21SANSUKISNYNAYSIINN YA

JYRU

JOURNAL OF YALA RAJABHAT UNIVERSITY

Print I5SN: 1905-2383 e-I55N: 2651-0863

nM5IATIZiBeAUsTNoUITsBuduvasmsAnduladainuesulatuu Platform Steam
v ldusnislulunnamwuniuas
Confirmation Factor Analysis of Decision Making to Purchase Online Games on Steam

Platform of Consumers in Bangkok

aRanwal Wudy
Adilak Pumim

ANAIYIVITNTTINAOAAMNTIUKALNTAT ANEUINITTINAALRAAINNTIUUING U Inendemnalulagnszasuinanseunsinie
IngnnUTIUY3 S1nailes Jmiausnuys 25230
Department of Industrial Business Administration and Trade, Faculty of Business Administration and Service Industry, King
Mongkut’s University of Technology North Bangkok, Prachinburi Campus, Muang, Prachinburi 25230, Thailand
Corresponding author, e-mail: adilak.p@bas.kmutnb.ac.th
(Received: Jun 5, 2021; Revised: Jul 5, 2021; Accepted: Jul 12, 2021)

[N

UNANED

nsfiazshlif Platform Steam Asasmanminussulatiuazdunfonlungugiauny doslusunagnslugu
nsmaineeulat waluladvesszuuiny waz Indnewesiaunalsifimuminzan 3933elaoiliinguszasdiile
Anseesuszneuddusumsinaulaeinuesulauu Platform Stear vou{ldusmsluansumumiues wag
Wemsiaeunwaenndewadlunaiudoyadszdng m‘usuamaﬂammamqmﬂmmmmi luwangammamiuns
Fau 400 Au Tnenadenuuuiazas I%LLuuaauawuLnumaua Answideyadsaifnugiulsznaude Aremnud
Yovay Alnde uay drudouuuunggiu namAdonui mlneilieassdusznoudadususuduiiannis
dindulateinuoaulativy Platform Steam ¥ 3 asdusznauiinnuaenadoatudoyaiaissdny edian }F iy
18.072 A1 df Windu 17 A1 X7/df Wiy 1.063 A1 p-Value 11U 0.384 A1 GFI WU 0.992 A1 AGFI L1 0.968 A
CFl winfiu 1.000 A1 NFI AU 0.993 A1 RMR 1i117U 0.010 A1 RMSEA winfiu 0.013 uay A1 TLI WY 0.999 W1
innusiaenadadlusEA U uardiAn AVE winfu 0.750 A1 CR Wiy 0.899 ZeiAanuifiemssnmelunasAranudesi
g4 Tnvasusznousuussgdla msseusumalulad uay druuszauvnenisaaineeulay daduussavimaneinsal
(R) ftesunemsinauladoinuesulatuu Platform Steam & Andudesaz 86 Sovay 77 uas Sovay 63 AUy
Hilfuszneunsuasmhsnuilifsdesmsliauddlumsianuasdaaiugravnssnnuoeulalifiamusiung
mnAfemsthosiuszneuduussgdla msvesiumelulad uay dausrasminisnainseuladuildliung i

AAARY : NMILATIPRIRUsENOUNEUTY n1sRndulatainueaulal unanvesuasiy

Abstract

To make platform steam dominate the online game market and become popular among
gamers. There must be a strategic plan in online marketing, game system technology and player
psychology appropriately. This research aimed to analyze on confirmation factors of decision making to
purchase online games on Steam Platform of consumers in Bangkok, and to assess the model's
consistency with the empirical data. Using a specified selection, 400 consumers in the Bangkok area were
sampled for data. Data collection tools for questionnaires including basic statistics such as frequency,
percentage, mean, and standard deviation were used to analyzed the data. The findings revealed that the
second corroborative element model study of online game purchase decisions on the Steam platform.
All three components matched empirical data, which 2 = 18.072; df = 17; 2/df = 1.063; p-Value = 0.384.
With a satisfactory level of conformity, GFI was 0.992, AGFI was 0.968, CFl was 1.000, NFI was 0.993, RMR
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was 0.010, RMSEA was 0.013, and TLI was 0.999, and AVE was 0.750, CR was 0.899, which was accurate.
Internal and high confidence values are provided by the motivation component. Adoption of technology
and online marketing mix A forecast coefficient (R?) explains the decision to buy online games on
Platform Steam, with 86 percent, 77 percent, and 63 percent, respectively. To ensure the stability of the
online gaming industry, operators and related agencies should focus on development and promotion. The
research should provide the incentive component. The combination of technology and online marketing

mix is getting increasingly prevalent.
Keywords: Confirmation factor analysis, Decision making to purchase online games, Steam platform

