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When Women Haunt Back:
Embodying the Monstrous in Thai Horror Cinema’s

The Medium
Charlin Nukul' Anusorn Sakorndee® Phubet Chitapanya®

Abstract

This article examines the film The Medium (2021, dir.
Banjong Pisanthanakun) focusing on how it adapts and challenges
Western psychoanalytic concepts, specifically Julia Kristeva's
abjection, Barbara Creed’s monstrous-feminine, and Jacques Lacan's
fragmented body, when applied within the context of /san
cosmology and spirit medium rituals in Thailand. Utilizing a
qualitative research methodology based on close textual analysis
and a review of academic literature on Isan folklore and
psychoanalytic theory, this study aims to reveal the unique value of
Thai cinema in harmoniously blending local culture with universal
cinematic discourse.

The findings show that The Medium excels at balancing
entertainment with cultural preservation by 1) Reinterpreting
Abjection as a cultural anxiety over bodily purity and contamination
linked to karma and hostile spirits in Isan belief, distinct from purely
Western psychological concems; 2) The Monstrous-Feminine is

reframed to embody female spiritual agency, an uncontrolled

! Rajamangala University of Technology Thanyaburi, e-mail charlin_n@rnutt.ac.th
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power that challenges traditional gender roles and patriarchal family
structures in /san society and; 3) The application of a feminist
perspective creates a universal theme, transcending cultural
boundaries by centring the narrative on the emotional and physical
oppression of its female characters, making the film accessible to
international audiences.

The Medium, therefore, demonstrates significant value in
promoting /san cosmology and Thai identity on a global stage,
positioning it as vital cultural Soft Power. This analysis proves that
culturally rooted horror cinema, when studied rigorously, can
function as creative and constructive media. It directly fosters critical
media literacy and audience reflection on complex social and
gender issues, thus contributing significantly to the development of

a safe and creative media ecosystem.

Keywords: Thai Horror Cinema, /san Cosmology, Monstrous-
Feminine, Psychoanalytic Film Theory, Gender and
Spirituality
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Introduction

Thai horror cinema occupies a distinctive place within both
national and international contexts, recognized for its ability to
blend local folklore, spiritual beliefs, and contemporary narrative
techniques into compelling films (Ancuta, 2011) that deeply
resonate with audiences. Unlike its Western counterparts that often
emphasize explicit violence or psychological terror (Freeland, 2000),
Thai horror has developed a signature style rooted in moral
storytelling and emotional symbolism (Fuhrmann, 2009). Major
works such as Nang Nak (dir. Nonzee Nimibutr, 1999), Shutter (dir.
Banjong Pisanthanakun and Parkpoom Wongpoom, 2004), and Pee
Mak (dir. Banjong Pisanthanakun, 2013) exemplify how horror in
Thailand translates superstition and spiritual belief into reflections
of guilt, karma, and the social order (Ainslie, 2016). This success is
not merely commercial; it positions Thai cinema as a significant form
of cultural Soft Power, engaging international audiences with the
country's unique spiritual and social landscape (Knee, 2013). Over
time, periods of modernization and cross-cultural exchange have led
Thai horror to incorporate more psychological and urban themes,
reflecting the nation's shifting cultural landscape.

In recent years, Northeast Thailand (/san) has emerged as a
rich and distinct setting for horror narratives. /san cosmology,
characterized by its elaborate phi (spirit) structures and rituals of
mediumship, has long emphasized matrilineal relationships
between spirits and their human counterparts (Endres, 2011; Turton,
1972). Spirit mediums, or rang song, function as healers and

custodians of ancestral wisdom while occupying ambivalent social
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positions that command both reverence and suspicion
(Poshakrishna, 2023; Meethaisong, 2021) These culturally specific
stories provide new opportunities to explore gender, embodiment,
and social power through the lens of Isan animism.

The Medium (2021, dir. Banjong Pisanthanakun) exemplifies
this evolution. Using a mockumentary and found-footage style, the
film situates the haunting within an Isan village to depict familial and
spiritual inheritance. Centred around a female spirit medium, and
her family's matrilineal inheritance of spiritual power, the film
presents possession, ritual, and supernatural anxiety as both
personal and communal crises. Unlike its predecessors, The Medium
blends documentary realism with horror conventions to create an
ethnographic yet terrifying narrative, highlighting the intersection of
gender, religion, and local identity. Despite extensive g¢lobal
scholarship applying psychoanalytic theory to horror cinema, much
of this literature, particularly the influential works of Kristeva’s
theory of abjection (1982); Creed’s notion of the monstrous-
feminine (1993); and Lacan’s concept of the fragmented body
(1977), originates from Western cultural contexts. Few studies have
integrated these theoretical perspectives with Southeast Asian
spiritual  traditions, especially those connected to /san spirit
mediumship and Buddhist-influenced animism. This research, thus,
seeks to bridge this gap by reinterpreting psychoanalytic horror
theory within the lived spirituality of /san women, focusing on how
local forms of haunting and possession give new meaning to

concepts like abjection, monstrosity, and psychic fragmentation.
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To guide this analysis, the study focuses on how
The Medium utilizes /san animistic beliefs to reconfigure and
challenge these Western psychoanalytic theories, examining the
ways this culturally specific reinterpretation of monstrosity contests
universalist assumptions, revealing localized critiques of gender
roles and power structures (Keetley, 2015; Sanpinit, 2023; Creed,
1993). Ultimately, this research aims to demonstrate the film’s
capacity to serve as a model for creative and constructive media. By
fostering a sophisticated understanding of complex cultural and
social dynamics, this analysis contributes directly to promoting
critical media literacy and the development of a safe and creative

media ecosystem within the Thai context.

Objectives

1. To analyze how The Medium reinterprets Western
psychoanalytic theories by embedding them within /san cosmology
and local ritual practices.

2. To examine how this culturally specific framework
challenges universalist assumptions and reveals localized critiques
of gender roles and power structures in contemporary rural Thai
society.

3. To contribute to the fields of horror studies, gender
studies, and Southeast Asian film by demonstrating the value of
culturally grounded theoretical analysis for non-Western horror

cinema.
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Contribution

This study offers a culturally nuanced reading of The
Medium, illustrating horror cinema's interrogation of spirituality,
gender, and social authority within a specific context. Grounded in
Thai beliefs about gender, spirituality, and family, the paper
challenges universal Western psychoanalytic models, highlighting
localized approaches. The research expands horror studies by
integrating Southeast Asian perspectives and deepening dialogue
between Western theory and non-Western cultural production,
enriching understanding of how horror critiques power structures

across cultures.

Review Literature

While Western psychoanalytic frameworks shape horror
studies, globalized Asian cinema demands attention to cultural
specificity. This review surveys the key literature relevant to this
study, focusing on folk horror, Thai horror cinema, and

psychoanalytic feminist theory.

Isan Cosmology

Isan Animism posits a vibrant world teeming with spirits (phi)
in nature, objects, and ancestral/guardian spirits reciprocal with
human communities. These spirits are not distant or abstract entities
but active agents influencing health, fortune, and social harmony.
Within /san animistic belief, spirits or phi in Thai lexicon, encompass
a broad spectrum, ranging from benevolent guardian spirits such as

phi arak, phi baan, phi ruean, phi fah, and phi ta haek, to ancestral
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spirits (phi banpaburut) who bring blessings and protection (plaioi,
2009). In contrast, malevolent spirits, phi pisat are believed to cause
illness, misfortune, and death. Particularly feared are spirits of
violent or untimely deaths, including phi tai hong (spirits of violent
death) and phi ha (plague spirits), who are vengeful and capable of
inflicting harm on the living (Sathiankoset, 1997). The Medium
emphasizes this latter category, revealing that the escalating horror
experienced by the protagonist, Mink and her family stems not from
the benevolent Bayan ancestral spirit but from a curse linked to the
family’s past karmic misdeeds, which attract this malevolent phi tai
hong. These dynamic foregrounds the moral and spiritual
consequences of familial actions, as well as the intricate relationship
between karma, spiritual pollution, and bodily possession
(Poshakrishna, 2023).

Within this cosmological framework, spirit medium, known
as rang song, serve as intermediaries between human communities
and the spirit world. These rang song are typically women, and their
spiritual power is often inherited through matrilineal lines (Turton,
1972). The practice is accompanied by strict social expectations,
ritual obligations, and physical vulnerability, as the rang song
becomes the embodied site of both reverence and suspicion
(Meethaisong, 2021).

A central concept in Isan spirituality is khwan, the life
essence that ensures well-being and social integration. When the
khwan is displaced—through fear, illness, or spiritual intrusion, it
results in physical and psychological disarray (Keyes, 1983; Terwiel,

2023). Spirit possession, then, is not merely metaphorical but is
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understood as a real disturbance of the vital self and a breach of

cosmological boundaries.

Thai Horror Cinema and Female Spirituality

Central to the spiritual ecology are mediums, predominantly
women, who act as intermediaries between the human and spirit
worlds. Known locally as rang song, these females rang song possess
the ability to communicate with spirits, perform rituals, and mediate
spiritual possession, healing, and protection (Pinthongvijayakul,
2015). The film’s narrative centres on a protagonist’s family deeply
embedded in this tradition, focusing on the transmission of spiritual
authority through a matrilineal lineage devoted to the ancestral
deity Ya Ba Yan. This spiritual inheritance positions women as
custodians of ancestral power, figures who command both
reverence and fear within their communities. In The Medium, this
tradition is expanded through the figure of the protagonist, Mink,
whose eventual possession is not simply a symptom of personal
trauma but a reflection of communal fears surrounding gender
nonconformity, spiritual inheritance, and karmic retribution. Scholars
like Chutikamoltham (2015), Sanpinit (2023), and Ainslie (2012)
discuss how Thai horror often critiques rural harmony, revealing
tensions about female agency, sexuality, and spiritual authority. This
gendered framework is especially visible in the cultural role of rang
song. Female mediums are revered as healers and protectors, on
the other hand, they are also subject to intense scrutiny and

restrictive expectations, particularly regarding their bodies, sexual
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behaviour, and social roles. The power of a rang song is both sacred

and dangerous, capable of social uplift or disruption.

Psychoanalytic Feminist Theory in Horror Studies

Western horror theory often centres on psychoanalysis to
interpret monstrosity, identity, and the body. This paper engages
three major psychoanalytic concepts commonly used in horror
studies which are Kristeva’s concept of the abject (1982), defined as
that which disturbs identity, order, and the boundaries of the self,
often manifesting through bodily violation and contamination. In
The Medium, abjection is reframed through /san beliefs concerning
bodily purity, the polluting influence of invading spirits (phi),
disruption of khwan (the vital life essence), and the transgression of
sacred boundaries (Terwiel, 2023). This culturally specific articulation
of abjection reveals how horror emerges not only from universal
fears of bodily breakdown but also from spiritual and moral anxieties
particular to /san cosmology.

Creed’s theorization of the monstrous-feminine (1993),
provides a framework for analysing anxieties surrounding female
power, sexuality, and transgression in horror cinema. The Medium
constructs figure of the monstrous-feminine within the context of
Isan rang song and animistic beliefs. Here, the monstrous-feminine
is shaped by the matrilineal spiritual lineage and the ambivalent
social attitudes toward female spiritual authority, highlighting how
gendered power is both venerated and feared in the community.

Lacan’s concept (1977) of the fragmented body addresses

the dissolution and disintegration of identity, a common theme in
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horror. This concept is re-centred to explain how the invasion by
external phi leads to khwan displacement, resulting in a splintered
self and culturally specific forms of existential horror. This approach
foregrounds the relationship between spiritual possession and
identity fragmentation as understood within local cosmologies
rather than solely through Western psychoanalytic paradigms.

This research is, therefore, guided by a conceptual
framework that synthesizes three foundational psychoanalytic
concepts of Kristeva’s abjection, Creed’s monstrous-feminine, and
Lacan’s fragmented self, with the animistic beliefs and gendered
spiritual structures characteristic of san culture. By situating Western
theories within the local cosmology of spirit possession and
matrilineal authority, the study analyzes how horror in The Medium
emerges from culturally specific tensions surrounding spiritual
agency, gender roles, and bodily permeability. This integrated
approach highlights the film’s ability to reconfigure universalist
psychoanalytic models, revealing how monstrosity and spiritual
power are locally negotiated within the lived realities of Northeast
Thailand. The framework, thus, enables a nuanced reading of Thai
horror cinema, one that foregrounds the interplay between global
theoretical paradigms and indigenous beliefs in shaping narratives of

identity, power, and social order.

Methodology
This research adopts a qualitative methodology centred on
close textual analysis of The Medium (2021), examining its symbolic,

visual, and narrative elements to reveal intersections of local
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spirituality, gender, and horror. The interdisciplinary approach,
drawing from film studies, gender studies, and anthropology, is
essential for analyzing a work at the intersection of global cinematic
language and indigenous belief systems.

The selection of The Medium as the sole case study is both
critical and intentional, based on its unique cultural and cinematic
significance for hybrid theoretical analysis. With this regard, The
Medium distinguishes itself by:

1. It offers a detailed portrayal of /san matrilineal spiritual
inheritance, karma', and the varieties of phi (spirits), supplying rich
ethnographic and cultural context;

2. Its mockumentary and found-footage style provide a
critical, seemingly “objective” lens, justifying close analysis of visual
narrative and rhetoric;

3. Its international commercial and critical success (Ji, 2022)
establishes it as a pivotal text for studying how local Thai cosmology
achieves universal resonance, particularly in themes of female
oppression and spiritual agency.

This case study selection ensures the research addresses
both local specificity and the film’s transnational impact, directly
supporting the study’s aim of recontextualizing psychoanalytic
theory within an Asian cultural framework.

The research process consisted of four main steps:

1. Literature review

1 In Buddhism, Hinduism, and some other religions, the force produced by a person's actions in one life that
influences what happens to them in future lives (Cambridge Dictionary, 2011)
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We conducted an extensive review of scholarly works on
Isan  cosmology, spirit  mediumship, Thai animism, and
psychoanalytic feminist theories relevant to horror studies. This step
contextualized the film and informed the selection of analytical
frameworks.

2. Film viewing and data collection

In this step, repeated and systematic viewings of The
Medium have performed. Key scenes depicting spirit possession,
gendered rituals, and visual/sound motifs were identified and
catalogued. Descriptive notes and time-stamped screenshots were
collected for analytical reference.

3. Theoretical Coding and Thematic Analysis

Guided by Kristeva’s theory of abjection (1982), Creed’s
monstrous-feminine (1993), and Lacan’s fragmented body (1977),
we coded instances in the film that reflected, challenged, or
subverted these psychoanalytic concepts. To ensure cultural
relevance, these codes were further refined through comparison
with Isan-specific literature and ethnographic sources. After
theoretical coding, the findings were synthesized and organized into
broader thematic categories, allowing us to identify recurring
patterns and insights related to gender, spirituality, and horror within
the film.

4. Interpretive Synthesis

The resulting themes were interpreted by juxtaposing
psychoanalytic theory with /san religious practices, evaluating how
the film reconfigures Western frameworks through local

cosmologies, matrilineal authority, and spiritual agency.
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Given the qualitative and interpretive nature of this research,
no formalized questionnaires or external instruments were
employed. Instead, the primary research instruments were analytical
frameworks from psychoanalytic and cultural studies. To conclude,
this integrated methodology foregrounds cultural context and
theoretical pluralism, providing a model for Southeast Asian horror
studies that balances global theory with local specificity.

Result
Analysis adopts a thematic approach, grouping findings
under narrative and symbolic patterns revealing horror’s operation

through local cosmological beliefs and gender dynamics.

