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Abstract

The aims of this research are 1) to study the needs of an ultra low—-cost carrier
in Thailand; 2) to propose service operations guidelines for ultra low-cost carrier in
Thailand. A qualitative research method was applied in this study. The sample group by
purposive sampling was 400 Thai workers of different ages, who were not airlines employees
and at present living in Thailand. The research instrument used in this research was
a questionnaire to survey the needs of an ultra low-cost carrier in Thailand. Percentage,
means, and standard deviation were used to analyze data. Results showed that the majority
of the group of sampling wanted to purchase the lowest airfares in the market. After
comparing the airfares of different carriers, they wanted to find the ultra low—-cost carrier
that has the best offer which makes them feel that it is worth the money they spent for
the products and services especially if the airfares were obviously lower than what the
other low—cost carriers offer. If the majority of sampling gets the lowest airfares, they will
tend to purchase the add-on products and services as they needed, even though the
price of the add—on products and services might be higher than other airlines and market
prices. They admitted that they could accept the limitation of the services, facilities, and
the service terms and conditions of the ultra low-cost carrier even they were less flexible
than other airlines. Proposed service operations guidelines are based according to the
marketing mix’ 7Ps (1) Product and Service: as customers are price concerned and tend
to purchase the add-on products and services even the price is higher than other airlines.
Therefore, ultra low—cost airlines should offer the lowest airfares to customers. (2) Price:
customers compare the airfares and consider the offer of ultra low—-cost carrier which
is obviously the lowest and makes them feel they make the right decision. (3) Place:
electronic distribution channels can be used as a major distribution channel as customers
tend to arrange their trips and purchase the products and services through electronic
devices by themselves. (4) Promotion: the ultra low-cost carrier should advertise its
products, services, promotions, and engage its customers through social media as

customers tend to connect to social media more than the other types of media. (5) People:
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an ultra low—cost carrier may hire fewer employees to provide the services. However, the
self-service technologies should be utilized to provide the services to the customers,
instead. (6) Physical Evidence: the ultra low-cost carrier must be concerned about the
highest aviation safety standards and maintain the standards according to the regulatory
bodies. The ultra low-cost carrier must ensure the on-time departure flight, present the
airlines image and position outstandingly different from a low—cost carrier. (7) Process: the
ultra low—cost carrier may implement the technology in a core service process. However,

the technology should be accessed from a computer, mobile device and service kiosks.
Keywords : ultra low—-cost carrier, marketing mix’ 7Ps
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aenstudu Jevas 68.2 veufuldmndesthszAsssuonnsudsuuvasiufiume vieenian
Feafuludhniiganiiasnisiudu mnudssasdednslasarsldlusaiignninansnisiudu

a A

Sp8ay 64.8 gausUlAMINABITISEASISUHEUN1SIARNTAINY BSaAsuNTsluReITUNT N

=
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1. 3NN15ANYIANNADINIINSIEUINsaeNsTudanst latneaduasngudiiag1anuln
fanudululdinguiiedangulug fianudesnislduinisarsnistusans ladaoad
Tnednsnziainniseensuldludedvuasieg farenisdudivue ﬁgmféfmagf[,uﬁauhﬁdw
aensudanit laineaddesauednindlagarsiiniae lnslaniziiloiouliisudy
aemsdulainead danduiegiandulngsensuterimundneg farensiudantr lainead
fvun windsannsadednsiagarslusadidfiaamnivieudisufuarsnisdudug viad
ngusetsfesas 55 seufulaldtuteimuniiszylidiszasssuiounisameidoudlaans
(Check-in) wagfanitnslasansfignameidouglagas (Check-in Counter) ngufegnangslviay
Tanuddyfuussgslasnusnnalasansiiigniian aeandesiuauidsves Pipatchaisir, S.
(2012) Fsagulein si8nsrelasansdutladeiddylunndenlduinisaenisiusiunusii
sATeves Ampai, N. (2016) Bestadsiidsmaronisidenldasnistudunus viearnisu

