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Smart cities are all the rage as governments and tech
companies promise a dazzling future of innovation. But many
initiatives end up as slogans rather than real solutions, failing to use
technology to make people's lives better. What if we saw “smart
cities” differently — as an opportunity to bring people together, meet
local needs, and spread change that benefits more communities?

This paper argues that cities and media can partner to develop
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smart cities as “effective soft power”: initiatives that directly
improve lives, share knowledge for others to adapt, and spread
benefits at scale. Media should report how technology helps real
people in their neishborhoods. Show what's working and how others
can achieve similar results. Ask hard questions about who's included
and what's getting better. This challenges leaders to pursue smart
cities that serve citizens first. Cities must focus on results, not hype.
Work with communities to set priorities. Invest in programs that
enhance sustainability and equity. And share frameworks, data, and
tools so more places can succeed. By listening to people and
measuring actual progress, cities gain credibility and influence.
Together, media and cities can transform “smart cities” into a
movement that matters: one where technology and governance
enhance wellbeing through cooperation on shared interests where
people enjoy quality of life improvements and participate in future-
building. This paper shares a vision for how we can all help turn
“smart cities” into “effective soft power” that benefits society. By
focusing on people, progress and partnership with shared aims,

smart cities become a catalyst for change that matters.
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Introduction

Although “smart cities” and “soft power” appear separate
at first glance, on closer examination it becomes clear they are
intertwined regarding global influences on urban development. In
recent years, the term “smart cities” have been popularized by the
media as the new trend of urban development, spurring growth in
information and communication technology (ICT) as well as digital
transformation (Townsend, 2013). At the core, the idea of smart
cities is the integration digital technologies into urban infrastructure
for citizens' benefit (Arkaraprasertkul, 2022).

Cities and nations that have been successful in using this
concept to transform their operation are eager to export their
expertise. By doing so, they have created a new domain of attention
around the term “smart cities” as one of the essential tools to spur
growth, attracting attention from other cities and nation inspired by
this new domain of technological possibility. In this respect, “smart
cities” has become a form of “soft power” or the ability of to
persuade others to do what you want without force or coercion.
Coined by the political scientist Joseph Nye (1990), soft power is
about attraction and persuasion, rather than coercion or payment,
which is the undergirding structure of how media operates through

information.
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In the context of smart cities, therefore, soft power can be
seen as the ability of a city to influence others through its innovative
use of technology, sustainable practices, and high quality of life.

This paper introduces the concept of "effective soft power"
a play on the term “effective altruism” (Rubenstein, 2016). Although
the term has received a mixed reaction recently because of the use
of the term in the cryptocurrency community (Szalai, 2022), this
paper holds on to the idea that effective altruism is a philosophy
and social movement that uses evidence and reason to determine
the most effective ways to benefit others. Effective altruism
prioritizes efforts based on their scale, neglect, and solvability.
Similarly, "effective soft power" is the ability to use to power of
attraction and persuasion to affect many lives positively, address
neglected issues, and provide tangible solutions to pressing
problems. By applying the principles of effective altruism to the
concept of soft power, we can begin to envision a new paradigm for
smart cities: one that harnesses the power of technology and
influence to create a more socially equitable, environmentally

sustainable, and economically prosperous world.
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Objectives

This paper seeks to explore how good soft power can create
positive societal change globally. We have three objectives for this
work.

First, smart cities are recognized as another form of
attracting investment while creating opinions about foreign entities
via both evidence-based attraction and proof-of-concept.

Second, our research will not dispute the validity behind
the term “smart cities,” but instead aims at harnessing its popularity
generating good soft-power results which contribute more
effectively towards societal progress.

Third, we aim to outline directions for both the cities and
the media community to help spur the development of smart cities
in a way that transforms our society for the better. This begins with
promoting media and digital literacy, and extends to expanding the
scope of soft power to benefit not just a particular community or

country, but the globe at large.

Benefits

The aim of this paper is to provide a vision and framework
for how smart cities can yield real and meaningful gains for
communities worldwide. By proposing how cities and media can

5
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partner to cultivate “effective soft power” the paper hopes to
demonstrate how smart cities can evolve from superficial visions
into platforms for change that make a difference. If cities focus on
outcomes over hype through participatory and evidenced-based
approaches, they stand to gain credibility and global recognition as
leaders.

By sharing knowledge and co-creating solutions with broad
impact and reach, cities can also drive cooperation on issues like
climate change that require collective will and efforts to solve.

Overall, this paper seeks to deliver its benefit in several
keyways:

1. It empowers citizens by arguing for transparency,
inclusion, and accountability in smart city programs so people can
help set priorities and evaluate progress in their communities. When
residents participate in shaping initiatives, cities develop solutions
that authentically reflect local needs;

2. It encourages city leaders and media to report on and
make decisions based on facts and metrics, not flashy visions alone.
By taking a longer-term, data-driven view focused on sustainability
and equity gains, smart cities can yield returns on investment that
matter. Leaders who pursue progress over hype will gain influence

and attract partners, investment and talent;
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3. It promotes global knowledge sharing between cities so
more communities can achieve similar progress through adaptation
rather than reinvention. By publishing roadmaps, open data, and
project tools, cities generate benefits that spread broadly at lower
cost. Partnerships and alliances between cities also reduce risks in
developing new smart city solutions; and,

4. It proposes how smart cities can become a force for
global problem-solving through strategic cultivation of soft power
based on collective good. If cities reach out to uplift other
communities in addition to serving their own, the smart city
movement can achieve scale and lasting impact on challenges that
transcend borders.

This paper aims to benefit society by providing a vision for
how smart cities and media can work together to spread
opportunity, enhance sustainability, and confront global problems
through effective soft power and collaborative progress. The
framework and outcomes proposed in this paper suggest a path
forward for smart cities to achieve their full potential to improve

lives in communities everywhere.
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Research Methodology

The research methodology for this paper is qualitative,
drawing on the professional experience of the author as a senior
expert in smart city promotion at a national agency in Thailand. The
author is responsible for policy development and implementation
of smart city initiatives across local municipalities. This experience,
coupled with extensive reviews of literature on smart cities, media
and soft power, and urban development, as well as on-site
observations of projects, provides a depth of insight into how the
concepts of soft power and smart cities intersect to benefit cities
and citizens.

This paper is inspired by both the author’s professional
practice and empirical observations throughout his career promoting
urban development. As one of the pioneers in this field, the author
has studied the smart city concept extensively and written widely
about how smart city initiatives can support nation-building,
economic growth, and global cooperation. The author’s role
developing smart city policies and advising local governments on
implementation in Thailand affords a unique vantage point into how

cities can cultivate soft power and leverage their global standing.
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Primary research methods include:

1. Professional observations and experiences implementing
smart city programs with municipal partners across Thailand over
the past decade. The author has first-hand knowledge of challenges,
successes, and opportunities for maximizing impact.

2. Case study analysis of smart city development of Nakhon
Si Thammarat City Municipality, where the author had an advisory
role. Both structured and unstructured interviews with key
stakeholders and leaders such as the City Municipality Mayor and
the key personnel (e.g., smart city officers) shed light on both the
challenges and opportunities that the city faces. Social listening and
social media analysis are also key tools in analyzing public
sentiment toward the use of smart city solutions and technology.
Quantitative data such as statistics of the city’s electronic services
is also analyzed in conjunction with the qualitative data. By
evaluating progress and outcomes in depth for this city, the author
gained key insights on strategies for effective smart city management
and promotion.

3. Extensive reviews of national and international literature
on topics including soft power as a policy tool, technology
innovation in urban planning, participatory governance models for
smart cities, metrics and indicators for smart city progress, global

9
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knowledge sharing networks between cities, and more. The author
synthesized perspectives from global experts and examples of best
practices.

4. Participatory observations during site visits to smart cities
in Thailand and worldwide, including Vienna, Austria and Incheon,
South Korea. By engaging in discussions with government officials,
private sector partners and residents involved in smart city
programs, the author developed a well-rounded view of
approaches.

5. Qualitative data analysis from interviews, focus groups
and surveys conducted with participants in select smart city
initiatives advised on by the author. Their feedback provided a
deeper understanding of citizen priorities and the realities of on-the-
ground implementation.

In sum, this paper represents a culmination of the author’s
professional experience developing smart cities, empirical research
conducted to deepen expertise over the past decade, and desire to
share a vision for how smart cities can achieve effective soft power
to benefit societies around the globe. The qualitative
methodologies employed provide a foundation for proposing new
conceptual frameworks and policy recommendations with real-
world applicability based on practice.

10
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Smart Cities and Soft Power

The political scientist Joseph Nye (1990) coined the term
“soft power” to represent one’s ability to acquire through attraction
rather than coercion or payments. Soft power rests on the appeal
of culture, values and a positive vision that resonates with target
audiences. Governments invest substantially in tools of soft power
like tourism boards, international broadcasting, and cultural as well
as academic exchange programs.

In today’s digital age, smart cities have emerged as a
compelling new narrative of progress for cities and nations to project
globally. Defining what exactly constitutes a “smart city” remains
ambiguous, but in broad terms, it implies using technology and data
to make urban areas more livable, sustainable and responsive. City
governments in particular promote smart city initiatives to raise their
profile as forward-looking, innovative places for people and
business. This appeal translates into benefits like attracting talent,
foreign investment and building new international partnerships.

