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Abstract

This research is participatory action research using service innovation and the design
thinking process as tools for the development of tourism marketing guidelines in Huay Pong
Village, Mae Win Sub-District, Mae Wang District, Chiang Mai Province. The objectives were
to study the context of Huay Pong village, and to develop tourism marketing by using
service innovation as a tool. Data collection was done through an interview form and
questionnaire from 18 representatives of community—based tourism groups using a specific
sampling method; selected only those who participated in community-based tourism
management in the area of community—based tourism sites in Huay Pong Village.

Results of the study revealed that the key elements of community—based tourism
in Huay Pong village had three elements: 1) walking trails along the waterfront and walking
trails along the mountains; 2) tourism resources in the village, including community forests
and camping areas; and 3) Huay Pong community-based tourism group. The results of
the marketing development based on the service innovation concept were as follows:
1) digital scope had created an online platform for the Huay Pong community—based
tourism group on Facebook and social media; 2) design scope had created a logo for Huay
Pong community-based tourism and offline media in the form of brochures; 3) service
scope had linked QR codes with a reliable database to display resource information
on natural walking trails and used the My Altitude application to explain the height above
sea level of the area while tourists were trekking; 4) town scope or community scope had
designed camping areas and natural walking trails such as walking trails along the waterfront
(4 kilometers) and walking trails along the mountains (5 kilometers), each of which can carry

a maximum of 300 tourists per time.

Keywords : development, tourism marketing, service innovation
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2 Usgmsfe dumaiuth uazaumadiurinldisnesnwuunmdnuaiveaumawieuiiealasyuyy
Shuvhelts Ssosduszneunmitionnumnefeumuieltsannsnasueldied

(1) Mwpuvieduney Wisuadiouiidaiavesgusuieleifidumadiult Fadu
usuresTy uazgaulUfeninensss T ATvarnvias iy fienssa ayulns wagiien
sy

(2) #dnwsA1dn “vhelta Camping” donrmmaneda aunmaduyinelugsusiels
Fadunnilafanssumanisvieaiisaneluguruiignitauiilesesiutinveiien fosndiu
Taanda ffndimdmenuiiansouesdugumulfnniufiaunasiug

\,//r rs
\ r &

~F / ¢

koalUv

L2

WA 2 Manwalvedrawisglaegusuiuhells

911 Researcher

(3) fuvieniied esnnnguilmunadunquinSeuinfnw dwunisdennumng
= 1w = o o ¥ a =Y Yo o Y o o
JagjaiunisFeastoyanilmnugndemnaivinis dekivinniswenles QR Code fugudayand
ANUWeiie diunisesnuwuuiiuiiviesiiealiinnmsesnuuuliidenadesiuaufeInIsuesgna
nautniFeu UnfAnyr sUkuuAInTsUlAumInzauiun e Rion1siseus tnevaniaes
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nsfadausiuieforumnsludunavioniion udliineinsviesdudugdoanumnelasld
QR Code luguunufdmilsginievissduinluuandsiinvioniiealdauny ieuanadoya
ninensludumadul uiliueundiadu My Altitude a3unsanugaannssdutimeia
yosuiilituinveadiolléniuivuguesiuiifidnrieadonfuln

(@) yuyuvieadilsvonuuulvmumuiiinnrmainsalunssessuinvieaiisnguiinou
tinfny susuugumldoenuuuiuiivinsWannsasessutinvieadivruauunn T

o MIFOBNLUUAINTIIALNAUAW IloTesfuinvieafisdiuiuinn Teaenadesriu
nsdnnanssuvedlsiteuluwsiaznAnfiny lnewnislssseuensy wavunine1deludmin
Fosln Aazthiindnuluvirunwifiefsmanag uazUszaunisalueniesou

o nsoonuuUdNaAuUlAsYLYY FadumafuthAnmsssed 2 duns

(1) Wumadudideuduth dsvezmnanadums 5 Alawes anuniisvsadumaais
1.5 wns ffufivsgnouanssudunuinis 6,000 as1aues fufidunafudidnsssued
ogluthsiulonadutumnms R viewsvieadivisuun leednviondien 1 eu l8iud 20 msauns
Frfunsondumafuin@nusssumidumafuindeuiug ansasesiuineadiealdsmay
300 AUABYIHIAN