Unin

walulaarsaunadudsiisniulunisduduiiinvesaulugaiinisdeansidng sniiyanan vl

Uimnanslinuiidiunntudnfunaluladnisinedeasildogimmis wnliunslddedumesidedng
vgneogsdaiiies fliuinmsdumesidadisiuuiuiu uanilensuaussarudesnisveslduinsludiusa
linnaulmveanalulaglunsudndsgpamnssunduniunssddylunisiuedoussuuiasushausinssiany
ooulatl 9nafdlud w.a. 2563 Thansettakij (2021) yarwasmaiainslania 2.7 iludu Taglugiiniaeide-
wUBANTUIEYINT 4,130 AUy 1nUes 1,331 a1uau Anvdy 32% %ﬁﬁmﬂ%ﬁhaﬂuaaﬁlﬁu 572 duum Aoy
14% a¥918lda1nnundi 2,166 wum iule 7.6% leifeududfikiunn vuzivszmalneivszng
69.3 duawu Fuwnuwes 27.8 d1uau Andu 419% In1sldanevesiay 16.3 duum sedmlu 24% ade
seldaninunin 23.3 wuduum @uln 16.6% 9Tk

dnsulssmalnsenanavildiudunaavesnuiidouddlug dngugléuimanausidnauiolivg dug
fiflnunfeuiinrinsiudadmnliliussainamneifiesdenis dudfonsindeudifimsldietun
Yoy ufnauiioidueinwvdeifionsuisdussiuunmanaginisldaeiunumnn Tnsunanosnuesulai
9614 Steam I9¥unrmdoulunduauduiny uay Wuunanredusefuansen Asruaminusna 4 Legrannune i
wuanalidonvianguud naeiuny wagssuunudausadmanlalaedaluds lidiasldnuiuaeuiunesly
52uUUURN15 Windows Mac Linux 130 Tugunsal 10S Android laegnsasuiiunaaaiian Inedagiuiisen
gléuinisamilvaninuves Steam iintuiiu 16 drueu Tl 2564 Tedsmalignamnssuinuesulatiing
Wiydulnuntudae nisflagshlfinuesulatduuunanledu Steam asadlagliuinig Fowheudlalugsfa
Ussanilidnds isludunismatn malulad uaswninssuvesdlivinig dadutiedediddvswavilfifnnis
dndulatoinusnaunniu uenntgpamnssunudsnolmAnein matenu waresdanulunsimudu T
Y93UsEIARY (Digital Economy Promotion Agency Digital, 2021)

Mnunliuvesmarmnueeulaifiiuty demmiaduiiteuvesindunuesulay 1Wlumsdadule
\dondoiny Aedonne Steam 3oundesIu Digital download Fswudn Uszinelneiidnsinisanilnanves
Steam annsnasasmaavennusauladluilagu Tnsamslufiufinsaumamuasiifimadeudedumesiindy
§runINNRY 2,602,620 AS1Sou vieAnludesay 89.4 (National Statistical Office, 2021) Fsdsnananisitle
Uinsszvuinuosulatfinariunudadnsiu Sadumanaiviligiseauls desnsAnuesdusznouidedudunis
sindulatieinuosulatiuu Platform steam vosjuslnAluiinngaummumuesiduidiosqudnansiififusznounisly
nssmheussidavesgudnaranuvesuszmainAnnntadelatig iledudsslovdlumsidoyalufmununy
vidonagnsvesifUsznounslinssunnudesnsvesuilaelsilduniian

ngUszaIRvaIN1TITY

1. iiodinseosdssnoudeiuduresnmdinaulaeinuosulatiuu Platform Steam wosflduinisly
AN ILAT

