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The Scope of fields considered according to the objectives of TMF Journal preparation

was as follows:

1. Articles concerning changing conditions or social, cultural, economic, technological,
political, legal issues, or other external factors affecting or related to the media
Safe and creative media
Traditional media, radio and television broadcasting, digital media, convergent
media, and media innovation

4. Media Literacy, media information and digital literacy
Media Personnel and Media Creators Capabilities Development
Media Content Analysis and media monitoring of unsafe and unconstructive media

content.



7. Media Ethics, Code of Conduct, Media Supervision, Media Regulation, and Media
Governance

8. The article whose purpose or suggestion was about the media

Release Dates : Scheduled to be published quarterly, at least 4 issues per year,
published continuously from the 4th quarter of 2022-2024 or a total of
not fewer than 6 issues for the Thai Journal Citation Index (TCl) for the

evaluation of the quality of journals
Numbers of Prints 200 printed copies
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1990/1991,p. 32) Q’ﬂ'amamuu Center for Media Literacy e Media
Literacy Archive Wiisumineaglsalanaus (University of Rhode
Istand) Tuansgowsni (Bordac, 2014) nedissinauauinndudssine
LLiﬂﬁU'aiamé’ﬂqmmﬁl,vhﬁu?%aLﬁ’fJudawﬁqmaq%'ﬂuamuﬁﬂmml:‘fjJu
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Board, 2018)

d2Un15IU AT 81UATUNUI8UDY A1 1 Media Literacy
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vanefa n33dn WilawazFRamansenuesdediiredinvosuuasdan
winwgnsfminiudodamunedia anwausondevinuslunsiasei
o§u7e vhanudilannumneiuiaswesde wazanusaUseiduna
nsgnuvesdeTiiAndunuadie

0111 shludeadiviniude dindiviniu wie $viu maneds §s
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WazsIuf NS0 18nena 1T U A a1ue9d9AN (Na Nakormn and
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fls Fesnaneidumnuddnydusiudu o vesesdnsdelenyu (Deecharoen
and Imsiri, 2014) N59gApeunATdsdsruuRavoudaf Infsainy
Suilaveusedany wazassEUITAIeIdeAanszRUALTLtuatlylag
Voo Turaziiiontu 3usssudemasuidueiedefitndeasuiay
viefUsznauinTndelasdrulvgldaumensmediannlunsios
$nwrannavosnsvimtii ludvdwenl i ugsiaunifuly
(Deawkee, 2016, p. 136-140)

aos Aorduniesilolunisvandesriunamaniadles (Yimprasert,
2014) 15198 013 uin3 effemnaniaifieaiunduiunds n1sdnwn
funnsvesdoiiuangliiui devdnUssinvivglnsvaiuazie
aduaudfildlufanisinsauiaulaedSgidudives (NBTC, 2015)
yauzidodu 9 1wy dodefiunt Ussiamuisdefignaiunulaesy fegn
voamslifofitilugamudemeedidvguansiliiu fnsduomssn
uBiesiuilideingdunszueniduslumsugnszauliinnisadsni
WIANUYWH19158U wazasannundentagnigtaudilignisenans
WG (Tantiwittayapitak, 2020) 9290 A.A. 1994 luuszinasiuain
wui1 Imslddedng aandl Libre des Mille Collines (RTLM) Tun1suan
Hurusingy (Hutu) a¥rsanuindentasesinad (Tuts) Sutduvui
Fhensadna fnmsiFendnieniai “ldwnuuaey” nsztailugana
JULTE @9ATIUNA1UETRY Lazn1sea s Tug 917U 8 Lause
(Puksuk, 2021) Fsnaneifuuiaunadnvesauluyfsnaudagdy
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The Online Media Usage Behavior To Sell Products

and Media Literacy of Undergraduates Who Own

Online Business

Nudee Nupairoj?

Abstract

This research is aimed to study the behavior in using online
media to sell products and the media literacy competencies of
undergraduate students in Bangkok universities using a quantitative
method via questionnaire. The survey of four hundred samples
reveals that the most popular product category among these
students is cosmetics/ perfumes/ food supplement, followed by
products in the clothing and accessories category. It is also found
that most of the students spend one to three days per week to sell
their products with only a few who would make a sell on a daily
basis. They take only thirty minutes each time they sell something
via Facebook, Line, and Instagram using their mobile phones and

personal computer at a medium level.

2 Ph.D., Rangsit University, Source: Thai Media Fund
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Regarding the media literacy competencies, it is found that
these young entrepreneurs exhibited a medium level of media
literacy. Probing into the details, the results show that the samples
have a medium level of evaluate and create competencies, while
their competencies in the accessing and understanding of

information are at a low level.

Keywords: Media literacy/ Online/ Online stores/ Media usage

behavior/ Online business
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the emergence of operational awareness based on
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Abstract

This paper presents the results of an objective study based
on the undergraduate’s experience of separating real and fake news
(18-24 years old) and study the factors that drive action, examine,
analyze, to find a summary of real news, fake news, and share news
received. The study used quantitative research, collect information
online by using a simple randomization method. The statistics used
to analyze the data were percentage, mean, analysis of variance,
analysis of variance, and latent path analysis. The results of the
research found that 1) the main channels that the sample group of
483 people used to share and the sample group thought that it was
the news that was most likely to be fake news, in order with
Facebook, Facebook Messenger, Instragram, Line. & Line Group,

Twitter and Tiktok. 2) Personal factors found that different sexes

?Assistant Professor,Ph.D., Head of Hospitality Management Programme, Suan Dusit University
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and levels resulted in The overall news exposure experience of the
fake news indicators differs, where sub-issues, headlines and terms
are used. For the types of news that show anomalies and
illustrations, females have higher average exposure than males, Year
4 have a high exposure average at Year 1 students, while different
fields of study do not result in different exposure experience. 3)
Differences in personal factors such as gender, grade level, and field
of study, this study unable to conclusions; - having an effect on
practical experience, checking, analyzing to find out whether it is
fake news or real news, but found a difference in the overall view.
And inability to infer the effect on behavioral practices, news
sharing. and 4) The results of the analysis of the structural equation
model that are consistent with the empirical data can conclude
that; a news experience with a fake news indicator and experience
to find conclusions, fake news, real news, affect behavior, practice,
news sharing and while personal factors were gender, grade level
and field of study. Does not result in behavior, practice, news

sharing.

