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Abstract

In global economy, second tier cities become more and more important and the meeting
industry is agreed to be the catalyst of economic development in the city, therefore this opens the
opportunity for second tier cities to catch this qualitied market segment. This study is “Mixed method”
research, which aims to study factors affects perception of 2" tier city’s attractiveness towards corporate
meeting and incentive business’s preferences and to analyse the development of 2™ tier city in Thailand
for hosting meeting business. For quantitative survey, the statistics used include frequency, percentage,
mean, standard deviation and multiple regression. For qualitative research, using Semi Structure In-Depth
Interview. The study revealed that 1) Factors affects perception of 2™ tier city’s attractiveness towards
this business the most was city’s readiness and capability, secondly was marketing mix 8Ps respectively.
And the development of 2™ tier city in Thailand for hosting meeting business was shown under concept
of “SMART” S-Safety & Hygiene, M-Marketing, PR and image building, A-Accessibility & Infrastructure

enhancement, R-Rooms, Restaurant & Facilities, T-Tourism Attractions.

Keywords: Satisfaction, The attribute of 2" tier City’s Attractiveness in Thailand, Corporate Meeting,
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nsanagnslaglisstandnauniegnéidelusunsunisviesiisrgausgivlauazairenunssdludatin
(Celuch, 2013, pp. 345-360) é’waaﬁﬂiﬁlﬂuﬁwmmuﬁar;:iéfmﬁuiﬂumiLﬁamgwmwmww Favnlad
nszvumsdadulaiihuazadesiags annsoaiddemalunisinnuldiiiu winnsdaeudnlvgdnnszanie
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wuuTIaeagaAIn ukuUUatela (Closed-ended Questionnaire) wuaidu 5 nau Usznoudae ol 1 e
Maufgafulszansaaniusznauiie e 91g sedunsAneT Usslangsna Ussaunsainisvinau sedu
s udoulusuuuusseaeusonts Checklist S1ua 6 Ay noudl 2 1uyeramAeiudeyassdns
$1uau 5 Ao peud 3 -4 Wugaramiieuauianelafiusiig 9 veaganuisUatene S1uu 35 4o
Usenausme suanundeukavdnennvesies mudnulseaunisnain 8Ps wagiualasdguniu Tdunsiauuy
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1.4 N13A5IFIUAMATNIUUBUAIY TagnTI1aa0UAINATY Validity 91n8719158uaziiderwyy
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M13°99 1 5EAUN13TUTReAUsEnaUTRIRMEnsiinsessemelng suanuniounardnunnvesilos

Aaus ANl
fuaunTouLaAngn MY ulieesas X S.D. wlawa
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1NN 3 uanasEFuNsUSesAUsEneuYeInudnYurilaIsesiugUasd gUNIL WUTSEAUANS
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gonlugnaudeinismanisnain (X =4.52) sesawnde flusnsluiildnuaivainisineus fuinsgiu
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mﬂﬁ?uﬁ’lﬁﬁLL“LJ‘EEJdﬁﬂi%ﬂEJUﬂ’Ii%JUiﬂmawﬂngsUENLﬁEN'iEN WieaTiiasginsdamaiuiuussefunniis
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Regression Analysis) wSaufun1sidendnusiuuinyianug (Enter) sadoaunulunsied 4

M13199 4 n1snedeueiAUsEnaUNsTuiaudnvusvetalniilessadlulsenalnendmadennuiianelalug sia
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fans b SD Beta t Sig.

(Constant) 0.93 0.385 2.413 0.018

AMUnSouLarAnun NYaNdlag 0.405 0.108 0.397 3.748 0.000
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gUasd guUnu 0.260 0.570 0036 | 0452 0.652
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