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Abstract

This research aimed to study: 1) to study the condition of Khao
Hang Business of Ban Jan Agricultural Group. 2) to setting marketing strategy
of Khao Hang Business. 3) to monitoring performance of Khao Hang Business
and the researchers was conducted with Ban Jan Agricultural Group, Non
Nachan Sub-District, Nakhu District, Kalasin Province. Study by using the
research tools were observations, formal and informal questionnaire.

The results of research processes were as follows;



U1 2 adui 1 Feuunaau - Squieu 2557
nagnin1snatngsiatniens nadidnunguinuastiuaty vy 1 dualuunau suneung Jwmianiwdug

1) In 2008,Ban Jan Agricultural Groupwas established at Moo.1,
Non Nachan Sub-District, Nakhu District, Kalasin Province, the objective is
to increase the income and generosity for the community. From the past
marketing is always the problem.

2) Khao Hang Business had developed marketing strategy as fol-
lows; Product aspect : Ban Jan Agricultural Group focused on the quality
of the rice first. Second, the process of production was free from chemicals
and focused on the packaging. Pricing aspect : There was less marketing
competition, product positioning was Niche market by the target were a
group person who kept fit and had high purchasing power so the price could
be focus in high cost but it always compared with the standard price of
marketing to avoid if price was too high. Distribution channel aspect : They
had sold directly to wholesale and retail including most stores received
products for selling and distribution in the provinces. Marketing promotion
aspect : They had commercial advertisements by prepared a brochure and
sigh boards, the consumers talked spread widely to publicity as well as
various exhibitions that it will boost sales as well.

3) The result of Marketing Strategies of Khao Hang Business shown
the group members in the business community had developed knowledge
in @ marketing strategy appropriate to the context and conditions of the
group which a result of the group members had increased the knowledge
of Khao Hang business with the local labor and materials that impact on the
economy of the community and making the community had increase their
income, the current spending within the community, making communities
strength and more economically including they had more time with their

family members, which impact on society and culture within the community.

Keywords : Marketing strategy, Khao Hang, Business Community, Kalasin

Province
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