2. iilonsr9meunmaenndawaslinatudayaidesydng
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drudszaunenisnaineoulal ussiuszneunenisnanauuulul Nongyai & Wiroonrath (2019)
AdufuannIsmaIawUUR LAY (4P’s) wa9 Kotler & Keller (2016a) Tngifisl 2 fu Ao nsliuinisuuuiangas
(Personalization) uazns3nwimnuludiusia (Privacy) 3 6P’s iileatfuayunsinaiauuuesulat vie
widvdBiEnnsefind (E-Commerce) lnsfissazidaniiuans13a1nn1svin1snainiuy Offline Marketing &4
osfsznoures 6P’s fissil (1) fundnnst (Product) (2) fusien (Price) (3) futoamsnistasimiine (Place)
(@) Aun1sdaEsun1naIn (Promotion) (5) AMun1slAUINISKUULINLIN (Personalization) (6) ATUN13FN¥IAIN
Judusn (Privacy)

w3934l Ryan& Deci (2000) Ssounsuualiiuinuinisuaganudiosmanelumsdnine i duiiugu
vous3dla uazyadnamusayana Taatoulusineg Adulafelunisaiuaiddinssuiumadinarufntuly
suuan mansevimgAnssuesyarainananstadesuideanainauuandsnulssaunisaiuag il
wafiAnaaan yaraenatinusigdlalunisnssiumszinuafudvinaaintadenisuenvieusegilaniouen
vieyaeatiuanaiinginssuiiiesoneusuiuvesudaduiadonelunioussgilaniely

msesiumalulad \unquiiildsunsdisdsdsednannves Davis (1989) lasdauatuazUszyndan
90 Nufvesnisnszymuvdnauarsa Jaaziieadesiunsvihanutile uaznisnensaingAnssuvesyd
Tnoeuideildusegndlilu 3 drufiAeades Toun n1ssuiussloni (Perceived usefulness) n133u3ATm418
(Perceived ease of use) ViriuARREN1TIFU (Attitude toward using)

nsadulavesdléuinig muneds msidendudilasnindenanaosindeniululnegndazduny
fansanitedndula sedudala (13ual,A3EN) wazaumsnszynmsanauladuionssufiinsuiusening
Fmidnlauarnsnssilutisnamil Sutaesionssuidiliinnissnduladen LLazLﬁquanisumsﬁamu 9
fiu Kotler & Keller (2016a)

INNITNUNIULUIAANE WY N193579 INTINeT wag walulad vas Nongyai & Wiroonrath, (2019);
Kotler & Keller (2016a); Ryan & Deci (2000); Davis (1989) finanun LﬁmLﬂuﬁugmﬁﬁmhmiaaﬂLLU‘UﬂsaU
wdn el dunumdunmsssysudsliaonadestuinguszasdlunsinunadsifadenduusildfaumunn

4{ YaavnInsamamung (CH)
/

: 51A1 (PRI) |
dulsvau ——
_____ wanneun (PRD) |
NNNTAAW
T ‘I nsduaIunIsnan (PRO) |
\\\\I nms3nwmaludawia (PRV)I
Y nsbiuinmsuvuinzas (PER) |
mafaaulede P _w|  uwndlamolu EXTR) |
wnuoaulativu > usgile <l':\_
Platform steam ‘l uss9sloniwuan (INTR) |

mstuidasdlon PU) |

nsuausy — -
mebiled [ —  sinuadsansldou (ATU) |

A mwielunislénu (PEOV) |
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ABAnlumTIY
n9feiidun1ifeidaUsina (Quantitative research) dimafianisiineiesdusenouidaduususy

o (Second order confirmatory factor analysis) Lﬁam’gﬁlaaumiﬁfﬂauslﬁ]%aLﬂuaauiaﬁuu Platform steam
frnuaennaeinaunduiuleyalieUseing