Keywords: Undergraduate students, Fake news, Distinguishing real

and fake news, News recognition and action.
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NS9ULUIAANISIVY (Conceptual Framework)
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nausege 91uau 483 au dwlwgifumands Sovaz 56.73

WWudn@nwluanarivuyveaiansuazdiauaians Sevay 42.24
I v = a a L4 14

sesasdudnAnwiluaivivineimansguain Sevay 30.43 uag

a1vnivInedanswazialulad Sevas 27.33 wastduin@nwdula 1

' 2
=) b4 U

Sauay 36.85 TUUN 2 5088y 25.67 FUUN 3 Savay 24.02 wazTuln 4
Sovay 13.46
AOUN 2 NaN1TA1TI Il UNITW SRz YaIN NIRRT

I1Uay

A15797 1 91UIU LAY oUaLUDIY NN LT I UNISWYSUILAEYRINg

fiaaindutivasy
daaweaadeny JomeTiues deowmsfinnindutnilasy
saulail U fovaz U fovaz

Facebook 282 58.39 270 55.90
Facebook Mes. 83 17.18 31 6.42
Instsgram 34 7.04 a4 0.83
Line, Line Ngl 29 6.00 60 12.42
Twitter 21 4.35 14 2.90
Tiktok 10 2.07 26 5.38
Facebook webpage 8 1.66 a1 8.49
Youtube 7 1.45 13 2.69
Twich 4 0.83 6 1.24
LinkedIn 2 0.41 1 0.21
Line: Time Line 1 0.21 5 1.04
Pantip 1 0.21 7 1.45
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A15199 1 (58)

daaweaadenu JoaMaTinys dasmsiianindutnayasu
saulail U fovaz U fovaz
Wikipedia 1 0.21 3 0.62
WeChat - - 1 0.21
Pinterest - 1 0.21
WhatApp - - - -

MNNANTETIYINandniingudegsldlunisuriunniiae
A YBN19 Facebook Fe8ay 58.39 594811 AB YN Facebook
Messenger 3ouay 17.18 Instsgram $98ag 7.04 Line, Line ﬂ’q'u Sovaz
6.00 Twitter $ouaz 4.35 uay Tiktok Fovaz 2.07 mudwu lnefinanis
d1519viinvesdedennosulat Ainquiiet1sdnindurniddnvay
szifutvasudianmauies unfign Ae Yeemne Facebook Favas
55.90 5998911 A Y8IN Line, Line nay Se8ag 12.42 Facebook
Webpage 5088z 8.49 Facebook Messenger 398ay 6.42 uay Tiktok
Soway 5.38 MUY

v

AUl 3 HamsiUTeuiieudseaumsalnmsdudasuiininisest
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15199 2 Aede daleuuunInsgIl wagsTAuNSENRANULIuYeS

Usraunsniveangusiieg1s

Usziauuszaunisallunmsdudasudung L 52AUATS
fifidesusdilutnauasy Fand >0 Furlawuiiu
Experiencel #itav1iuaziiild 4.09 0.70 110
Experience2 ﬁ}ﬂﬂismﬁﬂuﬂﬁwmmi 3.92 0.76 aun
Experience3 Fmiiuansauiaund 3.82 0.80 1
Experienced sUnmiszneu 3.81 0.76 11N
Experience5 nstawauluniingn 3.76 0.91 110
Experience6 Tl uazuadnedetn 3.73 0.73 110
Experience7 #8 Link waz URL 3.73 0.87 1
Experience8 nsnmiataziUieuLiiou 3.69 0.84 170
Experience9 N1531NAMNLASNIINTN 3.68 0.83 aun
Experience10 dnwauznstdeutin 3.63 0.78 110
ExperienceTotal 3.79 0.66 N

Usvaumsnivesnguiogslumsdudasuvniidaesuedidy
Frvasslunwgn wud Inmsdudanuiiiluszduinn definnsansne
Useidiu Usngdn v 10 vssdudinmsdudanudivlussduann (@nade
otj5eming 3.63 fis 4.09) IngUseiiuiidudanuiiiugean Ao Experiencel
vtetauayAild se9a9n Ao Experience2 9ausrasAlunIsHoLNS
Experience3 913UssLandinanianufinund uaz Experienced U

Usznau aua1nu
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A15199 3 HansiSeuieulsEaumMsalmMsdulasu 3N

(Y

AOFAIUIT

Judnvasy Suunmudadediuyana senisinssi
AULUIUTIUNY (MANOVA)

Uszaumsaln1sauiasuiung Uadwdauyana
(Experiences) LN syduty duniiAnen
Fdetnuagild F=5.55%, F=197, F=52,
(Experiencel) p=.02 p=.12 p=.60
AUTEAIALUNTHELNS F=2.07, F=1.74, F=11,
(Experience2) p=.15 p=.16 p=.49
dmUsTnLanImIuAnUNR F=5.38% F=3.20%, F=1.18,
(Experience3) p=.02 p=.02 p=.31
sunwszneu F=5.18%, F=3.07%, F=.54,
(Experienced) p=.02 p=.03 p=.58
Aslaanlunngng F=.42, F=.92, F=1.29,
(Experience5) p=.52 p=.43 p=.28
MnuazuvaEnBIweY F=.09, F=3.62%, F=.25,
(Experience6) p=.77 p=.01 p=.78
%o Link waz URL F=11, F=62, F=1.09,
(ExperienceT) p=.38 p=.60 p=.34
AsnTIAkarUSEUBU F=.55, F=2.39, F=.31,
(Experience8) p=.46 p=.07 p=.73
NM59ANeNNLAZNTINTN F=.34, F=4.01, F=.23,
(Experience9) p=.56 p=.01 p=.79
AnwaenSleuYn F=1.16, F=.99, F=.56,
(Experience10) p=.28 p=.40 p=.57
AnsnUsEaunIsal F=2.68* F=1.74%, F=.95,
(Experience Total) p=.00 p=.01 p=.52
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PMNANTRaNSIUTEUTIUANLANa1sUsEaUNSallun SEUE

U 1 aa U

uiimiidsesudidurmuasulunmey wud dermusndieszning
Ao N Wad1AYNINad AN 52aU .05 (F=2.68%, p=.00) LazLilo
a = ) < 1 = < P 1 1
WSgUNEULdus18uselnl WU 8 3 USTLRUNWUAIIULANAIGTERING
wet lawn water1uaz i bl (Experiencel) 9717Usglanyua@nsnINm

HAUNA (Experience3) waggunmnusenay (Experienced) lagilinAnga

a1

faadelunmsdudaganinnaneegaiidudAyneainnsedu .05

[

Wevnsieuifisuauuwand1sussaunsallunisdudasus

{ v '

