavasiiou
Wit wazsnusae U A
WY 91UV Azita, N. S., Norazah, M. N., & Khalim, A.
10 A.A. 2012 D19BIMLNVBAINY AB Azita, Norazah
and Khalim (2012)
Y30  91999Ma99eAINY A (Azita, Norazah & Khalim,
2012)

N159199 998 UNANY

161

W S gl b e
i J1saisnovnuwouudaUananiaia:asivassa

W’ Thai Media Fund Journal



Thai Media Fund Journal
Vol.1 No 2 April - June 2022

- nsaignedsanaulne TvihnisuSunmsdeusnsdaduy
mudangulaglddaans, Snusdatodu. snwsdadanans. (i
(A.61.), udAUAIeTianvasenaTsaNeB Y 9

Wy ASHUS andmd wagiieula Anfinsuu (2561), szuvany

USUIAKEeenY. 915ansUsyuInseans, 25(1), 45-62.

wWaswdu Sasat, S., & Phakdiprom, T. (2018). Nursing Care
System for the Elderly. Journal of Demography;,
25(1), 45-62

- nsAl$eBsausinedsema lilddeana, Snusdedadiu,
Snwsde Fanana. (613 U (), udnu drefiunvedienansdneds
fiu 1

SifT] Azita, N. S., Norazah, M. N., & Khalim, A. (2012). The

language problem issue among foreign workers in
the Malaysian construction industry. International
Journal of Business and Social Science, 3(11), 97-

99.

162

) b NsasnovnuUWaUUTdaUanafelia:as1vassa
\u@f Thai Media Fund Journal

=



Nsasnemuianndelaendouayaieassd

U7 1 atui 2 wwieu - dquiey 2565

3555uluMSANNNUNANTEN TN UWRINHaUaansY

¥ [3

wALATINATIA
NsasnesuiandeUasadiouazainassa daiugaly Mg
SNYIANAMNYDIINTAT WaEN1TTNYININTTIUAUATEETTUIY NsATIu
suinsuiinudeivuneginasinsa wie Usvlevdaoineites
NNAAEIU NABATULBIU UINININTUAE FeAulagsiu 1Tansnemu
Waundousendouavadiaassd 3ald Mvuadsesssulunsiiaiueuns

UNANUANNUNUMBALULNT fafabusl

unumuasntinvaaginus
1. unANuveinusdw o sandiuilunsans nowu

[

WandeuasadouazaiisassAdu deslildSunisimeunsi launrsy
wioldeglunszuiunsfiansan veemnsansivnmvise NulseyRInIng
dulamfoudu

2. wingdwusdmstinaiuvessd uunltluunaiuvesny

Y a

HANUS LA D91I1N1598 9l 811 5IUNINITIANIS18ANSD1989%1 18

Y

unanu Tiseudesldasdevernasnnainuresdunnduremuies
3. {inudzdeudouunanumadvinisiigndesuaziduly sy

sUBUUNNeaUssansnsmrua ity “AuuziluniswSey unenuiiie

Y

Afun lunsansnesuimundoUasnsie”

'
a 1 '

4. fiwusfisnedeusingluunaing azdendudiiddiusouy

Tuunauduass

163

223 i e i " Lt
i, 2NsdsnounuwoUIUl adaaaqrs

W’ Thai Media Fund Journal

1BIa=as10assA



Thai Media Fund Journal
Vol.1 No 2 April - June 2022

5. {inuddesenudeifinsafiiatuainnsidouas nsfny
1u Inelidadoudeyanselideyainduia
6. JunusARITTYWANUNaTuayun1sITeuaysyyNauselev

9

Audeau (913)

UNUMUAENTTIveUsIANENNTNTES

1. Us3anBMsiviifionsanndunseauaznsIaaey unAINL
dean wefansandfuilunsasnosmuiannde Uasade Tnefiansan
\omuneuitaenadestuinguszasduarrouiinvesnsmsiida sy

2. vssanEmsiasandnidengmssnandiniinnudsgmse
fuavrTevesunauty q Wevssduamainunaiig ned
vsanandl liildladudeduginus

3 usssmsdeslilamedayarainusuag Ensenandlli
NI URBY

4. vssnSnsiedldingrani193¥1n1slun1saTn unay
Inglaifenivsamanadiudilunsinnsanunanuvesginus

5. U33ME N5 BIAN LN UNAILT H1UAITHATITUN9A

a v Ya

EVSanadingd wagginuslausuuinmudaiauaiugann gnsinndine,

99

o
[

ENIUU

s A £

6. UsTUISNsAedluliduledrudsnuldnususe gnseau

Y Y 9

)]