1. UsEnsuasnguiiegng

Usspnsitllunsinuiadeiide gldvimsiitonsedunussulatiiu steam luwanganmuniuns
Tngldgwiifiussvnsordeeguuiuiu fAanssumaasugiauazdanuiinatnats Tu 10 e loun lwnswm
wyln dufusasd ndn nzuas SUYT Auuad 189219 a9dng uay uede Jadsmafiunguiegauunas
40 fegna Jevunnvesnguiiensldaininaeinisdiunes Hair et al (2014) Inglddurunguinegssyana
20 Wiwessuaududsiifuteyadeszdny delunridedldfuundaisedng $1utu 11 fuus uagngu
frog19annsrunldify 220 a8 Tnenguinedadifiuaiediiedu 400 Fre81e iy 36 wirves
AuUsiBaUsedng

2. \n3asiiafiady

ineslefltlumsidudunuuasuauiilsimunmnannsnseunnanuiadu 5 nou neud 1 uas 2 1
dnuazfuuuuidonneu dumeudl 3 fa 5 Tdnwuslumasduusanud 5 sedu Tagvhnmadeunmuamues
m'%laaﬁai’mamwaaummﬁgwm ImammmmLﬁﬂdmu%alﬁam %38 10C (Index of item object congruence)
NN By 5 vinu Haveaeuldiian I0C agfszning 0.8 fla 1.00 nnderdulumudeimundideslsien 10C
Faus 0.5 1 1.00 dmsunsnageumAndesiu wie Cronbach ‘s alpha deeniiléigesnnnit 0.7 FulU (Rovai
et al, 2012) l@aranudeiu wirdu 0.95 Fedlaruundetulusedudun (Koonce & Kelly, 2014) iafiansan
sefuUsndaiianiu 0.7 iavun

3. maiusauTudaya

mmaauimmmﬁmmammhﬂmsLﬂmauaqumvm (Purposive selection) awzdflduinnaiive
vi3owduinueaulatii Steam Wiy ’Lszjmﬂ,uﬂ'mmﬁ'muaua Srunuiady 3 dou daus Awnay fa gatay
w.7.2563 Faldnsunuduauililumsiieneideya uas gniesdiu 400 feis

4. Msaszvidaya

mMsiesgiteya 1) Yeyamld ldnsieseishoadmidanssaun Toun FrsoBay Aud 2) 3 Tarei
ssfuvasiuls dnlssamemsnanaosulay ussgdla waz nmswensumelulad seaade way drudsuuy
UIATFIU 3) WinpdansinssieeiUssnouddudusuiuiass (Second order confirmatory factor analysis:
CFA) vinsussanaumsiies dedsnisussanauaanudululigean (Maximum likelihood: ML) 4) 14adid
Beeyunu vnTiinsgiilassainannuduius enmeaeuanuiiisinsadslasaiisfenisinnsuini
aenndoveslinanuansiasias e iudeyadausedng lngiinnsanmaiiinszduaiuaennaes
Toun Anlea-auad/Aresrdasy (X2/df < 2.00, mamuutazidu (p-Value) > 0.05, AdvilinszAunuaannass
(GFI) > 0.95, Arsailinnnuaenndesiusuniian (AGFN) > 0.95, Al suaumnsaunemdaliouiou
(CF) > 0.95, ArsaiiinnudonAdasnaunaudeduimg (NFI) > 0.95, Arduils1nvesrdsdoadsveuAvae
(RMR) < 0.05, mdaiisnfidesesAadsanunainndourdsdewoimsussaian (RMSEA) < 0.05, Arswilin
spiunwaBAAdBaUSEUITisuTes Tucker waz Lewis (TLI) > 0.95 waz nmsfaAiauidosiu (CR) masdiamnnin
0.60 waz mAnuiismsanielu (AVE) liasaindd 0.50 (Asyraf & Afthanorhan, 2013)

NAN15398

1. iamsiaszsiteyaimluvesgliuing wuin dnilngdumeane Andudesas 61.25 fengszning
18-22 ¥ Anlufesay 57.50 seAunsAnwUSyanes Andudesay 64.50 1eldindedefousysening 10,001-
20,000 U SEezataaslunsaunueaulal 1-3 FlueySu Andudesay 56.75 arudlunisiaunuesulal/
FUanvi 34 pda Anludewar 39.75 Frananlunisiduduusesn 18.00 - 24.00 (Fu-A1) Andudosay 48.75
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yarafiauinudoiduuszdn fe lou Andudesay 47.50 Tnguazasdlunisiau WlewndeumAanssuieuing
Anidufesas 64.25 uaz Uszuaminuesulatiiawdu inunagnénisnausu Andudosay 17