[

wdnvestinAnaatulndaiauudmsamans wuin sedasiasasfudladefiddyseiuunn
fgalunisidonltuinisanenisiu aeandosiuauddeves Yeoh & Chan. (2011) fivhnns3dey
Soq Malaysian Low Cost Airlines: Key Influencing Factors on Customers’ Repeat Purchase
Intention wui1 Jafeidesraifuussgdaiiddivhlilasasdonlivinistiuanentstutug
wazauAdeFesdadudiudssaunmsnaiauinsfidnanenisidenlduinisanenistudunusmi
Iummmquaiwmumaq Kaykrato, T. & Boonkuson, S. (2015) wwmwﬂ%amummwma
sensinaulavesdlasarslunsidenlduinisaenisfuinniigaie snsrrilagansiignnii
aensudy
2. wuwnainsliinsanenstudanii ladnead mmnmsliaszsiteyaigisesiuulsain
nauieEalaziheyailfindangumumdndiunaunisnisnain 7 Uszns (7Ps) Lilenevaues
ATudesnIITesgnAn Gl
2.1 AuNaniueikazu3n1g (Products and Services) 31NNNTILATIERYDYANUTT
feudululdfinguinedsnaulvgBuidedudn uazuininaiunuiinudesnisifiuiy
TudoulviiaudeslddnsalasansiiduazAuariian wazseusuiierdoduduazuinisiasy
wazArsssuondiuiuniieg lusmfiganitaenistudulasdesdddnsanlagasiduazdu
Afigaiuiy §Idedmuinngusetsngulnglildlinnuddyfunisuinisenis e
dssnneanuazmnuazeaTuiising fanemstuliuing uldanuddgEosnaanniga

[

fadumnanenistudiosnafiuneldiadudenssminedud uasuimsuuiiordu arensdu
dosaaussgdlaliiiandunsinausluboman anudud n1san uan uanvideuny wazya
diufigndagléfuannistedudn uasuininaiusine luflendu ellaenisiuasdosdnisds
funuLarnsgade (Waste) arugiulusag

22 #Fusian (Price) MnnTinneidayanui1 nqudaegangulngjdosnistetng
TnganslusaimiigadlowIeuiisuiuaenisiudu Inslansdeiouieuiusnnelagas

vasaen1siulainead MalsiAdenaifedaennaesivanInasugna elilazaiueue
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fedufuszneunmsaemstudani Tadreadasdomsnindnagnssuman wagdesninausli
favansiufsnnudualumsindulafiazdoduduasuinisvesnu ldiandusnalasans
AuAuazuInisiasuaeg uenmilenndasalagansuazuandlignAlasus uwaziiuauuaneig
fusAuazANduATldSunInnitanenisiudu Tnolamzanensiuduyuindinsosmana
nsvudimsINIAlugininegie

2.3 A1unsInd g (Place) 31NATALATIEYIToYANUI nauRlagangulng
gousuiifusznounsliuinisdsesiitinsdnsmiednslaeans suiaduduazuinisiasy
maduled uazwendintuvesaisnistulaglivewmnsdainarndudememanlunisdndimine
Auduaruinis esnnguiegngulvy dunguiessiteglugsesifinrwanuseld
sugunsaineufinged wargunsaldeaslfidueded uagnelafiazdanisnisiiumsingnues
warlduinskumaluladansaumea MaddUsznaun15019anUNU MY TIAT gL
tinaudminedasiasans uazauduinmsinsdmiegsreaidudesly 1lesaniingusiogis
pBay 20.3 Waw 20.8 Whiiuiidrsesfits wasthsealasassudesmaianan warAIAIElaYENS

v
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nauilariiuwiliuanasieny Bnvisgusznaunisensliinnudndudeddunudviig Heswin

d
5

mnmslensiteyanuinguitediafivsfosas 1.5 vy fidsesiiduasdiszalasasiiu
faunus g adsdunisandununisduiiunig waztiusamlsliunguszneunislusuan
24 @uUNAUETIN1IAATIA (Promotion) INNNTUATIENTBYANUTT NGUATIRENS
naulvgianuaruisatunisldmaluladansauma waginaiuinaisiiuniadiediay (Social
Network) fetfugfusznaunisanunsaldidules uasiedornedimmasaronisiu ldhandumada