Pfifisefustifudnvasuluningiy wuii dauuanA1asEnIng

U IS 1 Qad v

szautulegldsdAyn19adAnsyau .05 (F=1.74%, p=.01) wazidle
Wisuidisuduseysaifiu wudn 9 3 Useiduiinuanuwnndesewing
8 Wud Yrussnniinanseuinung (Experience3) sUnnisznau
(Experienced) uag A uuaruna 81989209917 (Experience6) Tned
seudulfl 4 aedidiedslunsdudageseduduld 1 eghedifodidy
meadRnsey 05 luvafissiududu q liunnseiu

wazidevinisiieufisuanuuansialszaunisallunsduda
fufaniiiideruasdiuddasuluniney wudn ludauuansig
sEwingEuin (F=.95, p=52) uenanidlenSeuifieuifuseussidiu
AlinuUssifufiunndnsseninganedn

aaudl 4 namaiSeulsudszaunsallunmsujui esaaeu
Aip1e9 e teifiaaseindurinnyasy n3091295¢ Suunauiade
GRIIGER

nan1stUSeuLisuauLans 19UszaunIsallun1sUg U

f57980U TLATIZY LI 0119 91995 Il uvvasy nsev11934
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Tunnsan Us1ng3n lunuauuansnaseniname seautu wasauin
Anwn uonanildowSeuiisuduseuseiu vis 6 Usshudldnuany

wansinsvestadudiuyananis 3 Yaduiuiu s1eazidendemsng

M15199 4 wan1siSeuiisulssaun1sallunsufun asavaeu Insen
Womdanassindurnyasy 5917339 unmuady

dUYAAS MENITATIERANNWUTUTIUNY (MANOVA)

UsziAunsnsIvday Uadedauyana
Checks LN suut dnfidnen
cﬂmﬂmmﬁﬁaﬁa F=.20, F=.89, F=.31,
(Checkl) p=.66 p=.45 p=.73
AATITNINANWULANURAUNR F=1.49, F=.98, F=1.62,
(Check2) p=.22 p=.40 p=-20
asredouliuleRIouna By F=2.13, F=1.38, F=.66,
(Check3) p=.15 p=.25 p=.52
Aum9n Tin Eye F=.05, F=.75, F=.53,
(Checkd) p=.82 p=.52 p=.59
AU Search Engine F=.18, F=1.09, F=72,
(Checks) p=.68 p=.35 p=.49
dounnuInNMhsufiidede F=.00, F=1.24, F=.25,
(Checké) p=-98 p=.29 p=.78
AT TATIVAOU F=.68, F=1.68, F=54,
(Check Total) p=.67 p=.28 p=.89

ndoyatiiu Feazuladn Jadediuunna lawn e seautu

waza1v1f Anwr Muwanaedulydawaliussaunisallun1suua
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M37988U 31AT129 Wil anderiteaseinduravasy niev1193e Tu
MwsamuansafuTlunnsan wavUsudugesii 6 Useiiu deldiduly
muasAgufualy

aoufl 5 nansUTsuLisungAnssunsUFUR nsuvsunn

Tuunaudaduduynna

M1397 5 wansiUSeuiisungAnssunsUfUR n1suwesind J1uunny

Tadediuyana MunsiATeiauwlsusiu (ANOVA)

Shares Uaduduynna
el sueuty dnfidnen
wyS¥iuil (Sharel) F=123,p=27  F=01,p=99 F=258, p=.08
Ansgsinounas (Share2) F=.49,p=49  F=2.18,p=09  F=.05, p=.95
laiuas (Share3) F=.12, p=.73 F=1.28, p=.28 F=.01, p=.99

HANISUSHUTBUAULANAINGANTIUNISUHUR N1suysand
79 3 Usziitu 1oun msurdiudl nmsdesssineunysilotinseviudn
slladn llligmuaeu wagmsliued Usngilimuauuansnssening
e szRUTy uazaiinu seaniBendnng

Mndoyadreiuisadldi Jadeduyena Tdud e sedudy
wagavianw Auandnstulidmwalingfinssunsuoa nsusien
wanasfuislunmuuagssidugossts 3 Useidu 4liduluay

auuAgIunivualy
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noufl 6 namsAnutladediuyana Uszaumsainmsdudaiuy
maﬁﬁﬁammmamnﬂaau warUszauni1salnsivaeunteasy 910
Uaay 111934 Adewasionginssumsufon nsudin

mndeyanazmmililddeasiidesiuin Yadvdwynna duld
denasiowgAnssunsUFUR msuvdin esnnlinuanuuanng ves
ngAnssuNsUFIRMILeTT serianguauifing sefudy uazanand
Fnwn Awandnatu fafu Seinsvedeunavessvaunisainnsduda

Sunfifdausiidngimuaon uasstaunsainmasoumieasy 917
Uaou 112939 dawasiennAnssun1sufud nisuedng denisinsed
lunaauni1siasasne N153ATIevidUN 19U U AIWUSUES Han1s
naeutiafedulsraunmsainsduiauiimidisldidnginlao
Lardszaunisalngiaaeumdeaiu ¥1avasy ¥12939 fdiwasie
nefnssINSURUR mauvitn wud Tueefivauituiinnuaenndos
fudeyaidaszdny lneden laauadsduning windu 3.44 A1 NFI ity
91 ¢ CFI iy .94 wagen RVMSEA Wiy 07 wazanluaadiiamiiy
fanunsnazunaléd Uszaunsainnsdudasuienifisiuedidngeng
Uaou daWan1ansudauinaanginssun1suJuRnisuysvnaiud
NOANTIUNISUHURNTIATIZAYINBULYS wazngAnssun1sUfuRnIs
laiuws odreiifuddymaiinlasiivuindvinaiigsgn Ao wgAnssunis
UTRnslaiued sesaan Ao malinsevinnouuss Tuvuyinginssy
MU TRNSUsSINTLT Svunadvidnasan (EuUszavsavana wity
32, .27 wag 20 mudIdu) uenand Smuinszaunisainisduiaiiud
PniiiiFusdidnginuaey demasmsadeuandelszaunisaingiaaon
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(FuUsean5ondnawinnu .78) TurmeAifUsuseaunisains1adaum

Py 9Uaen 111939 lldwmadenginssunisuas vis 3 Uszidiu

46

D

==

i‘ ()

(FEE=I\\
f @ B
p "

84

89
78

Chi-Square = 863.905 ; df = 251
;Relative Chi-Square =3.442
;NFI = .912 ; CFl = .935
RMSEA = .071

i 2 nsnvdeuladendmanengAnssunmsufua nsusyn

dyduasanusiena

1. Yoamandniing udtegefiuszaunsaifuyniddnvas
wfutnvasudanmmuessnniiga fie 98511 Facebook, Facebook
Messenger, Instagram, Line & Line nay, Twitter, uag TikTok muaau
aenAdeafiu Baptista, et al (2021) uaz Webwise (2022) finuin 41180
¥17Uaouiidnsunsnszansuazn1siidiusin maueiniensuusiiy

e YaImamdunsenadioy
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Loos & Nijenhuis, 2020; Baptista, et al, 2021)
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COVID-19 and Infodemic in Southeast Asia

James Gomez and Robin Ramcharan?