Embodiment, Spiritual Authority, and Gender in /san
Cosmology

The Medium (2021) employs a mockumentary, found-
footage style, fostering realism and immediacy as it brings viewers
into the lived world of Isan shamanism and spirit possession (Reyes,
2015; Heller-Nicholas, 2014 The documentary crew’s viewpoint not
only observes but also participates in the unfolding drama, offering
a layered perspective into the otherwise private world of local ritual
and belief. By documenting the female protagonist Mink’s eventual
possession, the film foregrounds local concerns about female
agency, spiritual authority, and the shifting boundaries between
human and spirit worlds within /san cosmology. The body, in this
context, emerges as a site of conflict, where tradition’s expectations,

spiritual risk, and community scrutiny all converge.
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The film starts with wide-angle long shots of the rural /san
landscape, establishing a foundational connection to nature and the
spiritual world. The first scene introduces viewers to Nim, the current
possessor of the rang song, whose spiritual lineage links the story
directly to a matrilineal belief system. Nim represents many Thai
people who hold diverse beliefs in sacred beings, ghosts/spirits (phi),
and deities (thewada), which have merged into a “spirit and deity
belief system” (khati phi sang thewada) (Butchayanon, 2021). Nim’s
narration underscores the ubiquity of phi, “We believe that there is
phi in everything, in houses, in the forests, in the mountains, trees,
fields, rice paddies. There is phi in absolutely everything.” This visual
and narrative framework situates the horror in a unique cosmological
reality where the human and supernatural worlds constantly
intersect.

This authenticity situates the narrative at the intersection of
religious tradition and modernity. As Poshakrishna (2023) suggests,
people often worship spirits (phi) because they are trying to make
sense of what they do not understand. Fear drives people to
recognize sacred beings that are thought to have both good and bad
powers (Hoskins, 2014). Sanpinit (2023) observes that in community
settings, folk beliefs frequently have a bigger impact than
mainstream religion, for instance, spirit possession reflects social
relationships, lineage, and underlying tensions. This cosmological
foundation is the key difference from much of the Thai horror genre,
which often focuses on individual urban ghosts; The Medium roots

its terror in a complex system of inherited spiritual governance.
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However, within the /san animist context depicted in the
film, women like Nim though hold a uniquely powerful, yet
sometimes dangerous, position as rang song. The movie shows that
Nim was chosen to be the vehicle for the ancestor goddess Bayan,
who is still revered today. An annual ceremony to worship Bayan is
held, with Nim acting as a rang song who invokes Bayan’s power
and serves as a mediator for communication between phi and
humans. Such beliefs, elevate the status of an ancestral spirit, to
that of a local protector deity (Haviland, 1983). Even though the
villagers do not know the history or origins of the Bayan, everyone
believes she is a sacred entity that protects them. This aligns with
Irvine (1984) that traditional spirit medium cults must celebrate the
worship of ancestral spirits and preserve these beliefs among
relatives and community elders because, if there are no successors,
such cults can easily decline in popularity The rang song also holds
a dangerous position because this power is intrinsically linked to the
medium’s physical body, making them both empowered and
vulnerable to spiritual contamination at the same time
(Pinthongvijayakul, 2012; Endres, 2011).

Many Thais hold an ancient belief in khwan, an unseen
essence residing within a person’s body, whose departure signifies
illness or misfortune (Terwiel, 2023). This belief isn’t unique only to
the Thais in Thailand; similar ideas are found among the Shans of
Upper Burma, the Laotians, and other Thai minority groups in
various regions. Possession is thus understood not merely as
physical or psychological distress but as a disruption of this vital

essence. Boddy (1994) further explains that the intrusion of phi is
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seen as a violation and pollution of the body, transgressing the
crucial boundaries between the human and supernatural realms
and threatening the possessed individual’s social integration. This
culturally understood violation is portrayed in the film through
Mink’s escalating loss of control, which makes her body a place of
horrifying spiritual affliction that causes illness, erratic behaviour,
and, most importantly, a feeling of fragmentation of the self when
external phi invades the individual and shatter their sense of self
(Lacan, 1977). These depictions of violated bodily integrity evoke
intense horror because they represent the Abject, as Julia Kristeva
(1982) affirms, which is the fear of breaking the “clean and proper
body.” In the /san context, this abjection is precisely understood as
lost khwan (Pinthongvijayakul, 2012).

The film explicitly portrays the rang song’s power
associated with the Bayan as being inherited exclusively through
the woman line. This is possibly due to the woman authority often
exists alongside, and sometimes in conflict with patriarchal social
structures and expectations regarding female conduct. Mougne
(1978) discusses the symbolic gender roles of women in Thai culture
that women are primarily socialized to be based in the household,
while men, in contrast, typically engage with the external world and
public social activities. In this sense, we argue that in traditional
agricultural societies like in /san area, the power and rituals of
ancestral family spirits are considered domestic matters. The role of
a rang song is, therefore, transmitted exclusively to women. The
Medium, thus, complicates notions of female agency not through

broad regional comparisons, but by highlighting the specific
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interplay between inherited spiritual power and the lived social
realities and gender dynamics pertinent to women in contemporary
Isan society. The funeral scene encapsulates this complex interplay.
While men mingle outdoors, the women, including the rang song
Nim and Noi, are still primarily occupied with domestic tasks,
reflecting prescribed, sometimes subordinate, spheres of activity.
Their spiritual power, in this sense, does not necessarily negate their
subjection to community scrutiny and traditional gender
expectations.

The narrative further emphasizes that the Bayan actively
selects its rang song, imposing the role upon the chosen woman
regardless of her personal desire. The individual cannot refuse being
chosen and they cannot have a family, reflecting a form of coercion
placed upon women in the lineage. According to the beliefs
depicted in the film, if anyone is to become a rang song or wishes
to accept a sacred entity as part of their life, they must undergo the
traditional “rab khwan” (spirit acceptance/offering tray) ceremony
(Sanpinit, 2023). This ritual demonstrates their acceptance and
reverence and prepares them for the role of a rang song. However,
as social and cultural transformations occur over time, including
demographic shifts, migration, marrying into new families, economic
changes, and the influence of modernity, these factors also
inevitably impact and diminish the sacredness of ancestral spirits.
Noi, destined to inherit the shamanic lineage, attempted suicide,
left her family to marry into the Yasantia family, and converted to
Christianity, disassociating from folk beliefs. Her choices of rejection

highlight the tension between traditional spirit practices and the

4 19
\ - =5 - Y g
: J1saisnavnuwaUNadD Jaoangazasivassa

THAI MEDIA FUND JOURNAL




When Women Haunt Back: Embodying the
Thai Media Fund Journal Monstrous in Thai Horror Cinema’s The Medium
Vol. 4 No 4 October - December 2025 Charlin Nukul and et al.

influence of other belief systems in contemporary Isan context. The
film explores this tension through the contrasting paths of the
sisters, Nim and Noi, highlighting the difficult choices and
consequences involved in accepting or rejecting this perceived
spiritual destiny within their cultural milieu. Their differing responses
thus showcase not a simple binary of agency versus compulsion,
but rather the multifaceted ways individuals attempt to navigate
their subjectivity and life paths when confronted with powerful,
inherited spiritual demands embedded within their specific cultural
and familial context.

Against this backdrop of complex spiritual obligation, the
narrative focus shifts to Mink, Noi’s daughter, the next potential
vessel. Mink, exhibiting strange and progressively erratic behaviours.
These include excessive drinking, aggressive outbursts, and
immodest clothing, marking a sharp departure from expected
woman conduct in Thai culture (Tantiwiramanond and Pandey,
1987). These behaviours, as mentioned earlier, could be understood
locally as symptoms stemming from the disturbance or loss of
Mink’s khwan. Nim, drawing on her knowledge of the spiritual
lineage, initially suspects this signals Mink's selection as the next
vessel for the Bayan. This is where the film presents its unique point
of difference from other Thai folklore that as Mink’s condition
worsens, Nim begins to suspect that Mink is afflicted not by the
benevolent Bayan, but by malevolent phi like phi tai hong
specifically targeting the Yasantia family due to their past misdeeds

and accumulated bad karma.
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The film further complicates Mink’s character by
challenging traditional gender roles, portraying her working outside
the domestic sphere at the local Employment Office. Her economic
independence outside the home portrays her as a modern /san
woman disrupting norms (Ainslie, 2012). The film, in this regard,
presents diverse characters within the context of a folk religious
environment, a setting crucial for understanding the ensuing
conflicts of belief that are clearly divided individuals into two
groups: the group that believes in folk religion and the supernatural,
which includes Nim and Santi, the shaman; and the group that does
not believe in folk religion and the supernatural, which includes Noi
and Mink.

The film displays Mink since the beginning regarding her
disbelief and unwillingness to become a successor in the rang song
lineage. Her mockery of rituals and dismissive remarks about objects
of worship, “Rang Song? To be honest, | think it’s nonsense... I've
also heard people say that there’s a Doraemon® Rang Song.
Hilarious! | gsuess when they’re taken over, they sing the theme
song,” exemplifies a modern youth perspective clashing with her
community’s spiritual framework. Her use of the well-known
Japanese character Doraemon as an equally plausible object of
functions is more than just youthful cynicism; it is a strong criticism
of how arbitrary traditional reverence seems to be in the face of
growing global pop culture and consumerism (Ainslie, 2012; Wang,

2021). This irreverence therefore powerfully underscores the film’s

1 A popular Japanese manga and anime franchise about a cat-like robot from the 22nd century who travels
back in time to help a young boy named Nobita Nobi.
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engagement with the instability of cultural and spiritual meaning
amidst rapid modemization (Wang, 2021), a dynamic where the lines
between the sacred, the secular, and the commercial become
increasingly blurred. Her resistance, which shows itself in her
clothes, public role, and parody of customs, goes against both
gender standards and spiritual authority, making her stand out as
spiritually vulnerable and subject to heightened scrutiny in the
patriarchal systems of her community. Her actions, viewed locally,
could be seen not just as defiance, but as behaviours that make her
more open to the spiritual powers, she does not believe in.

Monstrous-Feminine and Abjection: The Body as a Site
of Cultural and Spiritual Control

The narrative intensifies its exploration of female
embodiment and agency by framing Mink’s rejection of tradition and
embrace of modern independence as a precarious position that
attracts spiritual retribution. Within the local /san belief system, her
initially erratic behaviours escalate into increasingly disturbing and
horrifying symptoms that signify a profound spiritual intrusion and
bodily violation. One of the most dramatic and disturbing scenes in
the movie shows Mink is waking up on a bench at work, confused
and defenceless in front of coworkers and customers. This moment
is a powerful visual portrayal of the destabilization of identity, since
it shows her world breaking apart and her sense of self fading away.
A little while later, she starts to have an uncontrolled internal
bleeding.

The close-up on Mink’s public bleeding confronts the

audience with visceral bodily violation and loss of private integrity.
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Within Thai cultural framework, both women and men must
conform to social images to integrate into society in which beauty
could thus also be used as a type of “camouflage” in societal
aspects and settings (Chaipraditkul, 2013). However, the complexity
of women’s bodies is not only related to beauty but to the
undesirable as well. Women must protect their virtue and
innocence, like in many cultures, menstrual blood is then
considered to be unclean (ibid. p. 29). With this regard, Mink’s public
bleeding brings up deep fears of impurity and being left out of
society, making her body an abject, a site of horror and rejection
within her community. Kristeva’s (1982) seminal theory of the abject
is that which disturbs identity, system, and social order by
transgressing crucial boundaries, provoking horror and disgust
because it threatens the coherence of the self and the symbolic
order (Atherton, 2021, p. 8; Kristeva, 1982, p.4). As Butler elaborates,
the abject evokes a realm of “l don’t want to be that!” —a
repudiation of what threatens one’s identity and social belonging
(Gailey, 2014, p. 57, after Butler, 1993, p. 3). With this regard, Mink’s
uncontrollable bleeding violates norms of bodily containment and
cleanliness, symbolizing the breakdown of the “clean and proper
body.” This loss of bodily integrity is closely linked to the
displacement of khwan, the vital life essence, and intrusion by phi,
central to /lsan cosmology. The scene’s power stems not merely
from the sight of blood but from its representation of the
“improper,” the collapse of culturally significant boundaries
between inside and outside, sacred and profane, human and other.

Mink’s body becomes a place of chaos and the frightening loss of
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stable identity in her culture, embodying the cultural fear of spiritual
and social contamination.

As Mink’s possession increases, The Medium portrays a
dramatic and horrifying transformation marked by behaviours that
radically defy /san social expectations and conventional gender
norms (Patamajorn, 2008). Her personality fractures, oscillating
unpredictably between childlike innocence and provocative, and
hypersexual aggression. Her transformation shifts fully into the realm
of the Monstrous-Feminine (Creed, 1993). Her behaviours fragment
her personality into unpredictable hypersexual aggression and
culminating in scenes of public transgression of workplace propriety
and female modesty, leading to her dismissal. Her disgusted boss
exclaims, “Disgusting, this woman is shamelessl.” According to these
actions of Mink, it violates deeply expectations of female conduct,
community propriety, and the sanctity of public spaces like the
workplace. This makes her a “shame” of a society and heightening
her alienation. Creed (1993) argues that horror cinema often
constructs female monstrosity through figures that embody cultural
anxieties about female sexuality, power, and bodily autonomy. This
“anti-femininity,” her aggressive sexuality and rejection of modesty,
embodies cultural anxieties about uncontrolled female power. The
film’s precise cultural logic, therefore, transforms Creed’s (1993)
psychoanalytic concept into a universal feminist metaphor: Mink’s
monstrosity is explained by Shaman Santi as the terrifying
accumulation of malevolent phi tai hong (spirits of violent death)
targeting the family as karmic retribution. This means Mink’s body

becomes the vessel for the suppressed, vengeful rage of countless
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historical female victims. This complex, culturally rooted violence
speaks to the universal plight of women constrained by patriarchal
systems and familial obligations.

Later, a poignant visual metaphor underscores how Mink’s
change is permanent. As Mink gets on public transportation, a road
sign reading “permanent border crossing,” appears. This sign signifies
Mink’s complete passage beyond the human identity and
communal protection, a point of no return into complete
possession by phi. This crossing is not merely a theoretically abject
or monstrous-feminine state (Kristeva, 1982; Creed, 1993), but the
terrifying reality of complete spiritual subsumption. In this state,
Mink’s body becomes a vessel for forces operating entirely outside
human laws and kinship bonds, underscoring the permanence of her
spiritual displacement and tragic loss of self. The sign’s symbolism
powerfully communicates the finality of Mink’s alienation, from
herself, her family, and her community.

The film depicts, as Mink’s possession deepens, her identity
erodes, and she surrenders to the possessing force. This state
signifies not a willing embrace of the monstrous or a paradoxical
form of autonomy, but rather the terrifying outcome of spiritual
violation where the individual’s self (khwan) is fully displaced or
destroyed (Pinthongvijayakul, 2012). The entity now acting through
her body operates entirely outside conventional social norms,
transgressing familial, societal, and moral boundaries without
restraint. This horrifying manifestation represents the dominance of
the invasive spiritual entity, showcasing its power to dismantle the

possessed individual’s connection to human community and ethical
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structures, rather than any subversive agency achieved by Mink

herself.

Figure 1: Mink’s reflection in the window with subtle and

sinister smile

In a chilling car scene, Mink’s reflection (see. fig. 1) reveals
her inner turmoil and an invading spiritual entity, as her passive face
contrasts with a subtle, sinister smile. This unsettling visual
divergence underscores a profound internal conflict. This scene
effectively utilizes Lacan’s (1977) concept of the mirror stage, where
the reflection typically serves to unify one’s identity. However, in
Mink’s case, it highligshts her complete alienation. This cinematic
portrayal finds a compelling spiritual parallel in the Isan
understanding of a compromised khwan, the vital essence essential
for a cohesive and healthy identity (Pinthongvijayakul, 2012). The
window itself is a symbolic space of abjection, visually manifesting
the horrifying intrusion of an impure and “not-self” entity. This
intrusion fundamentally threatens the integrity of the individual as
conceptualized within /san beliefs regarding spiritual purity and the

khwan. Creed’s concept of the monstrous-feminine intensifies this
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reading. The sinister reflection embodies cultural fears of
uncontrolled female bodies and transgressive spiritual forces,
positioning Mink as a “monstrous other” who challenges traditional
ideals of femininity. This scene exhibits the dangers of spiritual
violation and loss of identity, portraying Mink as a figure of horror
and social rupture through possession.