For example, South Korea has promoted the idea of smart
cities and the broader “Fourth Industrial Revolution” as a source of
soft power aligned with its agenda for global technological
competitiveness. The ASEAN Smart Cities Network (ASCN), initiated

during the Singapore chairmanship of the Association of Southeast

11
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Asian Nations (ASEAN) in 2018, aims to use the smart city model to
advance regional cooperation and integration (Tan, Taeihagh and
Sha, 2021). It is evident in Singapore’s rapid urban development in
its “Smart Nation” campaign the reason it initiated ASCN as one of
its flagship collaborative networks. For the past few years, Singapore
has not only served as a “Shepherd” for aspiring smart cities in the
region, but also actively promoted its progress globally through
various channels (The ASEAN Secretariat, 2019). Vienna, Austria, has
cultivated a reputation as a smart city pioneer to establish itself as
a hub for tech companies and research partnerships around the
world (Fernandez-Anez, Fernandez-Glell, and Giffinger, 2018). Both
Singapore and Vienna have been ranked highly in most of the
respected smart city rankings, to the point that some experts see
these two cities” exemplars of the concept of smart cities (Wirtz,
Muller and Schmidt, 2020). Both Singapore and Vienna attract
academic and governmental visitors around the world to learn
about their successes. These cases illustrate how the appeal of
smart cities as symbols of progress can be harnessed for soft power.

Soft power and smart cities, moreover, are closely linked in
both theory and practice. Governments recognize the attraction of
smart cities as a vision of innovation and respond by turning them
into soft power tools for influence building. The following sections

12
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explore in greater depth how different actors are deploying smart

cities as soft power for global gains.

Soft Power in Action

The concept of soft power finds a compelling application in
the establishment of the ASEAN Smart Cities Network (ASCN).
Launched in 2018, the ASCN is a collaborative platform where 26
cities across the 10 ASEAN member states work towards the
common goal of smart and sustainable urban development. The
network aims to leverage digital technology to improve urban living,
promote sustainable development, and enhance regional
connectivity (Crumpton et al., 2021).

The ASCN's approach is a prime example of soft power in
action. By fostering a culture of knowledge sharing and collaboration
for which Singapore represents the best exemplar among members
of the community, Singapore’s initiative to establish the network is
the use of soft power to project the nation’s influence. From its
inception until recently, ASCN not only improves the quality of life
in its member cities but also influences urban development trends
across the region. For example, one of the 26 ASCN cities Phuket in
the south of Thailand has been developing a smart city model
focusing on safety and security, which has been a key example

13
W ! ; ’ - :
0 JsansnavnuwauudaUanoieia:asIvassa |

\;__f/ Thai Media Fund Journal

e



Thai Media Fund Journal Effective Soft Power: How Media can Help Cities
Vol.2 No 2 April - June 2023 Harness Smart Technology for Societal Change

Non Arkaraprasertkul

shared with other ASCN cities alongside Singapore (Naprathansuk,
2017). Similarly, Bandar Seri Begawan in Brunei has been working on
a smart water management system, a model that can be replicated
in other cities facing water management challenges (Poopraradai
et al, 2019).

South Korea's New Southern Policy (NSP) provides another
example of soft power in action. Launched by President Moon Jae-
in in 2017, the NSP aims to elevate Korea's relationships with ASEAN
and India to the level of its traditional four major powers: China,
Japan, Russia, and the United States. The policy focuses on three
key pillars: People, Prosperity, and Peace.

Under the Prosperity pillar, South Korea is leveraging its
technological prowess and economic strength to influence its
relationships with these countries (Ha and Ong, 2020). For instance,
South Korea has been sharing its smart city expertise with the ASEAN
community, helping the latter develop its own smart cities through
various measures including the K-City Network Collaboration
Program which funds Korean enterprises and agencies to conduct
feasibility studies and master planning for smart city initiatives
(Bangkok Post, 2020). This not only strengthens the bilateral
relationship but also enhances South Korea's image as a leader in
smart city development, which is the goal of soft power.

14
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In essence, both the ASCN and South Korea's NSP
demonstrate how the concept of smart cities can be used as a form
of soft power. They show that by sharing knowledge, technology,
and best practices, cities and countries can influence others and
shape urban development trends in a way that promotes

sustainable development and improves quality of life.

Misunderstanding Soft Power

Some cities adopt the smart city label as a cliché rather than
strategically cultivating it as soft power for sustainable growth. For
example, several cities in India announced plans for 100 smart cities
following the Indian government's Smart Cities Mission in 2015
(Kumar, Goel, and Mallick, 2018). However, many have made little
progress due to lack of vision, funding, or capacity to implement
technology solutions and design new governance models (Rana
et al,, 2019). The smart city remains an empty slogan rather than a
platform for real progress

Masdar City in Abu Dhabi was envisioned as a zero-carbon
smart city and home to 45,000 people. However, due to shifting
investment priorities and lack of demand, Masdar City has stalled at
a small fraction of its planned scale after over a decade of

development. Its aims for becoming a global cleantech hub have
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not materialized despite the resources and partners dedicated to
making Masdar City a flagship for sustainable urban living (Noori,
Hoppe, and de Jong, 2020).

Songdo in South Korea was designed with advanced
technology and infrastructure to become a major business district
and model for smart cities worldwide. However, Songdo has
strugeled with low occupancy rates and appeal due to its isolated
location, limited amenities, and lag in proposed transit connectivity
with Seoul and Incheon. While positioned as a compelling vision of
an efficient, high-tech city, Songdo's failure to attract major
companies or residents at scale has severely limited its soft power
potential (Kshetri, Alcantara, and Park, 2014).

In these cases, smart cities were promoted through flashy
visions and partnerships but ultimately lacked strategies to generate
meaningful soft power. Some main reasons for this failure include
(Khan et al. 2020): First, many of these initiatives focused more on
promoting the concept of a smart city rather than achieving tangible
outcomes related to livability, sustainability, and economic growth.
Substance is essential for soft power, rather than relying solely on
catchy slogans.

Second, the lack of a distinctive appeal beyond technology
resulted in a failure to attract people and businesses to these cities.
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Soft power relies on a unique vision and value proposition. Third,
the failure to build strategic alliances hindered investment, research,
and application opportunities. Announcing partnerships without
taking action does not contribute to soft power.

Fourth, neslecting local participation and imposing top-
down approaches undermined the success of smart cities. Soft
power must be rooted in meeting the needs and aspirations of
citizens. Lastly, the short-term mindset of expecting quick results
clashed with the long-term nature of smart city development. Soft
power is cultivated over years, not months, and requires patience
and sustained efforts.

In summary, these examples show how smart cities will fail
to achieve soft power if treated superficially. Soft power depends
on substance, strategy and vision to transform a slogan into
sustainable progress. When smart cities lack distinctive appeal,
actionable partnerships or a long-term, participatory approach, they
do not advance beyond the cliché. For cities to harness smart cities
as soft power, they must focus on outcomes, not narratives, and
build initiatives that drive local and global gains in the long run. With
strategic cultivation, the appeal of smart cities can yield lasting soft
power; without it, they remain empty hype (Datta and Odendaal,
2019).
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Harnessing the Soft Power of Smart Cities

Invest in sustainable and innovative technologies: Cities
should implement smart technologies that directly improve livability,
accessibility and environmental quality (Nimmanphatcharin et al,,
2020). For example, investing in clean energy, intelligent mobility
systems, and e-governance tools. These provide concrete gains that
enhance appeal and quality of life. Merely announcing technology
partnerships or pilots is insufficient. Cities must drive progress
through long-term investment in deploying smart solutions with
measurable impact.

Prioritize quality of life and wellbeing: The core rationale of
a smart city should be enabling a higher quality of life for residents
through technology and innovation (Angelidou, 2014). Livability,
sustainability, equity and community empowerment should guide
smart city initiatives. If programs do not benefit or engage citizens,
they will not succeed. Cities should evaluate how well smart city
plans and projects are meeting citizen needs and delivering public
goods. Making progress toward livability and wellbeing goals also
strengthens soft power by attracting new investment, businesses
and talent.

Foster a culture of openness and collaboration: Effective
smart cities are open, collaborative and driven by local participation.
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They share data, insights and solutions to spread knowledge that
benefits communities more broadly. They work with diverse
partners across sectors to co-create locally-appropriate innovations.
And they engage citizens to help shape smart city initiatives through
transparency, digital access and open innovation programs. This
culture of openness is essential for global influence and recognition
as a leader in smart city development. Others seek to learn from
and partner with cities that have an authentic, collaborative model
for progress.

Recognize and strategically leverage soft power: City leaders
must understand that smart cities have become a source of soft
power on the global stage, but this power depends on real
outcomes and achievements. With strategic cultivation and
promotion, cities can leverage the appeal of their smart city brand
and solutions to attract new opportunities for partnership,
investment and talent. But first cities must focus on "doing" rather
than slogans - building a unique set of smart and sustainable
programs that substantially improve urban life. Cities can then share
frameworks, project tools, and progress evaluations with peers
around the world as a means to spread their influence while

benefiting other communities.
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In summary, smart cities will translate into soft power when
they make sustainable technology investments that enhance
livability; prioritize public good through openness and collaboration;
evaluate progress based on outcomes over hype; and strategically
share knowledge with others for mutual gain. When cities recognize
and build soft power in this way, the smart city narrative becomes
a catalyst for global cooperation and progress. Cities and their
citizens will thrive as a result.

Nakhon Si Thammarat: A Case Study in Smart Cities and Soft
Power

Nakhon Si Thammarat, a city in southern Thailand, serves as
an excellent case study of how the principles of smart cities can be
effectively implemented and leveraged as a form of soft power. The
city has received numerous awards and recognition for its innovative
use of technology to improve urban living, and it has successfully
used the concept of a smart city as a point of attraction for investors
and visitors alike. The city's journey towards becoming a smart city
has been marked by a comprehensive and scalable approach.
Rather than focusing on isolated initiatives, Nakhon Si Thammarat
has sought to integrate technology into various aspects of urban
living, leading to increased measurable sense of wellbeing from all

fronts (Kaewsuk and Deveporihartakula, 2022). One of the key
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initiatives has been the development of a smart transportation
system.