Abstract

This paper takes stock of how, during its research period
(February 2020 to August 2021), COVID-19 related ‘infodemic’ has
adversely disrupted access to accurate public health information in
Southeast Asia by outlining the patterns and evolution of COVID-19-
related infodemic in the region. It then assesses existing non-legal
measures that have been used in response to the infodemic.
Strategies reviewed in this paper include: information sharing, fact
checking, responses of technology companies, quality journalism
and media information literacy (MIL) — each with shortcomings of
their own. The paper concludes that the situation in the region calls
for a concerted effort to develop MIL education as a long-term
guarantee against infodemic; while other strategies noted in the
paper must also be developed to accompany MIL. The paper
recommends that MIL and other strategies need to be constantly
monitored and assessed for their effectiveness. New strategies have
to be adopted as the nature of infodemic evolves.
Keywords: COVID-19, Infodemic, Fake News, Southeast Asia, Media

Information Literacy

2 Regional Director & Executive Director, Asia Centre
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Introduction

Fake news and misinformation have been a pressing issue
among countries in Southeast Asia even before the pandemic. With
a rise in internet penetration and decentralization of content and
news consumption, authors of these fake news have found it easier
and more profitable to accelerate the use of false and misleading
contents. But since January 2020, the COVID-19 outbreak gave rise
to the phenomenon of ‘infodemic’, where the mixture of large
unverified and false information about the disease outbreak pushed

information disorder to a new level.

Literature

Infodemic

This paper focuses on ‘infodemic’, rather than the widely
used ‘fake news/mis-/disinformation’ to address the emerging
phenomenon of having ‘too much information including false or
misleading information in digital and physical environments during a
disease outbreak’ as defined by WHO (2020). This allows readers to
distinguish between separate cases of fake news and the mass flow
of similar variations of fake news that are prevalent in a specific
period of time. This ‘overload’ of false information in pandemic
times came about as ordinary individuals were quick to fill in gaps
in information with misinformation, especially given the growing

internet and social media use, in a time when no central authority
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had given enough information to satisfy the general public (Pan
American Health Organisation, 2020).

Pian, Chi, and Ma (2021) provides a useful and comprehensive
list of studies that seeks to describe what had caused the
phenomenon. One of the major causes of the COVID-19 infodemic
is social media usage as these platforms lacked quality control of
information produced and shared. It also provides an enabling
platform to engage and (mis) inform the wider public. Social media
is also noted as creating a psychological effect that enables the
production and sharing of rumour-based content. Underlying causes
to the phenomenon are the lack of health and information literacy
among the public and a deep distrust of official sources, especially
in political environment that lack transparency. For the part of the
producers, it could be argued financial, political and ideolosgical
incentives of the content produced are culprits of the infodemic.

What is still lacking is, however, an effort to review the
nature and evolution of infodemic in the turbulent preliminary
stages of COVID-19 en/ pandemic in Southeast Asia to identify types
of COVID-19 infodemic that were prevalent. Such an effort works in
tandem with studies finding causal relationships to the infodemic to
inform policy-makers and other stakeholders as to what information

were in demand and for what reason.
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Media Information Literacy (MIL)

MIL refers to the ability of an individual to identify different
types of media and understand the message they are consuming or
sending. Being media information literate requires four components:
ability to access, analyse, evaluate and create messages. In
pandemic, MIL is key to prevent infections and death for the reason
that ‘many ... were unaware of how much information about the
pandemic was incorrect, deliberately misleading or malicious’
(Rattray, 2020). Of all the measures used to deal with disinformation,
media and information literacy education works the best, especially
in a long-term basis, since it relies directly on users’ awareness
(MacGregor, 2020) and serves as a bottom-up strategy to counter
false and misleading content. However, a more holistic approach to
MIL should include efforts to review other measures used to combat
infodemic and appraise these measures (inclusive of MIL) not only
in terms of each of their effectiveness, but also as part of the wider

effort to combat infodemic.

Structure

This paper reviews the situation of infodemic in the region
during its research period (February 2020 to August 2021) and the
use of other tools, measures and policies accompanying MIL in the

region to combat COVID-19 infodemic. It does so to provide policy
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recommendations to various stakeholders and an implementation
plan to TMF.

This paper is structured into five parts. Firstly, it reviews
patterns and evolution of infodemic in Southeast Asia to understand
its effect on the access to accurate public health information. Then,
it reviews strategies that have been adopted by national
governments, technological organisations, CSOs, and the journalistic
community, to combat infodemic to point to the fact that the region
is in need of sustainable MIL education development, while also
developing other accompanying strategies. After a brief conclusion
in the third section, the paper moves to offer a set of
recommendations that can be adopted by various stakeholders;
along with an implementation plan for the Thai Media Fund (TMF)

in the fourth and fifth section respectively.

Analysis

COVID-19 Infodemic in Southeast Asia

COVID-19-related ‘infodemic’ promptly picked up pace
when infections cases started to show up in places outside of China.
Table 1 shows how fact-checking initiatives in Malaysia, Philippines,
Singapore and Thailand responded to rise of false information. In
Malaysia, the spike in March 2020 corresponds to the emergence of
several local clusters. This uptick in infodemic similarly repeated in

Philippines and Thailand. In Singapore, while the number of
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clarifications seems small, this has to be juxtaposed with the fact

that it had only posted 10 times in 2019.

Table 1: Monthly Posts across National Fact-checking Initiatives

Malaysia | Philippines | Singapore | Thailand
Jan 2020 40 4 76
Feb 2020 29 13 111
20
Mar 2020 169 24 193
Apr 2020 168 40 153

(Compilation from various sources)

Further, by researching the nature of COVID-19 infodemic in
the country, this paper finds that it consistently changes the hooking
content as the pandemic and public health responses progress
through time. In Q1 2020, the predominant type of infodemic was
those concerned with the origin of the virus, whether from China
(Walton, 2020) or the US (Anti-Fake News Center, 2020). It then
moved on to infodemic about unverified clusters of the epidemic in
certain localities. For example, that cases were found in Ho Chi Minh

City (Son, 2020) or in a school in Johor, Malaysia (Bernama, 2020).
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Likewise, scientifically unproven claims to prevent or treat the virus
were equally tenacious. For example, in Myanmar, one of the most
common bogus remedies was to citing a religious mantra (Myint,
2020). Occasionally, public officials were not exempted from
reproducing this type of infodemic. In July 2021, Prime Minister Hun
Sen of Cambodia commented that he uses Chinese traditional
medicine as a preventive measure against COVID-19 (Chhengpor,
2021).

