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ABSTRACT

The objectives of this research were 1) to study tourists' behavior through food
culture. 2) To study the marketing mix factors (7Ps) of food culture tourism and 3) to find
ways to develop tourism routes through food culture. Mixed method research was
quantitative research and qualitative research together, the quantitative research sample
was 400 Thai tourists, collected by questionnaires by selecting Multi — Stage Sampling, and
data analysis using descriptive statistics, including frequency, percentage, mean, and
standard deviation. The statistics used for testing were t-test and one-way ANOVA or F-

test of variance analysis, and analysis of differences in mean values by pair of Scheffe’
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method with statistical significance at the level of 0.05, the qualitative research would use
17 key informants from government officials, the private sector, the community and
academics with expertise in food culture in the community, by collecting data by
Structured Interview.

The results of the study found that 1) traveling behavior for the most vacation,
traveling with friends, traveling time during holidays, Saturday-Sunday, traveling more than
4 times, less travel expenses 300 baht, and the most favorite place was Wanglang alley.
Overall, it was found that tourists who came to travel had different sex, marital status,
occupation and monthly income, had different behavior in tourism through food culture.
2) Tourists paid more attention to marketing mix factors (7Ps), the overall was at a high
level (x = 3.74). Considering each aspect, it was found that every aspect had a high level
of average, tourists who came to travel had different sex, marital status, occupation and
monthly income would focus on different marketing mix factors (7Ps). 3) Guidelines for
the development of tourism routes through food culture should focus on developing
elements of tourist attractions (6As), by promoting and developing the area to be a tourist
attraction, food culture, with easy access routes, with basic utilities in tourist destinations,
creating a tourism network in the community, providing budget support from the public
and related private sectors, for employment to people in the community, creating a
system for ensuring safety for tourists, and having more food activities, in order to promote
and create interest for tourists to visit food culture throughout the year

Keywords: 1. Food Culture tourism attractions 2. tourism behavior 3. marketing

mix factors
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