HaN1TATIEYIToyave Ikl sAuNAvaeltUINIT asAusEnaUnuLseRela iarud Ay duuseyala
Meuen (X = 4.17, SD. = 0.783) u1nilgn 50337 ussgalaniglu (X = 3.85, SD. = 0.799) fMunseouiy
wielulad WannudfyiunissusteUsslond (X = 3.90, S.D. = 0.876) uniiga so%as Anudiglunisldau (X =
3.87, S.D. = 0.822) viruafsion1sldeu (X = 3.83, S.D. = 0.800) uag d@rulszaunianisnainooulail
AnuddRy U doamnanisdndimiing (X = 3.73, SD. = 0.818) 1nfign T89a91 NMsduaiunsnan (X = 3.66
S.D. = 0.776) mMs¥nwanUtdudiudd (X = 3.63, S.D. = 0.783) WanAM (X =3.52, S.D. =0.894) 7@ (X =
3.47, S.D. = 0.970) MSMIUSASHULLANLAS (X = 3.43, S.D. = 0.942)

2. wamsieTgviesdusEneudsduiududuiiaes madadulatoinuooulativy Platform steam ¥ 3
osfdsznoulidtminesdusznousening 0.79 - 093 Tnedesdrduanunnluties Ao ssddsznouduussgdle
dudszaunsnisnainooulay waz msseniumalulad uazilen AVE iU 0.750 A CR windu 0.899 figauas
unae fas1oagiBenuannsed 1

A15199 1 wansAnntneIrUsenaukarAdNUsEaNSNsNeNnsal (R2)

fiauus Yminasdusznau R? AVE CR
9aAUsENoUAULIIRIla 0.93 0.86
nssousumalulad 0.88 0.77 0.750 0.899
druuszaunienisnaineoulay 0.79 0.63

NP7 1 asdUszneuiuLssgdla danuddyiian lunsesuienisdaduladoinuooulatvy
Platform steam §nune niseensumelulad way drulszaunenisnainoevlat Insesdusynousa 3 dudl
mmu'u%aﬁaLLazmwmﬁmmiamﬂuﬁqﬂ way Sanumsnvauilfduimennsainsindulagoinuesulaiuy
Platform steam 1@

3. HAN1IATIVERUANUADAASBIVRIlIAANUTEYaITIUTEINY NUT1 HANITILATIEYBIAUTENBULT
gududunvassvatlunaiinuasnnaesiudeyalieusedndva wivluea lngiiansunadviinieaia e
X2/df = 1.063, p-Value = 0.384, GFI = 0.992, AGFI = 0.968, CFI = 1.000, NFI = 0.993, RMR = 0.010, RMSEA =
0.013 uaz TLI = 0.999 runainazdonndaslussdud fmnseil 2

A15197 2 LARIAADALANIAIUADAARBIVBILILAANANTITIASIZNBIAUSENBUTNEUS U U UTN@BINSAnaLlaTD
wnueaulatiuy Platform steam

ARl ] AEdAneY  ANADANAY nan1sUsEIiu 91989
Uiu Usu
¥ /df < 2.00 4.335% 1.063 Hulneel/donnassh  (Kelloway, 2015, p. 21-36)
p-Value > 0.05 0.000* 0.384 HIULNEI/@enAaedd  (Hair et al, 2014, pp. 187)
GFI > 0.95 0.927* 0.992 HIULNaI/@ennaedd  (Kelloway, 2015, p. 21-36)
AGFI > 0.95 0.882* 0.968 HIULNeI/@ennaedd  (Kelloway, 2015, p. 21-36)
CFlI > 0.95 0.950* 1.000 HIULNeI/@ennaedd  (Kelloway, 2015, p. 21-36)
NFI > 0.95 0.936* 0.993 HIULNea/@ennaedn  (Kelloway, 2015, p. 21-36)
RMR <0.05 0.028 0.010 Hunuel/dennassd  (Hair et al, 2014, pp. 204)
RMSEA < 0.05 0.091* 0.013 Hunuel/donnassn  (Kelloway, 2015, p. 21-36)
TLI > 0.95 0.933* 0.999 Hunuel/donnassn  (Kelloway, 2015, p. 21-36)