(2) WumadulFnwsssurideuduney dsveenne 5.5 Alawns AUNINTDHEUNIS
WAy 1.2 Weg fituiiuszneuianssutimuinng 6,000 ANSIUUANT fufdumaduAnuns s
oglutnstuloniadutiunuims R viownvioadleasuun lnetnvieadlen 1 au Hiui 20 msraams
Srfunsondumafuin@nusssumfdumafuindeuiug ansasesiuineadiealdsa
300 AUABYINIAN

devuumsnssainnisesiisalaglduinnssudueiesiiodsdiedu uuszifiua
Huldlelunsiann namsuszifiunudy gussidudnlngfianuiuinianudululduinige
Tumswanmsnainiiswau 7 dedesnudidusil

1) nmdnualunas anmsafislalivesunasieniieasenoulusedadnualuvas leun
umadiutwagarunadiug (Aady 4.65)

2) mssenuuuMsasAImelasnslFInensviosiu Wuidemumnelagld QR Code
Tuguuruddnviligunioiesfiuiluuanslidnveadienldauny iouansdoyaninensly
dumaiuih (Aede 4.55)

3) nMsAoanuvaneszduALgIIINt e avesiiudl Tngldueundiadu My Altitude
Huesesile (Aady 4.45)

4) nMseenuUUNTLYiRadid TngthaaiduvesyuvuseeniuUaLasaisnsTd U
TngoonuuulviruiitannuannsalunissessuinvieadioanguinGoutindnu suwuuguuls
oonuuuiiuivinsliannsasesiutinrieadieasuiuann (Awade 4.45)

5) ungauveslaliwasiondion (Auade 4.35)
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6) nMseenLUUARNsIIAUMAiwiilesesTuTnvioufisduIunn Fsaenadesiunisde
Aanssuvedssdouluudaznianisine nelanglsasouenyy wnineduludmindedd
fazthindnuluvirudnwifiefusmneuiuasyssaunissl (dnde 4.35)

7) MIBENLUUTFUUNMSARANMIN T sfunisaeansdoyaiifininugniesmidiving
3aldfinsdenles QR Code Augrudeyafifinnunindedie (Aiady 4.25) duuuInienisnain
Ausziiudwlvgiianuiuindaudululdlussfuinndmunsiaminseandsmu 3
Togey laun

(1) Wumaduideudueliiunsesnuuuliannsosesiutinvieufieanguiduli@nw
53507 adunduiinFouindnw Tnseenuuuliiannsasesiulsdiuiuann (dade 4.15)

(2) mafaungeasdivia lddavhurunangunmsvieaiinlngguuutiumells (@inde
4.10)

(3) Wumadutideuiu Wunseenuudlfaninsasesiutinviondisanguiuidng

s3suw1f FulunguinSeuindnwlegesnwuuliaunsasessuldduauuin (Awde 4.05)

aAUseka
ns3feasadldysinuimuiuuamisnisnaaviondslaslduianssuduniosdioly
nsWamn nsdyuruiields duawiiu sneutine Smiadednl Fawansideivssidu
msoAUTededl
1. annsAnuUiunvesumasissivguvuiells vinlimuiesdussneuddaues
mvionfelnegurluufigmuielisimn 3 esduszneu IHun
(1) AvnssudutifieAnyisssumidiuiu 2 dume Tiun dumaduiideuiiiuae
umaiulndeuduney
(2) niwensnmavtesdierlufiufivesmauriells Usznousetiguruuazaiuniadiug
Tnevrguyuduiiufiaddnsnwlunstamndudumaiuidnusssunalédne 2 duna
uananidfuiinainensamduluilsvasuasduiuildiniifenumneaudmiy
maaduaumaduiliuinsuiinvieaiien
(3) ngumsvieadisalaeyusutusells 3EuaInaudessvesa Tyl
fufiuiesdastulunisdadangunisvieniinlneguauioduindounisviouiisvesmuruielis
Tngldnsviesielneymuiueiediolumsimunyuru uazaiuneldiasuuiaulugm
Fmdnnsvesmsvienfielnsyuvudisyliin mevienfielnsyuvuisisuiaiounieilo
TumsWaunyury Suhlugniaudsuuladluiiensiidtu Taglidenansenuduausogun
wagninensvieafioiluinauvdsioniivmasiuilndifes naentua aszaunsaifialfun
Tnvieadieafiundou (Suansri, 2003; Emphandhu, 2007) wen Nl Suansri (2003) T@asune
Wanfudn wanstsiveansvieuiienlaeyuwuie mslinmseaiisnduedesdielunsiauisuu
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uazeusnYANnAdon 1eainnine1nsnisvioaiisafunsnensigusultidugiunsuaandy
n3wgnsiieatu Femsidenleansieadisnlagguvuiunsianyuey wazieansiauIoE1
\ueersi