[
Oy

ninmed wiolatl (LINE Chat) sausedewmealuladansaumadug Mdufifeuludenuvnedu
dlensuszanduius waztiauesiensdnaiunsaaiavesauiudewmanildfenisanudia
vivandlidesamuiasudeidla Hadadidagndnldlaonss a5y Fuadeuasduiiagdy
Ineruszneunsenslufinnudndudosssmduiug vieuiaussen1sduasunIsnaInveIny
siudodeiun videdolnsial esnnfedinaniinafigann ludunensduaiunisnainty
nauiegvdulnglinuddyausanduegiwnn waziniswseuiieudnsialagans
WarUsn1sauY veeanen1siumey Aeudnduledoduduazuinig dielildsnsAlngansiion
wazAuAfuFuisgllanniign guszneunsmsnseninfenisudadudiusa waziaue
AsmaniasgaauaulavesgnAilagdiauednsialagansiiunns1seg19dalausEning
aen1studant lateoas wavanenstuladneadialy Vadfienusufuedradeiidostivauas
FnyalvignAniiuasnuANe wagauuAnaesEnINaen1studanst ladreas wavaienistu
Toinoast niewimenenuanadesFesuunaiits Aud vimaady Shsrdssaadeudngg saud
Formuaing AdunamensaisgawiuEesauazanudud smemuaide [ida uazuans
Titumnusudufiaonisufosiiiunsanduyulugese Welvignénlddedmslnsarslusanii
fhan warduenfigndlonisuifisuduguds Snviadadiunsaeudilafignieafeaiunisduiy
gstvanen1siudans latreadliuiglavas Wunsanarulifianelaveslngansasiie
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2.5 mMuymang (People) MNMTIATIVITRYE NUINFUiteEnaulnajausulans
mMsfianensiudanin ladreadarldyaains drusulisndnlunsuinisglasansiiauudu
wmzﬁmaaﬂié’qmmmm%aﬁ'mimamﬂéﬂuﬁmﬁwﬂdﬂawmiﬁuﬁiuaﬂwLﬁulé’%’m fleaanngu
fogrengulngiiuszaunisaidanisiiumsiionuies Wy nsdrsesdivs msdiszatlagans
nsaanzileurlagans (Check-in) nsfisitnstuedesiu (Boarding Pass) mstunsifeudunisy
(Checked Bageage) Meauaslagarasniiufanssufinan o aoufifinuasan W39 UINIS
Swlusf@ (Kiosk Machine) flanentsfudmeeslilifauudu nfalneansnduissdauduieay
fudumausineg fanenstu uasviornasuiinun wasdivszaunisainadundaseiosdy
FoildannsodanisifunisdousiSuduauiegannsuatenslddaenues Seduualiiui
Tuewanglasansifeuiimuaannsadanismaiunisvesnuiiumaluladeineg fmaenisdu
FawnFoulily silianenistuenmandruuynainaiieliuinsglasasfaunuduadd Vil
amenstuliannsoansuuyamnsguiiinuuueinaeuaddifosnedeimuamangmne

2.6 aun1sasaziauednyiEn1an1enIn (Physical Evidence) §Usenauns
arwn1siudaniy ladaeaddedlsiuinismisenaiivasnds funsgiu UFoAnunel
mnuUaendnuiianasy wareadnsgimumnasgunsuimunegiasinde axdeniiaus
AmdnwaliuauUaendy waraasgiuanuasaievesaenisiuligleeansldiiuegadniau
afueudlafigndediiflasanssuiissunuunsmunudunulildmiianaienistu iledaey
Sanenlasansfiuazduefigaliunglneans lnglildnsenuseannsgiusumiuuaensonistu
wiagndlaifioasrsanusiulaunflneans drussiudiueunssianaitu aensbudesing
amdnualmnunswenaveniislu wardeansliglaeaslasufunmdnuaidngn Wesn
Hudnusifunilsidmasioussgdla uazmsdadulalumsidenliuinsaonistusant Tainoas
vosflagans drudrunmanaiaiuaisnisdusandt Tafaoaddeninauenmdnual 9aduves
5979 T1AMATANANATITILANA99INEIENTTUFUNUA1 (Low Cost) agrstalaulieadns
wsegslalunisdndulalunisidenlduinsanenistudanst lalaeaduazUosiunnnuduausening
aonstusani ladnead uazanensdulaineadily

2.7 F1unszuaums (Process) tesdeoglasasngulnglutagduiiannuduiay
fumeluladansaumaiinnuannsa wazfiselafiszdnnisnisidumslaeiaiosdusionuies
AUsznaunisatenisiudandt ladreadaiunsaldmalulagarsaumauiliuinisdlagans
Tunseurunisuinisndn litandunisdiseanisidums msdanisniadiunis nsdedud
uazuInsiady nstaseatlasans asssudeuiiuiy nnsameidoudlasans (Check-in)
nsfisitinstunieadu (Boarding Pass) Mutmaluladansaumedosanuisaliuinisglneans
fiFoanisdanmsnndumssauesilusazuenauuduiiuaiosmeufinnes gunsalindeud
nazgU3Nsenlusi (Kiosk Machine) Fsmsthmeluladansaumanldlunszuiunsvdnazdae
andunuiunTIdsypannsfddliudaenstiudans Tadroadiduediaunn ieiludieduusn
anensiudans ladeeaddionaredliyrainslunisusnisdlaganslunszuiunisusnmmansingeg
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