MNewe * AERR LN INMIIN1IRTIvEeUANRNARBIYRILILAA
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4. Nan15IAsIETesnUsEnauLsdudususudse WeUseilugannand (Assessment of model fit)
vastayaeUszdndiulimalagn1susuan Model modification indices (MI) fanni 2

mandilaigenda
weanlatfuu
Platform Steam

/
ATU €104 ,,.’
N A
3

A9 2 lumansiaszviesrUsenaudiedudusununasinisinauladainuesulatuy Platform steam

namil 2 aguldin madnauladeinuesulatiuu Platform steam Usznausie 3 eaddszneu Tag
osfdszneuvimuadiadminesdsenoulduinnne weeildudifynisadinisesu 0.001 Feesdusznaudiu
wsagdla Fmtnesdusznousniian sesasn maseusumalulad uay dudszasmanisnainoaulay

osrUsznousuusagla fedussansnaneinsal (R2) wihiu 0.86 vanels esduszneufuLssgdle
awnsanensal nsdaduladoinueeulatiuy Platform steam l¥uiniiandosas 86 war Fuuaifasedng
ussgslaniouen (EXTR) anunsanensal esduszneusuusegsla Idunnfigniosas 81 sesan usegdlaniely
(INTR) Seeag 74

psdUTznoUMILonTumAlulad fiaduussavinisneinsal (R2) Wity 0.77 viuefls esdusznaunis
poufumalulad annsoweinsal nsinduladeinuesulativy Platform steam ldSonay 77 uag daudsids
Uszdnsnissuifasslony (PU) anansanennsal esdusznaunseeusumalulad léunndigadosas 77 509891
Anudtglunisldan (PEOU) Seuaz 74 uay vimuadsensldanu (ATU) Sevas 67

psAUsEnavdLUsTaunanIsnatneeulal Saduuseavinismensal (R2) Wiy 0.63 nunef
osfUsznevdulszaumensmaneeulay ansaneinsal nisindulateinuesulatiuy Platform steam lé3on
ar 63 way ALUTTIUTEINENIsduaSUNISAaIn (PRO) @1u1saneInsalesnlsenaudiuyszauninisnaln
ooulat Ifnnigndosas 71 sesamn deananisdndiviing (CH) $esay 64 mssnwianuludiuda (PRY) fou
A 62 nansnai (PRD) Sawar 52 91A1 (PRI) Seway 46 war N15MAUSNISHUULAEAS (PER) Seuay 34

Faanunsauanissasdualdnuesd Ussnounisdaduladoinuosulatuu Platform Steam #ae
3 peAvszney 11 fuladesedng lnofaanuiiswsanelu (AVE) uasAanuidesiu (CR) Idmuinas fmsei 3
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A5199 3 NANITNTIVABUANUABAARDIT0I0IAUTENDUTIBUTUSUAUNTITa LS

a9AUsENOU Factor t-value p-Value R? AVE CR
Loading

u3993la 0.776  0.874
L.Liagﬂf\]mauaﬂ (EXTR) 0.900 0.810
wsegdlaniglu (INTR) 0.861 18.727  * 0.742
nseausuwmalulag 0.726  0.888
nsfuiteuselevi (PU) 0.877 0.768
Adelunslgeu (PEOU) 0.821 12372 **x 0.736
AuARABNITIT9U (ATU) 0.858 12,627 *** 0.674
daudszaunmenmsnannaaulayl 0.551  0.879
Y9I19NIFININNUE (CH) 0.802 0.644
M3aLEIUN1TaI9 (PRO) 0.845 16.105  *** 0.714
mssnuanududiuda (PRV) 0.789 14.826  *** 0.622
nanAael (PRD) 0.723 12.907  *** 0.523
51A1 (PRI) 0.681 11.622  *** 0.463
AMSAUSNTWUULALAS (PER) 0.582 10.052  *** 0.339

p-Value *** < 0.001, t-Value > 1.96, AVE >= 0.50, C.R. >= 0.60

X2 =18.072, df = 17, Xz/df = 1.063, p-Value = 0.384, GFI = 0.992, AGFI = 0.968, CFl = 1.00, NFI = 0.993, RMR
= 0.010, RMSEA = 0.013, TLI = 0.999