By implementing smart water monitoring management
systems and intelligent e-service, the city has been able to reduce
redundancies thus enhance the overall efficiency of its urban
management. This has not only improved the quality of life for
residents but also made the city more attractive to visitors and
investors. In addition, public safety and healthcare are other areas
where the city has made significant strides. By implementing
advanced surveillance systems, smart emergency response systems,
and digital health solutions, the city has been able to improve the
safety and health of its residents.

Finally, Nakhon Si Thammarat has leveraged technology to
boost its tourism sector. Through smart tourism apps, augmented
reality experiences, and smart city tours, the city has been able to
enhance the visitor experience and attract more tourists.In essence,
Nakhon Si Thammarat's approach to becoming a smart city serves
as a model for other cities around the world. It shows that by
integrating technology into various aspects of urban living, cities can
not only improve the quality of life for their residents but also
attract more investment and visitors. Moreover, it demonstrates how

the concept of a smart city can be used as a form of soft power,
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influencing urban development trends and positioning the city as a
leader in sustainable urban development.
Conclusion

Smart cities have become a source of soft power for
governments and companies promoting an appealing vision of
technological progress and innovation. However, many smart city
initiatives fail to achieve meaningful outcomes or improve lives at
scale. They confuse slogans and hype for real solutions.

This paper proposes that cities and their partners cultivate
“effective soft power” through smart cities. Soft power does not
have to be about the use of non-coercive authority to influence
others to benefit the source of power. “Effective soft power” means
developing initiatives guided by the principles of effective altruism
— targeting challenges that greatly and urgently need to be
addressed, and offering solutions that can achieve measurable
progress through cooperation. Effective soft power depends on:

1. Focusing on outcomes over hype. Smart city plans and
projects should directly enhance sustainability, equity, quality of life
and prosperity. They must be evaluated based on measurable
indicators of real-world improvement.

2. Prioritizing problems that are large-scale, neglected and

solvable. Cities should determine priorities for smart cities based on
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gaps in infrastructure and services that disproportionately impact
citizens. Interventions should have evidence-based potential for
impact at scale.

3. Using open and participatory approaches. Engaging
diverse groups of citizens and stakeholders to shape priorities and
strategies. This helps build initiatives that authentically fit local
needs. Participation also increases sense of ownership and hardiness
of solutions.

4. Sharing knowledge globally to benefit others. Cities
should publish frameworks, tools, data and progress evaluations
from smart city programs so other cities can adapt and replicate
their successes. By open-sourcing smart city solutions, cities exert
influence through empowering peers rather than slogans alone.
They drive benefit at a higher scale.

5. Forging strategic alliances and partnerships. Cities should
work with other cities, communities, experts, private sector and civil
society organizations in alliances aimed at co-creating and deploying
smart city solutions that achieve effective soft power. Cross-sector
collaboration allows for more transformative initiatives.In summary,
effective soft power through smart cities means taking an evidence-
based, outcome-oriented and globally collaborative approach to
using technology and policy for change that matters.
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By focusing on participation, knowledge sharing and
cooperation toward solutions for shared problems, cities can
develop smart cities as a platform to improve lives at scale near and
far. The result is lasting influence and progress on challenges that
no city can solve alone. This framework proposes how to achieve
smart cities as a catalyst for change that achieves effective soft
power - not hype, but hope. The potential for global partnership
and open innovation is boundless if cities start with listening to their
citizens and measuring what really makes communities thrive. From
there, the benefits can spread by empowering others with the keys
to progress.

Recommendations

Here are recommendations for cities and media to cultivate
smart cities as effective soft power:

For cities:

1. Focus on outcomes, not narratives. Develop smart city
initiatives  that directly improve sustainability, livability and
prosperity rather than superficial slogans or visions. Soft power
depends on demonstrable progress and impact.

2. Build strategic, actionable partnerships. Work with private

sector, research and community partners in ways that drive
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investment in and applications of smart city solutions. Partnerships
must translate into on-the-ground change, not just announcements.

3. Empower citizens to participate. Top-down smart cities
that do not meet local needs will fail. Engage residents through
digital literacy and open innovation programs so they can help
shape the future of their communities.

4. Take a long-term, evidenced-based view. Developing a
smart city requires decades. Create roadmaps, secure funding and
evaluate progress based on facts and milestones rather than flashy
short-term gains. Think scale, solvability and sustainability.

5. Share knowledge to benefit others. Contribute to global
understanding of how to build smart and sustainable cities by
publishing frameworks, project tools and evaluations that others can
adapt. Soft power spreads through cooperation that aids progress
beyond one's borders.

For media:

1. Report on outcomes and impact, not hype. Feature
stories that evaluate the real progress and results of smart city
initiatives, not futuristic visions or slogans alone. This helps
audiences understand effective models of change.

2. Spread awareness of participation and empowerment.
Highlight smart city programs that authentically engage citizens
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through digital access, data transparency and open innovation. Show
how people are driving change from the grassroots up through smart
cities.

3. Build digital and media literacy. Educate and empower
audiences to think critically about smart cities, ask key questions
about outcomes and help them understand how to get
constructively involved in their community's initiatives. Promote an
informed public that demands effectiveness.

4. Share knowledge globally for adaptation. Report on smart
city roadmaps, partnerships and projects in ways that help others
understand key milestones, evaluate what works, and replicate
success. Media can spread lessons between cities and nations.

5. Call for long-term, evidence-based evaluation of progress.
Feature experts that argue for smart city initiatives to be assessed
based on livability, sustainability and economic measures over
longer timescales. Encourage governments and funders to support
this type of rigorous monitoring and impact analysis.

By taking a multidimensional approach focused on driving
progress through strategic action, knowledge sharing and citizen
empowerment, cities and media can work together to cultivate
smart cities as a sustainable source of effective soft power. When
smart cities result in real solutions that spread around the world,
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they move beyond empty narratives and benefit all of society. Cities
and media should lead the charge toward using technology and

collaboration for the greater global good.
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Abstract

The purposes of this research were to study the soft power
of South Korea that affected the decision to travel to South Korea
of students with a special degree in business administration in
Thailand and the type of South Korean soft power communication
that affected the perception of Thai MBA students. In depth
interviews with certain target groups of MBA students in the
specialized sector, Faculty of Management Sciences, Prince of
Songkhla University, were done as part of the qualitative research.
Twenty-six students participated in the interviews between April 24
and 26, 2023, in South Korea. The results showed that the three
main reasons for visiting South Korea were: 1) They wanted to learn
about culture and the way of life, such as food, language, K-pop,
and Korean movie series; get to travel and experience the

atmosphere of South Korea; and city management and traffic

! Assistant Professor, Dr., Faculty of Management Sciences of Prince of

Songkla University
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management, according to the tour company. 2) The Facebook
gathering was from Korean lovers from Google, Korean series, TikTok,
and TV shows, IG, and Lemon8, sharing from friends, reading reviews,
and knowing from relatives living in Korea, respectively. 3) The soft
power that made the impressive sample group was clean country
houses, respect for the law, and dining culture. nature's air, old-
fashioned dress, advanced technology, and beauty products,
respectively. Last, 4) the main reasons to come back to South Korea
again were: 1) | love the atmosphere and cool weather; 2) | want to
learn more about other cultures; and 3) | want to travel to other

provinces of South Korea.

Keywords: Perception, Communication, Soft Power,

South Korea in 2023
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Soft Power (5F) Type for Various Apply
Affecting Decision Making to Travel to Nakhon Si

Thammarat Province

Purinat Kaewsiya'

Abstract

The study on whether soft power (5F) affected tourism in
Nakhon Si Thammarat Province had the objective of studying soft power
(5F) and other factors that attracted tourists to travel to Nakhon Si
Thammarat Province. Qualitative research was employed in this study,
and the interview form was completed by the target group, consisting of
30 Thai tourists traveling to Nakhon Si Thammarat province. The research
data was collected by the interview forms and it was analyzed to meet
research objectives. The research findings revealed that there were four
soft power and another aspect motivating Thai tourists to travel to
Nakhon Si Thammarat province. Specifically, the four types of soft power,
namely 1) festivals, 2) food 3) film or other visual media, and 4) fashion
respectively influenced research respondents to visit Nakhon Si
Thammarat. However, Thai boxing or Muay Thai which was martial arts

was unable to entice Thai tourists to visit Nakhon Si Thammarat province.

! Faculty of Management Sciences, Prince of Songkla University

E-mail: purinat543@gmail.com
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In addition to the aforementioned pull factors, there was also beautiful

nature that attracts Thai tourists to travel in Nakhon Si Thammarat.

Keywords: Tourism, Pull Factors, Soft Power Communication,

Nakhon Si Thammarat Province, Soft Power
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Communication Causing Japanese Tourists to Visit

Thailand After COVID-19
Sopicha Thakerngkiat' and Chayapon Chomchaiya®

Abstract

This research article aimed to study media types and content
issues in Thai communications after Japanese tourists decided to visit
Thailand after COVID-19. It was qualitative research conducted by
interviewing 10 Japanese tourists visiting Thailand. The qualifications had
to be tourists who came to travel in 2022 and 2023. The research found
that the media that Japanese people followed to travel in Thailand was
Youtube in the form of speaking and narrating in Japanese on Youtube,
and the content or issues of communication in the form of soft power,
such as that Japanese tourists liked Thai food, Pad Thai, handmade
products, Songkran Day, golfing, Thai massage, Thai boxing, and a simple
living style. This discovery was useful for communicating with Japanese
tourists about visiting Thailand more.
Keyword: Communication, Japan, Traveling to Thailand,

After COVID 19, Soft Power

! Independent Scholar
% Assistant Professor, Ph.D., Faculty of Humanities and Social Sciences,

Suan Dusit University.