1
waz Lihunanuniensarstuldusslondlugegsia wiadlulu
HAIUING FYINTVDINULDS

7. UsTIE NI 0InTIvdUA AN UNANNIUNTEUIUNIS
Ustifiu wpgamnaeumnmUNANLiouMIRRuinAs

164

%  Ee—— - B TP L YOI
4 nsaisnavnuwouundadananea:asivassa

W’ Thai Media Fund Journal



Nsasnemuianndelaendouayaieassd

U7 1 atui 2 wwieu - dquiey 2565

8. U330415N159 09U UAMIUNTZUIUNITLALTUNDUSY ) V03
115819 8811ATIATA UAXTNYINIATFIUYDIINTAT TIUDINITHAU

Nsaslvdiaunnuaziinuivadegiaue

unumuaznthivesinsinandivsziuuna Iy

1. gnsenandidesshmanudviagliilnmedoyadlagu
vilswasunAnuiifiansanuiyarady

2. finsanandimsysziduunanylumainiinues Weiway
wazdl anudanudlaludomunanuiisulssiduogauiass Tasfinag
s/ FaseideovnunenuuadlitoRniludduns

3. {nssnandisiesddatenauninunaanudundn Tl eafivses

| s

wiawa diuilunisusslivunany uwaglifidnladnnds duglinus

Y

'
| a

4. mMnEnsagadilidufgtewselidulddidsiu unany
finesussasnsdslivsadudy gunsequidasdosud 1w nos
UFIUBNINIIUTUT

5. insenandnessnyIsrezIatlunsusziiuunAIuay
n3eU STEEnATINesUIIANENIATUA

6. MngMsInadn U easdiunALaLT el nsdnaen
wdeaudslinesussauBmamnuilonsaaeuviui

7. mnsndudondametoyagnssnandi Ussifivunaiy
15813 TMF Journal aglaiilamelnenseiedlouunsasilamensase

P98 SUNLNEIVBINUNITNAITUINAITUNIIBINITVINT U NIRTURDU

e < ¥ 1
aoadulunu wsu. VOUAVNIAIVDIINVNNT

165

223 i e i " Lt
i, 2NsdsnounuwoUIUl adaaaqrs

W’ Thai Media Fund Journal

1BIa=as10assA



ANSIULIENTUNTEIUNAULINDNIITURNUN
lunsansnamuimundeUasnieuazaineessa

UazAsIIULHaNdY 9

anTIASITILTEY

- Asssdennisdsunaui efansandiuWasly TMF
Journal unAAY 1,500 U (Trssfleunanuriumsissandesdy
MNNesUTIANENIS Wleddluigmsinandifiarsandely)

- uluszevusn 3 Yusn eniumsssuioy (2565-2567)

- AnsssuLleunsadaTaun BN ereo1gau1TnNINTaIINeen U
Waundeuasndy Taz 200 vIn (4 adusiod)

- ﬂ"]ﬁ'isuLﬁsum'ﬁﬁuaé??aﬁaLdmﬁmsﬂamuﬁwmﬁ'aﬂaamﬁs
WAy iduas 180 U

nurgvg N15915zAsssudonlunsdsunanuiiefiansan
ffwiiu Ldlddedumanuegldsunsifuiadunsansnomu Wawn
devasnsoianely sz AeaN1UNTEUIUATRANTANVDS NTIAAIA
LAYNBIUTIUNBAIABU Teazdias HumIAINTANIIN Nsegadiedn
ey 3 v Fgaunsaudmants fnsantuds flsulddunainusiy
nsfinnsaniieffinrineluniely wad nes vssunsnisayluduiy
Asssudenlviudideu ladrunanuazlasu n1s Anuasly TMF

Journal w3alyifny

166

sdlsnovnuwauundolaaasieiaasivassa |

Thai Media Fund Journal




Tuans/doo1gauidn
JsaisnovnuwasundoUasaniua:asvassA

UAWID ettt bbb b s as b bas s s assasns
TNSAWH & oo, E-Malilccvvesnsennnesssssnsnssssssssssssssssnsssessssnes
yoalns/ doongaunBnonsaisnavnuwundoUasansa:asvassa
Ti[TTX- 5 DU U QOHGUA e auu ....
TOUN QUUN...cocevcnrcnincnncninenenes ceterenstsa s aeassaesssnsaeenes
BoNa:NogluNISIAED ....ccvvveecnn. ceeeereenne et ssssas e assstaeesaees
gonaznoglunisooniuiaso .

211121 T Wavns

Suf............ Y S—— Y S

das1Adu1dn 1 U (4 adu) 200 uan
zi"ls:ri'laU'lz'm:nsa'\sna\)r!uW'cuu1e‘iaUaaqﬁaua:a§1\)assﬁ (TMF) Taglouibu
wWiuGryBsunms iiadu
XT3 V13V RO Us:innUty8 oounswe
SUTIAS. ceerreeceerererenesaeaens 1 1 TSRO
nsaundvivatnswsoufukangiunissis:Td 2 mv dod
1) NMV31UA : journal.tmf@thaimediafund.or.th
2) mvolUsudlid : na\)ussm'léms:nsa'lsna\)r!uvs'icumé‘adaaor‘fa
na:as1vasseA (TMF)
1auf 388 91As 19a.w. (ToTiSu) 21A1sID Su 6
auuwkalssu nuavawiaulu wawsyaln
NSVINWUKIUAS 10400
Tns. 02 273 0116-8 Insans. 02 273 0119
E-mail : journal.tmf@thaimediafund.or.th

15ufsd : https://so04.tci-thaijo.org/index.php/tmfjournal/index

167

J1saisnovnuwouudaUananiaia:asivasss

Thai Media Fund Journal




Journal




