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Achievement of creative multimedia e-Books on
quantitative research design: a case study of young

researcher trainees "Luk Kai"

Wanrudee Suksanguan?

Abstract

The purpose of this research is to evaluate the efficiency,
effectiveness, and satisfaction of the participants with the
multimedia electronic book (e-Book) on quantitative research design
that the researcher has developed for the participants in the course
"The New Generation of Researchers (Chicks)" to study on their own,
totaling 50 people. The instruments used in the research include an
e-book, a pre-study test, a post-study test, and a satisfaction
assessment form. Statistics used in research are descriptive statistics,
including mean, standard deviation, and inferential statistics such as
dependent paired samples t test. The results showed that 1) the
average scores before and after studying were 29.4% and 87%,
respectively. The learning results increased with a statistical
significance of 0.05. 2) The efficiency of e-Book is effective according
to the criteria of 80, with a post-test score of 87 percent, which is

considered to be in good condition, and 3) has an average overall

2 Rangsit University, wanrudee.s@rsu.ac,th
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satisfaction score of 4.0/5.0, which is at a high level. Therefore, it is
concluded that the creative multimedia e-Book on quantitative
research design It is very possible to use it to effectively increase

interest in learing. and effectiveness.

Keywords: e-books, Multimedia, Achievement
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Employer Brand Communication has Influenced the
Sustainable Development of Public Organizations in

Stock Exchange.

Ratpakorn Rongram?

Abstract

The objective of this research is to study the marketing
communication strategies in terms of external reputation, internal
communication within the organization, values, and corporate social
responsibility, which impact the sustainable development of
organizations in the Thai stock exchange.

The research adopts a quantitative approach. An online
questionnaire was used as a data collection tool. The sample group
consisted of 340 employees of public companies. Data were
analyzed using descriptive statistics, such as frequency, percentage,
mean, standard deviation and inferential analysis using statistical
analysis of multiple linear regression equations.

The study findings reveal that employer brand
communication significantly affects the sustainable development of

organizations in terms of economic, social, and environmental

2 Replenishment Manager Position Haadthip Public Company Limited
E-mail : ratpakorn@haadthip.com
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dimensions in the stock exchange. Specifically, internal
communication within the organization has the highest impact,
followed by values and corporate social responsibility, and external

reputation, in that order. The statistical significance level is 0.05

Keywords: Sustainable Development, Employer Brand, Marketing,
Public Company
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ARduATEEN (n=340)

Unstandardized  Standardized t P-value Collinearity
s Coefficients Coefficients Statistics
b Std. Beta Tolerance VIF
Error
(Constant) 2.117 .154 13.774 .000**
Fung 122 .046 162 2.665 .008** 494 2.025
doans
Foiduseeng
A1PUBN
ﬂ']i?i@?ﬁ'i 236 .041 .342 5.758 .000** .520 1.924
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Fuinau
NLELERRID
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R = 0.620 R Square = 0.385 Adjusted R Square = 0.379 Durbin-Watson = 1.938
** P-value < .01
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b Std. Beta Tolerance VIF
Error
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R = 0.700 R Square = 0.489 Adjusted R Square = 0.485 Durbin-Watson = 1.913

** P-value < .01
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ffaudIwInaay (n=340)

Unstandardized  Standardized t p- Collinearity
s Coefficients Coefficients value Statistics
b Std. Beta Tolerance VIF
Error
(Constant) 1.315 .166 7.929 .000**
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doans
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R =0.720 R Square = 0.518 Adjusted R Square = 0.513 Durbin-Watson = 1.860

** P-value < .01
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W geduluningiy nanide n1sdeansnielusemns (Beta=0.340,

1 a v a

P-value < .01) mflouuazAusuRnyauvesgsNInedenu (Beta=0.304,
Pvalue < .01) wazd1ud eiduaniauen (Beta=0.227, P-value < .01)
AuEeuT siauUsdassanuaiinas ofauUsaui aauanansalunis
yhugmsiaunidadulunmsnildFosas 57.9 9nansedl ¢ idele
Jipsedannsauanaoy K
Y - 1,584 + 0.174 (X,) + 0.240 (X,) + 0.209 (X5)
Tnefl Uszansawluniswennsal R2 SAwwinfu 0.579
Uszandnmlunisne1nsalfivsunda Adjusted R2 fen
Wi1AU 0.575