31NM151991 3 HANIIATIVABUAINADAAGBIWBIBIAUTTNOULT B udusudunisveslumanuin
aaAUsEnaumuLsegdla nseensuwealulad diudszauniansnaineeulal Juluwadiundodio uas fudsids
Usgdndussgelanieuen (EXTR) ussgdlaniglu (INTR) Taldainesdusenauiiunsegdla diu dudsi@auszdnydnig
Sudteusglend (PU) anudglunsldanu (PEOU) vimuadisienislda (ATU) dnlaainesduszneudiuniseeusu
walulad way fMuusideusednddemianisdndiniie (CH) nsdaasunisnan (PRO) n1sinwaulugdiudn
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aunslassadanuusiaasdumaileudugsuiiaes Tudneduls
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NuMNLTILAS 91NASANYY Wudndideiu 3 ssdUszneu Ao psAUszneuT 1 Muusegdla sadUszneudl 2 s
pousumelulad uay esdUseneud 3 daulstaumemsnamesulay Sosdiunudfyainannlutossil
osfUsznauiuusegdle WWudiTavdoneinsal n1siadulateinuoeulatiuu Platform steam
unnfiaalunisided Tnefussgelaneuon Wudusifosuiediuussgdalédifian wu dwnuesuladl vl
Fordoslnansiny shlkauseuinsendesinns filile villdsuRunetauazsetaifiesion quilunguiileu fiau
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GavhlmAnitaunAifronisldan uay viliAnuuliuisdaduladornueeulatifistu vuideves (Lu & L,
2011; Jiang et al., 2015) Fhfuimiruaidenslinudmaluduindeniseensunuesulat Tnelaseiidsvawa
seviruaison1sldou fe aldrelunmsiadausunsy Wy msnmillnan vieunniaEsusg 9 wavauisoves
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1. MyesevesaUsznauldedudunuii lumassddsenaunisnisin wsegsla nmseausumalulad
duvszaunsnisnanoeulall finnwaoandesiuteyadessingmunasilussdud wazidulumaiundode
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TuanJnNnunIUAS NN fanuaeandesiutoyaiBelsedng Inedlduinieatia fie X2/df = 1.063, p-
Value = 0.384, GFl = 0.992, AGFI = 0.968, CFl = 1.000, NFI = 0.993, RMR = 0.010, RMSEA = 0.013 lag TLI =
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ooulavilfifusmnssdulumsindulatornuesulatiu Platform steam wasflduinislé
Foruanurlunsideniaialy
1. wielilddeyaiBedin msifisnAunsvivideidananm (Qualitative research) 1y nsdunwaildadn
(in-depth interview) nMsaunuINgsl (Focus group) %ﬁ%ﬁﬂﬁlﬁ%’auﬂaﬁmwwmmﬂu’m?jasﬁu
2. msfnwindnietudatesiu o fidwasionsinauladeinuesulatiuy Platform steam ieth
Foyaiilduiinsiz waglilumsnaununagnéiiieduuuimsluouan
3. ansiinsiusunndeyanistemsdy q wu uwwuasunumsesulal welilideyangusaegei
yanvane uazannsatlureenaiostugldnseunquuindety
4. msiiwveuangui At nemzanganamuasdunUssna esanlddeyad
avvtoumuiiy uazannsafutoyaldnameiliilenalsdeyannngudmneminiy

LONH191989

Asyraf, W.M., & Afthanorhan, BW. (2013). “ A comparison of partial least square structural equation
modeling (PLS-SEM) and covariance based structural equation modeling (CB-SEM) for
confirmatory factor analysis.” International Journal of Engineering Science and Innovative
Technology (ESIT), 2(5), 198-205.

Davis, F. D. (1989). Perceived usefulness, perceived ease of use, and user acceptance of information
technology. MIS Quarterly, 13(3), 319-340.

