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Abstract

This research aimed to 1) study and collect knowledge on the herbal processing of
Ban Muang Kham Herbal Therapy Enterprise, 2) study the demand for and behavior
toward herbal products among tourists in the new normal context, and 3) improve herbal
product prototypes of Ban Muang Kham Herbal Therapy Enterprise to meet the needs of
tourists in the new normal context. Qualitative data were collected through interviews with
8 members of the Ban Muang Kham Herbal Therapy Enterprise using purposive sampling.
Quantitative data were gathered using a questionnaire completed by 400 tourists traveling
in Chiang Rai Province. The qualitative data were analyzed using content analysis, while
the quantitative data were evaluated using descriptive statistics and chi-square analysis.

The study’s findings revealed that: 1) Ban Muang Kham Herbal Therapy Enterprise
utilizes a total of 24 types of herbs and produces 6 processed herbal products; 2) tourists
expressed the highest demand for herbs that relieve aches and pains and relax muscles,
followed by inhaled herbs to alleviate dizziness, herbs to expel gas, and herbs to combat
body odor, in that order; and 3) to enhance the value of herbal products, the researcher
developed a massage oil called Neng Yuat Grass by converting it from liquid to cream

form and changing the packaging from a glass bottle with a squeeze top to a tube.
Keywords : value-added, herbal products, wellness tourism, new normal, Chiang Rai Province

UM

msviaﬂLﬁmL‘fJuqmammsmﬁﬁwmmﬁﬁ@ﬁamsﬂ’wmLm‘t@;ﬁﬂﬁuawmanizmﬂﬁﬂaﬂ
lagianizUsenalulbauiel¥ouag o Beudalin1swy sdun1en1snainlunnsuuuuLvesge
Y] ~ ) v | ~ | & |
Hnvissiigrnnmlandiuivieaiivlulsewe (Boonruang et al, 2020) WHINAIUAITAUINITUNS

& ) a & a & ' -~ ) \ | ' a

S2UURTR SALATIN-19 FUSUAIATINADUSUINAL W.A. 2562 dinansenunanisviaaiiellne
wagn1sviesnenlanageun MlinsiaunsiesngtseninaUsemangavedn audsdamansenuy
sodnuutinveuigsviniumadiuliulsemalne lngandeayavesnadiasugianisieien
WALAWT NTTNITINTVWNYWALAN UnVoNeIRIwERLRUNINN uUsEmalnganadan
PrAgINUYDIU W.A. 2562 Uyl 39.9 aTUAY MI0UAGIUSTUIUSREAY 83.2 UBNAINT
AW IZUINTBILAIN-19 denalrusemalneaiuisaas1esielaaindnyiaafelniawifanas
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