Mink’s transformation embodies a mix of cultural anxieties
which are the fear of women having power without societal control,
the horror of spiritual contamination and the loss of identity. Her
body becomes a battleground where these fears manifest in
visceral, horrifying ways. The film’s nuanced portrayal resists
simplistic readings of possession as mere metaphor or a mental
illness. Instead, it puts terror in specific cultural, spiritual, and
gendered contexts. Moreover, Mink’s possession and monstrous
embodiment reflect broader tensions within contemporary /san
society, where traditional spiritual practices coexist and sometimes
clash with modernity, slobalization, and shifting gender roles. Mink’s
public defiance of gender norms, her scepticism toward folk religion,
and her economic independence position her as a figure caught

between worlds, both socially and spiritually vulnerable.

The Annihilation of Self and Kinship: Abjection and the
Ultimate Collapse of Isan Social Order

In the subsequent scenes of The Medium, the spiritual and
psychic dichotomy within Mink’s identity reaches a harrowing climax.
The transformation is fully realized as Mink entirely surrenders her

humanity, manifesting as a supernatural, violent entity commanding
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an undead army. This metamorphosis signifies a complete severance
from her former self, detaching her from human, moral, and familial
ties. The final stage portrays Mink as fully subsumed, with the
invading spiritual powers having taken over her body and will,
completing the fragmentation of the self-foreshadowed earlier in
the film.

A poignant scene clearly illustrates this transformation. The
film displays Mink sitting inert on a bed, without a soul or agency,
while her mother and her uncle watch helplessly. When Nim enters,
Mink abruptly leaps from the bed, crawling and howling inhumanly.
Nim’s question, “Who are you?” is met with a sinister, mocking reply,
“Why don’t you guess who | am?,” showcasing the entity’s
complete takeover. This display of inhuman aggression and
subsequent incestuous violation shatters profound moral and
kinship taboos, signalling that the possessing spirit has no respect for
human moral or social order (Ainslie, 2012). This grotesque act
exemplifies Kristeva’s (1982) concept of abjection, which she defines
as a site of moral and social collapse. Such a transgression
represents a fundamental breach of kinship and social codes,
marking Mink’s possessed body as a site of moral and social
collapse. Her transformation into an abject figure simultaneously
positions her as a monstrously feminine entity (Creed, 1993),
becoming “other” through local cultural meanings.

As possession consumes Mink completely, the invading phi
overwhelms her identity and khwan, effectively erasing her social
status. Her behaviours, now dictated solely by the possessing

entities, become dangerously unpredictable. The horror extends
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beyond Mink’s individual body to implicate the social body itself.
Pinthongvijayakul (2012) notes that individuals in [san communities
who are seen to be dangerously possessed or spiritually
contaminated often get responses from the community that range
from dread and avoidance to ceremonial containment or expulsion.
This is because society is trying to deal with challenges to spiritual
and social order.

The film vividly depicts Mink’s possession spreading across
the village, where she haunts and possesses others, creating an
undead army that kills villagers. This escalating contagion is captured
using the found-footage style’s most shocking tool with the spectral
green night-vision filter. Their features distort, movements become
animalistic, expressions twist into predatory snarls, and their gaze
turns cold and unhuman. The unnatural lighting and distorted
imagery emphasize Mink’s journey into monstrosity, heightening the
sense of dissociation and rendering her an uncanny embodiment of
unchecked aggression unbound by human structures. The film’s
visual language here powerfully conveys the terrifying loss of
selfhood and the overwhelming dominance of phi possession with
a universal psychic crisis of existential dread.

In a devastating culmination of the feminist theme, Mink’s
mother makes a desperate, self-sacrificing attempt to reclaim her
daughter. However, in a horrifying reversal of maternal bonding,
Mink, driven by the possessing phi, commits matricide. This act is
the most extreme example of abjection (Kristeva, 1982), shattering
the most fundamental familial and moral connection that underpins

social life. It thoroughly cements Mink’s role as the Monstrous-
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Feminine (Creed, 1993), not through a feminist rejection of
patriarchy, but via the annihilation of the matrilineal structure itself,
symbolizing the ultimate collapse of social and spiritual order in Isan
society.

Notably, the destruction of the maternal bonds and the
spread of possession through the village symbolize the broader
threat posed by spiritual pollution to social fabric. In Isan
cosmology, family and lineage are central to spiritual and social
order. The film’s narrative dramatizes how possession disrupts these
foundational relationships, threatening communal harmony and
continuity. Mink’s possession and the ensuing violence reflect
communal anxieties about spiritual contamination, moral decay,
and the fragility of social bonds in the face of supernatural forces.
The villagers’ ultimate failure to prevent the destruction
underscores the precarious balance between human agency and

spiritual power in Isan belief.

Conclusion and Discussion

Drawing on an analysis of The Medium (2021) through the
combined lens of [san cosmology and Western theoretical concepts,
specifically, Kristeva’s abjection, Creed’s monstrous-feminine, and
Lacan’s fragmented self, this paper concludes with the following key
findings:

1) The film reconfigures both the abject and the notion of
self-fragmentation. Horror is shown to emerge not from abstract
universals but from culturally rooted anxieties, where Kristeva’s

abjection and Lacan’s fragmented self are grounded in /san
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cosmological realities, particularly the disruption of khwan and
spiritual pollution caused by malevolent entities such as phi tai

hong:

2) The monstrous-feminine is localized within the narrative.
Creed’s concept is shaped not only by broader patriarchal fears but
also by the specific transgressions of /san social norms and local
anxieties surrounding female spiritual power, which is constrained
by a matriarchal yet coercive lineage:

3) Horror in The Medium is driven by moral retribution. The
film clearly distinguishes between benevolent ancestral spirits (like
Bayan) and vengeful entities (like phi tai hong), illustrating that the
nature of spiritual interference is shaped by inherited karmic
pollution and thus reshapes how horror is experienced and
understood.

This analysis highlights the nuanced interplay between
traditional beliefs, gender roles, and localized patriarchal structures
in Isan society. The findings both align with and challenge existing
scholarship. While previous studies on Thai female mediums (e.g.,
Endres, 2011; Pinthongvijayakul, 2012, 2015) recognize the duality of
the rang song’s power (respected healer versus scrutinized woman),
this research deepens the critique by arguing that the matrilineal
lineage enforces a coercive form of gendered spiritual control
(celibacy, denial of family) that ultimately fuels Mink’s defiance.

Furthermore, the explicit grounding of the Monstrous-
Feminine in karmic retribution and phi tai hong directly debunks

Western interpretations (e.g., Butler's performance of gender) that
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might mistakenly view Mink’s behaviour as mere psychological
chaos, thus challenge the universal applicability of psychoanalytic
theories when divorce from local cosmology. Ultimately, this
research contributes to horror, gender, and Southeast Asian film
scholarship by challenging universal Western paradigms and

rigorously emphasizing culturally grounded analysis.

Creative Media and Safe Media Ecosystem: Reflections
from The Medium

In this respect, The Medium operates as a paradigmatic
example of creative and constructive media for future folklore films,
establishing a robust framework for telling local stories in a universal
way. This model is defined by three essential elements. First, there
is cosmological specificity, which involves rigorously embedding the
narrative in local belief systems to maintain authenticity and
preserve local identity. Second, formal hybridity emerges through
the use of mockumentary and found-footage style, providing a
seemingly objective outsider viewpoint that renders highly local
concepts universally accessible. Third, the film achieves thematic
universalism through local trauma, translating constraints such as
rang song coercion and karmic sin into universal feminist themes of
bodily autonomy and generational rage.

This approach not only foregrounds marginalized voices but
also encourages audiences and scholars to address complex
emotions and contested traditions. It demonstrates how horror can
be harnessed as a positive force. Furthermore, engaging with this

cinema in the Thai context becomes a process of decoding cultural
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symbols that reveal social tensions, acting as a critical tool for media
literacy.

Future research should explore horror, gender, and
spirituality in diverse cultural contexts by using integrated Western
and local belief system methodologies. Such studies can reveal how
non-Western filmmakers appropriate, adapt, or resist global horror
conventions. This often results in unique cinematic expressions that
challenge dominant narratives and broaden the horizons of horror

studies.

Policy Recommendations

This study highlights the importance of promoting cultural
sensitivity and specificity in both in higher education curricula and
professional media production, particularly when addressing
Southeast Asian horror cinema such as The Medium. The following
steps are vital for promoting culturally sensitive and effective media
practice in Southeast Asian horror cinema and beyond:

1) Integrate local beliefs, spiritual practices, and gender roles
into higher education curricula, including Cultural Studies and Film
Studies programmes;

2) Encourage academic research that foregrounds non-
Western perspectives to develop a richer and more accurate
understanding of regional cinematic traditions;

3) Develop policies requiring local voices, especially those
of women and practitioners of indigenous spiritual traditions, to
participate actively in shaping guidelines for cultural and media

representation;
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4) Support professional media production that values
authenticity and diversity, ensuring respectful and accurate

portrayals of local traditions.

Implementation Recommendations

To implement these policies, it is important that educators,
critics, and filmmakers receive training in culturally grounded
frameworks that respect and reflect local traditions and beliefs.

1) Educational institutions should integrate the analysis of
films such as The Medium into higher education and media literacy
programs, ensuring a more nuanced and critical understanding.

2) Training programs for filmmakers and critics should
emphasize culturally grounded frameworks, as demonstrated in this
model, to ensure authentic and ethical representation of local
traditions and spiritual concepts.

3) Media guidelines and cultural policies should be
developed through collaboration with local communities, women,
and indigenous spiritual practitioners so that cultural narratives can

foster authenticity, respect, and empowerment.

Reference

Ainslie, M. J. (2012). Contemporary Thai horror film: A monstrous
hybrid. [Doctoral thesis], Manchester Metropolitan
University.

Ainslie, M. (2016). The supernatural and post-war Thai film:
Traditional monsters and social mobility. In P. J. Braunlein

4 34
\ - =5 - Y g
: J1sd1snavnuwWaIUN&ED JaoangazasivassA

THAI MEDIA FUND JOURNAL




dedniavaenviaeundu: 115UINg3veIAL
NsasnesuiandeUasnfouaraiiassd aznsaindlunmeunsavesiylveies “s1mse”
i

Ui 4 aduil 4 Ay - Al 2568 PIAU YA WavAny

& A. Lauser (Eds.), Ghost movies in Southeast Asia and
beyond (pp. 201-220). Leiden: Brill.

Aldana Reyes, X. (2015). Reel Evil: A Critical Reassessment of Found
Footage Horror. Gothic Studies, 17(2), 122-136.

Ancuta, K. (2011). Global spectrologies: Contemporary Thai horror
films and the globalization of the supernatural. Horror
Studlies, 2(1), 131-144.

Atherton, L. (2021). Revisiting Kristeva's Abject: Identity and Social
Order. Journal of Psychoanalytic Studies, 15(1), 5-20.

Boddy, J. (1994). Spirit possession revisited: Beyond instrumentality.
Annual Review of Anthropology, 23, 407-434.

Butsayanon, S. (2021). Ghost beliefs in the modern IT era.
Vanamdom Raek Phutthasart Paritat, 3(1), 42-55.
https://s006.tci-
thaijo.org/index.php/Vanam_434/article/view/247603

Butler, J. (1993). Bodies that matter: On the discursive limits of sex.
New York: Routledge.

Chaipraditkul, S. (2013). Beauty and bodily integrity in Thai society.
Journal of Southeast Asian Cultural Studies, 8(1), 20-35.

Chutikamoltham, C. (2015). Haunted Thailand: The village as a
location of Thai horror. Plaridel, 12(2), 36-54.

Creed, B. (1993). The monstrous-feminine: Film, feminism,
psychoanalysis. New York: Routledge.

Endres, K. W. (2011). Performing the divine: Mediums, markets and
modernity in urban Vietnam. Asian Ethnology, 70(1), 1-32.

Freeland, C. (2000). The naked and the undead: Evil and the
appeal of horror. New York: Routledge.

4 35
\ - =5 - Y g
: J1sd1snavnuwWaIUN&ED JaoangazasivassA

THAI MEDIA FUND JOURNAL




When Women Haunt Back: Embodying the
Thai Media Fund Journal Monstrous in Thai Horror Cinema’s The Medium
Vol. 4 No 4 October - December 2025 Charlin Nukul and et al.

Fuhrmann, A. (2009). Nang Nak—Ghost wife: Desire, embodiment,
and Buddhist melancholia in a contemporary Thai ghost
film. Discourse, 31(3), 220-247.

Gailey, A. (2014). The abject and identity: A study of social
repudiation. In J. Smith (Ed.), Gender and Identity (pp. 50-
65). New York: Routledge.

Haviland, W. A. (1983). The makings of a local spirit cult in
northeast Thailand. Journal of Southeast Asian Studlies,
14(1), 1-20.

Heller-Nicholas, A. (2014). Found footage horror films: Fear and
the appearance of reality. Jefferson, NC: McFarland.

Hoskins, J. (2014). The spirits you see in the mirror: Spirit
possession in the Vietnamese American diaspora. In
Jonathan H. X. Lee (Ed.), Southeast Asian Diaspora in the
United States: Memories and Visions,Yesterday, Today,
and Tomorrow (pp. 76-100). Newcastle upon Tyne:
Cambridge Scholars Publishing

Irvine, J. T. (1984). Spirit medium cults and ancestral worship in
northeast Thailand. Asian Folklore Studies, 43(2), 123-140.

Ji, G. (2021). The impact of storytelling techniques on the religious
beliefs and values among Thai audience: A case study on
Thai horror film “The Medium” [Unpublished master's
thesis]. Bangkok University.

Keyes, C. F. (1983). Khwan and social integration in northeast
Thailand. American Ethnologist, 10(2), 329-345.

Kristeva, J. (1982). Powers of horror: An essay on abjection. New

York: Columbia University Press.

4 36
\ - =5 - Y g
: J1sd1snavnuwWaIUN&ED JaoangazasivassA

THAI MEDIA FUND JOURNAL




dedniavaenviaeundu: 115UINg3veIAL
NsasnesuiandeUasnfouaraiiassd aznsaindlunmeunsavesiylveies “s1mse”
i

Ui 4 aduil 4 Ay - Al 2568 PIAU YA WavAny

Lacan, J. (1977). Ecrits: A selection (A. Sheridan, Trans.). London:
Tavistock.

Lacan, J. (2006). Ecrits: The first complete edition in English (B. Fink,
Trans.). W. W. Norton & Company.

McCargo, D., & Hongladarom, K. (2004). Contesting Isan-ness:
discourses of politics and identity in northeast Thailand.
Asian Ethnicity, 5(2), 219-234.

Meethaisong, T. (2021). An adaptation of culture and beliefs in Isan
society. Sripatum Review of Humanities and Social
Sciences, 21(2), 56-70.

Mougne, C. 1978. An ethnography of reproduction: Changing Pat-
terns of Fertility in a Northern Thai Village,” in. P. Stott
(ed.), Nature and Man in South East Asia (pp.68-106).
London: SOAS

Muecke, M. A. (1984). Matrilineal descent and spirit cults in
Northern Thailand. In G. W. Skinner & A. T. Kirsch (Eds.),
Change and Persistence in Thai Society (pp. 465-485).
lthaca: Cornell University Press.

Patamajorn, R. (2008). Spirit mediumship in Thailand [Doctoral
dissertation], Heidelberg University.

Pinthongvijayakul, V. (2012). “I Am Not Your Mother! | Am
Phaengsri, the Goddess!”: A Medium’s Failure to Be a Good
Daughter and Her Reconstruction of the Self. Rian Thai:
International Journal of Thai Studies, 5, 275-302.

Pinthongvijayakul, V. (2015). Performing the Isan subject: Spirit
mediums and ritual embodiment in a transitional agrarian

society [Doctoral dissertation], University of Oxford.

4 37
\ - =5 - Y g
: J1sd1snavnuwWaIUN&ED JaoangazasivassA

THAI MEDIA FUND JOURNAL




When Women Haunt Back: Embodying the
Thai Media Fund Journal Monstrous in Thai Horror Cinema’s The Medium
Vol. 4 No 4 October - December 2025 Charlin Nukul and et al.