—

Y

AwInany

NSHUIN ST UTANUATEFNY TAATUFIAY TAA1Y

X1= gumsdeansveldetoangniguan
X2 = msdeasnngluesAns

X3 = eflgunaranuiuiinyeuvesgsnasediay
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Tunananannsng (n=340)

Unstandardized  Standardized t p- Collinearity
s Coefficients Coefficients value Statistics
b Std. Beta Tolerance VIF
Error
(Constant) 1.584 .130 12.189 .000**
FUNS 174 .039 227 4.500 .000** 494 2.025
doans
Foiduseeng
Ayuan
mi?faﬁﬂ'i .240 .035 .340 6.926 .000** .520 1.924
melussAns
Atouuag .209 .035 .304 5.959 .000** .481 2.078
AU
Fuinau
Y9353ND
dapn

R =0.761 R Square = 0.579 Adjusted R Square = 0.575 Durbin-Watson = 1.874

** P-value < .01
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Comparing Gender, Age Groups, Residential Areas,
and Seeking Information from Safe and Creative
Media in Various Forms Contributes to the Data

on Sustainable Clothing
Husnee Samae’
Abstract

This research is quantitative research. The purpose of this
study was to investigate the additional value of rags as well as the
decision-making process for purchasing upcycling products. The
researchers collected data through quantitative research
questionnaires, surveying a main data provider group of 152
consumers of products from fabric scraps using non-targeted
sampling methods. The data was analyzed using statistical measures
such as mean scores, percentages, standard deviations, t-tests, and
Anova.

The results of this study indicate differences in gender, age,
and residential areas. There were no significant differences found in
seeking information from safe and creative media regarding Fast
fashion. However, differences were found in seeking information on

fabric scrap products from other online media platforms such as

2 Prince of Songkla University Husnee Samae email: salamat1nabae@gmail.com
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Facebook and TikTok. Moreover, differences were observed in gender
and residential areas regarding seeking information on experiencing
and perceiving product displays differently.

The study could serve as a guideline for policy
recommendations from the Environment Agency or other related
organizations to promote SME products made from fabric scraps, or
the information could be used for marketing to create a purchasing

decision process that effectively reaches consumer groups.

Keywords Fabric scraps, Safe and creative media, Upcycling product
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Benefits of Creating a Positive Cyber Culture for

Undergraduate Students

Nalinee Junyawattananon® and Atip Tanrattanakul*

Abstract

The use of online media in the cyber age is extremely
important. Creating Cyberculture, therefore, is an important basis to
help have knowledge, understanding, analysis, and adaptation to
the online world that has an important influence and role on human
life in daily life. Creating positive cyberculture plays an important
role in reducing problems that arise from online media use, such as
sending fraudulent emails, cybercrime offenses, infringement,
defamation through a computer system, disclosure of personal
information money transfer scams, or deception into falling in love.
This action has greatly affected the loss of property and feelings of

the injured person.
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Therefore, creating a positive cyberculture among students.
It will be a part of reducing and preventing problems that occur.
Including being aware of various cyber threats, which s
an important part involved in creating awareness and encouraging a

good conscience to participate in fostering a positive cyberculture.

Keywords: Cyber hygiene culture, Cyberculture, Undergraduate

Students, Diffusion
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38 Smart City lneflsulszanaaivayussuuduwmesidauaznisinse
usgnsidianisldiuszuudumesiie arugluiunisuinisves
Wwihi (Digital Economy Promotion Agency, 2019)
Lﬁ'amﬂmmmLmimmiﬁmm'aﬁyami n1siiudeya n1s
Uszsnanadeyafidenliszuuidousevesnouinmesfudumesidn 3
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Judidensnn o19vwfumsglutagunuldidoudnisldon TnsEous
nswauliauldeudedy wadougunsaiiilulalddaady dadl
Venkatesh and Bala (2008) laAunuuazasuliin Jagvuaeuiivnes
sruudumesiaanuisadndeie 1ine fannatadennain 1) aull
AnuaIsaduReNRae NNty 2) Auldfinisiuirdinisaaunuan
meusniivisdnnu 3) mudnninasessuunenfiinesanas 4) A
aunauuiildanszuuaoniiamed 5) szuuyililddeduuin 6)
Aouamesindsanumdamau 7) annsatirenfinmesuazssuy
Sumesidalulduslevinudesnsls Wedlaungumilsiuy uasufdals
Razunsnsze uuAansuiRlusandudu « egndliivgads aenndos
flung¥nisunsnszany