Deelers, S., & Rattanapongpun, S. (2018). The factors that influence consumer with purchasing decisions
process of e-commerce market niches. Veridian E- Journnal, Siloakorn University, 11(1), 2404-
2424, (in Thai).

JR 17 auuA 3 AugNgu-suNMAL 2665 Vol. 17 No.3 September-December 2022



21SANISUMISNYNAYSIFNANUAN

o JYRU

JOURNAL OF YALA RAJABHAT UNIVERSITY

Print ISSN: 1905-2383 e-ISSN: 2651-0863

Digital Economy Promotion Agency Digital. (2021). Digital content series: Game. [Online]. Retrieved May
11, 2021, from https://www.depa.or.th/th/article-view/2-digital-content-series-game (in Thai).

Hair, J. F. (Jr.), Hult, G. T. M., Ringle, C. M., & Sarstedt, M. (2014). A primer on partial least squares
structural equation modeling (PLS-SEM). California, CA: Sage Publications.

Jiang, G., Peng, L., & Liu, R. (2015). Mobile game adoption in China: The role of TAM and perceived
entertainment, cost, similarity and brand trust. International Journal of Hybrid Information
Technology, 8(4), 213-232.

Hsiao, K. L., & Chen, C. C. (2016). What drives in-app purchase intention for mobile games? An examination
of perceived values and loyalty. Electronic commerce research and applications, 16, 18-29.

Kelloway, EK. (20 15). Using mplus for structural equation modeling; A researcher’s guide. CA: Sage
Publications.

Koonce, G. L., & Kelly, M. D. (2014). Analysis of the reliability and validity of a mentor's assessment for
principal internships. Education Leadership Review, 15(2), 33-48.

Kotler, P., & Keller, K. L. (2016a). A framework for marketing management. (6th ed.). England: Pearson
Education Limited.

Lhuangtep, P., & Pasunon, P. (2014). Factors affecting goods and services purchasing decision through e-
commerce of Silpakorn University Petchaburi Campus students. Veridian E-Journnal, Silpakorn
University, 7(2), 621-638. (in Thai).

Liu, Y., & Li, H. (2011). Exploring the impact of use context on mobile hedonic services adoption: An
empirical study on mobile gaming in China. Computers in Human Behavior, 27(2), 890-898.

National Statistical Office. (2021). Number and percentage of household have access to internet by
region and province: 2010 - 2019. [Online]. Retrieved May 11, 2021, from:
http://statbbi.nso.go.th/staticreport/page/sector/th/16.aspx (in Thai).

Nongyai, P., & Wiroonrath, S. (2019). Guidelines for using marketing mix and social media marketing of
small online businesses: a case study of fashion products in the ECC region. Journal of Global
Business Review, 21(2), 23-39.

Pei-Shan, W. & Hsi-Peng, L. (2014). Why do people play mobile social games? An examination of network
externalities and of uses and gratifications. Internet Research, 24(3), 313-331

Rovai, A. P., Baker, J. D., & Ponton, M. K. (2014). Social sci. research design and statistics: A practitioner's
guide to research methods and IBM SPSS analysis. Chesapeake, VA: Watertree Press LLC.

Ryan, R. M., & Dedi, E. L. (2000). Self-determination theory and the facilitation of intrinsic motivation, social
development, and well-being. American Psychologist, 55(1), 68-78.

Soosakulsing, W., & Rurkwararuk, W. (2020). Online marketing mix factors affecting the decision to buy
fashion clothes through e-commerce website in Mueang, Phitsanulok Province. Economics
and Business Administration Journal Thaksin University, 12(1), 99-118. (in Thai).

Thansettakij. (2021). Overview of the game market in 2020. [Online]. Retrieved May 11, 2021, from
https://www.thansettakij.com/infographic/928 (in Thai).

Yen, Y. S, & Wu, F. S. (2016). Predicting the adoption of mobile financial services: The impacts of

perceived mobility and personal habit. Computers in Human Behavior, 65, 31-42.

JR 17 auuA 3 AugNgu-suNMAL 2665 Vol. 17 No.3 September-December 2022