84
A 4 ’ . 7
o saisnovnuwauundaananiiaasi1vasse

&> Thai Media Fund Journal

e



Miasnemuianndelasndouavaiisassd nsdeansidudumlitnveniisadUuinvioniien
Ui 2 aduil 2 wweu - Jguiey 2566 Uszndlnevdslain-19

Tafien oAwfesh uagsena vudeen

Ui

nunANUTuNTEeRUN karuNANNIILTHEUNTALVANAY

'
)

QUUNNAY WU Tawmnuninnisdeasiudnuagdng 9 viliaugdu

A q

[ 7

0% wou TudnwariaudUududaldunninennussmadu wu lase
fing 1 yumas (Thiptianpong, 2016) el a3a31 Aud U uvouun
vieaien nieliunianUssimalng dannnunanUszmadJuinng
duduTiauaznsvihanunnegrusiusduugniifsdisaguazgnimun
senanfidesmuanauiuey widmiuuszmalneauduldiunns
doanslisuiin YsumalnedanuBaveugs [4Taldaevililieionle
Wunaulssnelne

ogslsAn fwmrasing o dudiiduamliaudguaniie
Useinalnenaulain-19 ﬁmm&l?{u 9 19U W38 uaNYS (Lakphet,
2017) 3¥owuin dnvisaiivaweueyinydon nsifiuyalundnsiaei
AuAuaruIns anliufanssudunuinisluaseunss wazanuseinalny
mensatusateudIum

INNITAUNUFINAIBAAIAILINE U LU Us RN alne

v
a v A v

dudArnuiwiesiulne msldsunmsgualivaziiniswmuinmuninves

Aumiutuissdulnelinges 5n1an1sUSNISENYIRLNeIRDIUSNTALE

Y Y

Tasenusatioudius areduannandnveaieigJuuiveaieqly

3 A}

o

a

Usewelng uagUdaas usanSaian (Borisutsawat, 2016) I3unu
Unviesiigagyuiumieniedlulssnelng danudeuunldusnisal

FITNAMURINDID wazsAUN1uNlgUSNsaEaIN

85
W ! ; ’ - :
0 JsansnavnuwauudaUanoieia:asIvassa |

\;__M/ Thai Media Fund Journal

Peeerd



Thai Media Fund Journal Communication Causing Japanese Tourists to Visit
Vol.2 No 2 April - June 2023 Thailand After COVID-19

Sopicha Thakerngkiat and Chayapon Chomchaiya

wignadlegNineuiedgunvisaiieilulssinalnenou
Wialsaseuialain-19 duavilidnvisaierg Juuviesiierlulsyme

Inedwaunn dwansdoyaidunsiv Awieluil

nsmuanidnnulinvesiedguuuiiedlng

unvieseactlu (aw)

w2563 320,311

WA, 2562 1,806,383
W.A. 2561 1,642,712
.M. 2560 1,525,707
W.A. 2559 1,416,903
WAl 2558 1,349,388
0 500,000 1,000,000 1,500,000 2,000,000

dnvieadiendiu (Aw)

A9 1 wansdtwautnvieaiesgUuniiealne

NN NLEnsliiudIT drauansd w.e. 2562 1SuAalsAsEUIn
1a3a-19 wazdinmsapunieesaud Yuidugae q lsaszuialain-19

MmnTInvesaulasuly ednagiseniuin New Normal 58a713

J::'@ Y sasnovnuiWauundauasoriiasasivassa
W Thai Media Fund Journal

Provesrsd

86



Miasnemuianndelasndouavaiisassd nsdeansidudumlitnveniisadUuinvioniien
Ui 2 aduil 2 wweu - Jguiey 2566 Uszndlnevdslain-19

Tafien oAwfesh uagsena vudeen

aa o

Undlvd §1u3883nlnal aenndeaiu U8 ygATWUS (Boonsiriphan,

o

2020) Wnenudn UnviesiieagUunnvieaiielsemelnganas 6 win

ety Weoduguwitlml Fuindesitmadynisdn wuauglu

' '
a o o a

ulnowsiglasunseansiddguiniieadunsandutinlulssine
vy Afiutiiniiy YouanuNALAL 1aUNITUINIT vaUaU
audinaauituuni Jegdudioduguddlnd audduunlve

% ~

AamaNaflasunisieansesls nUsemalng anaulny AugYuis
Andulaviesfidlulsenalne Fudonsudeyaumaziinusslovily
nsdeansnsvieaabiaudgJunduniiiedlng ilidwuunauads

foufinlsAszuInlaAdn-19 JULTIYNNOY N.A. 2562-2565

Inguszasd
WiaAnwmvilade wazuszwduidonnlunisdeaisvesline

Y

minvisaviendgJudndulaniieivsswmealnendalain-19

Uselevifinadnasldsu
THuumsesnuleunereinsensnnisviaaiistnasivn was
AMENTTUNNTOY 9 WU nensaeTaussay WoliiAnnisuanseandud
audusumsdeansiuudriauvou iumaliuiealuuszmelng
naelain-19 LLazé’aﬁﬂiﬂmﬁi@iaQ’Lf“{m%’aﬂussw Supply Chain ¥84

nsvieaiieINeinlyt Supply Chain Tinssmusaanisvespuglu

87
W ! ; ’ - :
0 JsansnavnuwauudaUanoieia:asIvassa |

\;__f/ Thai Media Fund Journal

e



Thai Media Fund Journal Communication Causing Japanese Tourists to Visit
Vol.2 No 2 April - June 2023 Thailand After COVID-19

Sopicha Thakerngkiat and Chayapon Chomchaiya

23IUNTIN

NOBYNITUNINTTANY

Roger (1995) lafinAungufn1sunsnszans desAusznau 4
Uszs 1) winnssu Adedfinmsiaunnndsausensu uaziinisdeans
sonld §suazdiedndanudide 2) 0158 eansutanssu 4 say
Usznouse uwnadsnnnuf uinnssudeanssedesmiening q Tuds3u 3)
msdomsmeunideddszeznanielviaugeniy uay 4) szuudeaui
doansoonld vdinulisuis nevausadi unsdsauenvaylaiutn

dethngquimsunsnszaeiundieudeutumsiiinresiies
GUunfieasundlng mnordenguid i 4 du ldun 1) Waawd
sunuulv 9 demsmeunsanuiivieafienvedine visaauiivieaiien

[

vodlnediddvy 9 ety Feanshiinvieaiiervndgduivi 2) msdeans

wfesfgyeInImaiy 9 deanwmedagduingyanavia lvnsaiunay
nvieaiieaduusiaznguiionsvzunnsinaiu 3) fvuatisian uayls
nanlunsiuusaznguiiosunnsieiuly 4) saunguiinvieaiivausiay
nauvestiviofisv gy nevausaisiety

NN NTUNTNTENENTINAY Bavld W1ed vaslng 7
fgunalneasuinansofsgainyisaiisaniiersemalnele azgn
dudumsuninszangesnlugiinvieaiisrrndundslaina-19 fiszuin
W nluel woA. 2562-2564 uaz gand w1383 tng vie 5-F Lo 1)
91713 (Food) 2) nmeuns wagddvims (Film) 3) mseenuuuundulne
(Fashion) 4) AaUgn1sUesnudauuulve (Fighting) way 5) tnena

Useundllne (Festival) (Royal Thai Government, 2021)

88
A 4 ’ . 7
o saisnovnuwauundaananiiaasi1vasse

&> Thai Media Fund Journal

e



Miasnemuianndelasndouavaiisassd nsdeansidudumlitnveniisadUuinvioniien
Ui 2 aduil 2 wweu - Jguiey 2566 Uszndlnevdslain-19

Tafien oAwfesh uagsena vudeen

Thiptianpong (2016) Wuq" ﬂ’ﬂviauﬁmzjﬂuunﬁmlm f
youmsidudinvesaulneiduduiiawuuie q fanudandu lides
fvuanafuiuey wiwwduugniduiagulidestmunnand

Borisutsawat (2016) wui1 ¥nvisaifiendguaviesiienlne g
dlwedutnvieadiennevds veudunalduinsaliiivsemalne
meianuiianela waglAumsagain

Lakphet (2017) 338Wu1n ﬂ’ﬂviamﬁmz:ﬁﬂumviaaLﬁmﬁimm
ned 3 nqu wiaznguilanvafiuyienderlulssmnalnglaivi suy
1dun 1) veveysnulion 2) voumsiiuyarndnsusiaudn uazu3ng
uay 3) vousuiufanssutiunnns Anssiusadoudius

asannmaufnisunsnszany fugend w1akaes e wavanuile
wun audgunndeludsemdlne sgdnnsdoasuszifusiie 9 4
dnvieufisadurou nsuAunianvienfisimuaniuiisuiieus
vioufgaszimalnedisannnsng 9 udneulain-19 Lilddnmsnany
R AUNTBUYDY BEWA WDLIe3 Wi 5-F Fanud auvmditinvioudlen
yndguinvesiinUsanalnearlinsatunseu ovd waes wie 5-F

INUA WH1992na AT Fons Wines wuiu

ABAniiung

DiAdedsnanin Tngisnsdumuwalidsdnfuinrioniioayn
Ju Auvieaiienludsemealne Wl 2565 uag Tl 2566 Anret
ffoy 2 T $117u 10 AU (Morse, 1994) B3 10 Auil axdumuaidinfiou

unTIAL WA 2566 Tuiiuiingaunnumuns Inefiesedlenldideidunuy

89
W ! ; ’ - :
0 JsansnavnuwauudaUanoieia:asIvassa |

\;__M/ Thai Media Fund Journal

Peeerd



Thai Media Fund Journal Communication Causing Japanese Tourists to Visit
Vol.2 No 2 April - June 2023 Thailand After COVID-19