Poshakrishna, P. (2023). Animism in Thai society. MCU Haripunchai
Review, 7(1), 45-60.

Poshakrishna, P. (2023). The belief in animism towards village
people’s way of life: A case study of ritual ancestor spirit
worship in Mae Mao Khee Lek Village, Mon Pin Sub-district,
Fang District, Chiang Mai Province. Journal of Social
Sciences Mahamakut Buddhist University, 6(1), 1-25.

Sanpinit, T. (2023). The Medium: The roles and reflections on the
transmission of folk religion in Thai film. Journal of Cultural
Approach, 24(45), 57-75.

Sathiankoset. (1997). Phi Sang Thewada [Ghosts and angels]. Athens
Books. (Original work published 1997, reprinted 2006)

Stone, B. (2016). The sanctification of fear: Images of the religious
in horror films. Journal of Religion and Film, 5(2), 7.

Tantiwiramanond, D., & Pandey, S. (1987). The status and role of
thai women in the pre-modern period: A historical and
cultural perspective. Sojourn: Journal of Social Issues in
Southeast Asia, 2(1), 125-149.

Terwiel, B. J. (2023). The ‘Soul’ of the Tai Re-Examined: The Khwan
concept and Tham Khwan ceremony of the Tai-Speaking
peoples. Current Anthropology, 64(2), 205-230.

Turton, A. (1972). Matrilineal descent groups and spirit cults of the
Thai-yuan in northern Thailand. Journal of the Siam
Society, 60(2), 253-276.

Wang, D. (2021). Pop culture and the sacred: The blurring of
boundaries in contemporary southeast asian media.
Journal of Southeast Asian Media Studies, 3(2), 55-70.

4 38
\ - =5 - Y g
: J1sd1snavnuwWaIUN&ED JaoangazasivassA

THAI MEDIA FUND JOURNAL




mMswandeuavAnwIAuianelaiadninloUsznau
mimsﬂawuﬁwmﬁaﬂaamﬁaLLaza%aassﬁ wadlavanineyieviila
Uit a avuil 4 manas - funau 2568 fnsassou InsUeiaswg wazany

UNAINIRY
ANSHARFILATANEIAMUNIND LlaTi28n IR lausenauLway

Tawanazranila
325554 InsUeAses! alging aauAda’ wasns Uasds’

99 &9
[
[

183 Asadana’
Received 7 May 2025
Revised 19 September 2025
Accepted 2 December 2025
UNANED

msuandeuarAnunnufionelainanifledsznoumadavanes
21lila Tinguszasdiilenandoinanifle wasAnwianuiimeladednania
Tausznaumadlaiwaniaegieiiila 3n13fnw Anwideya naudan d1s
W@Na1s UnAa Aere 9 uazeAdeiiiieates iendufiunisndndnisle
Uszneumadamainozieiiia Tagldnszuiunisuun@a (AIDA MODEL) iiie
relAnAuftgn wasifnanuiaulalaedarmen 2 uiit udmniuide
ﬁaﬁn?ﬁi@iﬂﬂizLﬁmmmwmmﬁ%mmmﬁga 3 ¥ wazUseiliuanuiianela
H@n3aleusenaumatlavainezioniila wamﬁﬂﬁumuﬂmmwmmaamaﬂ
AleusznaumastlaivainoIaWila °UENBJL°UEJ’J°U’1EU‘VN 3 Yu WUILAIN
AnuiuegluseAuun Aade (X) = 4.76 LLazmummmummgm SD=0.43
waznaUsyifiunanufianels aglusedu uiniign Aade (X) = 4.79 uas
dudsavunasgu D = 042 Fafleruiimelaludomiidlaneuasldnm
fdladie feaulubesudniudseninmmuasdesiianansanseduay

aulafuslnaldvivaisendnuallviduiuavduaSunisandniusud

[

Aandgy: $13n3ALe, as, lawan, wezdevlila, inaslawan

1,234 o e o
AagIvemanswavmallad wminedemalulagsvunanganm, Email: wisitt@mailrmutk.acth

4 39
\ - =5 - Y g
: J1saisnavnuwaUNadD Jaoangazasivassa

THAI MEDIA FUND JOURNAL




The Production and Satisfaction Study of a Music
Thai Media Fund Journal Video for The Waffle Commercial Song
Vol. 4 No 4 October - December 2025 Pattarawat Kraipiyaset and et al.

The Production and Satisfaction Study of a Music
Video for The Waffle Commercial Song

Pattarawat Kraipiyaset' Natthawat Chomkhamsing?
Patcharakorn Pongsri’ Wisit Tangsathitkul®

Abstract

This study aimed to produce a music video and investigate
audience satisfaction with the music video for The Waffle
commercial song. The research process involved reviewing relevant
theories, textbooks, documents, articles, media, and related
studies to support the production of the music video.
The production applied the AIDA model to enhance attractiveness
and engagement, resulting in a 2-minute video. The completed
music video was evaluated for quality by three experts and further
assessed for audience satisfaction. The results revealed that
the experts’ evaluation of the video quality was at a high level
(mean = 4.76, SD = 0.43). The audience satisfaction assessment
indicated the highest level of satisfaction (mean = 4.79, SD = 0.42).
Participants particularly appreciated the clarity and simplicity of
the content and language, as well as the effective relationship
between visuals and audio, which successfully captured consumer

interest, enhanced product identity, and promoted brand recall.

Keywords: Music Video, Song, Advertisement, The Waffle, Music for-
Advertisement
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aun3lun1sioss

ausElunsdeansuazadiassimasluslasanysznouluse
Fome (Rhythm) virues (Melody) wiio¥es (Lyric) TnggUuuulaseaing
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melumasUsenausiedd Uselon mnlassadadnarndunsEudunis
as1933nsdeansinmslifomne nmsldrlunisdeansanumngluds
Tawaruszanduiusiiiinnuauls uwadansdeasiiuinasaninse
Winn1sinnuvnesgaauaula (Kallawicha & Euajarusphan, 2021)
NN3ENENDALE BIT1IN LT BINAT NTEUIUATAZIATIAINEY U
Jumalauazindesiildlunsdeasinglddnvazasinmndsznaumas
Usgnaumasiianansadeansaumnefsganguitmangléd iananm
NT18UAELUIAIURUIBRIUUNINGS (Palasonthi, Pakkaranang, &
Phopromsri, 2022) sy umwas deduisnisd earsuuaauin
auassdvssyusiindotuaussaniignatsansman iemas
wazyiues ludruveadomaniy unsiendosmiidosnsezdeansin
Faseudediinnundeens uazdadieiuiuioniien lneiiem
Asudumuideinsezde aeluveuwaszuzinandisnie uavdewde
wadldgminsmdhiuinissgunsalfidielhiAndes wiefiisnionis
w3aenunsiuInAUTues Same Aiflenuuasuntas wagiamuluny
IuUsIIUNAaEAT (Naewkanya & Klaikao, 2020)

wuIRANIEUIUNISARUAURS Taailaaa (AIDA MODEL)

wuudranslen (AIDA Model) iuniilunseunuafniugud
AAglunguuuuTassdiiut uresnanseny (Hierarchy of Effects
Model) @ 41485 uredunounisnovaussvessuilandenisd oas
n1sna1a wuusiaesieaeliussneunisianudiladedinifeadu
waAnssuvesuilaa villianunsaeenuuunagnnisieansisediedl
Uszavsnwluusazduneuvesnissnaula (Warunada, 2020)

LuUS1a83 ADA AanseutiAanenisaandléSuniseousu
9819NINVIN Lﬁ@l‘iﬁmeﬁuasa%ma%umaumammﬁmLLazwqﬁﬂiiu
vosfuilna Aaudnsuifwandasiuiouinmsldaudinadndulede
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Tng ADA i udnusgefinnainesdusznou 4 dumou ldun n33us
(Awareness) A313aula (Interest) ATUUS150U1 (Desire) Wagn15nseih
(Action) uuusassildsunsimutulag Leasa iwud 1alu g3a (Elias
St. Elmo Lewis) Tt a.61. 1898 Gasihmihfiiduiaiosielunisnausuna
gmsmsdoansmanaalitaenadosiunsiiunsvesuilan (Consumer
Journey) Tuusiazszez wuudass AIDA Usznaunie 4 Supoundn sl

1. n135U3 (Awareness %3a Attention) Tumeuusnianisasn
n1535U3 kazaegaauaulaanng udvuneg (Target Audience) Tu
Tunoutl eadnsiennlifuilansuidinistiegvesnaiadudn nansuai
¥3oUINT H1uteanansaeansing o nagndadenly liun nslawand
a319AUA 9 AN19a18nn (Visually Appealing Advertisements) 115
Weuns L evn1ud edanueoulal (Social Media Marketing) N5
Uszanduitusinudesiavu (Public Relations) uaznsnanalaglidvsna
199y AAa (Influencer Marketing) TneLdl avniiny sifunisinaus
R GINCI PR R TR RO RUITIR

2. aAuaula (Interest) NMend9191NN1583194N135UF UAD

%

TunpuinuAensnseAuligusiaaiinauaulalundadusivieusnig

ogaraifios ludumeudl asdnsdndudesihauedoyaiiuussloviasy
aenndeifuanuieanisvesiiuilan iileuandliiuiindn fausiannsa
uiledgmmsensvaussmiudeinsvesninilsednils nagnsildde
nsliseazdeniisiiunauszlen (Benefits) drunan (ingredients)
LLﬁBﬁgﬂ‘Uﬁ&ﬁLﬂULaﬂﬁﬂ‘lﬂiﬁ (Unique Selling Points: USPs) U83Nanfiaa
3. A9uUs130UT (Desire) Tunouiiaudonisonsedun
aulalinanedumnuunsouniiagasouases luduneut tnnsmain
Fowisaiiannunienloswniensual (Emotional Connection) Auguslaa
Tnedliiiugnnisldlduanfusiviavinsiuasiilugradndidouan
otsls 1wy msademnusiula awge senslasumssensumaedeny
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%

nsdeansluduneuilfeiniiunisadusatumalamnniinslidoya
RTHNRLNEHR

4. 150383 (Action) % unougAY1818LUUTIADIADNS
ndnaulii uslnadndulanszyiin1sd o (Purchase Decision) n3e
fudunsauiiosdnidosns ssdnssndudessiisanuazmnuaz
nsgduliiinnsdnduleeg1eninis Wiunstdansedunisdndula
(Call-to-Action: CTA) fifaau u Ya “Gosiuii” vie “amudeon” vu
Aules sadlansldnagnsadiennuisesau (Urgency Tactics) 1y 113
iuedualutisnanifn vienisuanssuiududniudeny ieisese
nsrurunsanaulavesusiag

WUIANUAANGBRANUNINE TR

amufisnelavesuyudsinanuiovelatudledianudesnis

d Al

wugmwlé’%’umwauauaqu,ﬁfmzLﬁmm'gﬂﬂmiLﬁaLLaNmmméfaami
duddutuiigeuegsaies dufuauiianelalildungaudnnis
AEUAUBIAEANNABINTAN wilABIdeatuaImdnnisensuaiidy
ANuidniianely Auatugy vieauaunaludin (Maslow, 1943)
asdUsznavraINsinanufianela Useneudie annufisnelailfinein
N13MBUANDIAINABINITVDITINY TR Uazn1siTeu; nsuseilu
anuianelaidunisusuifiuaauidn aufa wasngfnssy awnse
Ussululddiedinng dune n1sdunival waznisaeuniy Adoudeld
Lmuaauamﬁa%’wﬁuasﬁaiamauLLazasJ"NQﬂéTaammxammumwﬁ
103015 TAuarUsziduna wazulanaui st lulduselovdaely
(Prommanee et al., 2020)

MAReTiiedes

Thanon, Kongsomsawaeng and Chummuangpak (2022) Ainw1n1s
dhiaueanuvneves “lus1” lumasgnyjauazanialofinanlageoinas
sumuneld Tadhiiessiidomaweznmedsulmluihdniilesuau 7
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Furuimunsiiuunannlasi YouTube semined) e, 2560-2564 Han133id
wui msdeansiuidnimediunumddlunisduaiunazeyinusndnual
mefaussauvasaald Tnsans “lus1” Gagninauerislufifivesnusma
\Bedauzuadluguzusangddyywiosduiinisduaulinsegiuiugiu uas
Pifudsunumvasaemasduiiugiuy “fa¥uans” fausalddendia
uedesdelumstiausFesudeinmssnldeidass ludesiianszuy
Aeimasnszuandndnsiold Feagvioufanisiudsuruvessuianisnanain
f5vanslug “Prosumer” fianunsondn doans uaziounslidionules
(Palasonthi, Pakkaranang, & Phopromsri, 2022) AnwazWauiadn
Faleuuanasuiuii onsusznduiusudngnsanvivunaluladde
Advanazdearsinaru lnslduaAnnmandamudunou 3p ldun 4u
WIHUNITNOUNEAR (Pre-production), Fundn (Production) uazdumds
Mskan (Post-production) Tnsraruimasuaziianimlefiad et ulesu
mMsUszdiuguamlnegideingeylusedu “snfign” uaznguidmane
fanufisnelageandasaiads 481 ilomveamasdanudenlesiy
\levndngns uazdrenenasitugUkuunsioskuuLSUiuate 1
wnanwal ausadnfsngudmanedosuldidueded lagianznis
warunmuazidesluifleliaonadeatuilon ieadranisanduar
awalaluvdngms aeandesiunginssuvesFurilugaiagtudmss
FUN"5@Nw18e Jirawiwatwanich et al. (2025) 16 @nw1n15d oanssn
dnwalnsdufussimemsuaziasoshusinaninlevesdatiu T-POP
lneldn153e 5 RAIUMTIAUAINAINTIENIAL 5 1NadT9 4 LUTUA
I&un 108 WUd waviid wWealad uazisad wanisd@nwanudi n1s
thiauesndnuainsdudiAntuinusadusznaunanuans 1y sums
LazyAANAMLUTWA Taudanslinm 1des waznafinssuiiaenndosiu
nauihmnelagunumysInsia3es (Narative Strategies) Tuildn3
Toidumaiani3osuvuazas madiFesiuiedos Insesdusznauves
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3093 WU Mazas 910 yuNBINSIENS0Y LABBILsINTY uasdydnual
gneenuuulinaunduiuuususifioatrsmsandlaglisuniumssu
nsld@atu T-POP fildsunnufenfodunaisvanlunsasanndnual
wusuakazidfangudmnesulildegnadiusednsain aenndesiv
Thaichay and Dhamanitayakul (2024) la@nwnsldaanuagueinis
foansmasiudedruesulatidannzmasiny Tnensiieseiiindnis
Toduau 10 Fuimeunslu YouTube Tnglémsmngeuaumssdnsani
nsdunwaingudaogns wudn esrdUsznouidnanenisiinimasiny
1éun nslddndluidomas viuesiiifomedn uazguuuuinaninled
ifunsuansan (Performance-based) nan13Anund1wifiudn n1sld
Tnssaramasiifinisgrvesviougn (Hook) naufummedeulniidsgn
Ta wagmswsunsruunanesuiifissuuiusinilon 1wy TikTok was
YouTube fiunu A yson15A 4n135UT wALANTANTI Y0 8 B
Tnsanedlefimsatuayuannglifiadsdetdedsvenenisiuiuas
yhliinasausadrfandudmneldognaniens dafunslddnuase
fadnidlevszneumaslavanezioniflaszidunsd earsitnis
e fesuldiduegsiuasiinanumsedilunusduaziidon
meludeililunisdomaielifnenndlaiouazsinisiiviougn 19
Anramsasiannsdeasiudsanaznnlunisianseasnlidy
9E14f

ATUNITIY
suiunsivelundiifumsisouuunaunan (Mixed methods
research) §aful At muneanBennsidel il
Usensuazngualasig
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1. Usguanslunisideased Ao Yszvrvuraldluiun
A ILNNURIUAT I7UIU 5,471,588 (The Bureau of Registration
Administration, n.d.)