At the time of research, misinformation over the efficacy and
long-term effect of different types of vaccines, including its
provision, is the most prevalent type of infodemic (Sen, 2021,
Gomez, 2021).

Upon compiling data, looking at types of mis-/disinformation
that had received national prominence, false information related to
COVID-19 vaccine was by far the most prominent (7 countries), while
misinformation about COVID-19 infections or deaths, tied with fake,
unproven treatment to COVID-19, were came in second (6 countries).
Last but not least, conspiracy theories over the origin of the virus

came in last (4 countries), per table 2 below.
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Table 2: Type of Infodemic in Each ASEAN Countries

Origin of | Infections Bogus Vaccine
Country

COVID-19 | & Deaths | Remedies | Efficacy
Brunei
Cambodia
Indonesia
Laos
Malaysia
Myanmar
Philippines
Singapore
Thailand
Vietnam

Strategies to Respond to Infodemic
The region has seen four main non-legal strategies that has

been adopted to counter the infodemic. As will be shown, these
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measures are means by which various stakeholders have adopted
(whether successfully or not) to counter the causes of infodemic as
discussed above.

Information Sharing-Southeast Asian governments’ response
to the pandemic were often characterised by unwillingness to share
information such as when Indonesian officials conceded that it was
withholding information of daily COVID-19 cases by half (Lamb and
Allard, 2020), or worse, retaliations when called out. In Thailand, the
Government Pharmaceutical Organisation (GPO) filed a defamation
lawsuit against the Chairman of Thonburi Healthcare Group (THG)
after the latter’s critical comments regarding the lack of
transparency in the procurement of Moderna vaccine (Bangkok Post,
2021). In the Philippines, critics and activists-who demanded for
greater transparency-faced allegations of being part of a communist
insurgency or a terrorist group (Deinla, 2021). Such practises only led
to further speculations and unverified rumours among the public,
making them susceptible to false information and subject to
criminalisation.  Obstructing access to information especially
information of vital concerns such as sites of infections and vaccine
efficacy, could only increase public anxiety and push people
towards alternative sources of information that are false.

Fact Checking-Some governments have set up their own
fact-checking agencies. For example, the Anti-Fake News Centre was

established in 2019 in Thailand. Similarly, in January 2021, Vietnam
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launched its own Centre. Critics, however, were quick to point out
that the fact-checking initiative seems to be more concerned with
providing the government’s version of the truth and lacks objectivity
(Phaicharoen & Watcharasakwet, 2019). Assessment by legal experts
point that ‘correction practises across the sites mainly function to
sustain the salience of a supposedly constant and omnipresent fake
news threat ... official fact checks accompany domestic fake news
discourses that prepare the ground for restrictive legislation’
(Schuldt, 2021). For example, in 2020, in Philippines, journalists were
charged with spreading false information (CPJ, 2020).

Even before the pandemic, civil society groups have formed
fact-checking initiatives, to provide an independent alternative to
governmental fact-checking. These offer a portal for citizens to verify
information they read online and to signal dubious information. In
January 2020, Poynter Institute’s International Fact-Checking
Network (IFCN) launched #CoronaVirusfFacts Alliance, which
mustered the effort of more than 100 fact-checking organisations to
publish, share and translate facts surrounding the coronavirus
(Poynter, 2020).

Although fact-checking organisations can provide reliable
sources to timely identify COVID-19 misinformation, they simply
cannot address every piece of information and fake news content
circulated in private groups on social media platforms and

messaging applications are likely to be underrepresented by
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international fact-checkers. On top of this, fact-checkers have to
make choices of how to use limited time and resources; this may
lead to selection biases (Porter, 2020; Scott, 2020).

Technology Companies-Unlike traditional media outlets,
social media platforms generally do not have similar oversight
mechanisms, nor any accountability for the messages spread via
their platforms. Given that technology companies own the
platforms through which much of the disinformation is being shared,
their role is equally important. In April 2020, Google pledged $6.5
million in funding to fact-checking initiatives (Mantzarlis, 2020). Other
platforms either adopted a take-down approach or a ‘strike system’
(Rosen, 2020; BBC, 2021; Canales, 2021). However, it is important to
note that concrete actions such as take-down order and suspension
of users’ accounts were introduced belatedly. Another issue of note
is that due to the diversity of languages used in social media and
the limited amount of user base in each language, tech companies
disproportionately have less focus on fact-checking and ‘striking
down’ non-English content (Valencia, 2021).

Quality Journalism-Quality journalism was already touted to
be another solution to fake news and disinformation even before
the COVID-19 public health crisis. However, it is still unclear whether
the promotion of quality journalism alone is indeed an effective
answer. Emerging evidence suggests that quality journalism, while

desirable, is expensive, not profitable, much slower and less
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sensational than fake news. The return from sensationalist, false
content vastly outpaces any return on quality journalism.
Underlying the problem is not infodemic per se, but a crisis of trust.
In Southeast Asia, there is a trust deficit in traditional journalism or
mainstream media in many countries due to government
interference; with the exception of Timor-Leste and Singapore, all
countries in Southeast Asia saw a regression in their World Press
Freedom scores from 2020 to 2021 (Reporters Without Borders,
2021).

Medlia Information Literacy (MIL)-MIL is a preventative,
rather than reactive, measure to infodemic. Its superiority lies in its
capacity to engender critical engagement with news by a media-
savvy citizenry.

As a result, a ground up, citizen-based and widespread
epistemic (media-literate) community requires sustained MIL
education, inclusive of digital literacy. Sound MIL requires imparting
a minimum understanding of the technologies deployed by tech
firms, in particular new technologies such as artificial intelligence, to
attract citizens to preferred content and to false and misleading
content that is harmful.

However, a UNICEF (2021) revealed that, among Southeast
Asian countries, there are large differences between LDCs and non-
LDCs in terms of the literacy level. Regionally, only 31% of youth
respondents think they are excellent (5) or quite good (4) in their
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digital skills. The disparity is more pronounced in least developed
countries (LDCs) as young people are more unsure of their ability to
navigate the digital world than their counterparts in non-LDCs. At
the same time, educators in non-LDCs such as Malaysia and
Thailand reported the difficulty to discuss how to critically evaluate
information and media content, due to the limited press freedoms
and repressive laws that discourage critical thinking and freedom of

expression (UNESCO, 2020).

