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Abstract

This study is a descriptive survey research. The purpose is to study the
use of herbal products and aunt who boast at product. To compare the individual
factors that were associated with the use of consumer products, distribution centers
in Maung district, Lampoon province A random sample of 430 Self reporting
questionnaires were qualified content consistency Data analysis was performed by
computer program with frequency, percentage, mean, standard deviation and 95
percent confidence interval. The association between factors were used the Pearson’s
correlation coefficient, independent t- test, and one way ANOVA. The results showed
that Most of the sample were female about 76.90 percent, age group 36-45 years
age group was 43.30 percent, the 53.70 percent bough products of facial scrub
cream and body. Samples used the herbal spa about 79.50 to 81.00 percent. Most
of them used of skin care and facial care about 82.50 to 84.00 percent. Include
they applied to the skin and body lotion about by 82.0 to 83.50 percent and from
79.50 to 81.00 percent for face lotion. The herbal health recognition factors were
high correlated with the Herbal using level of 91.90 percent (r=0.91.9, p-value<0.01)
following recognition of Sale centers 82.50 percent (r=0.825, p-value<0.01) and
promotion about 76.40 percent (r=0.764, p-value<0.01). The demographic factors
as high economic statuses were associated using behavior. Suggestion Therefore,
these factors should lead to the development of strategic enterprises to meet the

health and sustainability, and a better framework for further research.
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