Sopicha Thakerngkiat and Chayapon Chomchaiya

av a & g 3

dunualiinadunivalagldivigidendudanmen

q

aeguuluduva
nduihdeanuitlauvinisdansiziidudiu q Wensumiaunld

#unnwal

NAN3IRY

nMsdunvalaudJuitniisdluussmealne dradeuunsiay
. 2565 Linan1sideidanmnin fail

1. punslnefimdiuiclainedesulsenulild desnie
w38 w1y ludsewmalve aud

[

Yeu 1 Bnlne

[

ou 2 9iuln

ge

[ i

DUAU 3 ANENG

9

UMY 4 dun

dmsuemsdu q Waun wnadeamuln ladanseins wna
Sfau wardhamideausang

2. undu 1de, n1aing, nseluse, YALFINEY Adalaelddnlned
%niﬁ{jué‘?ﬂﬂﬁ]m’hmeﬁa dlennievienvheu luusemnelne dwlve
Tdunwalinliaulownduded vinandilne uienaasdosdnedu wWu
nanadnefimddaneut wiemnnsyidiauilidusuuaudaasig q
et lunnussiienuies daudiduilnelulgdanudenisd oy
LAY

3. mANaMeImusITY N13sAnuAInsIvesinedivigu

aulaiwdleuviaawiien saurvinaululsswmealnenal agnilaniald

90

7 \ :'usa|sna';\rgm~JC.JL|"|£-"i;wJﬂaofuauaeéWUESSV'
\ﬁ,«' Thai Media Fund Journal

Peeerd



Miasnemuianndelasndouavaiisassd nsdeansidudumlitnveniisadUuinvioniien
Ui 2 aduil 2 wweu - Jguiey 2566 Uszndlnevdslain-19

Tafien oAwfesh uagsena vudeen

viowdied laun dnviesfienmdunguauinnunaznguiaiu veunien

ANTUNNUALNEGT 1ALLANIEYIUNANIAAI 9 LYU INANTAAINTIUA

¥ a

desmnifumamafiaynauuuagldinfou Snvfansammuagineg 34
Wiganansaudiuauann Miflefieuiufidgiuudisailiune
tnvieafiodfidunguifgeeny veuluiiioad oysen aynsains
aunsaAsILaENIuY3 el iansssumedine aannidasis o
waraouTidnfay
finvieaiisanguilveufinedn veuaniivszmelnouaznsziud
nedw iflesanAnauunedivesinetugnisleifieufu semadiu
Unvieaiii g nnqurouuIaunulneuin Taglanizuinaiii

waInN i Wenwemnasidesivuiniveg

a

drunnfinnyssinalngazyeuinedei Usnnauudan quain

q

nowae alan warniounsd inseniuiuirudgUuenfeduegdiuiu
1N

4. g Juaulafavznislesiudmnivedn welve wisli uas

'
a

ydguilrnufslaasnaassiingen vsenuelnensaly

Uy 4
Auddunnauidnuislne uazunnguveugunelnelasians
ngufieny 40 -60 I Wnanelneiaudiuidn fe Tav17 v uay
youluganefiauumeiimeuaznganm
5. ynduiirnudureunineunslng vie Iavietvedlngerls
Adumglimdgiuadanmiouielulne

AugUudulnglidesiinnmeunsive wiganleleavesguy

'
[ a

FosugUusuiunngAoumuAgsdNeuIsE

91
W ! ; ’ - :
0 JsansnavnuwauudaUanoieia:asIvassa |

\;__M/ Thai Media Fund Journal

Peeerd



Thai Media Fund Journal Communication Causing Japanese Tourists to Visit
Vol.2 No 2 April - June 2023 Thailand After COVID-19

Sopicha Thakerngkiat and Chayapon Chomchaiya

4 o ::1' o

6. doNv1UusUsiTed313 1 5 U8 Aanandenuy

v 9

dndudelne sudandestls

v v A

dndudedlu Suiandessls
Augg Yudiulng ldinegdevedlng usazdvnaiilagyesves
QUunfdinuegfivsumelng asiufdedefivnineaiulng

drulvaipeuiarudeludiva wWu YouTube uag Twitter
7. 910009 1 i Yo7l 5 Nvdyudlasladuda wazauls
Ansu saenaudndulade lawnezlsasan 1) 913 2) undu 3) wnana

MTIUSSIY 4) Welng wag 5) Aweuss Ianadlne

v

JUAY 1 1Wu1vIuUnUsmalnen U ELLNuamu v3eun

yhgsfaiusenalne

v W

SUAY 2 L1309UD9919S

[

FUAU 3 1509999UTTEINA hazviouneMTunslddinnly

wsaseaLiulY

d5U/ aAiusema

nInguszasd WefnwvdauazUssiiuilonlunisdoasves

v a

vy Ainviesfiendvusndulauniedlnenaadain-19 nuin Usennaed

Juunasnszanediafige lawn YouTube waz Twitter Aldawndiu
Judahingdnveniisnyndgdu ludeugdedmeunsidunividu

v YV

aonareafiugInn1sesulall (MGR Online, 2022) AfnwInud AUGYL

Y

Livaunnn1wdingy wazniaiseunitsasunwgyuieuasulionsal

WNNIPUBY 9 waznsiiaugUugasafvieaieIUsenalneunendae

92
A 4 ’ . 7
o saisnovnuwauundaananiiaasi1vasse

&> Thai Media Fund Journal



Miasnemuianndelasndouavaiisassd nsdeansidudumlitnveniisadUuinvioniien
Ui 2 aduil 2 wweu - Jguiey 2566 Uszndlnevdslain-19

Tafien oAwfesh uagsena vudeen

dumszludsanadduiignamnssuinuives Taedtnuans sUnuy
e vioRanssududnisuinimisnanain Tnsthiaueriiufagas
waz@Ins wuyanwal (Pananuluk, 2021) na1331 Yagduamsindives
fl9Ndy YouTube 1Hushasiihianudiugeann
asgiigninnnseduiinnsieanslyidnvienfiendgusnlveas
Wndeves vend waaed wasdu q sautu wnidu send wnes du
9113 Susiu 1 Arfnvisaiienduvou dudu 1 18un dalne Taumnsins
viedaudatiu Useiiu daewia (Chuaykerd, 2022) fisgiilunisAnsnuia
¥1391991A 90U MY 10 Suduwsn laun 1) dugins 2) ung

@ o

Wi 3) dalne 4) danszngd 5) wnaudadagng 6) duanla 7) &
e 8) nyandy 9) Indafiadinuzaasfiuniud uag 10) wnenguus g9
wuindnlneegdusiuil 3 uansiwnswAusassrveumsinglsl
wiloudu Fe5uomnsinemsazdesandudin uazvihadd ieazuinng
anAAsAlansaiuaufenIs

Tusu arensd wied nenfuudu dhvieadisaduulaliaiy
auladilve wiaulanszdhauiidunuusudion aenndesiuiunesya
uwiinina (Wonderfulpackage, 2023) T¢s1891un15d1598 20 dudnlned
glamasngmi uniilsiesdonduluyndl 1 Tu 20 918013 1éun nssud
LEULLA LUTUS NARAYA Tneilifunseiindnwazdnay

wous W1wes Tusuwantaiuusssy laun weniaaansiug
fewmnuai inanaasnsudidurianafaynauiu wayldindeou
goid Wnie$ Fusnelne Sanuadlafiguislve Aiduduionandy

wiszUnfnudUuezidupuiinsauasen 93939 00U wazainsudves

93
W ! ; ’ - :
0 JsansnavnuwauudaUanoieia:asIvassa |

\;__f/ Thai Media Fund Journal

e



Thai Media Fund Journal Communication Causing Japanese Tourists to Visit
Vol.2 No 2 April - June 2023 Thailand After COVID-19

Sopicha Thakerngkiat and Chayapon Chomchaiya

Inedanuaynauiu wallouldraunatsanufiuaien annalasuaiy
aunauu sufsiivevguaglvedunisiounats wuiu deaadesiy

an15eaulai (MGR Online, 2019) na1331 anvazidevesaudJu

ee 2249

'
=

dues Mluaulidesdnuge ddueradululaidn aululszinad
wssaseauInInlautvis i edludssnelng n15d earsiaei

s ¢ a & oA & A o -
waus W1akaes Luillevdasevluiiaulatuaunguiliuiu

Faauauuzideulauny

N5EN529N1508 BanazAvesing ihderunuluauide
fvuauloune Wdndunisdeans vend wnes vedlvesenlugden
tvieadiendiiu senwdu uasuuzihuyonsdalne wiaunulng
aununedn anudindinelne uazeradaaenisfufiewmidnvioadien

QUUNYIBANEIYINNANIAHINTIUA

Jarduauuznisinluly

z%’m%’ur;liﬂizﬂaumsﬁﬁ Supply Chain funisvieaien AITSEUS
Teylsiidnvieaiioadiuveu uagnergmtiauedsivey limsiioy
doansfifildveu iednwardutadulidnveadienluviendion wie

sfiufanssuiiinvisaiendgJuliveu

94

7 \ :'usa|sna';\rgm~JC.JL|"|£-"i;wJﬂaofuauaeéWUESSV'
\ﬁ,«' Thai Media Fund Journal

Peeerd



Miasnemuianndelasndouavaiisassd nsdeansidudumlitnveniisadUuinvioniien
Ui 2 aduil 2 wweu - Jguiey 2566 Uszndlnevdslain-19

Tafien oAwfesh uagsena vudeen

LONEI3819B4

Boonsiriphan, M. (2020). Get to know new normal, royal institute
council edition. Retrieved from http://thaipbs.or.th/
coronaVirus2019

Borisutsawat, P. (2016). Behavior of Japanese tourists in medical

tourism. and Thai beauty. Retrieved from
http://isas.arts.su.ac.th/wp-

content/uploads/2557/¢eography/05540634.pdf
Chuaykerd, P. (2022). Thai food “Thai Soft Power to the World Soft

Power”. Retrieved from https://rsdi.kku.ac.th/?p=2564

Lakphet, P. (2017). Classification of japanese tourists by analyzing
techniques for psychological factor clustering, behavior,
marketing and relationship models: Causal science, factors
affecting the decision to choose thailand for a long stay.
Chulalongkorn Business Review, 39(3), 20-58

MGR Online. (2019). Why are Japanese people not happy?
Retrieved from
https://mgronline.com/japan/detail/9620000081225

MGR Online. (2022). 6 Reasons that Japanese People Can't Speak
English. Retrieved from
https://mgronline.com/japan/detail/9650000058808

Morse, J. M. (1994) The cognitive processes of analysis in

qualitative inguiry. In J. M. Morse (Ed.), Critical issues in

95

; ! 3'|sa|Ena~3rguw'mu'|53\Jaamaua:aémass«-"-
\gﬁ_} Thai Media Fund Journal

Provesrsd



Thai Media Fund Journal Communication Causing Japanese Tourists to Visit
Vol.2 No 2 April - June 2023 Thailand After COVID-19

Sopicha Thakerngkiat and Chayapon Chomchaiya

qualitative research Methods (PP. 23-43). Thousand Oak,
CA: Sage

Pananuluk, S. (2021). Economic success of virtual Youtube, Japan:
Case study: Hololive. Bachelor of Arts thesis, Asian
StudiesProgram, Faculty of Arts, Silpakorn University.