Conclusion

Driven by public anxiety, lack of access to accurate public
health information and mistrust in official sources of information,
there has been a rise in different types of COVID-19 related
disinformation in the region from 2020 to mid-2021. These types of
disinformation corresponded to the different stages of the pandemic
and had different themes: from the origin of the virus, reports of
infections and deaths, bogus remedies to vaccine efficacy.

In combating infodemic, many measures have been used
with varying limitations. While being an authoritative source that
could dispel some of the most unfounded fake news, Southeast
Asian governments had generally been unwilling to share
information. Fact-checking initiatives, though being of use, either are
government-run or simply could not match the virality of

information. Efforts by social media platforms only came belatedly
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and are stymied by the diverse languages used in their platform.
Call for quality journalism to verify facts and debunk misinformation
are limited by the fact that it is expensive, time-consuming and less
sensational than fake news.

While these tools may be necessary, they have not proven
to be sufficient to combat the infodemic. Deep societal de-
stabilisation caused by a post-truth environment has generated not
only false information emanating from multiple sources including
state, traditional, online media, bloggers and citizen journalists, but
also increased its volume. At present, media literacy is an important
tool against disinformation that is being mainstreamed in formal and
public education.

Nevertheless, MIL and MIL-education of Southeast Asia in
their current shape leave much to be desired and are not effective
enough to tackle the pandemic-driven infodemic, whether due to
the lack of quality education or as a result of the political
environment of the region. As such, solutions to both disinformation

and infodemic need to be constantly reviewed and updated.

Policy Implications
Listed below are policy recommendations targeted at
various stakeholders, on MIL, transparency, quality journalism and

cross-stakeholder collaboration.
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Media and Information Literacy

Promote pluralism of MiL-related content (following
UNESCO’s Five Laws of Media and Information Literacy) and
ensure that MIL education programs include critical thinking

and participation from stakeholders at its core.

Shape MIL programs to support quality journalism such as
the inclusion of training schemes for journalists as they are

another important actor in promoting MIL.

Increase support for evidence-based research on issues
related to MIL to be used as knowledge toolkits, which can
be integrated into the MIL programs.

Develop a national index to measure the level of MIL in
Thailand, breaking down into age groups, genders and

geolocations.

Information Sharing

Avoid making reference to government-funded fact-

checking initiatives as authoritative sources of information.

Use Thai Media Fund’s own fact-checking programs, which
are led by civil society organisations, when correcting the

COVID-19 infodemic.

Be creative when communicating key information to the
public, such as using short-infographic video (1 to 1%

minute), or trendy engaging visuals.
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Recognition and Support of Quality Journalism

® Recognise and promote the work of critical, investigative
journalism through an annual award ceremony, with a

robust and transparent judging process.

® \Work with journalist associations, national press councils
and media organisations to develop codes of ethics and

self-regulation systems.

Collaboration with Stakeholders

® |nitiate an annual, flag-ship international conference or
forum as a venue for academics and media practitioners to
present their latest research findings, exchange best

practises and foster MIL regional and international networks.

® Deepen existing collaborations with technology companies,
namely social media platforms, to be more and proactive
on removing Thai content infodemic identified by TMF’s
fact-checking initiative and support the effort to promote

quality journalism on their platforms.

Implementation
Given  this paper’s arguments and its policy
recommendations, the author sees the Thai Media Fund (TMF) as a

consequential promotor and facilitator of the efforts against
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infodemic. As such, this section provides the Fund with what it
should make its objectives.

TMF should promote MIL-related content and develop MIL-
related programmes, have the programmes be inclusive of quality
journalism; support and fund evidence-based research on MIL
issues; and monitor the situation of MIL in Thailand.

At the same time, in addition to fostering MIL, TMF should
also take into account and concretise the aforementioned measures
that supplement it. These include: sharing and communicating fact-
based information from non-governmental sources; collaborating
with academia and media practitioners in fostering quality
journalism; and collaborating with tech companies in calibrating the
removal of infodemic on online platforms. Such initiatives must be

integrated into its MIL-related initiatives and programmes.
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25 YEARS OF MEDIA LITERACY IN THAILAND: REVISIT
OF RESEARCH FROM 1997-2021

Viroj Suttisima?®

Abstract

The objective of this article is to revisit the knowledge
derived from research on media literacy in Thailand within the 25-
year period from 1997 up until 2021. Researches accounted for the
largest proportion met the objective relating to media literacy of
Users. The majority of them were master’ s degree theses and
general institution-funded research based on the classification of
the publication. Survey researches accounted for the biggest
amount. Questionnaire was the main research method used among
the samples.

Digital Media, Cyberbullying and Fake news were the main
focus of the last 5 year in the COVID-19 context. Although last period
still not lead to the newest topic and theory but The Practice of
Media Literacy activities such as workshops and academic seminars

could be hopeful situation.

Keywords: Media Literacy/ State of Research/ Information/ New

Normal Life

2Assistan Professor,Ph.D.,School of Communication Arts,Bangkok University
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soulatuasarnundentieaulal Inegdvimiluldmsunisdinu fe
msuesldenilunuuresgnseioTedudlilduinarniivsegiadien
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Aaede waznguaniz wu fudsde dunases Aleidudfinisduady
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L% v Ao

atvayumualuivwAnuazddinlnl o dmsudaulneuiv

Ul nsjuiniudelugiusnssuisndnazuiunlangaunilaa
delddoundulunumunufnuiiiiinszdaaiuninaiud
nsiterieatunisiviiiude deaudugeadlud we. 2560 viliiAn
fouludawesnsdesondt 91t asnafinaunaufedud we. 2564
3o dlindsdy ludloslmeduiicuudsuutasesifisdaly
anuiadoulmvasaniunwanudiudedidlstig
pivimivesdetidwmasieaniunmyssnsinmsunisiiviniude
Tugaa 5 U (.. 2560-2564) 19uuslaeanidu 2 9230381 ¥a9usn fie
sovovesmaLUAsunlasgivimideiiudngnivmidolmi dedudugn
USuasudnguiunesulatl iinannznaduiudsukuaninalulad
fidsta (Digital Disruption) n13dumganadulululanvesdefiinny