2. nqusetng Ae Uszmnsilululansammumunssiuiu
100 Ay ngidenngusitegisiuudadsy (Accidental sampling)

inssilenlilunside

1. IdnialeuszneumnatlayuneyIoniila

2. wuudsziiununnvesidldninleysenouinaslavaiinoy
20Wila WutunounIInTIvARUANADRAd DITENI N aR ARy
Togusvaaa (100) 91uau 3 vu wazUssidiununmididnifleUsenau
waslavan TnefiFvanumas suihandle uazsunislawan
fiusgaumsaiiauluindnlivesndn 5 U 1uiu 3 viu lefiansan
Fruunuasiemveanas dunsduiudeaiadniileuasdiunnsg
doansienslauan

3) uuuUsziiuauianelasut unaunisnsrvae AL
donpnossEnidaiauiuinguszasd (100) 31U 3 inu wazUseidiy
AnuianelandimssuruitdninloUsenaumadlavainezteviila

nsAaTendeyauaznisiauadaya

mMslesidoyauazmainauedeyaliaiafon ndeias
Adla (X) wazdrudoauunasgiu (SD) lunsinsgideyauuuusediv
AN NLAzRUUUSEIUANanele ndnssuruiidnialedsenay
wadlawainezieiila naeifiltlumsuszidfiuaede () sefua
AauiulaeyhnisAnaad sresnmsiiminasuuudsd (Boonchom,
2002)
AaRaus 4.51-5.00 el faanmaienruielanniian

9
a

ANRASAILA 3.51-4.50 NU18DS TAUANUATDANURIND AL

9
a

ANLRAYAILG 2.51-3.50 U809 TAAINSDANUNINalaUIUNa19

9
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a A =

ANLRAYAILA 1.51-2.50 UUN8Dd TRt NS ANUNINalatae

9
a =) =

AadpRaus 1.00-1.50 maned finummvizernufiwelatiosiian
NAN15IVY

nan1suandndninlausenaumadlawanezrenila

mswanhaminlousneumaslavamer vl ilananTus UL
1 AU ALeNAdY 2.00 unii sULULYesdeazeglugukuuNslam
laeldnszuiun1sves (AIDA model) Usenaudie 1) n1snsedulvaula
(Attention) 2) A31uaula (Interest) 3) A211UT150U (Desire) 4) adilo
(Action) tie ¥ 3urainusegelalunisiaduladodudn Tnsmsnanii
aninleUsznoumadavaninezionlilaniy AIDA Model fi

iy i - ___The waffie

209 1 Falaivanndinaninlaussnaumadlayanazianina

1) Attention (M3nseduliaula) nsdaunainidon 1w
NaruliddnIaleusenoududamizings wavesnuuuidadniale
Usgneumasiliauiunaulawazand dadugaizuduvesiadninlelu
nsasianuaulavesTusy
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2) Interest (A11@ula) n13feganuaulaang Sunlviia
auaulaluiadnifleuaziinaundesmuvinliiui st s
FuMsAsansNIazAT Msuanaimisensual Aqudndusssuni

3) Desire (A1UU5150U1) MsFoansivsIsaund uau?aﬁﬁﬁqﬂ
TfugFuny gFurailaudniiduauaziinnisnssdunisanudnliie
auaulannAnuUssaud Aueuld anmsieasidazasuaznis
THwadlunsdeasuardusiumslavanduiinsangutmne

4) Action (asile) NMstnevinIun1sEulunNEndEninte
Usgneumaslawaiaezaoviila msudeyadilifainnisaeuniuaiy
Fosnsifievninesnuuunsdemndlavanriuiadnialeysynouinad
wazinAUNSIT1 warn1sindsdumsautiainindianamluindniale

LAZYINUDY 9V NAINAILTaYI A AANSTNDTle

AN 2 P15ERESALES NN AN FUANIUNENIA laUSE NaUWAY
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~ IThe Watfle

a1l 3 nsdeasillawankiuiiainiflaysznaumauaziinany
15931 wazn1snAduAn
nan15UszIiun unmlaeLd savguosninandidniale
Usznaumaslawaiinezdeniila vesfilorvgdiuau 3 viuideins
ia‘ummamsﬂisLﬁu@mm‘wuﬁLﬂsww‘iugml,wmﬁwﬁmf

dl a a a a aa
M13199 1 wan1suszliuannnsHaniiadndnlausznaumaslayun
wazaviia

F18n15U T Auade | SD wlana
1. fidom 489 | 032 | aniiga
11 dewiiarudnlade 5.00 0.00 Mﬂﬁqm
1.2 msansesdimuiaule 4.67 0.58 u’mﬁqm
13 finsssdduidemniivanza 5.00 0.00 u’mﬁqm
1.4 \Hevnannsnesugliidudila 500 | 000 | wnilgn
1.5 Hedesiildinwiidnlade 500 | 000 | wnilgn
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TwnsUsZIEU ARay SD wlana
1.6 fiflemuraulanauagiasuaueg
Tdn3nle 4.67 | 058 | windian
2. gudindninle 4.89 | 032 | wndiga

2.1 MSAIRUNNLALLELINTINL

500 | 000 | wndign
AIMUANYVDILWEA

2.2 ANSANPUNINLATLEANTINITATINU

§ 500 | 0.00 | wnian
SENSIBEN !

2.3 UnUpaspslAnudanmaadnuLtem

500 | 000 | aniige
KIRNIYIGN

2.4 nszuiunslunisangyindaunn

o <« o 4.67 | 058 | wniign
PALRULAZUDIAUTENDUNA

25 @0 UN N b LUNISO 18U ANy

500 | 000 | wniian
LALNTEN !

2.6 dnmsldwatiandwiaznsinaiela

4 - 467 | 058 | wnilan
FoAnunungles

2.7 fnsdnesdusenaun niiaiey 500 | 0.00 | windian

2.8 139951AN LEY TAUFDAAR DY

o y e v o 5.00 0.00 VG
fuausadeasiuraule

2.9 dndalelimsdearsidiladne 4.67 | 058 | wniign

3. mulawun 4.48 0.51 110

31 dadnTaleasieusegalaun

. v s a st o 4.67 | 058 | wniign
nauidmnglumsdndulauslaadum

3.2 4adn3aleddiuli eave9Aunis

S 467 | 058 | winiian
dnaulauslaadue :

3.3 yihlidudnfiyanunasiendnuaiiiu

S oqwi iy oo 4.33 0.58 N
medledeunguslan
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a ' a
5789N15Us8LY ALRAY SD ulamna

3.4 yinlvausdusdenusnluninufa

v 4.00 0.00 un
VoeRuUsLan

3.5 g UsEnaun svsendndudin r
500 | 000 | wnilan

I GRRANI
3.6 dnaueANudIAysonuauyRLau

a v 4.33 0.58 un
YBIFUA
3.7 sUuvunmsihiaueienuiualiouas
\ 4.33 0.58 un
Waula

FAUNIVIAUA 476 | 043 | unign

NAN5197 1 w1 wansUszifiununnvesmsnanindnisle
Usgnauinadlaivauneianiila 3113 3 vi1u wuinnasuseiu
AMNIWS 3 fu fidedssiuienun (X) Wity 4.76 (SD=0.43) mn
firsandumedumuh fudemuazduiianiale Tsedunmuamor
Tuinaweiunndian Tasfiaads (X) wiifu 4.89 (SD=032) mnfiarsan
Jusete wwdiuidudeomiianudiladne Snadesddudemi
wanzau iemdesiinmnfidilade asnsoosueliBudila du
fdaAle HNTAAUNMNULALIAENNTIAUVLNBYBUNET 9IRSy
doamas uavan1ufifildlunisaievidanumunzan sesasnfediy
Tawan dszduunineyluinasiuin lnediaiade (X) Wiy 4.48
(5D=0.51) leRansansedeudvzifiuin nslavanviliguszneunns
viseinandudAnnmdnualiia fidelddudunisusuugaudle S2an
Fleusznaumadawaninoyioviila muduuzivesirvg Weld
fusgAnSamuazauysaiieuiluldnuiunguiiegns
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a

nan1sUsziliuaduiawalaiadninlausznauinaslawun
az2ia

nan1sUszliupnuiianela nguiiegwdwlngidune (Govas
44) vies (Seway 37) LGBTQ+ (Sevar 17) lidesnisszyina (Fosas 2)
Tnaifinsqunguinegsuudady wuinguiegisdlngidudszens
fiflony 18-25 U (Fevaz 70) sesasniduusyunsiidieny 26-35 U (Fevas
30) AUAAY

a a = a a_ ad
A15199 1 wan1sUsEiiuAINNanaladiadndflausenausnaslawun
wazlania

F18n15U T Auade | SD | ulama
1. fidom 4.82 | 0.40 | wniign
11 dewiiarudnlade 4.93 | 0.42 u’mﬁqm
12 madiFesinniniaule 473 | 043 | wniign
13 finsdssdduidemniivanza 479 | 043 u’mﬁqm

L4 Wemannsauazesuigligoudnlald | 4.84 | 043 | uniige

1.5 eseaildinwiiinladng 4.84 | 043 | wniign

1.6 farNnuaulanuagI9suauveein
aninle

a o

2. arudingnInle 4.77 | 0.46 mn‘i‘/’iqﬂ

479 | 044 | wniign

a

2.1 d@ndalainnisnszauauaulaves 4
483 | 0.44 | wniign

Husloe

2.2 maseadmuniniinnudilale 468 | 044 | wnitgn
2.3 \dueesUsenaudianudniau 469 | 0.44 | wnitgn
2.4 syezlanlunmisiaueiianuivingay 479 | 042 | wnign
2.5 \FganunIusenauiinnuangay a77 | 042 | wnitgn
2.6 anuavtdesdinnuduiusiu 484 | 041 | wnfign
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F18n15U T AQde | SD | wlawa
3. aulsiwan 4.78 | 0.42 | uniign

3.1 walduA NI ulanLe ukayd

. 482 | 0.42 | wnitgn
LBNANTE

3.2 iiAnausegelavessuslaaosu

y 471 | 042 | wnitgn
a9

3.3 msunausiinnuiuadswazianladng
sanguidmuney

3.4 Y IALAANISIATILUTUA LALNIS
SuusUsna

477 | 041 | wnitgn

480 | 0.40 | wnitgn

3.5 d@aflmnutnlasielaedoasnienin

IR 4.82 | 0.40 | wndign
wazldeaunguilon "

3.6 vl uslaaianduaulaluds
HUsENRUNTIVISOAUAT
FUNMUA 4.79 | 0.42 | unign

479 | 041 | wniign

911399 2 wuirssdunufianelafadanifleUszneumag
lawainazIeWila YoINguii081931uIN 100 AU WUTTUAINTIUNGY
Fregradimnuiimelandsmsfvruegluszduinniian daads (X)
Wiy 4.79 (5D=042) nnfisanidumedumuinduidon fenwdis
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naumeeadianuieweladennuazidesiifinnudiudiu wazindnia
Lo liinnisnsgsuanuaulavesuilan Lavainugavngsuindnia
To finnuiitanelasgluseiusnniian fiaade (X) windu 4.77 (SD=0.46)
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11599 sv8zian 2 Wit Ingld3Bmaiazesguuumsieansidalaman
\lon1smauauBIweIFUTL (AIDA model) Usenaudae 1) nsnsedulst
aula (Attention) 2) anwaula (interest) 3) AMMYTI3AUT (Desire) 4) a9
fi9 (Action) waziiivdnialeysenauimadlavaineyieilaussiiy
A fAnadssuiamn (X) Wiy 4.76
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(AIDA Model) Usgnausae 1) n1snsedulviaula (Attention) 2) A1
aula (Interest) 3) AuUsI5aUT (Desire) 4) asile (Action) avvieulsiliiu
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THE DEVELOPMENT OF PUBLIC RELATION MEDIA TO
PROMOTE ENVIRONMENTAL CONSERVATION OF
URBAN COMMUNITY: A CASE STUDY OF RAEWADEE

ZONE 2 COMMUNITY, NONTABURI PROVINCE
Chayanis Wongthongdee', Sineephorn Wattanachinda® and

Monchai Noikumsin®

Abstract

The research aims as follows: 1) to study the problems and needs of
using public relations media to promote environmental conservation in urban
community; 2) to develop public relations media to promote environmental
conservation in urban community for communities for receivers outside the
community,; and 3) to assess the satisfaction of receivers towards the
developed public relations media. The study method used community
participant observation and focus group discussions with members of the
Rewadee Zone 2 community in Nonthaburi Province. The data was then used
to develop public relations media. Experts assessed the quality of the
developed public relations media and assessed the satisfaction of the sample
group who came to study and visit the community by having the sample
group answer questionnaires themselves and analyzed the satisfaction
statistics of the sample group by finding the mean and standard deviation. It
was found that the Raewadee Zone 2 community is a model community in
urban environmental management. The community has a problem of not

being able to clearly communicate information, knowledge, and ideas on
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environmental conservation because there is no public relations media. It
needs public relations media that will help communicate with visitors and the
general public so that they can be well-informed and meet their needs. The
developed media consisted of 1) video media with content on the
background and concept of environmental conservation; 2) diagrammatic
media in the community's leaming resources, showing an overview of the
leaming resources and knowledge in the leaming base; and 3) social media
(Facebook page) to disseminate knowledge and community activities. The
results of the study on satisfaction of the sample group with public relations
media showed an overall average of the highest level, The media that the

sample group was most satisfied with was the social media (Facebook page).

Keywords: public relations media, community media,

environmental conservation media, urban community
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The State of News Presentation on Digital Television:

A Decade Post-Transition
Pimonpan Chainan® Abhibhu Kitikamdhorn?

Abstract

This study aims to examine the state of news
presentation, content topics and formats, presentation
technologies, ethical issues, regulation, and audience responses
concerning digital television news programs in Thailand a
decade after the country's digital television transition. This
research employs a mixed-methods approach comprising
quantitative and qualitative content analysis of news programs
from popular digital TV channels, in-depth interviews with
media professionals, experts, and academics, and focus groups
with audiences across four regions. Findings reveal that crime
news and human interest stories (“Khao Chao Ban”) dominate
airtime, particularly in infotainment ('news talk') and discussion
formats. These formats often utilize sensationalist strategies,
including specific topic selection, interviews with involved
parties, emotive language, and production techniques such as
split-screens, to enhance emotional engagement. Although
audiences may find these formats engaging and easy to
comprehend, they also express significant ethical concerns,

including violations of privacy, the depiction of violence, factual

L Faculty of Mass Communication, Chiang Mai University, pimonpan.c@cmu.ac.th

% Faculty of Mass Communication, Chiang Mai University, abhibhu.k@cmu.ac.th
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inaccuracies, potential hate speech, and the reinforcement of
social inequalities, particularly when covering vulnerable
populations. Furthermore, experts and academics highlight
a decline in journalistic depth, the blurring of lines between fact
and opinion, and the inadequacy of existing self-regulatory
mechanisms. The findings lead to policy recommendations
directed at stakeholders such as the NBTC, the Thai Media Fund,

media associations, media organizations, and the audience.