NOBYNITUNINTTABUTANTTY

Finulowasandulaniadousss (Vitual world) fitinainnis

fAnsiod earsszninad ldauluusazdenuialandleszuudumesidn

v

Fednwarfiuiswesdiauluvesidudnuiisuseninsssuud Moy

wargUunsalang 9 nieiseninsruudeniinalulad (Socio-Technical
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Systern) (Sangsuriyong, 2021) fiasfuninnssudilésuainnsidsuuas
pugaarty fannsadsuiasiinuuay ausssuiiAntu esannis
unsnszanevesddvel 4 9ngunuuvililugdnguuuuvil uazdentiy
I§isUsuutuluusuld lnenisunsdnsgansuinnssudesdusznaud

(% =

A 1) WINNSIY 2) N15ERANSIAENIUEDNISANIITY 3) ALY

£

#
natlanainda 4) szuudsay (Social system) (Everett, 1995)
waluladAdmaimunluegissiniga uazunaadoyadinmena
dawaliinisdeansiiudumesidafanunsad suseduldialan Ju
AT UAUVDIANARAT19ETIA N9 BuuUas uazuinnTIUeg

a o

Lﬁ@iﬁﬁm’mﬁuﬁﬂuwaﬂma (Office of the National Anti-Corruption

Commission, 2021) 1n8uinNIsUNLANIINABUNILADT AL DULNDS LTIA

'
= |

dlelduduinUsyloviludunsindedoas Aua' Uszinana uazdsa
Tanunsandner@n wasiasugiale Aaziiamsunsnszasludnvee
WINIZABAMLANITaVIRENTImE LA sEUUB USRI didnan W
§saeandoatunguddnoainluniswauiuagn1sunsnszaie
(Development Potential Diffusion Theory) kagn15kNINTEANHALLAA

Tasauinnisunsnsganed uvinliiiasiela (Sunyawiwat, 2007)

[
=

AouNmesLarsEuUdumesialais 1y wagvilmiiauinnssulul 9
naen viliAansunsnsyarelasumsuinnssuilas q Aagnaiia
A1 winnssu 9neeuiunesiazszuUdUWDsIle donndesiu ngud

NITLNINTZA18UTANTTU (The Diffusion Of Innovation Theory) U84
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Rogers (2003, pp. 11-15) 1agd #a N1 1A1SUNT N8 UTAN TN
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psrUsznauddy Ao 1) uinnssu 2) nsdearsuinnsueaniuliausus

Y
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Matrakool and lamviriyakul (2018) la @ iqﬂm”agjaiuum
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U9du wazasuindadeainlaesidudesieauss 1 Tu 5 Anudeadn

(%

dfyszaulan
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n1gloiueslunisAauniteya (Search engine) 14U Google Yahoo

Y

a

walulagluvesluguuuuiiufinisdsnu 1wy Facebook, X, Instagram,
Line, Youtube, i%UUUiz‘QWl'NVLﬂa (VDO Conference)

Rupkumdee et al. (2022) 3381U31 N15U5e 831391 (Hate
Speech) n1sndunndssoulal (Cyberbullying) kaglUIAAWITUKST
(Radicalization) vudeesulavluuszmelne dwlvaidunismeunsaim
anunawns mslidennuuarnmitlivangay wsiedeeoulatisn 4
annsainialding vindndrdnveanguyanaissnalssloviluida

n1ed vy tmgwuluwnanwesy vy Facebook, X (Twitter), TikTok,
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a | a ¢ v A o & A a
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a a
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Joway 32.4
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Current Regulatory Regarding Hate Speech and

Cyberbullying Online in Foreign Countries.

Vichai Rupkumdee, Pannapa Dokchaba, Prakobkiat Imsiri, Virginie
Andre, Onni Sarvela, Varinthorn Boonying and Sarunya

Lertputtarak?

Abstract

Problems of hate speech and cyberbullying varies from
country to country. The issue of hate speech and cyberbullying in
online media has grown to such an extent that it has resulted in
genocide, violence, and the violation of human rights. Despite being a
nation that upholds freedom of speech, internet media
communication needs to be regulated. Good practice development
and ethical standards can be achieved with the cooperation of the
media content creators, online media platform provider and other
relevant sectors in the online communication ecosystem. Alliances
must be formed to prevent and counteract potential verbal violence
and online bullying, which will be more effective than retaliating

through law enforcement alone.