Y Y v

Wudusudunaduilosandamnsnseyhanuineoulal wazniouiu

v '
a = o

dgesmdedgmnuasvgia TedamaliiAanisd edruaunindes
Wasuulamiousus diugiemds e mswdagnindudymilsasyuin
sedulan COVID-19 Fanflourdudusalfazelinsdearsiufessuy
fAdvianazooulatnaneiduszuulsdu uazindeudiogauluisesdeans
uwnuvtsusl g fliviviu lusesdanand sunanedu
anaUn@lyel (New Normal) mnan1sdesans

3NUTUNAINA1 lAluge 5 Y aendannaudnyives
Suttisima, Chainan and Yuwakosol (2020) (From 1997-2017) Ussine
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9983199288 11919d9A1 (Social Distancing) lasdl sr8z119M19n1E

o
[ KY o

Wietasiulsaszun (Physical Distancing) e n15vieunaznsle
nasdiudeslesiuszuvesulal lnenizedada n1slddedany
paulad nMsmdeya nssvdstaniu Anuduiisesulald naenaud
nsdeueAudeeulay v iifsurauasnsvuadeauldndniinissves
ns¥wiviude Tnslewzegradsluuiunesulat suldud mIvasnais
goulay Y1ivasueeulal warnisnduundsseulay Tassudnw
dlvgfldidenlestuuiuneeulativuiu Fudunslduwpaieatunis

o

WINTUFDLUUA AL wazhudAanefunsuans Wundn

Y

caNte

danwaidiaslandaediviniiu

wWiolvilinn i AndavesaaIunInnIsAneITeineanuniss
wivindsludsaulnedagdu (5 Yvindy) FevaTeuiisuiunssua
nsAnwin1szuiniudeludemulan (Global Trends) KusuAny1Ide
[ o v
Wuanuusn

NNNTETRNUANRILAUNANLRgITuMSvITudelusyiy

wiwf luuszinuresidefiazifunssuadmnsulsgduazouian

'
aa v A

U509 nszsaysiuludainsvihanudilalanddva dessulat nsyn
Toadngngudimneenyu vsunvesarudulsuiouwasndnagns
udansvaudlanMuLANA Az Ra NN MU TINDY ¢ Tu

Fuzvenaiiiadlan nasnaunisiiuusuldluniaufiinismedeay

a

934 (Fedorov and Mikhaleva, 2020) I@sJLawwasméama}uaasdnﬂaau

v ]

nddesdesiuliliunsnszneludiny desugnildlunsfinuiliiande

a8 1940 umamﬁﬁmmawa (Zdravkova, Yordanova, & Planska-

Simeonova, 2020)
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wazBamnfiansananlugevesnisilsassuinadslg Aviil
Winuazienvusesegluniunesulatiinnninisddudoumamenn
wsensbavifanssululsaseu msvibinnlddanudilanazsiviniu
Tudevuindudesnduogsdsdmiudidung Teesdusznauiiugiuiia
4 9813 fugu N15183 N153ATIeY N13UsTTuAT wazn1sildae
uarasneassd Sefuiduiiugrufifenioud (Owens, 2021) foify ioasy
udraznudn nszuavan Ae mavathludanisugnilemmiviniudeun

< o v
IBULTUA N ULTN

Wun1sasgnauians

MINN1T01INTBUULEIINIUITBU Suttisima, Chainan
and Yuwakosol (2020) 31 msarfuayuliinisfnwuigafunsiviiu
doluvsuvlvl Wiludamgud wadedsns vienguyaea WeRarzan
AmLves 5 Ineudsainiu agwudn ufasinisdesenlgiadolsl
ogUa wifdadunsddudesannsynidnluganeumin 19 Digital
Quotient wa ¥ Transmedia Literacy i Aluninsiud g usunw
n3Ud sunvasmutolausiugdananlitaaudn desanann
msfnwiRgafunisiviviudelulnelugaiddand Ssasegiundumes
WNLAZIEITU LUN1IATIVERUALTIAUZNIT ST uvaIngulvuneg
Jundn

nsgtuftnm whgldldassiemdmiliudnsfine udfiud
nsuaiidananldifinguanuudunsmadunnisliunesdaimg
msdwiviudelunguueasinuazienvunuyealioiiuasuntadly ey
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and Moksat (2019) “msfwinviudediauesulatvetenivuiion1sidu
warlodludinuyssrduloe” FudusuidevesdrinideuasWaun
an dunszUningn AYaimudafinnisswinindedenuesulaives

v v

LYY LATEIAUEALIADNAIIUYDY Thuengnak and Pan-Ngam (2021)
“enuduiiugszninetadmaiideauiumsiviniudodenueeulaves
Jannrasfnuimans umingrdoinunsmans” Jajamdneuluid
Hadvesmsiivdedsanesularlunguiindnu

vt uiHmaan 5 Udnan (2560-2564) aglaifinuddldngu
Tl nqadsanelnl w3o35nsfnunfinanlvslunidn usgadndu
naneidugaiithesdanusilddaauuvarsdul Wwvdevasuuay
wnTIgMeaUFsRmaadaey ndéng fe nsfudatuvesianssu
nseusui falosdunisgivinsiud e livrasiduiadediidas
nsvasnasesulatll nionsnduundsesulay MuAanssuaiuaiis
MN¥e N15UTTYIL N1T0UTY N1TOUTULUUTAIUINANNEITUAY 9
fielusunuuresnsliuuaznisiiunsies

uen9nil luuunvasaizUnilminieldanumsallsassunn
covID-19 shlsinsdavszgudesusufuguuuuesulat nszdundume
foudAdylFRanssudnanusmsdanisisanuiinagauussanaild
Adasfuazid osueidrTwldundu Heluwivesdoniadiduas
msUsznduius lnotdulsinfenssuiedestuvssifunsiiviniuded
Usinaannduninfuuagladouirgnmeussndseuuasngud wngl#d

WiTsyaaIRIUYRINTINSIAE ARy

Usgifiuveansiviniudedignnandanniigausiiunidutas

T w.a. 2563-2564 Ao 917Uasu (Fake News) T9nanatduinseuieni
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HIUNINENAUYBINYILIUTT Uaghussseavadlusguradilananiia
ogvannds uiquiiounisaiessiduilinanadurmnssuas
ulounensdann msasfuiFonndull nsedu Anssumssusedifient
Fake News ndutaiiouinglumnuilafignuasainsanadesidnuniosais
fen mnuedluduiifunia Aomsduieudsanudumasuieaiu
nsAnwuazUfvanisieadnansiwiniude wszusiasiurann
snuuwidsanissanegaeldmnusliviviulude asaumna uazidsa
famanisdrsnnnauidouazanidusing q Saudliiduianiiznisgn
yaenaskaziidiuslumaunsssuinvestnvasuty e19azfnduld
sgaunniunanedaele luiasdulunsdlveanmsdisinain audsesu
PUanuuisusinalng (DES shows the total number of 23 million
Thai people who shared fake news, and it was found that the
media were more interested in the problem of “fake news”, 2021)
d19295e939 Tuil 1 wAdnou w.e. 2562 f9 23 SunAu WA, 2564 1
FIUIUNUE InaAv1IUaeu 1,167,543 AU LazT1uIul wyTv1Uaey
23,785,145 au Tner9egvesiInaduazuyiunniian fe oy 18-24 T
Aodudadau 50.5% vauriong 55-64 U fwgAnssuunsnszarsyn
Uaousga Anudu 0.1%