Rogers, E. M. (1995). Diffusion of Innovations, (4" ed.). New York:
The Free Press.

Royal Thai Government. (2021). The prime minister is ready to
push Thai soft power to create value for the creative
economy. creative economy is already in the BCG
economic model, confident that Thai people have world-
class skills and creativity. Retrieved from
https://www.thaigov.go.th/news/contents/details/45753

Thiptianpong, K. (2016). Why do Japanese people like Thailand?
Online manager newspaper. Retrieved from
http://mgronline.com

Wonderfulpackage. (2023). 20 Thai products that foreigners like
every time when they come and have to buy them back.
Retrieved from

https://www.wonderfulpackage.com/article/v/1199/

96

yg Y JsasnovnuicuundaUasoniiasasivassa
W Thai Media Fund Journal

Provesrsd



NIasnemuiandeUasnfouwaradsassd
i

U9 2 atui 1 unsAu — Tuiau 2566

AuuziilunswSsaunanuiafnu
TunsasnssuiimudeUasndouazaieassn
(TMF Journal)
1. fayanly
1.1 USUNVBITET
NsasnowuimundoUaendolaraineassd dufunisiasnesmu
WanndoUasniouazaineassd Tinguszasdiedunaimouns
Aauinernisanug waziuadalm Tuavnde (media) uavanun
\Rertealaimuniseuns Jag 4 atu Ao atiudl 1 iWeuunsinu-
flunau 2566 atuarlimng 5 13es
1.2 UsginnunanuilFuiansanaium
1.2.1 UNA2IUAT8 (Research Article) i uunainud
ieueranuifiTouldruaiuaridofonuies
1.2.2 UNA2IW3¥IN13 (Review Article) Luunam
1A9INNIINUNILITINNTTUNIARVING TN15TATIen Wisuiieu
Ty sdunisdiauenug anudnla vseyuedlna Tuids
R AlRE
1.2.3 UNAIUAN LAY (Special Article) 1 uunaI i
Yiauenuiialud drdyniessd arud i iinainnns

UURNUII

97

& NsaisnovnuwauundaUaoaneiia:asivassa

i

W’ Thai Media Fund Journal



Thai Media Fund Journal
Vol.2 No 1 January — March 2023

1.3 99AUsZNAUYDIUNAIY

1.3.1 UnA3Te Uszneusie Gei3es Jefiduaniui
via1u dstaveaifou undage (donn (Ui n1suNIY
IITUNTTULATNITANAUIAUNAFIU TR Useasd 5019378
HANTIY a3U Fansaluardaiauauus Lanansensds)

Y a

1.3.2 UNAUAYINTT Uszneudae Fei3es 3ol
anuiviha/ dadnvesdidou undnge dom (umi1 N3
nansfieadowidefifsitestuiden wadedes uniansel
way a5U) Lananso198s

1.3.3 unadaitiey Usznoudie Jei3es Jedilouaniud

via1u/ dafnvesfideou iev (unin Wadeges unasy)

LONAT919B
2. M3IRFULULUNANY

2.1 unAa zdedldvuanszaudu A5 lnefmvun sseziig
YOUUU VOUAT YOUEIY WAazvauY fuay 2.0 lwudiuns 17 sUiuy
§78nw3 TH SarabunPSK i waguvarmazdedliiiu 25 nih
Auazfinsanfiulselevideinnstutunesussansnisiansan

2.2 o304 azdosiiianvilneuarnivdangs 1950uuy
#8nws TH SarabunPSK aunn 18 famun Fei3esnwndanguazegini
UnANUgENWISINg e IuUNANUTLAYAYag MR It

[

2.3 Yo \WWeudzdniininwilnguazn1wsengy 195uuuy

AU

a v

A19N15 TH SarabunPSK 3119 15 #11u1 wieuvin156198109ya

i1 7euludiuves Footnote Iny Footnote 19 Uuuud 18NS TH

98

% (T - B R OO I TN
& NsaisnovnuwauundaUaoaneiia:asivassa

i

W’ Thai Media Fund Journal




NIasnemuiandeUasnfouwaradsassd
i

U9 2 atui 1 unsAu — Tuiau 2566

SarabunPSK w1 10 fanulveuazaundangy lngn1udingudnet
MNUNARGNWITINGY BNk IuUNANLAAYIT g IRy

2.4 UNAREa deivan wninenarnvdingy (Abstract)
Tnedn1snaauifeaiuddyresnisAne 35n1mTewns saflely
nsfinen waagdainnisnaaemson1sdunud ddy undagon
M NELazN 183N (Abstract) 9e69eliAIUABAAR DI AN
laliAu 250 A1 wagArddatanuineuasnunsange (Keywords) i
Wi 5 A Te5Ukuuagnes TH SarabunPSK 4u1a 15

2.5 iilomnagdoandunwilnevionvdnguividu 1oy
M8nwYs TH SarabunPSK 1A 15

2.6 gt vinslanuneavminiiulifysarsenes
winsgawynvn TgUiuumisnys TH SarabunPSK vu1a 10

2.7 mMsnvsenmusznay arsianizindisndu Sumeia
AAUNMLAEA13 1900610 U Toyalunmuaznisneveiediniuaudn
mwareasdu 11-i madunmnedeadunine anedunazain
vunIEn1¥n lnglduiindliazenauwazateidunudn

2.8 19na13581984 sruuedslildunnsgiuvesaniay InIne
9LU3 71U (American Psychological Association: APA) Tagn1589198 91U
1 89171 (In-text Citation) kA¥$18115.8n@158 198 9918 UNAIY
(References) agdosdnrindundanguiingu T50uuy #2dnws TH
SarabunPSK w1 15 TneiiseasiBeniily fail

2.8.1 mMsonsdailamaieluaEaaazniglumite

99

% (T - B R OO I TN
& NsaisnovnuwauundaUaoaneiia:asivassa

i

W’ Thai Media Fund Journal



Thai Media Fund Journal
Vol.2 No 1 January — March 2023

fulonas8nedaasdaansatu uazasdoadiseaziBond A afy
lnansmuimualiegnansuiumssnadansldsuuuuiiontu aaue
Taglgszuuuu-d

2.8.2 1151389819 ULBNAT THT8IRUE1UAIENYIVDS
Fof\Teulaglsidosdiaviniy

2.83 winiinsdadaenasiilunisilne azdeaula
dunrwdinguliieuios Weludruveanissredduidon (ntext
Citation) kag318n1548NA159198 98 UNAIIY (References) T gneies
AUNEN APA Referencing Style
3. NFLUIUNITRTANUNAMUND AL

Y a

Jidguardosinisdsunaukiuniszuuesulafiviady
Tneanunsodsldvaunanuniwinguazndanguléi

https://so04.tci-thaijo.org/index.php/tmfjournal/index.
g aiteinrsandiuicy wwdedillEtunsmeunsilaunneu
w3ellaglunszuIumsiansanveesasIvN1smseuUsygaivIns
sulanfonu il unmnuiidandiefinnsanifuilunsassdowiy
M59NTINNNBIUTTIUNS NS IasMTInadlua A dos Tnedl
nsvuun el

Y v

3.1 Wenesussansnslasuunauud azvinsudsls fideu
UNAUNTIU

3.2 neeUsIASMIviInIsasIsdeugUsuuuney 1 duld
aufinesussandnisivuansold wnldidulusuiinesussansnis

Muua Apinsuwdsideuunanunauiasysuuinely

100

2 , EE— . B R OO I TN
i NsaisnovnuwWuundaUaaaneia:asivassa

W’ Thai Media Fund Journal




NIasnemuiandeUasnfouwaradsassd
i

U9 2 atui 1 unsAu — Tuiau 2566

3.3 neaussSMIThMInTaeufidouazilevnvesunam
IdenARedfuTauAkAL TN UTTAIAURITANIUIe LY aulisuseleyd
ludmguiuazuon

3.4 mnunarwrun s saludesfuainnes s
AUt 3.3 NBeUsIUITNITAEYINIsdsunauluguinsiamydily
ainfifstestuunanudy 1 evinisUsadu quammuneny
dold Tnodalimsenardisiuiulidesndn 3 viuse 1 unaaw T
Hnsenadiazlinsudeyavesiieuunanuusiotnale wavkideu
unaufaglinsudeyavesdnsnadialeguiu agelsinig win
unanalsishunisissaludesiunude 3.3 nesussanBnizasudsli
Hidguunanunsussly

3.5 Wognssgandiinisussidiuguaimunanuiieuies udn
ﬂ@ﬂUiSﬁuW%ﬂ’l‘i%zﬁﬁ]’]im’maﬂ’ﬁ‘d’izLfm‘UEN&EV]'iQQM’gGﬁdﬂﬂ%Q’j’]Umﬂ’J’]ﬁJ
dumsagldsumsinusiselunels)

