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Abstract

The MICE industry is one industry that is different from other industries. Generally,
it is expanding rapidly by leaps and bounds. It is considered an industry that plays a vital role
in Thailand’s economy. This research study aimed to review the MICE industry’s resource
potential and readiness to be the destination of Thailand’s MICE industry and as a guideline
for development destinations of the MICE industry in Thailand. The sample consisted of
500 stakeholders in the MICE industry in Thailand. Most of the respondents were female,
on average 36-50 years old, single, and had bachelor’s degrees. They also had 6-10 years
of experience in an events management company (EMC). It was found that the potential
and readiness factors affecting Thailand’s MICE industry destination are accommodation and
accommodation facilities. Next is the ease of access to the event area and the risk of
cancellation and security. This paper is submitted in partial fulfillment of the dissertation.
As part of the dissertation preparation, a research study, “Destination Branding Model

Development to a Competitive Advantage for the MICE Industry in Thailand,”
Keywords : MICE industry, potential and readiness, destinations
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ANuAIIe ANuAUATEIUNYRILsazyAna dsnaliinniAunisuaznaidenliuinisaniudiang 4
dmsutszmelng TAT (2020) TiUszanansfianisvesguanynssunisvisaiistvesussimnalne
Tud 2563 axdisold 1.12 Suduumanasis 1.89 uduumislodieuiulfiuddsdineldsm
3.01 Sumdnnuliviondiernananidunenidesvelul 2563 maiazandsuuaandoiios
16 druauanasndfiudriddmou 39.8 Suaudiunaialulszmasnnuinveaiisrsnilne
Tt 2563 mmmmﬁiwzas@iﬁ 60 EuALU-AYIaRANTRLETIS U 167 EuAu—ads (TAT, 2020)
agUReaziitinvieafininsdmely 23.8 Suautazinvionilulsemalnemely 107 &
Au-nds Fadiuldiraniunisalnsundssuin COVID-19 dwareiosngwginsuvosiuilan
TuffSemeuaues arwAn aulufsanmensindule sudmdudewlnh ‘New Normal’ u3e
“Unlvl’ FsannzuuuimdfuBeulumuiiadesing q Treseu dafunagsia Fefanududu
ogsbefidesAnuiladonisdadulatovesduilaalugaunilm uasdmuanuldumgdnssaln
demmdaiilunmsdidugsiasiolu
Tuanumsainsuvstululandagtuasiiiuldinnisdoamsmensnainriulusudviens)
Hunundaildduaudenduedimn Gelildidufivuumaamnmaiadmiunmsiauiuas
afranmdrdmivauiuazuinng widsldfuamdelunisairsnisdeasmsnainvosUszine
vioanuiisng o (Kotler, 1984) lsfanumaneifieatiu Brand viens1indu “do dydnval Tald
viieRsdu 97 fianansnvsvenléd Audriuduvedes fevlsiduviousninileainduds uenand
AUIAUNITAAINLWIANTTOIUINT American Marketing Association (Kotler, 2008) leinga1331
nsrdudnduie n1snade 1nTesny dydnuainssenuuunienissmiuionun wagnsAudn
Fadunaniiinag1nan uazfioidunslidiiudaazvemeuidniifidegninitduiiignudneenly
wiosgndeneatassdumsiiieWinnzautugsivesnls uenandmnfisnsandsiudnenin
wazarumdon Ussimalnefgasuuazdelfiuiovnnussmaguidunainuaiediu fludues
iafinaduanmudnansveaninmaodens fuoonidesld dumuvainuansresitunineins
yrssssed gy et vginig ten g e wesnwensmetaussss Wy YRR Usend
AmsiuiuTin omnsnsiu inTenjniy man Fudauianssunasyszind anuduendnual
linasfudau Ussndl 3683 atnenssy 555013 83 Mwn mswssnie s figndsuey
Mnjugiuriegnuivdsiliaenadostunsissdinlutlagiu Geenmasiludnusidusuudaiy
(Traditional) wagwuusnadTe (Contemporary) Wudu (MOTS, 2017) Fadaduwanianunsntian
Jugeunsludunsadunsiiiomiensafrsuusudavanedatonis iienseduliinifung
faludssmauagsnsUssmaianinfunadumnty lunisadimsndiomdonusudanune
Uangmidlugnanvnssulud sielsindutladvddgednsdslunsifiuyadmaasughaiiionam
Fnpnuaiunsalunisudatulugraivnssuluduesusewmelng ArsduaSuwuInInIsasIwuTua
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Tunisemsey (TCEB, 2020)
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n3nensealfiUioumenisudedy mssui msdnduladongemneaemalaznfnnsianiud
iemunguuvunsadimanuitazanuldiuisunamsudsdulunsidugavanedanems