Keywords: News Program, News Talk, Sensational News, Digital TV,
Media Ethics
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fossaned uazine udonfianunsafsanuaulagvuane (du
Grabe et al., 2001; Ryu, 1982 Cited in Kleemans & Hendriks, 2009) ?Ué\‘i
soundainnsoseniuLAnEonaA1tN (news values)

M aet IUUINTHaLE (embedded sensationalism)

YOULYATE11YBY sensationalism N15v818n150 ULAE TR
(measure) Winfadulugadelnsvient fitnagiinisuduenyssidiudilalle
Tudumdefiirensuallaesssuni (sensational topic) 1wy Y1y
Sgnseyuvu wadngniiiauswuuisietsual 919 nsdnaueu1INg
Gonaalpetiuluiiusy fRnmsdelndlusfinvestatas Fanszuiunaiuil
gnderulifidu “nisdnauevyiuuuiiiesualule” (embedded
sensationalism) flo1femaianmsaandelunmaiiersual luniwsude
9751l (sensational news) JsasounguassiiAivisuaonyszanuiu
Ao AAR1udem (content features) uazdiid unisnan (production
features) (Kleemans & Hendriks, 2009)

L AT 8uan9ad ATDAUNUNTTUINN SN NI LT wag 1eadanelugiel A.d. 1968 fa
1996
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dodannooulatlutiagu (Knawar & Boukes, 2024; Singh et al,, 2022)
Taggunuunisdiausy1ikuuisiosualuagisiotsualunslagn
Ufudsusdlunugivimidofuuniuasuld wu ainlugalnsyimid
ofumalad1un1snand evasadiennudrensual wWasuldidy
AANLUA (clickbait) w3 “nsmeviadaliadn” mafnwidelusediud
sufemsindeiiiorsualisgnusunuluse

nsiauerasesuallusienisiarrnandulsingnisal
yansansmansfiazieunisUiusivesednsio 91nMITBNUTIMUY
Faufuiiudoiiaatslugguuuuijatiunadidosiidlaing vaufnm
waznszduensualnuiAniieriunsiidiusimves$uas s
MenuiIdaiesuaisrdwauinlumafinmadisinasveadu
waznseaunsuinsdaululszinudfy wiluvadeidunaliie
ANNTIMNER11aF 855308 d panavulun T nwIaLnasEI19nTS
thiauetniithaulafumsinuunsgiumaindnesdeman
unumnthiluazussiingrunismeaunlugiusdeuasy

U MYesdnrngnesummNAAVthiden (functionalism)
Taefioinnsseurnddiudrdgylunisusznauainsaiuassveslan
wazvhwmiii i udeananislvdeyaundeny winindnuosdonnn
Usgnausie 1) nMsaendeuazseaumnn1saldfny (surveillance) 2)
MIRALEDN AAINL WATN1INTIAAOUNTYINIIUYBI3F (watchdog) Ll
s1saenudulnuruvesdiny uaz 3) N1sduauuInNIEITRUSTIN N3
aviagvsomsufURtAuveuwamiil (dysfunction) 9191 lgradnsids
au 1w MsUnmnzssuihdnudulusiedunsie (Hanson, 2022)
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dounavugnaianisliuuAaunieldvdnaiesssunas
33581UsIulaeAedsnusuilaveusiadeau laediidmuielunis
daueteyarnasidelvnaidondunaifiesdifianug (informed
citizens) Suvrlugn1sedusiveg el nanarniswi lad gy
assay eglsinmunsufdAniiivesdouaruiininudseiiagiia
Arutaudadutiesssy Ssannsaagdulssdundnlésd

1. AN NABILATAITNTIVADULYA $9 17 (accuracy and
verfication) M3ATINABUANNYNFBILAT UMA TR sToyaDE9Ta UMY

2. anududaszuarnisiluaniBnesans (independence and
allegiances) Anavhmelunsinwaugasswinaandudaszvedordu
maduaufnvesivnTn/eng

3. ﬂ’]i‘Via’eJﬂa’NLLagmiLaﬂJLﬁjﬁjﬂﬂ (deception and fabrication)
Tofnaniaiussaninfunmsliidnmsvasnais Wy msdasud viie
nsuoutuinamuayides ilewmamdeiiianss

4. n15l9uazn1susuLUa sunn (eraphic images and image
manipulation) M3fiaNsanemIEaLLaranLdnTureansldnind
fimnuguuss mmihensusl vienwilidunisuansnysslev

5. unasinuaznsinIAMUEU (sources and confidentiality)
voulavesmsUniesuvasiunvesdeyauazmsiiuteyalaglifinissyy
I GRIRe

6. @n1un19al WLAY (special situations) N15518971u7 171U
anunsaifisiaauseulmags wu nsdususzfunsonsneetusind
a1 Lo dafan1sdesiudiian un1salnIninusumss wasnis
Untosdvdauyanavesifeitos

7. 23955504 ounarusEnIed oUseianeng 9 (ethics across
media types) {umanumnsasessanluusunvesdinunasinalulad il
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Center for Academic Services of Srinakharinwirot University, 2019)
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F19m5” Taaidensiemsiildsumnudouandua ($radedoyaisnfisnn
d0Nau nane.) wWeunssen1stiunanresy wazlsresiian
poneMIAeyetion 30 undl ilethundies i inguszasaded 1 Tu
FesesUsziiiudnn JUuUU wasmaluladnsiiausyn nseusEozIa
maqmﬁﬂmmamqmmnmﬁgmm 14 $u szwineiudl 26 Sunnau
2567 9udie 8 UN3IAN 2568 lngazyiin1siiutoyauazaIsiasensyn
nniuiieeneine
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voudevitusnglutod 1

nsdunwaldedniusznovindwdevnludofiindnea
Hlvamguazinivmsmeiuivamans/ msdoasunavu S 5
au Jadufudoyagninnisalvenisdiausyniesnenisinaly
HaqUu feludunagnslunisinauetna Jymdiuedessaulunis
thiauetnswdsadonslulaznsuenesdnsiidimanieaiosssuluns
Y11au8911 wuImensiAuguad elnslanizsen15911vest0eii
AdmeaimnzauuazJululdlumaua Taedunwalivireniluesdns
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Uszaunnsalieulugieszevddsunugfiinineafianunsalideya
\Rgrfumsufusiuarnsasunlamesenistn mItmusuuIaYes
NAUAIBE19UTUNIINNITMMUAVUIATBINGNAIDE19INTEN SdFUN Wl
Polkinghorne (1989 cited in Creswell, 2007) Tun15@ nw1v1n13
Aunwalngueiieg19dIuIu 5 AU

MsaunuIngy Wedszifiumsiuvesfiliafuimanslungy
nadanusng 9 sensiauevfidussdulymdiuasessuvestos
F18M5IRTIN0A NANATDE19AD KTUTNTIENTYNINIAINOD U 4
2in1a Al n1ANa1e Aawmile Aanyiuesni@eunie uazniald s
Favuadiuau 40 au §198ssuaungulunisaunuinguainnisineives
Hennink and Kaiser (2022)
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msliitufidnussnninedusasergnssuiesnda Snnedaiing
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Uszanne198u 9 1995180195019 9 azdaunsedanszanevesuseibiu
mslanesidonmusUuuy (pattern) deyaflaunsadanguussiiugen
lfun Yd1aszina 9udivg U1uf eafunisvend sanay/ i
11395195 ¥l Aug LA satunguuie asduniwal (fiew)
Uszanduius Tawanviedui anade sonsia1diuasensaunu
Hamvmnisaitagtu fynsmmeniomimussandu q fivaula e
fulomiAsatuanudeuas/ uielusmanidlinuiasly “s18n13
Uszinne1n” (e dinudu 0) emnussmmenisin Eenui iy
sy whiiiivsanmemay q lWiuusssiudmassmadudning
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Media as Cultural Export: Thailand’s Soft Power in China
Adipon Euajarusphan’
Abstract

This article examines the role of Thailand’s media and
entertainment industry in promoting soft power in China over the past
decade. It focuses on analyzing the success of various forms of Thai
media—including films, Boys’ Love (BL) series, music, artists, and
literature—that have generated widespread popularity among Chinese
audiences through digital distribution platforms, particularly online
streaming services. The article also explores key factors contributing to
the appeal of Thai soft power in China, such as the novelty of Thai
culture, its ability to fill content gaps due to media censorship in China,
the high quality of Thai media production and storytelling, low access
and licensing costs, and the proactive role of Chinese fan communities
in amplifying Thai content online. Moreover, the study analyzes the
resulting economic and cultural impacts, including revenues from
licensing, the growth of tourism, and the transformation of Thailand’s
image among the younger generation in China.

Nevertheless, the article argues that Thailand should seize this
opportunity to develop a strategic soft power policy by systematically
integrating state agencies and the media industry. This would enhance
Thailand’s cultural presence on the international stage and ensure the

long-term sustainability of its cultural influence.

Keywords: Media, Cultural Export, Soft Power
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Tan lagiamzluansisasguszvsuiu dadunddunanduilnailng
figalulan uazfimnudoulomnuasugiauaamsssuiulnemesie
siaLilos Ui, 2020; Law, 2022)

Tugrsnmssuitsiua deduiiisingliinasdunineuns 454
a Aatlu videwsishssunssy Tiuanudeusgrsdededunyguuyn
Fu audidaiflfAetudiomndomilansusindy uwidnainns
Wavusiudesmsmssuraananilngvimilg unasesiinlossulat
Fadodenmamsundazasinglinirenned sulutimdsd 2014 (shi,
2020) Insunanyesusg1a Youku, Bilibili waz Weibo laitfeeyinvting
duveamameuwnsudn widalalonaliduuiinsuduiuduiuszuy
ouuAuazdUlfa derasaiyumuuriuaduilidauds (Shi, 2020; Ji
2020) Usznaufudedrfnvesmandndeunsszianmelulszmaiuies
W Aouurnnuvainuanemana vseuumiosssund viliguilae
Juvuandelneunu (Law, 2022; Atlantis Press, 2018)

unAutazatsamunU s RavnsIn Aot uislneluns
Welns Soft Power lugauszimadu lnawdufnwiniudisaves
Mneuns Fdne Aalu ias wazissunssuinglunainiu saufslade
dfnyfidmadonissensunazauilenaes Soft Power e 1wy Ay
wanlmivesfaussailne Feshevosdeluiu auamition unumues
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wiluadu uaganulnddanigiiaans SnitadaTinsevinansenumnig
wisvgRauazausssuiAatuanusngmsali iwetliduisdnanin
vosdotuiislnelugiuziniosdionsyaiamsssy wazuumisunisse
gon Soft Power Ingliiudaunsauazdsduselulueuinn
ameuaslnedldFuanaionluiy

ameuaslnenatsls esszavanuduialuiusgrdlaaisiu
gniogaTu “aanainudlng” (Bad Genius) (2017) Aaf1sUsingnisel
maneadaselavesnislneglunisussina Tnsaiuisalneselanin 30
Fuwoganssluiu vilinaeidunmeunilnedivszauaudise
sEAULINYIANINT A5 09mTl4 (The Nation, 2017; Wikipedia, 2024)
ameunsis s vnaueis essanisinsaeululsasoud fududile
Fadhfeduaiuldd (@vtoudssruumsdnuuazmsuwtstuasuiivniu
Aung) wazldsumyuagrawnn Tngiazwuuluivleddiondivesiy
(Douban) g4fla 8.5/10 Azl (The Nation, 2017) Bniatadafufies
1A fuAviiSulunda 100 drunedu (Useunn 500 druuim) dewdu
audnsadudivgvesnmeunsinglunainiu

Tudanineunslne “aarainudlne” (Bad Genius) 2ty
Uszanduiusluiu lWlenwIudy “FABFE” Wansedain “dedu
Saasey”) dedudewinisutstuduaidyyr nneunsidesiiadna
Usngnisailuduseselaoauvatsuasidesiansailuiiuan uanain
aa1anudlng Wy ameuasineuuidu q Aldsuanudesludugudiu
Taglanziud aosviy uazueatudauznsded fogragu nweuns
flve Fedudelunnuindiuazauaynuuulne Idfuanuaulasin
Fuududidinliflenavumneunsilindslulssmanueannin (China
Daily, 2017; The Nation Thailand, 201 7; Screen Daily, 2017;
Shackleton, L,2017 ) (lesannngszifisunsidumesluduinlsioyae
Tanenneussiientuiyanailnede)
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win meunsises Auin.nselowe (2013) agliladnaneluiu
wiuRulngidemrasuduees unnduduf sanuudomisliidu

Y
13

9713 VauFEIiy Mweuasueatulne Wy ssduIn (2003) wagnaIy
yostinuansfiefaatne 91 wuy (Tony Jaa) Aad1egruuunduluiuain
ansedilaniaulsinimissesnvioseadyn

AL avesnmeunslngluiu vilvnasslnes uues
gmamnssunneuniidundesdedidglunisimouns fausssulne
Ssunalnglddasonienuegns “drdnnuduasuasughaaiieasse
(89AN15UMIBL) 1138 CEA” wiauatuayuauyseutaund 200 d1uum
i odaiaunisuannmeunsuazd3dnddnenmlunsdududing
Smusssudseen (The Nation, 2017) mweunslnedsnansudunisly
wuIt1es Soft Power Tne flsifissadnenoldaindisusenaus
duasunmanualuazanuiaulavesUseinalngluaeniniiu
Bdlneniinszudlunatniu (aslawizddne)

azaslnavimiuarddlne Idsuanudoninduegrsnluny
Foum13u Tnsamzuszian “@3d1e” (Boys’ Love) Fuhiauanimsn
sEnIge-v1e deduusingnisalinuves Soft Power Ineluyag
nessuiiu ludueansnandidviedetuiaunsnimadsatugn
FinkarAIUANEE1TNNIR WITTENeIngnduaInsadta v uNY
Fownvoaulatiasunuguliogisuniviay FmaUaueInNABINITUDY
NN 9 flmevndouuntl (Atlantis Press, 2018)

nszuadidnelnesunonsnd 2014 Wed3diGes “3nqu Jogu

'
aa 1w

wau” (Love Sick: The Series) @9t ol udsdlnetsaauwsnndlasnune-se

Y

Judazasi eonenmeauazlisunisulameunslunydvuiu dawal

waavaulegeduratuidulne Ju wasieensiueandeld
(Atlantis Press, 2018) #§491n Love Sick Uszauaudnsa Aregunan

Inefnuniiadnassadsdinesoddnl 4 sgsewien dwandnainiu
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Auenguurudulazunanlesueeulay aunareidugaiiesivestid
elngluiudusiuduiun neuualduarudeuvossuduisun
fevaulaazasinowwrsnlsuuuinialy yndulniaiiazasuu Boys’
Love snniupgnadiulddandsd 2014 (Wang, 2018) fhaghedsdnelne
Algansludu tdun “ndeadnundufisniused 97 (ThamType the
Series) FafuFossmaruinveamuiindne 2 au F3d3estnaneiiu
nszualiFavulaluaiifieduetannyneenanal 2019 lnegnszien
(fr-ndwl) funurnIuasreidenans (“gquiesievdn’) vuneis
(Weibo) aumvmueﬁué’uﬁuﬁu 7 vesmnagduiiauAangean usami
Alonoa K-Pop mamama “9890N-37 UM BTS (i, 2020)

uaﬂmﬂu WaYUIAN #ThamTypeTheSenes 'UuL’JEJ‘fh (Weibo)
gnidngiuannndt 220 d1uads aeluszeziailiviunddidoonans
Buduiisnszuannuadsladiifundulineasasidot Ui, 2020) WuwiRearty
F3dui3099u 9 0619 “NT 21519 U” (2gether The Series), “ula3n
dusaglalsa” (I Told Sunset About You) wag “Sneantiunie” (Make
It Right) Aisnsilésunsmeuiudunau felusUuuusenitosulatiged
wazazuuyinsalvendenuuiuleiiitvesdu wu “wasndusiels
150" leizuy Douban g9ils 9.5/10 FsanAnidsdansnfvaneadeslu
A nAgITU (Global Times, 2020)

UBNINTId azasineuwidy 9 Algudualuiuguiu Wy
azaslsuuufin-AouiuAvIauwafizen 017 yninduinna (Love Destiny)
Austlaildegluminnineg uidsanuulanlwivesndendougaunumd
nauUszifmans Mvibidsududnnulidesfinniuriudemnsesulal
w38 avaslveTiunandidining aes Full House Juindnifudu adu
e (2014) huandaelud A3 uazesn gu s Anaidunszualulan
poulauiu dawalviinuandlnelaunuaduridudiuiunin usogen
ludanuuanauazdiaudsing 9 Tudusely
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Jewmdinnuinvesarasineluiu drundafnngueuuiy
Funagmawounsudumesidn lnonguuruaduIuiduvouazasine
lavreiuudaduladanvdunasinewnsuuinanieuinlessulaley
waue Mldvuannsadfsazasinenielunaldidlumssesnoina
Tulne (Atlantis Press, 2018) uivnen1s3uazinedsaudsdinglneesn
nuduledlugaed 2017 desnidlomseuln widvurniuging
FARUNIULTDINIANG 9 1 Bilibili (Ji, 2020; Global Times, 2020) A3
yuvesnguurundumanifdiuegiadslunisudnd Soft Power Ine
Iinsgnegiunaniteluiuy
waslneuazAalulneildfuanuiesluiu