3.6 NOIUTTUITNTVINITHINANITUTTTIUAMAINUNAIINYBY
EMSRn A lVElIeuUnANNIIU ANSATaNRIN 9o 3.5 “H1u” 9

a

T UMINITUTULAUNAUAUTBLAUBLUEYDINNTIA ALAZNDY

9

[
1

U513 (@dl) melusseziandinesussandmstiviun fail
3.6.1 szezaniunsUsuniunanuadd 1 iy 14

Yu uainudi nesussandnisudanalimsiu nieszeriiainui

NDIUTIAIBNTANUARIUALAT mnmsﬂ%’uuﬁlﬁauym‘luﬂ%&ﬁ w911

nsdalrusunimainluasei 2 vseneaussandinisaiusauiasnis

101

2 , EE— . B R OO I TN
i NsaisnovnuwWuundaUaaaneia:asivassa

W’ Thai Media Fund Journal



Thai Media Fund Journal
Vol.2 No 1 January — March 2023

AeUSUNIIATuUNALdmSunsUSuLAluaSed ldviud wazdiedn
unarutilldiunsinsandieaiuasiy TMF Journal

3.6.2 szezaniunsUsuLiunanuadd 2 ldiu 10
Yy YuarnTud nesussansnisudsnalinsiu wieszeziiainiud
NBIUTTUIBNITMAUARNENAIT WlﬂmiU%'ULLﬁ)liJ'aNUUimKIuﬂ%ﬁl A dq
Tisuudiitadslundsil 3 vienesussanimsannse Uiasnsneusu
msafuiunandmsunsUsuLiluafadlaviud wasdodunaudulsl
iun1sRansaiefifiuiasly TMF Journal

3.6.3 syozaniunsUsuLiunanuadd 3 ldiu 7
Su duanuiinesussansnisudswalingiu wioszeznainiud nes
usTBnstmuenLaLas nnsUiuudldauyselluadsdagrinig
adliuudiuislundsaavine vienasussanins awnsaufiasns
aevSuNsARuUnAd S UMsUSULAunAnsluaElaviud wazde
Sunarutildriunsinnsandieafiuasly TMF Journal

3.6.4 szggianlun1susuuiunauasanvine lifiu

=

5 TU UINNTUTA NBIUTIUITNITWIINATANTIU YT 9528EIa1ANY

¥
=

nesuTIANB NI IueALaNAIT winnsUfuudldauysalluaded
NBIUTIANTNTALYIINTUGasn1TneuTuNIsATiunaI LUl waghe
umeudulsishunsiTsandieodfusiasly TMF Journal

3.7 lunisusuufunanuusiazads nesussandnisagyiinis
PITABUATINGNABVINZANTDIT BUNATNL UNARLD Abstract 1o
lonanssnsdanaroazidendu o audeiausuurues gnssnandiuay

NOIUTIUTANT TIDIFULUUUNANUAINANGY UTTUNTNNTANUAAIY

102

2 , EE— . B R OO I TN
i NsaisnovnuwWuundaUaaaneia:asivassa

W’ Thai Media Fund Journal



NIasnemuiandeUasnfouwaradsassd

JV\ 2 att ‘VV 1 unshAw - A 2566

wagrny Weulddsunanuatuwilannde nesussangnisanelu
speziIainIvue nesuTIANEnsaziedn filvuaaranslunsAfium
unAUasly TMF Journal
3.8 1ilon9IUITAUBENTYINTAINTAINTIIABUUNAY 2L
wilouda wind unanuaaslasunisituriasly TMF Journal nes
vssandnsiagvimsesniledesusesnsifuilvigdew unanusell
fiatl nesussaBnisveanudvilunisuiuudannugnios vos
Foyaguuuuumanulndulunuiinesussandnisimun elidisuuuy
ey uazveanudnslumsufiasnsfiansamienisneuunisaium
unanuldlunndumeunsfiorsamn uauens
unmnuidiuWieidudvansveanawuiaunde Uasasts uas
a¥aassd egnalsfinny TMF Journal lianudvdvdlunisingr daaon
Y38 IHEWNS Widzaasa198dlvigndosnumaniznnis
RUGLNN - ei’m%’umﬁﬁﬂ%’uLLfﬁ”fS’m’Jum’gﬁJ’yuaauJ'ﬁuqmmwmmmuuas
winfiwndndusiegervvzdanguiuuiundled wudleudinsdulae
Dusiu
4. msneuunuiTsuunanuiildsunisiarsanaiu

NIUITTUITN59E Vl’]ﬂﬂiﬁﬂll@U’Niﬁ']iQUUVleﬂi‘Uﬂ']i WU

TAuAgusandn 319U 2 18y

103

2 , EE— . B R OO I TN
i NsaisnovnuwWuundaUaaaneia:asivassa

W’ Thai Media Fund Journal



Thai Media Fund Journal
Vol.2 No 1 January — March 2023

NS UBULBNETEN9D
sruue9BalilduInsgIuvesauANdniIveeLus Ay (American
Psychological Association:APA) Tnennsénsdslusiien (In-text Citation)
LAIIBNISLONA1581989M18 UNAI (References) azAoadnriiu
mwanguiniy

f79819518N15LaNE1591984

U= |

1. NUNED

A v o s o o a ¢

Yo, (UNNUN). 926599 (ASINRUN). FDNUANUN: drinAun

0874
Anderson, J. E. (1994). Public policy-making: Introduction (2™ ed.).
New York: Houghton Mifflin.

o wiaAun 1, & Yo ussaunl 2. @ARUN). Tai509 (AT NUN).

v a

aonuiifiant: driindfius.

0874

Bass, B. M., & Avolio, B. J. (1994). Improving oreanizational
effectiveness  through  transformational  leadership.

Thousand Oaks, CA: Sage.

2. UNAMY/ 1589/ AU TUNNGHR5IUIS89

’
=

Foruse. (UNANN). Yaunanw. lu Yeussunsnms (Ussansnie), Jei5e9

o a v a

yilsde @UUNa AUTINgUNAK). aauifium: §iadu.

104

2 , EE— . B R OO I TN
i NsaisnovnuwWuundaUaaaneia:asivassa

W’ Thai Media Fund Journal



NIasnemuiandeUasnfouwaradsassd
i

U9 2 atui 1 unsAu — Tuiau 2566

0874

Hall, S. (1996). The question of cultural identity. In Hall, David Held,
Anthony McGrew (Eds.), Modernity and Its Futures (pp. 274-
316). Cambridge: Polity Press.

3. unanulugans

Fofusla. WA, Founanu. F9975573, Tiiadui), wawthd Using
unanulunsans.

0874

Zheng, J., Hu, Z., & Wang, J. (2009). Entrepreneurship and innovation:
The case of Yangtze river delta in China. Journal of Chinese
Entrepreneurship, 1(2), 85-102.

4. grszdavuanngrudaya CD-ROM

Forjusie. @) Fovmmaru (F-son). arszduavain: Tegrudoya
WarNelavenanTion1sA.

0874

Vonderwell, S. (2002). Experiences of students and instructor in an
online technology in education course: A case study (CD-
ROM). Abstract from: ProQuest File: Dissertation Abstracts

ltem: 3062175.

105

= ' :!'n;a'|5ﬂaur5uv'mm'|égljaaof|ana:a§ms.ssrf
\u@f Thai Media Fund Journal



Thai Media Fund Journal
Vol.2 No 1 January — March 2023

5. wnanseaulad
Forusie. @AARUN). Foummarw. Fu iieu IAFUAU 39 http://www. XX/

PLRAN

Atkins, A. (2000). The effects of uncertainty avoidance on interaction
in the classroom. Retrieved January 10, 2013, from
http://www.birmingham.ac.uk/Documents/
collegeartslaw/cels/essays/languageteaching/Atkins1.pdf

6. 91994 Proceeding
NIAIUUTTUIUNTY T1897UNTUTYUTVINITNTONTA UL

114 381117 Proceeding

Foriouunany. @Afu). Founaaw. Tu Fanrsuszqunioduuu
(i L), anuiifis: dninfia.

0874

AANGY UTENUNT LATHANIA gUa119. (2562). NMSHAILIAIIUAA
a519EIsANIAtAAERS AN Model-Eliciting Activities @135U

NS gulseuAnNYInaUUaNgN A AINTUAIUITON LAY A 1Y

Ingrmansuazadasaans. lu n15UseyuIvInasnig

o
o

pelnmans AT 24 Use910n15@ne) 2562 (w1 367-379).
YAYS: WAINLIFLYITNN.

wlalunwdangu

106

2 , EE— . B R OO I TN
i NsaisnovnuwWuundaUaaaneia:asivassa

W’ Thai Media Fund Journal



NIasnemuiandeUasnfouwaradsassd
i

U9 2 atui 1 unsAu — Tuiau 2566

Pratumma, W., & Suksawang, P. 2019 ). Development of
mathematical creativity based on modeleliciting activities
for gifted upper secondary students in science and
mathematics. In Proceeding of the 24" Annual Meeting in
Mathmatics 2019 (pp. 367-379). Chonburi: Burapha
University.
vninsdsdaenasiidumeilng wwdesuladunmundangul

Soudes valudwvesn1snsdsluiion (In-text Citation) wags1enis

L8NA158 198991 18UNAI1Y (References) lvig nA 8an1unan APA

References Style

v aa X
A1591999 lukilan

- nsaigredsanaulne Tvhnsdeusnsdady
mw1Sangs Ingldanwizuuanavesdifsumingy uozaudaed a.a.
WU 9U09 A3NUS @dnd 91nU w.e. 2561
D1DIMUUBAIN A Sasat (2018)

39 91999Ma998ANY Av (Sasat, 2018)

- nsild1eBedineuszma Tildanizuuanavasiiou
Wit uavmugae U e,
WY 9UVBN Azita, N. S., Norazah, M. N., & Khalim, A.
910U A.f. 2012 971989%U198AINN AB Azita, Norazah

and Khalim (2012)

107

% (T - B R OO I TN
& NsaisnovnuwauundaUaoaneiia:asivassa

i

W’ Thai Media Fund Journal



Thai Media Fund Journal
Vol.2 No 1 January — March 2023

39 91999%83%ANY Av (Azita, Norazah & Khalim,
2012)

N159199991N8UNAINY

- nsaigredeanaulne vhnisuSums@eusnsdaduy
mwdangulaglddeana, snusdadadu. Snwsgadanans. (di) U
(.61.), LEANEe RN vasenansEB e 9

Wy ASHUS admd wazieula Anansuu (2561), szuvdau

UUaggeeny. 1sasusensmans, 25(1), 45-62.
wWaswdu Sasat, S., & Phakdiprom, T. (2018). Nursing Care
System for the Elderly. Journal of Demography,

25(1), 45-62

- nsdldsausedsema lddeana, Snusdadadu.
Snusde Janans. (G15) U (A.A.), Wy Fredfinnvesanasdeds
fu 1

LU Azita, N. S., Norazah, M. N., & Khalim, A. (2012). The

language problem issue among foreign workers in
the Malaysian construction industry. International

Journal of Business and Social Science, 3(11), 97-99.