yosgaamnssuludlulszmale

LY 13
MQUIEIRA
A o 1% & ¢
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WA UarRaNITIUMIINNULEAEUAILINYIE Inedrilud (MICE) 1nainddnusde 4 63
Usznaunie M 8811910 Meeting nunefis n1suszauvaInguyananioasnnsineazidunis
Uszyaanizia | 6931910 Incentive ey msdatiisndeidussiauiniinaunioyana
fannsasidusnildmudmmneiivisnnedd lneussndlsstasudugiuiaveumldiesng
C 6831970 Convention MMefle N15UEYUVINFUUAARIUAIUIBTN 1HEITU viSoauIALIYv AN
e ieuaniAsudeyauazaufniu Taslidrussgusziing 300-15,000 Ay uag E deanann
Exhibition mu18da suuansdudivieuiniaifienslifugndt ngudimunesuiadaly
Aiiranluldidhsinanudne Savmeisgstangunidugaamnssuvieniinriiisadesiunisdn
Usgg msvieailsniterdusneta msUszguuiuimAnaznnsuansduiuayingsanisununn
(TCEB, 2018)
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Snsdsdinmsinandesesiauwnnladninnisuazinnsmatanaisvinuegneseiiios
afedagtu Iilinmsfauuuidaifug dunguiyumesuiiugiuninensvesesdng Sejaty
nsvharadlalugpmeamndtunisianisesding (Bamey et al, 2011) nqufyuuosuuiugiy
nINgNTvesedng spesuteiminenslussinsiiunumlunmstadendniidssansnusionisiuiy
M3gsRINsEUILMTTRIRIRnIlsansnaism i Ui sumsnsudsiulunain Inemnesdnsla
tuiidneninlunislinnensidogodsdqueanldssdninmuasUssaniun osdnaiuffay
ansolunisadnneildiuioumamasiumieduissedu q Mmeadnvazvesmuann
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wazmsiiminennsildanunsanaunuld (Bamey, 1991; Youne et al, 2000)
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wsdumselunsiifiums Amdlsiimsfinnsane niwensidegieliAnmnuunnsmaangudsty
TngnsianuaginmsnauinIfunineInsifog ilensuaussnsiUasuLUamnansugedy
wagan nnaeuneuen Minsanlivauivssansamlunisasisanulanisuvesnisuedy
Tugedsnunasegia wandulmannisassanulanwulunisidugamnedaremslugnamnssulud
vosUszmalng Tlandnuuriunnmsanguisiusnaumenineinsuasarmause Tngriu
nsaundadetinanuniounazdnsninnisnduganuneuaienisvesgaaivnssuludesen
gnisimunlilssinalng ganuievateniavesgnamnssuludiiulssinauialuduiunisasia
AT1EANUT (Destination Branding) lumsiliugamnevanemsenavnssludvesussimelne
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nagnsifioatrsnuliusunaniswstuseisiliaunwdudaian nsdanuinisliiu
fuilan Tnefididunuidininguds fuvdwiaiuengaunividedu o Mhlimilendnguds Tsdes
a5719ANuANeg 3 au leun naensnisdudiindnusunu (A Low-Cost Leadership Strategy)
NayNSNI3a319AIULANAIL (Differentiation Strategy) wagnagNsnIsy HUUARIARNIZEIU
(Focus or Niche Strategy) 3’;3J5<1mmamwm‘7iLﬁm’mmﬂé’m%’wmmﬁﬁﬁm%ﬁmmﬁLﬁwqq
WU AnuansaduLiRnssulsEansaings fanudufiewaniziiaainauduliamise
Bounuuld (Porter, 1985: Dunn et al, 1994) donpdaslufirmaientiuiu Fuller (2004) Tl#TH
fenuanuvangliinnsldiuisunsnsutsdunneds gruzililonanisviiilsfigaiugus
Tagnsademnuuaninswosndniag nstdiureInaInflanizlaizas uaznnsansHanvse
FOINNNTIATIWNYNTATNANUUANAIINAUTITY

uanandl damuiitnnsnaiauazininnissminednvaneviudldnanlifeatunisls
Wisun1amsudetu Iag Nawikan (2006) lalinnuvanglidn anuldiuSeumanisudstumaneds
ngudiddguesnansdndunuiinfe nmsnudeldiuisumenisutsiuelivagznisaiis
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Chatreevisit (2009) & Saridvanich (2010) TiaumuneINIsuTsaiarNulasaunaniswady
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