T ssuiinmn Aadulnesunidsaunsoaiededes
wazguguululssmeduldegdlanau lnaanislunyduslaaioguiay
LT s’ﬁqﬁé’ﬂwmzmiuﬁm%@uuﬁimL%aﬂﬁuqﬂimﬂ (neo-pop cultural
consumption) ALJASUANUMAINTAIENIITAUTTTUIINABUBNDE
seifles Medniiuldtaie Aadulvefidhsausemsnlsiviedsadn
Tiludszinadu 1w L wetuwu (Zheng Naixin) @102 BonBon
Girls 303 wazduil (Yang Yunging) @119n33 Rocket Girls 101 4871
Wunszuunsindutazindannelassuulonsavesiulnenss dawali
fHAanudruauunuuwnanesy Weibo uaznateidudydnvalves
Auduus n1aTaiusssulne-dusiuads (Global Times, 2020;
Wikipedia, 2024)

wonvni uil a¥1-adw wluua avfudalu Kpop melddu
deinveanmals wiludanmanvalansisay aginaulasunssensulu
FrugAwnuTuusssulng (The Straits Times, 2021) Tua1en1v09
Auslaariduegadaau lnslamgainnisiiaueanudulveniuns
wiante msldmunituiy wazmsnandemnsieaauiiluszmelng
Fslisunmsnouiunndedunasziliau Weibo sghanirauns
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Tusnfifnds masusenaud3dane (Boys’ Love Series) vadlne
AwmesunsluIukruunannodueeulal 1wy WeTV, Youku %38 Bilibil
fnlasuanulisnaiuaivdsd lnedinsuilulduszneuaduialeduiu
1AV Douyin (TikTok Lestduiu) Aegrunatentou laun “lundua
Tvu” aani3esineuns (Until We Meet Again) waz “Aun” Adufeslag
Unuanaes i lusn-13539g) 910 iNs12L37g U 2gether the Series
wiaawanillsifeauigrlshifewumnninby uissnaedulifalum
FoguiuianudatuLardidogamileduy

Sndeghafiazvioundawes Soft Power Ingluiusesuaulafie
nydives fad (MILLD) AaTundrnlnefiusngdalunisuansanuuiad
Coachella w¥euAumsiudsgmutmsmgsiae Foilidvamalan
safsrniu hamnuadlalufwusssulvowazermslnonnd uegig
M99 (The Nation, 2022)

n1sunsvargvennasazAalulngluiudinandladuiie
Us1ngnsaddennudiey (popularity) wihitu mnusidushesgiawesnis
wansoendTnusssuiiasioutls wdwnednanwal (cultural identity)
warN1IYANIIAUsTIlagUIene (implict cultural diplomacy) Fadlna
lngnsenan1ssus nnanwalvestsenalneluny fuslaas19y
Taglawzluuuniuidedegmelitediiauaznismuauetiadua
SvswavesatiulneTuandlidiuisauainsovenidomfnusssulne
Tums “unsn@u” dgiuiiiaussslmludnsasfisoulouusinsmds
(soft yet influential)
rssunssulneiiinsulauasinailudu

meldBnsnavesnszua Soft Power Ineflvensfietseliles
Tudszmaiu 155aunssulneldnaoidusdanisguuuuinusssusnate
il suanuaulaaingd grurnndu nstanizluy19lu A D7 Wuan
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fiassaunssunainrateUssand b funiswlasasfiiunlulsemeaiy
wiluBandulagdtindue wasluBasinsauiuuiundusoula
villungussanssuilduanudoueadiulitafeissunssy
wnagesiy ngnanuves “andty” e wun, Adlae, uag an-
wWu-ra lesunmsanuiulaidunmedu wagldsunisneusuegafann
ngusuiaulanssaunssussiinyiuazmiosssund dealiuiaay
Andunuvtisdeviedlusunisdossulativesiu (Dek-D, 2015)
UBNIINITIUNTTUI AN BUAD 1550uNTTUAAIEENTRsLNY 19U
Frandsnin vesadysnn uaz asmneanidlesing veslusiy Alduns
wlalumenduduiu wasgninauelugiusunasiieunnuazidensou
vosimusssunazdalalne 4alesuanuauleainnguerud aula
13TUNTTUANUSEINAT IS SUAaY
Tuvaugiieaty 1553588 %se Boy’s Love vadlnefiiunum
Adnlunainssanssudu Tnsamzlunguienuissunagieivudl
arwaulafomisidnuusndaninaneuarorsuaiaudin e
feldfinsnuiegnadunenisluiening assunssunelnesiwiuann
ndugnudasgsliiunianisiaenguuruaduy1adu wazineuwnsuIy
uwanwesuesulal LU Weibo wag Baidu Tieba @yiaudsnainued
“UrlunonIsAINTIL” (Literary Fandom) Afiunuinidsgnlunisdniden
wla wazweunsassanssulnelunuy bottom-up Tneld T ufuszuy
dinfiuviniesy (Atlantis Press, 2018)
wunludanandlidiudsinenmeesassaunssulnglunisin
gnanniamsssutmd Tasiemzluuunvesiu ausezidedin
Beulouglunsweunsifomunadssan winsihssanssulneanunsa
“ang” Wgiiufiniseldvdludmannuazgurueeulay asviouds
auansalunsdeansensual aude wasdndnualTausssulngly
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szauaina wazenaregonluloniaiuasugiauasiBeyaimusssuly
auAn

YAINNNITNEUWNS Soft Power Tnegdiu

sHBUNS Soft Power Tneidnguiundsnniulursmemssui
AREVET Lﬁmsﬁuw’wumiuimwmwawm&JLLwamms‘mﬁ%ﬁa Tnganie
wwannesudseeulaudunumlunisnszarsuazainanuideuse
Luamaalmium AuslaAITueedniau Tudunisdasmneddemn
amiedouly unanvesuaniuiavesdu wwiu Tencent Video (WeTV),
iQiyi uag Youku lenaneidunalnudnlunsiiauedsduazazasingyiemd
Inesofvudu Inolamzndsd a.e. 2016 Fudutisisguiaiubuiida
nstdAeumuANUsTEImMANMATE Suidesunandgmmneniys
5¥1219809Us2LnA (Wang, 2018) n15.UE susUassena 19yl
HUsznoun sunannesuiudememmadenlvl uay Aowmudlneds
nanendu “Soft Alternative” fiuraula Meduvuavansfinindt u
annsaviLsaRsuuLwano$u3I 1y Douban (SH) T#adlussdy 7.5-
8.5 AzUUL BeazyieufenanmmIHanuaznIneuiuYearYl (Atlantis
Press, 2018)

mugludunsuslaesiuansuds Todeadifiodu Wu Weibo,
Douyin (TikTok 1ias4uau), Bilibili, wag Xiaohongshu (RED) lananeiduy
ﬁuﬁﬁﬂﬁ’@umsa%mamm “urunon” vesfalulazaounudlng
Tnslawignguionsuriduiifiunumidugudaidem (prosumers) 1wy
nsAananauIfloaIndsdins nssuendinadlne nIeudusnislu
Hntuunundy Jeasveunsu-dedndnualseningTamsssueteudou
(Global Times, 2020)

fndunafo masglne Tnslaniz msvieafisuisuszmnelne
(mnn) 1815 uUsud g g gnsaans Soft Power 1T95n Tnanasld

4 130
\ - =5 - Y g
: J1saisnavnuwaUNadD Jaoangazasivassa

THAI MEDIA FUND JOURNAL




nsesoenTausTsNEUED: nsdlAnwn Soft Power e

MsasnewuiaudeUasafouazadnassa luanonsnigussavuiu

Ui 4 aduil 4 Ay - Al 2568 aMa LoBTaEHUY

uwannlosuiudanaiil oadrsnmdnualidauinvesUseinalnese
FuslanTuilmeunsetu Weibo waz Xiaohongshu lagifun1sdeansi
q0nA8 BN ULNTUA kAT TMUTTTHVR I YT 1muneludseinaiu
(Phalaharn, 2025)
nsldunannofumaniliifssudfsesidanisnaiauaz
Sarussay wisadumognaves “mayamatausssusudelva” (New
Media Cultural Diplomacy) ﬁ'mmuwmﬁmﬂ%’g ANALDNYU WA
Huilan azvioudsdnune Soft Power i Alidulusg19nsza186a
(diffused) wariinafngdluviundediviadouarie
Jaduiivinloh Soft Power vaslngldiuanuiionluiu
arananintveaidevn devuiislvnedyaiuiauisn
reunauauTNaiadifuanuiluendnuaineinusssuliogna i
frusmIuidnindelnevnaustausssndvs “Inddauazunnding da
nseumwaulIng N Wy 1Fessfeaiunnuiiesosl Ussind
foedu uazAmrauInys uenaind nisdaueyssiduisatuaiy
vannvaneyanaludidnevesinedtedu “vedlmi” dwiudvudu 3
Lanunsasualalud eviosduvosmuies nszdngnauaulagszuy
\duiwes (Atlantis Press, 2018) fuuduswuwndsfusniurudenilne
ileuanamanuuanlyinaziUasuyuse s imusssudu 4
Yasinvasioiu dedfndutdevvasdoiu lnsamsUsundu
ffeteaiumiuvanatemana amnudewmiesssuund viendny
Tawdatuszifouniedeny vinlidsduazameunslnenaredu
“praden” MAududosinednan Megrdaaufenuionvesisd
Melng 1w ndeatnunduiisndueed 9 (ThamType the Series) %3e
5121567U 2gether The Series fianunsaudfsguaduruuuduuas
uwanvtesusaulat wilutasinensiudmddfauidemursdinesn
fn1a (Law, 2022) uonand nsfinmeunsuuIRingaiusanevaue
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anudueuluBesdndunasmilesssumivesyniuld Adududnqauded
\Buiudsideduliaansatiauelsd

qmmwmamﬁlam Lﬁ@%’lﬁuLﬁﬂiﬁnSlé’%Uﬂﬂiﬂﬂi%ﬁUQMﬂWWﬁ’ﬂ
Tusulusinda msdnesi uas @ uasides Feanunsoudstuldfvdean
Useimedu q sfensiaesiindaazitidsensusiuildesnad o
ydusinduvaitazasinedawanansalumsdenenauduiuues
fazasiands uazdoasorsualldognadusssued (Global Times,
2020) favg199u F3duuasndunielawse (I Told Sunset About You)
¢ $uazuuniialuriuled Douban geiie 9.5/10 Faganinieniain
Uszinedu  Tutisnaifedty

Funuauazaaulnddantegiiarans dmsuliuinig
unasnofuluiu n1sdeandazasineduiiduaiunn esndsaign
ni1agAsNNVAlduSeUsEImARe Tumnvanewi Wy A1dvansazas
Inelasindveglusziundnuauvieiu vazfiazasinvauiaEosoiadsa
geflnauay 1.5 &1uveu (Tanawat, 2024; Deng, 2016) Bnvilnendu
Uszimaiinsuuailnddu shlrifudufuesiudsauuazanunsadoules
fudlomldinetu Vivluudvesuszaunisainiviondien anuduiudms
\Aswghe wazmsuaniUAsu sy

ununvasuuaau uuadurndudunalndrdalunns
Fuipdau Soft Power e wnavimdividlusunsuaden i)
nslusluananuruludeailine 1w Weibo waznsinnanssuatuayuy
Aadulne laiesdunsdaurudinisesular nsvilusnandiuin vie
nsuiARuileatiuayunay Ui, 2020) Anajumvesiriuadumanil
Prelinruarfadulnsannsad dangudsuiuldodndnds wavaths
mnuduiussyaremildimanansugianas fausssu
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NANTENUNNLATEINALAL IAUSTIN

Soft Power 104l laglanizangnaivnssud ouagtuiiia
dawansznulusyiuumniad e uasvghauag Tausssulngluaon
Uszrwuduegraiulddnlugimenssefiiiumn

HaNsENUNIaLATYEAa vildlunadnsmaasugiafilaniaude
s18l¢a1nns viedvansnmeunsuasdsd ludunanosuvesiu i
WeTV, iQiyi wae Youku 33i8nsnnsiivlnegseaiies Inaaniendad
2016 \fla3guradusiianisindidenninivald vivliuwanvesuiusiu
waulaazaslneuindu (Tanawat, 2024; Deng, 2016) fa8g 1919y
Ameuns aanmnudlng (Bad Genius) fiad1eseldluduni 1,000 &1uuwm
LLaznmsJLﬂumwsumﬂmﬁﬂﬁzaummﬁwL%qaqmiummmwwimﬁ
(The Nation, 2017)

Wona N Soft Power fadsnaly gnavnssuAITvieaiale
Isulsslenilaenss weaanvniuiifuruasasvsenneunsinein
anuaulalugaiufioneyin emisine wieweniaviesdu fregraugy
nszuaazasiionlngedns ymndudana Anszduliinveuisadu
WumanvendisndTausssululnesindy (Tanawat, 2024; Deng,
2016)

QAAMNTINBWNT FuMUNTY waziesuvulad Aldfueniasd
971 Soft Power Tveagnadmau Insnmzidlodnsinausriudadulve
fifidodedludu wu A91 BLACKPINK w3 fad (MILL) Fetnedaiaduls
duslveegrstnmiennyiing wiesUseaulve wiawniausanedlad
Inelasuanudounuluaie (Law, 2022)

NANTENUNIIAUSTIH TuA1uTRIusssN Soft Power vaslnyls
Wasuwasnmdnualvesssmaluaisnivniu lnsianizlumyausu
Tl FisunesUszwalnedulszwanidanudanite vainnans wasd
mduannasnniu fhegefidnauie nsWndu Sanusssy LGBTQIA+
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NN sSUTLTTANelne dedsualiunu g vnIudwonlidesimmesd
Jantrauazdiueniulasongumanainvansanndsiu (Atlantis Press,
2018)

SnitadsdanaligniduaulaFens nwilne Yausssulne uas
Usendllng 1109y 1wy madeuiddwitugiudielddearsiuadu
NI3IRADINANIA INYHUPUTUUHUASY Uagn1TANANNYIIES N1
uwnanlesulniFvailifiedu Fetedaaiunudilesuinazaing “annu
Tnd3ameTamsssn” sewisussrsuresisaosssma (i, 2020)

Nav8d Soft Power Inedslillddrfnegua “anuieondangin’
uadsdsnaliiinauduiusmetansssuidnd st u idanisdeansaos
maszminsnaninouazgundu uaziduussiuind euddgyveaniny
Sudesyninesenaluauian

wualifu Soft Power negludunasl 2020 nasd a.a. 2020
\Dudfuan mameuns Soft Power Ineluiuldvenesetissoiios iy
AnusanfloszninsmaonvulnefuunanofudeIuiiisninags 1y
WeTV, iQIYl wae Bilibili Fsnaneidutosmvdnlunismeunsazasuas
F3dlneguly lnsianizuul “Boys’ Love (BL)” fidsnslefuniuien
aganlunyEanduiu Generation Z winasziuasduinsnisaiuny
fouunilidusmunnduiny Ui, 2023; Jing Daily, 2024)

Frdlneunas 1y Aulnesy wevd3d a1 Wesi (KinnPorsche
The Series) (2022), A5 The Eclipse (2022) wagifl aud a1 Only
Friends (2023) laasnanszuangrqunsnatsluunaniasuiu lnsians
U Weibo fifinswaiaansfesdiunss uasiiuunduiudnfanssy
atfuayuoouladednaduszuy axvieulidiufanrudsduvesdninams
Fauusssulngluduwinelddedniadmuuleuis Ui, 2023)

Tudrunineuns Audnsaves aaianudlng (Bad Genius)