Keyword: Hate Speech, Cyberbullying, Radicalization, Social media,
Media Regulation

2 1Center for Academic Services, National Institute of Development Administration,
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Juusssevungues wazngumanaieUTUUTmTUnguTeeuasy sy
soiildnszrinissudunisanauseyseman@ (Coundl on Foreign
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Usznunamsdessuladanunsnaisenuiunseunuar g liannis
ﬂizﬁwﬁlqmm 91N918971UY89 Council on Foreign Relations (2019)
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Seaway 40, Online messaging Saway 33, Online chatrooms Sagay 29,
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Department, 2022)
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Harassment) 91nnsdsdeyaludsunanesuseulay uaviesa 85
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UNaIlneN15U58Y 831391 (Hate Speech) vudeeaulayf (Council on
Foreign Relations, 2019)
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msUndeamindiouiu lifinsidenufudla 9 Milunisezdiaufaygai
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UDHR mevidslfimsimunanuduasesiidiunnuniudmsu
wsnlunisuanteeniaznistesiunisidenuiun wenanslassyundn
senIUsemadimeansnalliesuarninienisilles (The Intemational
Covenant on Civil and Political Rights-ICCPR) As@UARNA15IANTTAY
ANALEAIANNNAATILLLNTT 19 kagMSUETUALUNTHANIAIY
indundaiinelifinnseediifnnsidenuflii anudulsndviennu
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Umﬁiyﬁﬁﬁﬂgmmaizijﬂﬁzmvaiﬁu q fifen TAANUVBIAYA
WAAIAIUNAEATILAZNITTLYVBULUANTISAAUAIUANNG ANTTUAINAT

s

W A Y1198 50 LA AN IY Y INTTUNITUIR NG
(1951) (The Convention on The Prevention and Punishment of The
Crime of Genocide-1951) aUdya158ni1UTEMNATINILNITVTANT
Lﬁaﬂﬂﬁﬁ’ﬁmwﬁyamﬁiuﬁqﬂgﬂu‘uu (The International Convention on
the Elimination of All Forms of Racial Discrimination-ICERD-1969)
waraudyy1inlenseTanisiienuuadeanslunniluuy (The

Convention on the Elimination of All Forms of Discrimination against

Women-CEDAW-1981) (lginio, et al., 2015)
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ndnanazsEAvUssmatrdaslitang It uussingIung nineTEning

Usinafirnuuald (Iginio, et al., 2015)

ANIgaLINT

aud Y17 1AedNT Y veYUVDILUT N1 (The American
Convention on Human Rights) 85 unedan1sannatas ainlunis
wanseonludnuaziind1oadstu ICCPR Tusnas 19 (3) sydayg il
forfnameiifntesiumadusesifelinsduasoadnunt 194
nsduesnoumsunsiden “n1sduasesmnsdassmnvondnuay
Ww1vw” wenand 29AN135gasAudalasusesAmuszniadnatuy
\Aoatundnnisvesial nmlunisuansesn Tneszydn “doulunts
WAASODN LU AMUATT AURTIRBNIAT isenulunans fesdennded
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Uselna” A1asenineiinilabiaieugind “nisazidaiasninlunis
wewnstoyaliaunsnszgnauaulaeninsnisdesiu wianusaimun
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Communications Act 1998 and Communications Act 2003) Tag ¥
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tonansliiuiued (White Paper) fiferinuaiiionunuioesulailiag
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Tud w.e. 2533 23An15115UsEYU8aa Y (The Organization of
The Islamic Conference) §emendaiasud oifussdnisaiusinile
8aa1u-Organization of Islamic Cooperation-OIC) SusasUfayalalsi
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Rights in Islam-CDHRI) @sldszyndnnisi@nsuywevuinas “wduly
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aalaunuuazaundeadeegrstauds” dessylilundnnisldans
wsnlunisuansoantude 22 983 CDHRI (iginio, et al., 2015)

nyURsemMTUINAIeaNsuywev (The Arab Charter on Human
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Wleuanam 3u uazlitoyauazanudnsindela 4 Inglidisdwouiun
Manimans I@EJﬁﬁwﬁLLazLa%'mwéf\‘iﬂa'n%éfaaﬁﬁﬁaﬁq@mmﬁugmsﬂm
e geuduandeananuiiiuiiluvesaugnssunsaniuyveruds
52U71 “UnAnFosAassaunnanvuussadennsdeny Usvan uay
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LAen” (Iginio, et al., 2015)
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