WA b UUaELA 827U Phanmool and Propunprom (2021) @nw
anunsaimsiindede nssusinivasy uagnansznuannsldidenes
Hgsorgyuyuunidaddudinitlnd wuidi faeiedignuasnaiaindn
Uaousuauann dalugwutnivasululad Sovas 74.3 iomddasy

fifgeongrandeuazgnmasniduiiesnisiies fovas 65.78 iAswgia

Jouay 54.33 ULATA151TUEY S8 50.00 dnyazY1IUaauiny Ao
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Wenmlinssiuniaiium Seuag 49.22 aseigdwiay1iuasy Jevaz
15.11 wansenuann1shidedviamnaviniasnisauseoisual 3nla
U LATYINY wazdeny diuavgnsdasiodnilasy Ae dAedn
= a a ¢ 1 wal ty v o Y v o
Wuauate Tuselovdsendu desnisiidiangausu Ingnisldded
HANSENUADRTUAILALINTY aUNIN LATHEAY wardIny NIVNUINUaE
3au Ingnansenulsuiniiddsy fe tinesAanusinenulsakazns
Uosiulsa wazifinnisseuinisliinludiinddlnl viiedinuuuundlu

(New Normal)

v a .:4'

NuAnwIRna 1N Wdnaglinainnquidadideywufeaiunis

£

v Y [

winiudevzilunquienivurionquigeie wieldiresdunguendnla

9 Y
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o

weng11n aulvedwedlasunisdeasunazimuiediunisgvinn

D ealle

v

dounTu lnelanizegadainunanusunvesaanaluaniunisaififes
ANHYNFABIYDIYIANTEMTUNITANSIT TN

agelsfinny winuedludruiiunasainsandes Aagnuin
Yaymsenanlasunsdumue ez nUANYITBUURTINTE MY (Lag
nsgawdidnnseiind) ndAnwduldgnddendiniaffnisesag

59T ufiaturdoudiny faaziiulaanUsuIuUeINISIRIIUNIIBING

'
Yo v a

WaZN1TIUSUNRFIALTTUS LN TUa iU lsTmsanna1 luwad

=

Pain Point Tudnsanavasnishifviniug

[

a dou 1 & v o o v « ° » .
dauundureanalare1aztdunIsAuny “9adiagy” (Pain

Point) voadgyninstugivnviude Tunquiszeins lausinguiu
TRLAUBLULYDINAULHT Il TUANYIVBY Suttisima, Chainan and

Yuwakosol (2020) kagAagUsN)AINTALRIUTWT e 9 AB N1TUDIN

naueg 9 o MAgIteiunsiviniu/ Sliviviude dadu ngudydl
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anvaziudlideyararsnieaudoyaviians (Gatekeeper) lag
ToyansdrsnnaudneiuyUasuwislsenalng (DES shows the
total number of 23 million Thai people who shared fake news, and
it was found that the media were more interested in the problem
of “fake news”, 2021) fifeyauadin nquerINTRsuYTTTIE1Te
\Judvasuanniige lédun nguendnnuag 019156

wuzdi d11ine1Budu (Decoding 3 Problems of Why Thai
Children Aren’t Motivated by Keeping Up with the Media, 2021)
thiausunay “aensia 3 Yuiym wilans “Siviude” luidnlng
Fadfdlinsuiios” Tnedrsdennmislideyavesinmsanisudeiinuas
i (ade.) Felvdui Yymnsiviviudevesdnlvediddlafiniia
nnmsfinglnelinden nszuiunsasuseune uazliidinawvinnig
Boulosmireany

fodunnduidesnniondanan Téud nauvesauiifioindu
“anunt1” vastoyainiansneuvzluianduithunesendeulunisfinm
oghainuazioniuiy (ennagliifiesuAnguvesngennnse userasis
AsBUATILAzABINaTUIY) Mmsaziinnuiviiudeuasiuuneysey
Imansiinssszansnmannnii uarerssfudnnguiihaladily
yhnsveasUaLssANWASIWIiude wasmmaiiuanssaurfana1al
gatusialy

uen9nil Tu eaunanisdsadeyaanuninnisdivinsiude
wararsaumavesuseinalng I w.@.2563 (Office of National Digital
Economy and Society Commission, 2021) HAN15E1533 bR AIAT LU

wasAulng 521N 65.0-79.9 donduseiun visaesUdaLilasiy wuain
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aa v a

yanaanansolddeya tasesilonnidvia Sumesidnuazussiiudediva
nsleludiausedniu sudamsvihnuldegiamungan Tned w.e. 2562
16 64.5 azuuy drud w.a. 2563 I 68.6 Axuuu vazfinad1529
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2563-2564 194 nesyuimUNFeUasafoLazaisassasiufuaziang
SUANERNT UNANeIaBLTing (Results from the Thai people’s keeping
up with the media, information technology, and digital information
in the years 2020 and 2021, 2022) 3ng3mmeuLuudsImsesulall
5,239 Au Al msmeenulussiulndiAsiu sl aounmwnidla
A3vasuileunfian Ao n15d oansyad 3a N353 wiud ouay
asauma wazuunUTRludauAIva daudaiunihundulssifudiviy
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AnnanuliinselinssmindeUssiiunengruneiues

G

idedeunumudnuvaizanuinnmsinwiieafunisiivinriude
Tudsemelveduian 25 T Fausl wa. 2500 f1 2564 wudruAnW
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fnazifudnuazvesnmsdisaaussanmasiiviviudeniunisldisns
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1.1 USUNYBINTENS
NsasnesustaLnde sudunislaonesuiwdouaoade
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1.2.1 UNAMUITY (Research Article) LTuunaImd
ieenanudeuldfuauagidosenies

1.2.2 UNA21U3¥IN5 (Review Article) LHuumAL
La91nN15NUNIUITIUNTTUNITYINT TN15TLAT 189
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Toad Twddyins
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