'
a

(2017) Sapsgnldilunsd@nwdnedslursmsnmeunsine-3u aued
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v
a

ameunsiulyal 1wy se 3. Augemnadiou (Friend Zone) (2019) sTayiis
-teghslslilfindeise (Happy Old Year) (2019) warymnduling 2
(Love Destiny: The Movie) (2022) &5 utdsaneusuiifianngwuiuly
unanwadi Douban war Tencent Video fenziuadeiy 7.5 Azuuy
wanshidunsreiomesmnuioluidemameunsineiiflasaionds
p1sualuazgunsen1muwuulne (Douban, 2023; Yumul, Sarmiento, &
Yang, 2024)

wenani dinnuduasuiasugiaasieasse (CE) Saldamny
MOU futusdnsdudedulud 2023 1 endndun1ssiundn (co-
production) szwinslnsuaziu Fededuianislndvesnisdsesn
gnavnssunneunsing (FACCA, 2023; China Daily, 2023)

TufifvesauniuazAalu Aadulvegulul wu d27u (Billkin),
Wil (PP Krit) wag 39 4EVE a11150a31951u8 Ann1ulu Douyin uag
Weibo lapg1enineing wieuiunisilanain “T-pop Revival” Tuleidey
mziuoen (Jing Daily, 2025) vaztAgiu dg1-adw) uluvia denadu
Aaunu Soft Power Ingluszaulan laglanizn1suandinay Rockstar
(2024) AR uFUAAUNTY Weibo aelu 24 F1luamdsudeeinas
azvioundswasfalulneglugiug “cultural bridge” s¥ninvasslszmea
(CGTN, 2024)

drlusuissunssy 1ssunssulnouuiayeseigiaznelasu
nsudauasinuiiutuluiu Wy nanuves “made” wavwillenene
Imeeg13 AuLAI(The Red Thread) wag 7 Tunsuinaulni (Seven
Days Before Valentine) fineunsn1uwnanasueaulaogia Jinjiang
Literature City wag Lofter @3azvioundsvosununouissanssdlned
apaduudslumiemy1idu (Thailand Foundation, 2024)

Tuduasugha nsveuisrursdszimalng () s1891un
UAIINNTEULERZAT YWinduilag (2018) way ywiwduiing 2 (2022)
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Frusmiuiidunsienisndeimussalulnediudundt 18%
Tosianed uit 119 duanud devi 19y nizuasadonse uaz
n3amNLILAS (Phalaharn, 2025) Tiail v, dathisinviesfiendu 8
dununnelull 2025 neldnagns Soft Power savioufisnsysannns
dovuiiwarmavieadienlugusieiesdloduaiumsugiadeiaus sy
(Phalahamn, 2025)

Tngasy wualidy Soft Power Tnewdsy 2020 wandliiudianiny
deLdlosarmsuiuivesgnavnssudelnedenainvesdsnuiy gilu
Wanalulad duilaa wazuleuiesy ilidsemalnedinssnwaniue
Huriuinussuswadelugiine uazidnennaddunisvenednsng
meTussingiuluouendulng

un3asal

UnAUE B9 “nisdseenTausTIuNuA o nsaldnwn Soft
Power Ingluansnsasguseanvuin’ nunisdrdynenisfinuinig
§1u19aza1 (soft power) lnsianngluiiivesnseuns fansssuiude
Suitsiund nanududdlifuianumvesgramnssudouastuiia
Inglugiugnalnii Tuind eudninanieTausssuveasfuiduuy
bottom-up @auAna1991nlaea top-down AildFunisdsasulaesslu
vangUsumATiuszaunmdIFasu soft power 1y nmalduaz gy

TudadIsudieu nsdlvennmality fngneSuieriunseu
gmsenanswiadgitaay meldnsndnduvessgurasiwulousdaedy
gnamnssuneumud n1sasululassaiisiiugiudiude uagnisasan
Wi 0vhdennasn15A a3 (Free Trade Agreement) n133musssa Uin,
2016) vaugdi g Uulduvsudiamsssusmare wu el Tag wazin
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\Huiedesdioatranmdnuwaivesniny “m” (Cool Japan) Fesnsseglu
TPUUWATEEAITRIUSTINLUUYINNTT (Iwabuchi, 2002)
Tumamsatutay unenuduanddiifiuin audisaves Soft
Power Ingluiudildiinangnsemansseduumnaia mnudiinannain
vosfudmioningluseduionyu samfunsidusiuegiaudstuves
wtupdusAuRTfiuUa weuns uazaarmnssdsuindedielne
Tudedsauoaulatl nswmeuns Soft Power 3afildnszuiumsmaien
LuUss-¥3 wiidunisd eanstuTausssuLuuasnig (reciprocal
transnational communication) 71 g nadndulasia3 ev1eg uilaaly
AIUAY
sunpndainnddnusznanisiunanuiiausfio nnads
AMauseteaNuAAniin awd3aes soft power Fosarugiunis
AILANAMININ NISMTUAIWaNYal Wsen1sasuYessy wnluaudy
931 madadiuiliidevnvarnuans deluifaude Yaussauiosiu
wsodnanwalnane eraiduladedidglunisueedninanieimusssu
Tunyjfansismnildetnadsdu sndegradu mnudouvesdidanelnely
u avvouliifiufarorimesssuudevesdufisidademduneds
LaznsRoUaUBIUBITLTlvEANMAAYAY (Law, 2022)
Uszifuiunanudliifuegrainauladnusznisnisdens
Lﬁﬂ“ﬁu%aﬂ “mswandsutausssugedn” (deep cultural exchange)
fidamalifuilnamiduduunninaudilaldsoyssmalne iy
winmanwalvesUsewe nmslasuinusssulne waznsseuintwing
lnglidndnegiisants “uslaadausssn” uiiauiluganuduiusig
Fodnualluszorend Gelunanguideidunisuduain soft power L34
Uinas (Maidhie) 4 soft power 1enaunm (M3tUAsuLUasinuni)
Tunwsaw unarwidiiauensdAnviAdifdudou lnonau
foyadeusyindiuuunanmenquildosnsiifoddny Snmiaduauanseu
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AiaszaifivimensaunsAnmdu Soft Power wuusaiuditunig
N3891U833g (state-centric) wazilanisgdnisiaudlagnsnanis
Tausssululanfdvian 1wl jdunusvesnialssvrsunasyusuoaulal
ARG Rt

GRLY

unauiiidiulunisiauaiiaesfniuiau Soft Power W1u

a

Mieseiddniisiiuunumyssgaamnssudenasdudidlnglums
afadvninaniedausssuded uslaaluasisusgussvivuidu aele
viunvaslamATmiada nansdunsiesidoyadifiituiinisdsoon
Tausssudilamiunisianzitunalnvessgusegnseansidanidu
wimiu mndaAnduldanndawesmaiontu dudndomdasy wagnnsd
dauswvesiuilusinaszna lnslamzinietounuaduooulad devh
wihfduifuindeunssuameinusssuogsildudfny

Forunuiiddyvesunanuil Aemsuiudarudifayues “Soft
Power 91n§1U310” (bottom-up soft power) Feasioulunatalud
yoarunImsimusssulugaiiguilaalildfiaousduiioa$uans
mnwssiunumluguey3uai19RunNne (co-creator) YBITMUSTIH
wazgnszaedvinansderudeamedavadnumsuuay

uenanl unauddlddnauensounisiiaauiifindunig
#3158u7 Soft Power TulgaUSuna WU I1UIUEY YS0LARANIATYERY
Tgnsvimnudladsnuaw drudfivesnisuaniud suinussud
&n% 9 (deep cultural exchange) 4 s1i1lUg 13U uIUE sunmdnwal
Usene nsanednanualsin uazanuduiusnisdinuserinasenaly
SEAUUTEUVY

Fewnil unanuatuifeditiauedeyarludnssdnduands
ngud Tneidafiuilsiiunisefuse Soft Power lugiususingniselid
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wadndudou Lidndnegluveuiwnvesiguid wazaiusaesuigliniy
nseuTiasgdneTausTus waded iWuunumvesu fAuwusid
30918 5ENINEINER HUSLaA wazuTunniadenu-nsillesweslseinea
Uaneng

Faauauuzideulauny

nuansinuluunaad fidsuausliussmalneseinmu
WuININSENESY Soft Power agnaluszuy Inslanizeugnaimnssy
douartuiisnddnonmgdunisinounsinmusssdlnegsszima Tng
ﬂmﬂﬂmﬂ'ﬁymmulmamauimmumiamaLszmammam wagdavinniey
fimslasunmseenuuuialousogamnzay fil

1. Mnungnsaans Soft Power wisyfsgralussuunasd
gMsIssreren Ussalneaisdavingnsaans Soft Power seduAd
YIUINMITEMINNUIBNUAATT 9AAMNTIUIRIUGTTU WATAIATYINTG
lnefvuaidvng nqudmang uazgilniagnseansegndniay 919
nanguslaniudeinatnamzdnazivuinlng aaslesunisnauny
LLUULQWWﬁuﬁ (place-based soft power policy)

2. duaSugravinssudeainassalugiuznalnmsyeimusssy
mﬂ%fgmiaﬂ’umgumﬂmswﬁmLﬁwﬂﬁmmmLLﬁzJaﬁz‘]’uiuszﬁuumﬁma
saludumuatuayu ngranedednd uanrlefunsdnsming wagns
fiavinundeordn laodunesdadomiasiiousndnuallneogiasom
asty aoulavdanuaulavesfuilaalulsemaatenis wu omuun
BL o tamsssufiuuiliannsausngludedunszuandn

3. WauATeYIgANTINdaiuLnan vl SURIaLaT YL YL vl
ludszmedmung Sgastiunumiu “duszaruuloviadanions”
(policy broker)T,maﬁamﬁaﬁwﬁﬁﬁmiﬁ'aﬁ%ﬁaﬁu Ly WeTV, iQiyi,
Youku naenTuatuayunsaisguiuaduegaduszuy Heludy
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e matafanssuooulat msaduayuunudy vionsaiadomng
feedback LileasrennugniudeinmsssuszninsassUssime

0. FadamhonuvdeudidisyTa Soft Power sewinasuing
msTaReis IR EIivn e iunliy soft power e
Tuusiagdsemea siumsifiuteyaldeadia mslinsevivszaninavesie
wazmsUszfiunansznuid el musssn W efvunnagnsn1sd eans
FENIUTENAUUTINVDIMEN T 58NY (evidence-based cultural
diplomacy)

5. duasunsfnyITenagn150eNwUULLlEUIRUUANINGINT
A5 Soft Power agsdsiusuiudosisoguuandladeindu
do Fausssu nsrnaUszng uazngAnssuguilaaluviunianis
Usgwalneasaivayuyuide nsdavihgrudeyaadiouiiou uagns
sonuuvulsunefidennuiundsemalaemadusensd welvnsld
Soft Power fiUszavsnmdsgmsmaniuazanudsduszazom

Jarduanuznisululy

Wiolideiaueideulounofldiiausaunsailugnmsufuals
sghadugusssuuardenndesiuuiunvesgnainnssuinusssusivady
Tuseduanna unanuiauewwamensuiiluldluaussau e szeu
ulouny seRUUFTRNT waeseiuUssrullidoudon fod

1. szauuleuie (Policy Level)

mihsnuulovefiiondas 819 nsensIeTausIsy N5ENT19Ns
AeUseina drdnoudnasuasugiaaseassa wagaiunau
AlzNTTINMIAIaLosssAauadany AsTaufuimunuleuis Soft
Power wismnaniimudaeutslugutmneg nalnnissuduan uas
mMeUszifiuna Tnsanizegads miﬁmuﬂﬁyuﬁLﬂmmaﬁquﬁmam'%
(strategic cultural geographies) 19U UsginAlu Fafiusunnisdeans
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e msldsunmssenuuugnsmansidaaniziud (place-specific
strategies) ifdsdanslonauazdosiinvasszuuderedu

2. s¥eulfjuRnT (Operational Level)

A1ATFAITAN VAL UNTHAILIGAEIUNTTUE BUATABULNLA
Tausssuswaiylnelianisaud sduluseauuiuned drunalnang o
019 Nuitmuevndsesn Waunsutmmginandosuln wagnisada
arwwiiosziagudnlnefuunanesuAdalulssmatmne i
asiunstaudemiiiausiuaiy faudeulmeouiunms
TAIUSTIH wazaInTanaUAUBIANRBIN STt luiUsTIAlADENs
quan

3. seAuNYUE vuwaza1AUsEY1dean (Audience & Civic
Engagement Level)

AIvduasunsidiusmvesyuvuvilud1eUseng lneaniy
iwetnsunlueduuasdatvayutanssalvgludeseulat iunisdars
wirsnunawseAudUsTausuuiuadulnglusauny iy
nalnaaasuimusssuluuiaiusiu (participatory cultural diplomacy)
ozt ugrudoyaifeadanainisaldlunisinsununagnsnisnisym
Tauussaulusvozen?

4. s3UURANULATUTELIUNG (Monitoring and Evaluation)

mssfuulenns Soft Power Sududosdiszuudsyifiunaiidu
osfsaw TngldedviiBeusunn (u S1uaudan seldndvans s
\ifsununansleufidia) uarsuiiBsganm (9u sfunsasundas
iruaisoUszmalng anudlatmusssulngluigedn) i oazviou
wansenuiiwiasswesulouns uaznidugudoyadmiunsusuguuma
\Bagmsmansegsseiileg

5. MIVUIUHALTUTIULTBU (Scalability and Policy Transfer)
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unisguNnsafnuUsEmaiuasnatlulssgndldiunann
Whmnedulugimeteilens fuonideslévionquussimaniuiunsy
dendnendsiu wu Beauw Suledidy viofldudud Tnsmsdaasy
nalnnisifeusideuleuneseninauseina (cross-national policy
learning) kazn13WauIuleue Soft Power tneludnwausdnng usie
USUN (context-sensitive cultural strategy)

otndlsfmaiielinistuind ou Soft Power vaslngluuium
a1971 503U vuIuAnalu U TRog1auiase s uauslviiaun
nalnuazesdnufifiuinluawdfddy loun fdnnsdnudunisds
Wlguy AAN15a3519ANUTNT0IENINUTEINA UazlAn15Anw1iTese
gon ilelrinisdsoaninmsssulnorudeannsaduiuluegiedsBunass
HANTENULTIUINTUTEEEEN)

Usensusn msdnda “gudanuiamiieTaussauadisassdlneg-
3u” (Thai-China Cultural Creative Desk) n1eld @1 natua a3y
\sugAeadIeasIn (CEA) wionsensdeTausssy wevhminiidumize
nanslunissusaudeyadelnedmeunsluiu asnmnusiudedy
whannesURITIA W iQiyi, WeTV wag Bilibili s3ufeaduayunssiunan
do (co-production) szu3ns@esUszmelusziulasinisuig e siadl
mirsnutanaIasisanifiidalevisuazsudssnainedes
WislAnnmdduludsdasaiwesgnavnisdelnglunaindu

Usgn13 @ wauslsiWaundud “Thai-China Soft Power
index” il oldlunsinnuuazUszifiunansenuvesdelnglunainiu
ografuszuy netaviadeinia (semdivu soaues uagsioldain
A9AvS) waziBenaunn (Mswasuulasinued MsBeuinim wagaa
Wlatausssulne) deyadinaiandulsslesdaenisesnwuy
ynsAanid oadeassalnelusnsszimang sl ndngrudedsedng

(evidence-based cultural policy)
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Usznsfiana luiddnns msdauaiunsdnuidoiouidio
spyiansdlinefulsemaiuszaunrmdi$asu Soft Power 1y 1n1vid
Tuazdu eszy “gauiadelnssadie” vesguarvinssudolne saud
AnwiANUdNRUSIEVINN Soft Power funainves “ydAdeuduslaniu”
(Chinese consumer nationalism) @ st utfadedrdaylunisinuadie
yamsveniudediund meitelussumariasdieveegiuniug
manguiuaziausimadalouiefinzauiuuiunedos e

Ineagu N15iasuasna Soft Power Ingludssimaduliiiesdeos
9fiugNsAAnIIEAUsY Mndeiesenfuninusiniloannniaenyy yuyu
o uazn1AdrIng eaieszuuiinatausssufiseronisdeasesng
winieuuazdauluszeren eluduasugia Yamwsss uazarandnla
sehaUssrTutesadesUssing
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