2. MMINALILLININTAAAYDIUVE VB TlEnyuvuig I Iun SEUIUATORNUUY
ufurssnulugusumuwwIRnuInnIsuNITUINS (Service Innovations) aviaulimiuinguyy
fnsnensluiuiffdnenmlunsimuifumdmenion uwimngusumamstaminsvionde)
vulugIureInIImaIavieaiisiunatinis s unuasesgaads guyuigldaunsoegla
pg19dsBu Mdunsiteaaidshuinnssunsuinanuiuliiduniesdelunsmausmiau
MsnanveIunaiesivyuruelle ez isiinaasuntasuazanaandedusunan
Tifunsisaisalaeyuwu 1lesisuinnssuduaiesdefidrdglunsairslinaauaiunse
NINTWUTU MIUINERS el uSn1svsenseuiunsing deslianug anufeasieasse
ietuindeulfiinanuannsalunsfiugad msaiismuuanssiilanrussduf wazuins
Audanlvl uadensenueudesnsvengugliuinig (Gopalakrishnan & Damanpour, 1997)
Lsziwﬁmﬁ’uﬁ’uLméwiauﬁwqmuﬁu 9 ﬁiﬁiﬁmmﬁﬂﬁwﬂumsmaLLmuﬁmmmimmﬂmﬂﬂﬁu ol
guyuansaann lngordenmsieaiivnduedosdelunsinizifsinuiuden naenaunisaing
iwswgiagunliiuruuugueuduuds mnudile wasdnoa ey Tugiusiigumy
Lﬁu;ﬂﬁu‘%mw‘%aﬁwaaﬁwmﬂiﬁLﬁummma"ﬁfﬁuuﬁﬁm il anmwngey LaYSIIUYIR
oglugmau Tnvendugnénmsetinviesiinfundeudunalnlunstuirdoumiudsduvesnisdams
msvieadien lildjmidunsiansnaameveaiivaiiuesemzdnumiindou winsng
Y0IN15IANIsRAINITewiedluRviegdlsliaufiundeundaeeinndunndn (Thongdee &
Boonyasak, 2016)

LRIGIGITE

1. frumsdanmsnaiavieienlaeguvu yaudeaidhminsvesnsinnisvieadelneyumy
26197AU wazfout 11 TEINTlUNTEUIUNITIANIT LagN1THAINILAENISIANITAAINDE
Wia3e stimsfnunguuuunsmaemsviesiielagendetomnadumesidn ulud wazdedsan
oouladlfinntu ielilumamzndunaianisoadiss Tnsmeunsussmduiusmaiondeliity
ﬂfcj:uﬁfﬂviaqLﬁafma'uLawwﬁ%umumﬁﬁamﬁmL‘ﬁamiﬁsﬁﬁ

2. Tunuideinuh ﬂamLf]wmﬂmmummﬂﬂmLaiumimmm Ao nautinSey Unfinw
fifinruaulafiosSoudyuruegnauiaie Kuduguruasdilfeannsguguamesnisuing
mamvieaiioliivsnzauiunguidmneuaraeandesiuiunvosuy

3. wandelundsivinlildynsenans wazuumienisiamnan sudeliAnnisdanis
voudieegnedidy fufumhsnusyivesdnsunasesdiuiiosiiu uasmhenunassifsites
Frunisvieadienlasgueu anunsadinanisideluaddluuiuliludalevsdietauinain
vioafigalagliuinnssunsuimsiamsuvamisaiisalasyuvuiuaiedle ilelviunasionilen
TnoyuruAnaudildeld
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1. iedunsussfiunansiauinisnainvesnisieaiisasuruiiuie el sewdiy
qmmam%ﬁ'ﬁmumﬁﬁu Lag i lins1UDIENENIN NaBAIUTAAIUAINITANIINITUYITUNIS
nsvieaflen Fetunisideadieluiinisdnmsinulutssifunisenssduianuaunsanis
MFHNTUNNTIAAVBIYLYY
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Sruteltsannsiidiuimvenaietessdugurusingy fufulunsifondselusasing
TN Tty fuszneunslugury asdnsunAsesdLiosiu wasmheey
massiAtesrnumiesiisalasyuny Weairsanudiudweanfiaiedislu 4 seiu Toun
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3, AsiinsaLILNUNITAAaIR (Marketing Plan) iiaasizvianiunisainianisnain
anmwingeunguanaznely Ananmmianiseatn ngueaiadvung wasnsivuanagns
MsmaAMsvieailen Aanssy aenaulasaMsyNINIsAAIANSYieuTiEIveITLDEwwIiles
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