108

& NsaisnovnuwauundaUaoaneiia:asivassa

i

W’ Thai Media Fund Journal



NIasnemuiandeUasnfouwaradsassd
i

U9 2 atui 1 unsAu — Tuiau 2566

2385533 luNsANNHUNANMTAITNRUN UG AR

v 3
LASHINNEATIA

Nsansneuiwudevasniouaraiisassadausiy Aay
$NWIAUNINTBIINTANT KAZNITINYININTFIUAUITEETIUIUNSARLA
sudamsufoanudeinunstinnsina eustlovdsediivades
NNNIAEIU AABAIUNBIUWININRTINTHAFIANlAETININTANTNDIVU
WaudeuaensouarainassadeldmvunatesssulunsiRurineuns

UNAMUANLUNUMBAZATINT dasiabul

4

UNUMUAZNTNNYa NS

'
a

1. unanuvesiinusfidwniiefiosandfiusilunsasnawmy
faudeUsonfouazairsassdiu dosldldfunmsmounsiilaudou
vieliaglunszuiumsfiansanvensaivinsvionuussguivnig
dulamfoudu

2. mnginusfinsinanuvesid uunldluunanuvenu ¢
dnusazsoninmuddudon suiimstarhsenssrdenounei
TH3euiesliaziinviednaentasuvesiduuniuvesmues

3. finusagseadeuunenumannisiigndesuazduluny

suwuunesussansnisivualily “Auuzdilunisinlsuunainuie

AuilusEsneuindeUasndiy”

109

2 , EE— . B R OO I TN
i NsaisnovnuwWuundaUaaaneia:asivassa

W’ Thai Media Fund Journal



Thai Media Fund Journal
Vol.2 No 1 January — March 2023

s

4. finusidsiedeusingluunay azdeududnddusu

€ a3

Tuunauuaz
5. Jinusaassenudeinasiiintuainnisideuay nsdny)
1 Wngludadoudeyavielitoyaidua

6. JinusAeTTywamUNatuayun1TIdeuarseuNaUseluvy

9

4
viutau (0ndl)
UNMUMUAE VT TIveIUsIAINENNTNTES

1. ussansmsivififiansanndunseuaznsisae uunANLT
dean iefasanaiuilunsansnemuimundevasn fouazainaassd
Tnefiarsadomunanuiiaenndosiuingussasduasvauinnves
Nsansfidafu

aa

2. ussEMsisandnidenimsnandinianudeinamnse
fuarvisivesunanuty 9 i edsziuamainunau lnod
Avsenaudl lufldwladudsiuginug

3 ussansmsdesliilame dayaved dnusuavnsnaailn
NI ARy

4. ussaunsnsi el maran1IvInslunsiat sanunay
Inglaifloafivisowmanadiuilunsian s unauvesEinus

5. U55015 N3 BIAN NN UNAIINTA WH1UN15H 1501917

ANSInadiLe wasginuslausuuinudalauauugangmsanading,

110

2 , EE— . B R OO I TN
i NsaisnovnuwWuundaUaaaneia:asivassa

W’ Thai Media Fund Journal



NIasnemuiandeUasnfouwaradsassd
i

U9 2 atui 1 unsAu — Tuiau 2566

v

6. ussansmsiesliiiduladudeiud dnusvs o snadl
wazluihunenusensansluldussleviludgsianetluilunau
MEIYINTVDIAULDS

7. ussIE NI IR TR UA A N UNANNTUNTEUIUNIS

o
I3 [

U5zl WagRTIRABUAMNAINUNAIUABUANTATLNYNATY

8. USTUITNIIARIUSUARMIUNTEUIUNITLAL TURDUAY 9 VD4
11581508 10ATIATA LATINYINIATFIUYDIINTANT TINDINITHAIUN

Nsaslvdlaunnuaziinuivadeegiaue

unumuaznthivesnsinandivsziiuuna Ny

1. gnsenandidesshmanudviagliilnnedoyadladu
vilswosunanuifinnsanuiyarady

2. fnssnandimsUszfiuunanlusmuniniaueudeivy
wardaudanudnlaludevnunanuiifulssiiuogiuiiai Tasfing
Usaiiu/AnsaldemunauuadlitoRniluddsins

3. insanandidesidadsnunnunanudundn liflendivse

9

wignaduimlunmysafivunany uaglifdwlddndedulinus

'
| a

4. ngvseRanailidueItewielidwuladudsivunanud

9

nNoUsTANSMsadliUsuLliutu fnsanaidiaeAewdslinesussansnis

NIIUTTUN

111

2 , EE— . B R OO I TN
i NsaisnovnuwWuundaUaaaneia:asivassa

W’ Thai Media Fund Journal



Thai Media Fund Journal
Vol.2 No 1 January — March 2023

5. fnsaRadidessnwszezia lunsuseiiuunaiun iy
nIeUSTEEIATINeIUTIANEASAMUS

6. WngssnadnUveasduitunanuass i edinisdnan
wdeaudslinesussauBmnnuilonsaaeuviud

7. mnsndudondametoyagnssnandi Ussifivunaiy

5875 TMF Journal aglsiUnmglagnseielouunzasilamnensesie

v vy
4 [

PUIYUN N YITBINUNITNIITUINAUNIIDINTHVINUY IR TURDY

e < ¥ 1
aoadulunu wsu. VOUAVNIAIVDIINVNNT

112

“ v :!'usa'|5ﬂa~Jr]quu1a‘aljaaoﬁaua:aémassﬁ
\_,/ﬁ Thai Media Fund Journal



ANSIULIENTUNTEIUNAULINDNIITURNUN

lunsansnamuimundeUasnieuazaineessa

' = =
LASATISIIULUYUDU 9

dNTANSIINLEY

- Arsssudounisdsunanmd efosaundiuiasly TMF
Journal unAAY 1,500 U (Trssdleunanuriumsissandesdy
MNNesUTIANENIS Wleddluigmsinandifiarsandely)

- uluszeusn 3 Yusn eniumsssuiey (2565-2567)

- AsssuLlsunsadasaunnriedo01gaunInNTa1INeIYu
Wandeuasndouazaiieassd Uag 200 U (4 atusied)

- dhssauflsansvededudunsasnomuiauidevaen iy
LAza¥I9asIA LiALFY lENaz 180 UM

nu1gg N13915eAsssudonlunisdsunanuiiefiansan
FRusy llddotunaungldsunsifaiadunsasnesmuiaunie
Uaeadouaraseassdianaly ns1giaam1unszuIunITiaITuIes

1

HN59A A LAZNDIUTTANTAITABY F99ABIHIUNITANINITNIRIN

Y 9

€

a

Evsinandiognelay 3 viu Jezaunsaudamanisiasanludafideuld

U 99

TUNANUEIUNITRITU LN RNUNABLUMS ol 198 NBIUTTAUNTATaY

Vo

LuAuduasssudenlinugdeu lidrunanuaglasunisifiunasly

TMF Journal %3aliifinu

113

215475 :'la'.)r'_:uw-.‘.JLI"Ia"_'NJ.'A.EJCn:mn?,E‘S TOASSH

Thai Media Fund Journal




Tuans/doo1gauidn
JsaisnovnuwasundoUasaniua:asvassA

7181
131721 [ [ 1 T
yaalns/ doongaunBnonsaisnovnuwundoUaaasionazasioassaA
IQunan ........... U AOUGUR oo AUUR ceonneeeeeeveeeseeennnesssssessnens
VUM QUURL..creeereseeveessseessssssssssssssesssssssssssssssssssssssssssssssssssssssssssnessssssssess

donaznoglunissadp

gonaznoaglunisoaniuias

das1Arauidn 1 U (4 adu) 200 uan
81s:d1au18n315a1snaonuW‘cumé’aUaaor‘fs||a:a§1\)assri (TMF) Taglouibu
WiuUtyGsurAs indu

EY 111171V SO Us:1nnUtyd oounswed

SUTNMS. cereereceeeeseeeesaenaes AW et rsseses s et ss s sessenns

nseundvluadnswiouiukdangiunissas:id 2 nv dol

1) Y31V : journal.tmf@thaimediafund.or.th

2) nolUsudid : novussuENIsIIsasnavnuWaudoUaaasie
nazasvasse (TMF)
lauf 388 21ms 19a.W. (ToTi5u) 21m1sIa U 6
auuwkalssu nysvawiaufu waweyln
NSYINWUKIUAS 10400
Ins. 02 273 0116-8 Insa1s. 02 273 0119

E-mail : journal.tmf@thaimediafund.or.th

15ulsd : https://so04.tci-thaijo.org/index.php/tmfjournal/index

114



Journal




